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Would you like to know the 
results produced by advertise- 
ments like these used by jewel- 
ers who wanted their share of 
the results produced by the 
interesting Gorham national 
advertising? 






These advertisements over 
the name of your own store, 
will help you make October a 
big ger month for“ bride silver 

The coupon will bring you 
the story. 


In October 
eee Lhe Month” for Brides 
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_Mrs. Hilliard Miller 


Ww » dinner table for 
arranged this prize-winning d 


the Arts and Crafts Table-Setting Contest 



























September 5, 1929 THE JEWELERS’ 


CIRCULAR 








,.. Lhis sound 


merchandising plan 
Points the Way 


to PROFITS 


HESE are the facts about one of the “bride 

months” in the year. And if your sales figures 
don’t agree with these statistics, Gorham may be able 
to point the way to greater October profits. 


» We have a plan that will help you share with us in 
the profits of a great national advertising campaign 
.. « going to more than 2,000,000 prominent families 
each month . . . to the readers of Good Housekeeping, 
House and Garden, Vogue, Vanity Fair, Harper's 
Bazar, House Beautiful, Country Life, International 
Studio, Spur, and Town and Country. 

Here are the people who represent the very cream 
of the prospects for sterling silver! Many of them are 
in your town! And the newsy, interesting advertising 
of The Gorham Company will lead them to buy this 
silver! 

Nearly 300 leading jewelers have joined the 1929 
drive for greater sales on Gorham silver. Whether 
you ve been planning to tie in with us or not, it will 
pay you to know the facts about this advertising help 
and what it can do. The coupon brings you valuable 
information. 

















The Princess Patricia, one of the popular 
patterns in Sterling by the Gorham 
Master Craftsmen. Would you like to 
definitely increase sales on this profitable 
pattern? The coupon brings you the facts! 





THE GORHAM COMPANY 


Sales Agents for GORHAM MANUFACTURING CO. 


Gorham -Whiting Division, Providence, R. I. 
Kerr Division, Providence, R.I. Durgin Division, Concord, N.H- 


‘‘America’s Leading Silversmiths for over 90 Years’ 
4 


THE GORHAM COMPANY, Department J.C. 1 
Providence, R. I. 


Gentlemen: Please see that I receive full information 
about the way the Gorham ‘“‘fall effort’’ plan can help 
my October sales. 


Name wi Boss ata Si ae ea os ew eas 
Ee ee eee ee ee ete 


City State 
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—the product of the Star 
Watch Case Company—are 
the result of a life time of care- 
ful study and experience. They 
are dependable—mechanically 
and intrinsically, and in de- 
sign they present an assurance 
of quality appealing to all. 








STAR WATCH CASE CO. 


LUDINGTON, MICHIGAN 


NEW YORK OFFICE 
CHICAGO OFFICE 





- 20 WEST 47TH ST 
- 35 ©. WACKER DRIVE 


SAN FRANCISCO OFFICE - 704 MARKET ST, 
CINCINNATI OFFICE ~ 31 EAST FOURTH ST. 


MEMBER Sars a asi? WaT LAST, NPA 
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M-461 
18K White Gold 


THE 
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WOOD WAY IS THE PATH TO PROFITS 


Dont let insuffi- 
cient stocks stand be- 
tween you and sales. 
Don’t let over stocks 
stand between you and 
profit. The J. R. Wood 
Plan is your solution. 
Under the Wood Plan 
you get enough differ- 
ent styles at enough 
different prices to sat- 
isfy your customers. 
You get fast delivery 
on quick orders. You 
get new designs. You 
get merchandise that 
people want and will 
buy ... You get the 
advantages of large 
stocks plus the advan- 
tages of low overhead. 

You get values 
made possible by 
Wood’s size, experi- 


ence and resources... 


You get your profits! 


A New Style Booklet Showing Mountings! 


IWustrated on the left is an amazing value, but it is only 
one of the many shown in our new Mounting Booklet. 
Smart styles and unusual values mark the booklet. It 
may be in the next mail. Look for it. 


J. R. WOOD & SONS 


Stylists in Jewelry since 1850 


New York Office Chicago Office 
15 Maiden Lane Plant—Brooklyn, N. Y. 29 E. Madison St. 
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| And the Trade blows 
fair and strong 


7 Mayflower—newest creation of Simeon L. 
& George H. Rogers Company—forges steadily 
on. 


Jewelers . . . style authorities . . . silverware buyers, 
all proclaim the Mayflower a distinct achievement 
in pattern design. They are invariably charmed by 
its delicate simplicity—a powerful sales factor in 
these days when bizarre ornamentation is frowned 
upon. 


In the Mayflower, as in other patterns of this well- 
known house, good taste is artfully combined with 
superlative quality. Mayflower is sectionally plated 
at points of wear. Furthermore, its beauty is ac- 
centuated by a handsome lustrous finish. A hand- 
some serving tray is available with sets of 29, 32 
and 34 pieces. 


Ask us for prices and other dealer information. 


SIMEON L. & GEORGE H. ROGERS COMPANY 
(Oneida Community, Ltd., Successor) 
Fac tories 
HARTFORD, CONN. W ALLINGFORD, CONN. 
Sales Offices 
NEW YORK W. 48th S CHICAGO, 109 North Wabash Ave. 
PHILADELPHIA, 722 ¢ S BOSTON, 373 Washington Sr. 


N FRANCISC( 1 Post St 
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Baker Ring Blanks Are 
Always True, Uniform and 


Clean Cut 


E dwell upon the accuracy of our ring blanks, because we 

are certain uniformity 1s a point upon which you will wish 

to be assured. You will find always that rings bought now, 
a year hence or at any time in the future will be exact duplicates of 
one another. 


_We present here two channeled and azured rings and our new 





series of wedding rings for men—Nos. 427 to 430. In conformity 
with the rest of our line, these are made of both platinum and white 
gold. 


CHANNELED AND AZURED ALL AROUND 



































BAKER @ CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St., New York 760 Market St., San Francisco 5 So. Wabash Ave., Chicago 
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-forthe 
mere 
male 


Autumn . and 
Dreod affairs... 












necessitate dress 


acce>>orie>... 


We offer a 
comprehensive 

line of original 
creation>.. Departures 


from the usual 


* Patent No. 12401 ENSEMBLE COSTUME JEWELRY W / [ 
Makers of Gold&Platinum Ge te r ANUP : 
a Chains. 








20 WEST FORTY-SEVENTH ST 
NEW YORK 
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Mated in Splendor 





Platinum Diamond Choker 
Design 194/82 
—_o 
Platinum Diamond Watch 
Yesign 1515 





Delting new precedents in artistic conception...achieving new 
Dns Tit teadiiely craltemmmabib,.. platinum jewelry created 
by Rocialey meets the most exacting requisites P| distinction. 
JACQUES KREISLER G COMPANY 


NEW YORK: 36 WEST 47th STREET *  * CHICAGO: 55 EAST WASHINGTON STREEI 

















THE JEWELERS’ CIRCULAR September 5, 1929 











OU are cordially invited to visit eur 










booth No. 33 during the American a = 
National Retail Jewelers’ Convention p = 







to be held at the Hollenden Hotel, eS = 
Cleveland, Ohio, September 17th to : 
20th. ... 

























We propose to have a fine selection of our 





latest Longines models together with a 






very new and unusual Longines window 






display. ... 






A. WITTNAUER CO. 


Est. 1866 


402-404 Fifth Ave., New York 


Chicago Montreal Geneva 
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Refinement 


and Price 
Combined ! 


BRISTOL wedding rings are individually 
created for those who desire quality, distinc- 
tion and beauty at a moderate price. The / 
assortment is large enough to satisfy the most 
exacting feminine taste. Order a selection 

of our rings through your wholesaler and 
judge for yourself. 


and we help you 
sell them 


















Certainly. You can have elec- 
tros or mats just for the asking. 
The above cut is so designed 
that it can be used effectively 
in your advertising campaigns. 
And for your window or counter 
display too, we will give you 
without charge, attractive stands 
with every dozen rings ordered. 













Write at once 
Sign of Quality” for particulars. 


BRISTOL SEAMLESS RING CO. 






SOLD THROUGH WHOLESALERS ONLY 


















Main Office and Factory - - - 123 Liberty Street - - - New York 


New York Representative: Mid-West Representative: Traveling Representatives: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. 717 Market St. 

New York City Chicago, III. S. C. Steinmann San Francisco, Calif. 


Eastern States 
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POWERS & MAYER, Inc., 58 West 40th St., New York 


House of Choice Diamond Jewels bane’ ] 


PARIS 
Special-Order Work AMSTERDAM 
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Jeaturing \ 
HELLER-SYNTHETICS \ 


CEYLON SAPPHIRE — ZIRCON 
ULTRALITE —-EMERADA 
ROZIRCON-BLUE SPINEL 


n Achievement in Perfect 


Harmony 
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ILGRIM wedding rings, like the Pilgrims, reflect 
honesty, sturdiness and genuine worth. 


Their metal is of white gold that will not discolor. 
Their styling and workmanship is of the type which 
will appeal to the modern, particular woman. Each 
detail entering their construction has been precisely 
figured. These rings are ones which will easily sell. 
Wholesalers and dealers who feature Pilgrim Wed- 


ding Rings secure the confidence and respect of 


i next . 
Be certain your their customers. 


Wedding Rings are Behind the rings stands a solid organization. A 
Pilgrim Wedding Rings house known for fair dealing and square play. 


Pilgrim Wedding Ring Co., 125 Canal Street, New 


York City. 


PilgrimWedding Rings 


East Mid-West Pacific Coast 
HERMAN B. SACKS G. A. SIMMONS SAM KIERSKI 
125 Canal Street, New York City 29 E. Madison St., Chicago, Ill 704 Market St., San Francisco, Cal. 
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These Very Attractive 
Crystal Bracelets 


can be sold at retail for $75.00 to $85.00. 


They are the types that are selling so remark- 
ably well this season. 

Bracelets of every description are in great de- 
mand, but crystal bracelets in particular. 


Jewelers’ stocks should be very complete to 
supply the coming demand. 
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New 


WALTHAM 
Factory-Cased 


Strap 


Watches 


"AM PF 


a CO << 


STYLE No. 1 

6/0 size—7 or 15 Jewel 
Movement. 14 K_ Filled 
White, Green or Yellow 
Gold cases, plain or oxidized 
bezel. Curved back. Figures 
black with etched outline. 
With 7 Jewel movement to 
retail at $32.50. With 15 
Jewel movement to retail at 
$40.00. 


STYLE No. 2 

6/0 size—7 or 15 Jewel 
Movement.14K Filled White, 
Green or Yellow Gold cases, 
plain bezel. Figures black 
with etched outline. With 7 
Jewel movement to retail at 
$32.50. With 15 Jewel move- 
ment to retail at $40.00. 


STYLE No. 3 

6/0 size—7 or 15 Jewel 
Movement. 14 K_ Filled 
White, Green or Yellow 
Gold cases, plain or oxidized 
bezel. Figures black with 
etched outline. With 7 Jewel 
movement to retail at $32.50. 
With 15 Jewel movement to 
retail at $40.00. 





STYLE No. 4 
6/0 size—7 or 15 Jewei 
Movement. 14 K_ Filled 
White, Green or Yellow 
Gold cases, plain or oxidized 
bezel. Curved back. Figures 
black with etched outline. 
With 7 Jewel movement to 
retail at $32.50. With 15 
Jewel movement to retail at 


$40.00. 


ALL WATCHES FITTED WITH LUMINOUS DIALS AT AN EXTRA CONSUMER CHARGE OF $5.00 EACH 





Here are four brand new 6/0 complete boxed watches .. . 





representative 


WALTHAMS in every respect... priced to meet popular demand. 


Style is seen in each detail... cases... dials... the entire ensem- 


ble . . . but the kind of style that makes for quick sales in your store, and 


satisfied purchasers. The same thorough care that gives WALTHAM its 


reputation has gone into the selection of these new models. 


You are offered in these watches style, plus accuracy, dependability, 
and low price; backed by the fine old American name WALTHAM. Here 


is merchandise that you can buy and sell with confidence ... this means 


repeat sales and rapid turnover. 
It will repay you well to stock and recommend these fine, popular 


priced WALTHAMS. - 


WALTHAM 


FOUNDER OF THE AMERICAN WATCH INDUSTRY 


WALTHAM WATCH COMPANY, WALTHAM, MASS. 
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THE WHOLESALER 
IS YOUR 
STYLIST AND 
COUNSELLOR 


your particular needs. 








GUARANTEED products, assuring him of complete customer- 


satisfaction. 


vice and willing cooperation. 


KATZ & OGUSH 


INCORPORATED 


New York Chicago 
33 W. doth St. 55 E. Washington St. 











Your wholesaler studies style trends ... your customers... 
their buying habits ... then as an exacting stylist, he 
assembles with keen discrimination the offering to meet 


The wholesaler offers even more —he offers the dealer 


| Certified Platinum Jewelry, guaranteed to be manufactured 
| of 97% pure platinum, is sold by the wholesalers who are 
| best serving the trade. Behind Certified Platinum Jewelry 
| stand master craftsmen and a house noted for prompt ser- 
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THREE NAMES 


You cannot afford 
to overlook 


Ramilton. 


The Watch of Ratluwad Acc I. 





VVVVVVVVVVVY \ 


HAMILTON-SANGAMO 
< 


ELECTRIC CLOCKS 


Hamilton Watches have long been the standard in 
comparisons of accuracy. When accuracy, quality and 
dependability are all considered, there is no comparison. 
Hamilton-Sangamo Electric Clocks have this same pre- 
mier standing among the larger order of timepieces. 
Their desirability assures their salability. 


Prices, while quite right, are a sec- 
ondary consideration where Hamilton 
Watches and Clocks are shown. Profits 
follow naturally where such quality is 
displayed. 

Consider your stock. Is it adequate? 
We will be glad to serve you. 


r 


< CROSS and BEGUELIN > 


15 MAIDEN LANE 


Hamil 





Wholesale Distributors of 


ton Watches and Hamilton-Sangamo_ Electric 


NEW YORK, N. Y. 


Clocks 
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O THE JEWELERS OF AMERICA 
A STATEMENT OF OUR POLICY 


Based on the belief that the success of the Perpetual Self-Winding Watch is de- 
pendent upon close co-operation between the jewelers of America and our own 
organization we have established our sales policy accordingly. 


First: We will sell to the retailer only by direct solicitation. 

Second: We will sell only to those who adhere to fair trade practices. 

Third: Our attitude to our customers will always be that of courtesy and fair 
dealing. 

Fourth: We will stand squarely back of the letter and spirit of our Guarantee. 


The second paragraph of our Guarantee may be quoted here: 


‘“‘We guarantee this watch to be free from defects and to keep correct time. 
We agree to make any repairs due to mechanical imperfections that may be 
required, without charge, for one year from the date of purchase.” 


The Perpetual Self-Winding Watch involves a fundamental change in watch- 
making. 

To an accurate movement has been added a perfected device for keeping the 
watch wound. 

The watch is as near perfection as expert craftsmen can make it and its general 
adoption is only a question of time. 

The rapidity with which our best sales are mounting demonstrate its appeal to 
discriminating purchasers. 


It is our belief that the Perpetual will be an outstanding success. Because of that 
belief we have organized a company backed by financial resources which are un- 
paralleled in the watch industry. 

The Jewelers of America may feel assured that we will exert every effort to make 
their business profitable and progressive, by clean-cut methods of advertising and 
distribution. 


PERPETUAL SELF-WINDING WATCH CO. 
OF AMERICA, INC. 
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EVEN IMPORTANT POINTS 





The Perpetual Self-Winding Watch arouses more interest than any watch ever 
offered the American public; witness the fact that newspapers with circula- 
tion running into millions have published articles on this important invention. 


By many outstanding authorities, —store owners as well as merchandise ex- 
ecutives, this watch is considered the most modern single article of any type 


which is on the market today. 


By bringing customers to the store, it acts as a forceful and much needed 
stimulus to the purchase of other types of jewelry merchandise. 


It provides an opportunity for increasing the sale of watches from 100 to 300 
percent; the unlimited sales possibilities are generally recognized by mer- 


chants in every important center 


It is supported by a powerful buying wave which is the direct result of the 
fact that it is worn by thousands of the wealthiest and smartest men and 


women in America. 


The Perpetual Self-Winding Watch Company of America includes among its 
stockholders and directors a score of the greatest capitalists in the roster of 
American industry and finance,—assurance of a brilliant future development. 


Finally and most important, the Perpetual Watch,—because it is entirely 
different from any timepiece now in use—permits the customer to choose a 
watch as a gift without fear of duplicating an article already possessed 
by the recipient. 


PERPETUAL SELF-WINDING WATCH 


CO.OF AMERICA, Inc.10 W. 47 St. N.Y¥.C. 
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We Have Them 
All.. For You 


ELGIN—HAMILTON— 
WALTHAM—ILLINOIS 
& HOWARD WATCHES 
AND CLOCKS 


WwW 


HADLEY—HARVEY CLAP 

STURDY—GEMEX & 
SMITH & CROSBY 
ATTACHMENTS 





New American Watch Models 


WALTHAM SPORT (top) Retail . $75.00 
ILLINOIS NEW YORKER “ 50.00 
HAMILTON FARRAGUT ‘“ 50.00 
(with Secometer Dial) 
ELGIN NEW 8 DAY LEATHER DESK 
CLOCK, DELIVERY DURING 


OCTOBER 
Illustrated Lower Left Panel 











SPECIALISTS IN AMERICAN 
Watches and Attachments. 
Serving the Legitimate 
Retail Jeweler 


**4 Service That Satisfies”’ 


dowisdickles 
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WHOLESALE WATCH SERVICE 
1015 CHESTNUT STREET 


Philadelphia, Pa. 
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FOK YOUR 
. INSPECTION—vwe will 
This Spade Mark ; gladly a me - —_— 
; assortmeni of Kreisler Gold- 
ra Filled Filled Waich Bands. These 
Watch Band, It is a may be returned without 
: : obligation om your 
Guarantee of Perfection. par “4 settles r . As 93. 
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All Kreisler Bands illus- 

trated are 1-10-14 Karat 

Gold-Filled—except No. 

1075 which is 1-20-12 K. 

GoldeFilled. All are ob- 

tainable in green, white 
or yellow. 


+ 


This array of watch bands— SOLD DRECT TO 
embracing every possible requirement —is RETAILERS 
eloquent incication of the mounting success of the 

Kreisler Gold«Filled Line... All carry the Kreisler ¥ 
assurance of superb craftsmanship and perfected detail... Prices on Request 
These many new additions achieve for Kreisler Watch Bands 

an unapproachable superiority in the goldefilled field... And, re« 

tailing at moderate prices, they promise multiplied profits for dealers 


KREISLER GOLD-FILLED WATCH BANDS are Manufactured and Distributed Solely by 


EDWARD L. STERN & BRO. inc. 


305 EAST 47th STREET . . . . NEW YORK 
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ROYALTY - SERIES 


‘ 






















f 











HE Waltham Royalty Series is a revelation in 3/0s 
watches— individual, different and far removed from 
the common run of popular priced watches. 


The cases—trich in finish and design—are made exclu- 
sively for this series. The Waltham 7 jewel movements 
are specially dialed for this series only. The Royalty 
Crest is engraved in red and gold on gilt etched figured 
dials. And in keeping with these outstanding qualities, 
the Royalty Series is presented in unusually attractive 
display boxes. 


Truly, a combination of Quality—Mechanical Perfection 
and Price that can only lead to increased sales, with an 
unusual opportunity for dealer mark up. 


Free display sign 

This Bronzoid Display Sign, 
4” x 10%”, in three colors 
with an easel display 
stand. Free with every 
initial order of six watches 








So_e DistRIBUTORS 


MORRIS S. ROSENBERG 


American Watches at Wholesale 


15 MAIDEN LANE NEW YORK 
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J 100—Case by Star Watch Case Co. of Chromium Quality, 
Maxine shape with curved back, trimmed with Oxidized bezel, 
fitted with specially dialed Waltham Royalty Series 7 Jewel 
movement, with gilt etched figured dial, $11.70, to retail at $22.50 
J 105—Same as above in barrel shape, $11.70, to retail at $22.50 
J 110—Same as above with special Chromium link bracelet, com- 
bination Butler and bright finish, $12.35, to retail at $25.00 
J 115—Same as above in Maxine shape, $12.35, to retail at $25.00 
J 120—Case by Star Watch Case Co. of Stellar Quality, green gold, 
Maxine shape with curved back and trimmed with Oxidized bezel, 
fitted with specially dialed Waltham Royalty Series 7 Jewel 
movement, with gilt etched figured dial, $13.25, to retail at $26.50 
J 125—Same as above in barrel shape, $13.25, to retail at $26.50 
J 130—Same as above, pony tonneau shape, case by Keystone 
Watch Case Co., Victory Quality, green gold, $13.25 

to retail at $26.50 
J 135—Same as above in pony barrel shape, $13.25 

to retail at $26.50 
J 140—Same as above in pony rectangular shape, $13.25 
to retail at $26.50 





Every watch in this Waltham Royalty 
Series is cased, timed and regulated 
complete before release by The 
Waltham Watch Company. 


chase. 











SoLe DistRIBUTORS 


MORRIS S. ROSEINBERG a 


American Watches at Wholesale 


15 MAIDEN LANE 
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Less 6%—payment 
following month 
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EXCLUSIVELY 
THROUGH 
THE 
WHOLESALE 
TRADE 











PEER EROIS WATCH CASE CO. 
‘Factory and Main Office at Slgin, Mllinois, USA. 


NEW YORK CINCINNATI CHICAGO TORONTO LONDON 
20 West 47th.St 414 Walnut St. 35 Wacker Drive Il7 Kin§ StL. 65 Holborn Viaduct 
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A Symphony in Engraving 


THE JEWELERS’ 
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Cases to soothe the trampled tastes 
of the connoisseur of _ style. 
@ Workmanship to tickle the pal- 
ate of the fastidious. Designs 
to satisfy the whims of the con- 
servative and the ultra-modern. 
@ Compositions to attract and 
satisfy. @A veritable blending 
of harmonies to realize the latest 
Diel triumph in watch case design. 


AN ASSORTMENT 


Averaging ten different designs to each 
style each more beautiful than the other 


in sizes to take movements of 


6% ligne rectangular 
6% ligne oval 
6% ligne tonneau 


This new series of Diel cases are made 
of the famous all-wearing virgin white 
WHITEVER QUALITY metal. @ All 
hand-engraved Butler Finished and high 


mirror polished. 


Samples and prices on request 


To Wholesale Trade Only 
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Galaxy of Styles 
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7 DrEL WATCH CASE Co., INC. 


309 GRAND STREET, NEW YORK 
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Can An Original Be Duplicated ? 


A WARNING TO THE LEGITIMATE WHOLESALER 


Monroe Watch Lighters are be- 
ing copied. The imitations are 
sold to wholesalers under the im- 





plication that they are duplicates 





manufactured at lower cost— 





Monroe is faithful to its tradition 
of quality—who, with less exact- 
ing standards, can reproduce the 



































1 Ni artistry and perfection of a 
i We | WN! Monroe Watch Lighter? Legiti- 
HI i} 


1] 

















mate wholesalers will not tolerate 


No. 5—For 6%, ligne rectan- 


No. 1—Plain in green and 
gular movements. 


white; also engine turned, to 
take 10% ligne movements. 


No. 2:-+Small diamond open- 
ing to take 10% ligne move- 
ments. 


this unflattering attempt to per- 


No. 6—For 6% ligne oval 
movements. 


suade them to purchase counter- 


feits—Forewarned is Forearmed. 


AN EXTENSIVE LINE 
MONROE has an extensive line of 


watch lighters to take all sizes of 
movements.—Large quantities are 
on hand for the biggest Fall season 
in the history of lighters—They are 
plain or beautifully figured and en- 
gine-turned in design that are start- 
lingly attractive. The variety of 
styles and designs offers a choice 
unparalleled in range—and they 
run the gamut to fit all kinds of 
pocketbooks. 


TWO GUARANTEES 


One original feature of MONROE 
LIGHTERS is their unqualified 
guarantee —- MONROE guarantees 
its lighter to be free from all me- 
chanical imperfections and will re- 
place or replenish any faulty part 
gratis—Our guarantee applies to 
the lighter and watch case-——The 
movement is inserted by the whole- 
saler or distributor and is generally 


guaranteed by them. 


The Monroe Watch Case Co., Inc. 


66 Allen St. , - New York 


To Wholesale Trade Only 
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66 Allen St. 
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THE NEW IDEA 


Leather Strap or Mesh Band 





advance designs—nickel chromium 2-piece and 3- 
piece dustproof—soldered in one-piece lug—no in- 
fringement on any existing patent—outstanding 
achievement in Butler finish—engraving oxidized— 
absolutely guaranteed as to construction and finish— 
fine leather straps or bands of selected mesh beauti- 
fully made for every case—marvelous blending of 
tone—for 1014 ligne movements— 





Write for 
Samples and Prices 


To Wholesale Trade Only 


e Watch Case Co. 


a - 
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In Watch Case Styling 


TYLE in the new Pioneer Watch Cases represents 

definite trends. These new shapes and designs 
have not been created out of momentary fads or fly- 
by-night fancies! Each watch case is a tested indica- 
tion of consuming preferences throughout the coun- 
try. 


Pioneer has comprehensively interpreted jewelers’ 
ideas in this well-conceived collection, as it embraces 
their every conception of smartness in its variety. 
The manufacturer who is seeking to lower costs and 
maintain a high standard of quality is favored as 
well. Each case is stamped with the precise quality 
of the metal content. 


The watch case ‘represepts a major portion of the 
watch’s attraction. The use of Pioneer cases will 
prove to be the strongest link in the chain of watch 
appeals which result in added profits for the jeweler. 


Ask Your Wholesaler About 


Pioneer Cases 


NEER Wo, 
NON -10-14 xr CO 
GOLD SHEET 
SOLDERED Ow META. 
SUPER QUALITY 
Quality Marked—Quality Maintained 


FACTORY: PROVIDENCE, R. I. OFFICES: 48 WEST 48th STREET, NEW YORK 
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Nov-e-line 
WATCH CASES 


widen the profit on watches 
—and please the customers 


HE fact is well known that NOV-E-LINE shows the 

latest trends in watch cases to the American trade si- 
multaneously with first showing of the same trends along 
the Rue des Italiens, the Champs d’Elysees in Paris. Our 
stylist, with offices in Europe, is in such regular touch 
with us that no new mode escapes us. This in itself has 
won for NOV-E-LINE Watch Cases the distinction of 


being among the smartest in America. 


This European connection and what it means to the discriminating buyer 


of watch cases—along with the facilities of our own styling, de- 





signing and manufacturing departments should attract the atten- 
tion of every buyer of Watch Cases. Every NOV-E-LINE 


case is guaranteed to give satisfactory wear. 





(Sold only through wholesalers and importers ) 


THE NOV-E-LINE MFG. CQ., Inc. 
1650 Broadway - - - - New York 
LOS ANGELES CHICAGO 


Title Guarantee Building 29 East Madison Street 
E. W. PHILIPS WILLIAM LESTER 
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Antique Jewelry 
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Solid Gold 





Genuine 

Antique | 

Necklaces We also handle | 
Lockets and . 

Chains a complete line | 
Earrings of genuine An- | 
Brooches , . 

a a tique Silver 
Bangle Bracelets Jewelry 
Flexible Bracelets 

Rings , 

Costume Pieces ‘ Lo a Prices from 
Complete Suites aS $5.00 up 


Memo selection to responsible stores 


LEO ELWYN & CO., Inc. 


23 West 55th Street 
New York City 
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REG. U. 


GENUINE “Mayflower” Pewter 


SUPER QUALITY 


A Splendid Range of Over 80 Most Popular Pewter Items 
MAYFL OW ER PEWTER WARE Is Manufactured from the Finest Quality of Metal Obtainable 


We Suggest Orders Be Placed Early to Insure Prompt Delivery. 








No. 3253/5. Waffle Set 


No. 3215. Vase W DIVERSIFIED LINES 
* e IN SILVER PLATE 

















No. 678. Costume Jewelry Cabinet 














No. 3120. Salt and eee Set. 


Silver Plated Hollow Ware—A Large and Most Complete Line. 

Salt and Pepper Sets—Many New Additions with a Popular Range of Prices, No. 4224. Baseball Trophy 
Trophies—Original and Exclusive Designs in Sport Figures, Loving Cups, Ete. 

Gifts and Novelties, Candlesticks, Beauty Boxes, Costume Jewelry Cabinets, Smokers’ Articles, Ete. 


Salesmen in All Territories Write for Complete Illustrations 


Factory 


mehe .. THE WEIDLICH BROS. Mee CO. pisces con. 


Avenue 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 





in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


Rondelles. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


Barrel-clasps. 












a, On 
ke the Mtg Co, 
ANE 


RINGS 
And Pendants to Match 


Ghrough wholesalers only 
401-7 MULBERRY STREET 














New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings in geld and platinum. 
Variews kinds ef Faney Linke—Plain or Enameled. 


Phone Mitchell 2569 





RINCS—a Specialty with 


Louis Bleiberg 
336 Mulberry Street 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbla Street 


The Eleder-Hickok Co. 
23 Prospect St. 


(Formerly Lebkneeher & Oo.) 
SiILVBERSMITHS—Oreators of Original 
Designs in Sterling Silver Hollowware & Novelties 





BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOOHES 
Sold through the jobbers only 
21-88 Governor St., Newark, N. 4. 





HENRY RUFEISEN-INC 
‘MANUFACTURERS OF 
PINGS OFANQUALITY 


126-128 South Street 
Ohicago Office, 81 N. State St 





Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON 4& CO. 
All Sterling and Fine Slivers = Relling fer the Trede 








What Ie the 
Jabel Ring Mfg. Co. 


putting out now? That is the question 
the ring trade is asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 


WASHABLE 
TAGS Fach 
TOOLLESS 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren St. Newark, N. J. 
Originators and Patentees 








WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with emall 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 


uf you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


255 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Schoiastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onysz Blue Onyx Rabies 
Sardonyx Green Onyx Amethysts 
Also 


“= RINGS 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 


Exclusively 
for Jobbers 








ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 *‘arket Street Phone Mulberry 2498 





THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Gc. B. W., Inc. 


10, 14 and 18K Rings—Jobbers Only 


891 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau &t. 





Gold and Platinum Solders— 
“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


91-98 East Kinney St. Newark, N. J. 


Che HELEN MFG. — 
475 WASHINGTON STi 


GS « RE UNTING? 


L. FRITZSCHE & CoO., inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 











Wefferling, Berry, Wallraff o., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 





M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia St. 








Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CoO., INC. 





Murray and Austin Sts. 
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“AXEL 


MOUNTINGS 
EXCEL” 





FLEXIBLE BRACELETS 
WATCH CASES 
MESH BRACELETS 
RING MOUNTINGS 


a dn. 


AXEL BROS. 


7 | cn: 
Manufacturers of fine Jnidium Llatinun fecoelry 


21 WEST 46h STREET ~--~>~ NEW YORK 
TELEPHONE BRYANT 3820 





38 
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MR. RETAILER— 


We pledge ourselves to do 





our part in making this Fall 
your BIGGEST and most 
PROFITABLE season in 


business. 


SINCE 1887 we have been 
one of the largest direct dis- 
tributors of the Elgin Nation- 


al Watch Co. 





We look forward to the priv- 
ilege of being chosen by you 
as your distributor of ELGIN 
WATCHES for your Fall 


supply. 





FREUDENHEIM BROTHERS, Ine. 


170 Broadway 2 Maiden Lane 
New York City 
Resident Pittsburgh representative: Mr. Sam Weis 
Distributors of American Watches—W holesale Exclusively 
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A Lustro Pear! Bag for Every Oceasion 


Pn Gaaties Oa ar > 
CIS SREEP ARES 


/ 
| 


Be 
me 
h q 
he: 
inte 
S 


No. 301 $15.00 each 













Oxidized top, silk lined, lustro pearl, 
medium fine, 4 x 8 inches 





No. 302 ’ yk $24.00 each 





No. 300 $30.00 each ‘ 
Oxidized top, silk lined, lustro pearl, 
medium fine, 442 x 8% inches 


——. \ 


_ Enameled top, silk lined, lustro pearl, 
a = baby mesh, 442 x 9inches (S—# 
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No. 304 E $18.00cach No.305 & & &£ HE $15.00each —_No. 303 $15.00 each 
Oxidized top, silk lined, lustro pearl, 


Oxidized top, silk lined, lustro pearl, Oxidized top, silk lined, lustro pearl, 
XX grade, 44x 8einches | XX grade, 44% x 8 inches XX grade, 4'% x 842 inches 


TheMandalian Mig. Co. 











ALustro Pear! Bag for Every Occasion 
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- 
, > ‘ 
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No. 308 Sf 3533 ' $10.50 each No. 307 $6.00 each 
“B52 : Oxidized top, unlined, lustro pearl; 
Oxidized top, unlined, lustro pearl, sx ose XX grade, 3°; x 742 inches 
XX grade, 41% x 719 inches ee. Y nat 
aie 4 Gn, Oxidized top, unlined, lustro pearl, 








\ XX grade, 4'4 x 742 inches 
y ae ao 
















Pi s 
gag! , 
> 


Hee 


wevits te ts, 








$7.50 each No. 311 “sip? $4.00 each”: 
re nolan smpmel, Oxidized top, unlined, enamel, Oxidized top, unlined, enamel, 
XX grade, 4 x 7%: inches XX grade, 334 x 7/inches JR qridle; 34x Ginches. 






T heMandalian Mfg. Co. 
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Tee SRILL. OF.--BRALFE-A- CENTURY 
PRrReoolma THe SFtrRkil-OF --TODAY 
































8341/E/8076 12/7258 
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TOILET WARE POWDER BOXES 
NOVELTIES 
ENAMELED AND STERLING 


THEODORE -W- FOSTER: &-BRO-+COMPANY 
LOO - RICHMOND - STREET : PROVIDENCE - RL. 


Chicago Los Angeles 
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THEY ARE PLEASANTLY WON 
MAKE THEM PROUDLY WORN 
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YOU: “HERE IT IS 
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SHE: “WHAT SHALL I GIVE HIM?” 


ALLIANT 





99 











2034-10K 
Baseball Charm 
(also made in 

plate) 





1767/70 


Elk Charm 
Genume tooth 
with or without 
diamond 





{ULLAL 








Chicago: Heyworth Bldg. 
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HARVEY & OTIS 


Ss = oe 


Sell a Fraternal or Col- 


lege Emblem to wear on 
a vest chain—and if 
you’re a good salesman, 
a knife, a pencil, or a 
cigar cutter to hold that 
chain in the pockets. 
No matter if he does 
wear a wrist watch, he 
will wear a Vest chain 
if you give him a “reason 
why.” There’s real 
profit in this idea. 

Harvey & Otis Emblems 


are sold by leading 
wholesalers. 











1523 
32° Masonic 
Charm 
(made in 14K 
white or green 
gold) 


2162 
Masonic Charm 
14K. white 
gold 


Los Angeles: 424 So. Broadway 
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PROVIDENCE, R. I. 


OAM 
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These are the newest 


WHITING & DAViS COSTUME BAGS 
























inspired by the personal 


designs of Paul Poiret 





L 
FEATURED COAST to COAST 


in National Advertising this Fall 





COLLEGE HUMOR 
HARPER’S BAZAR 
LADIES’ HOME JOURNAL 

LIFE 
MODERN PRISCILLA 
THE NEW YORKER 
PICTORIAL REVIEW 

PHOTOPLAY 
SMART SET 
THEATRE 
TOWN AND COUNTRY 
TRUE STORY 
VOGUE 3271 ACFS $18.00 ea. 
ume Bac. eli ; it 


5 ir 


BE READY to feature them simultan- 
eously in your windows for greater profits 
and greater local style-prestige for your 


rT 0 AG ae Os | 
company. Rush your orders, NOW?! Poiret Pot 


Po 





$75.00 ea. 

mesh Poiret 

WHITING & DAVis Co. 3 
World’s Largest Manufacturers of Costume Bags 


Makers of Costume Jewelry for Everyone 


Plainville (Norfolk County), Mass. 
In Canada: Sherbrooke, Quebec 


New York: Chicago: F. E. Whiting 
366 Fifth Avenue 31 N. State Street 


CWHTTING ¢ BAVIS 00) 





Sal WHITING & DAVIS 


in miniature on the frame of each 
genuine Whiting & Davis Cos- 


tume Bag. It is the hall-mark of 
excellence which stands for more 
than 50 years of creative crafts- 
> Lo 


manship. 
Hand in Hand With Fashion 
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Display these smart 
New Lighters, 


ro minently 


RE you displaying these new 
Golden Wheels? Spin-types and 
Automatics to suit either preference. 
New designs in smart, bright colors 
. new combination sets for the gift 
season. And, best of all, the same 
high quality that you have always 
associated with any lighter that bears 
the name GOLDEN WHEEL. Your 
jobber can show you a_ complete 
assortment. 






















(: 
So ae 






aad Sere ed eeaee — steer 
No. 2983-30—Spintype in No. 3021—Automatic in Cy y~ | 
Longchamps enamel, mod- genuine leather, ostrich wy O 
ernistic design. $9.00 re- grain. Platichrome signet 






and trim. $6.00 retail. 6) 


tail. Lifetime Guarantee. 







No. 2968—Spin-type lighter 
and cigarette case of two- 
tone pin grain garter snake 
to match. $10.50 retail. Life- 
time Guarantee. 












HENRY LEDERER & BRO., INC. 


Providence, R. I. 
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mart lookin 
ZL fast selling WRISTACRATS ~~ 
Cready jor a brisk fall Season 


OY 
o 








LOUIS STERN COMPANY 
Providence, Rhode Island 


77—~ THE NEW 


WRIS TACRAG 
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Now, a 


GENCO 


with Foldover Center 



















Above is shown the new Genco closed. The foldover center is just above the 
word “GENCO.” 





Above, the bracelet is shown with center unfolded. The center alone lengthens 
the bracelet an inch and one-quarter. 


You can't see this new foldover center, so dainty is 
it. Yet it adds a lot to the Genco—11%4 inches in 
length; it adds greater convenience; it adds greater 
sales possibilities! Including the foldover center 
and the spring expansion, Genco now expands 234 


Expands 2%, inches 


inches. Stock it, and watch sales expand, too! 
Made in Gold Filled, white, yellow, or green. All 


wanted end hooks. 





From Your Wholesaler 


GENERAL CHAIN COMPANY 


Distinctive Watch Bracelets & Chains 


Providence Rhode Island 
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“Fold-On”’ 
B F F 63/7 
Pat. Pending 





















“Fold-On’’ 













“Fold-On’’ P F F 63/7 “Fold-On’’ 
K F F 63/7 Pat. Pending P F F 63/7 
Pat. Pending Pat. 1,515,056 


ti “Fold-On” 


Modern 











~ 


Watch Attachments 


for Men and Women 


ee 


Side View of Closed “Fold-On” 








“Fold-On” Open 








Providence 
Stock Co. 


100 Stewart St. 
Providence, R. I. 


od 


LOS ANGELES—424 So. Broadway 
CHICAGO—1209 Heyworth Bldg. 
NEW YORK—29 Maiden Lane 





e 
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45 Richmond Street, 


the 
sweetheart 
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Every link a Sterling 


Silver Heart. ..... Full 
polished imported pendant 





creation by 


EXCELL 


Dan Cupid says ‘Romance makes the 
world go ’round.” So we have made 
this Sweetheart Chain—and with his 
help they are selling fast. Pendants 
come in any color and are easily inter- 
changeable, for they are attached by 
means of a spring ring. Sweetheart 
Chains sell for $3.00 retail (less Key- 
stone Disc) and with each order for one 
dozen or more we supply an attractive 
display card. May we bill you a sample 
dozen through your wholesaler? 


EXCELL MANUFACTURING 


COMPANY 


Providence, R. I. 














is in back of every Ketcham & 
McDougall product. Founded 
in 1832—when we supplied 
the trade of the day with 
thimbles—we have always kept 
abreast of the trends and 
styles. And we have 
always featured qual- 
ity, workmanship and 
value. 


The f our Moderne 


Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane 








Established 1832 


[||| ALMosT A CENTURY OF EXPERIENCE— [|| 


Automatic Eyeglass Holders 
illustrated herewith—are no 
exceptions to our century old 
standards. Each is a modern 
design, attractive, novel and 
practical. Perfectly finished in 
14K White Rolled Gold 
and guaranteed against 
defects—these Moderne 
Automatic Eyeglass 
Holders are salable, 


profitable merchandise. 





New York 
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Unusual 
and Original 


Creations in 


COSTUME JEWELRY 





NECKLACES 
BRACELETS 
EARRINGS 
ENSEMBLES 


Thru the Wholesale Trade 


ELECTRIC CHAIN CO. 


ATTLEBORO, MASS. 


LOUIS BENDHEIM JULIUS WISE 
9 Maiden Lane 704 Market Street 
New York City San Francisco 
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LINCOLN 


Interchangeable 


INITIALS 
Any Monogram 


INSTANTLY 
FREE 
50 


Initials with 
Assortment of six lighters 














. Beautiful nickel silver bezel Complete assortment of initials 


. Securely fastened to leather Save time and expense of engraving 
. Spring insert to hold initials Attractive display case, silk lined 
- Requires but 30 seconds to change Fully guaranteed 


Sold Through Jobbers Only 
NEW—MODERN—PRACTICAL 


LINCOLN AUTOMATIC 


TABLE LIGHTER 
COLONIAL DESIGN 


Attractive sureness of style 

Two tone leather combination 
Mechanically perfect positive lighting 
Exceptionally large fuel capacity 

Size base 4 x 3” height 51.” 


LINCOLN LIGHTER CO. 


35 E. WACKER DRIVE 
CHICAGO ILLINOIS 
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N orris, Alister-Ball-Bridges Co 


GARLAND BUILDING - 58 East Washington Street - CHICAGO 


WATCH FOR IT 


ABOVE ALL 


| Oh oe OE 
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DON’T WORRY Wit 
ABOUT FIRES! Ge, 
CARRY ENOUGH 

FIRE INSURANCE 





















40% dividends have been returned to policy- 





holders for years by the Jewelers own company. 






We insure properties of Retail, Wholesale and 





Manufacturing Jewelers and Opticians and their 






employees, anywhere in the U. S. A. 






POLICIES IN ANY AMOUNT FROM $500 TO $50,000 
OVER 15 YEARS SUCCESSFUL OPERATION 

OVER $200,000.00 IN ASSETS 

OVER $130,000.00 IN SURPLUS 


OVER $325,000.00 IN DIVIDENDS 
RETURNED TO POLICY HOLDERS 


OVER $15,250,000.00 INSURANCE IN FORCE 










We also write tornado insurance at a saving of 20%. Call at our booth at A. N. R. J. A. 
Convention, Cleveland. 


National Jewelers Mutual Fire Insurance Co. 


MILWAUKEE, WIS. NEENAH, WIS. 
276 Third St. State Bank Building 
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Real Buying Power 


for Jewelers who buy from 


The Great American Catalog 


B ta oepeaaaed who realize the importance of buying as it relates to profit 
margin ... appreciate ordering from our catalog. It gives a wide 


ae 


opportunity—illustrates our divers stocks of Jewelry, Diamonds, Watches, 
Clocks, Hollow and Flat Ware, Sterling Ware, Leather Goods, Ivory 
Goods, Lamps, Cut Glass, Novelties . . . in fact a complete jeweler’s 
stock. 


To buy in one place is economical and time-saving at least. Divided 
shipments, divided deliveries, divided billing—divided profits—long on 
the merchandise from one house—short on goods bought of another. 
Uniform service, prompt delivery, quality of merchandise—are yours 
when you buy from the Great American Catalog. 


FIVE FLOORS OF FINE MERCHANDISE 


Each floor replete with new stock, modern demand items, staple items 
in practically everything a jeweler stocks. All listed in this great catalog, 
with description and price. Truly—this book is a SALES AID for the 


jeweler. 


What to buy—a glance at potential profit-pullers—timely suggestions 
... all come to you when you have this catalog. 


Send for the new 1930 Great American Catalog 


It will help your sales for 1930. It will reduce your overhead and costs 
of merchandise. Thus it will widen your net profit. It’s worth your 
while to get this book. Write for it on your letterhead. 


THE OSKAMP NOLTING COMPANY 


26-28-30 West Seventh Street 


Cincinnati, Ohio 
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Depended Upon by the 


Jewelers of a Nation 









Here is the 
Becken Catalog for 1930 


—over a thousand pages of carefully selected merchandise for the 
jeweler. It will be sent to the trade about October 1st. Our Tool 
and Material catalog of 400 pages is now in the mail. 


Otto Young A. C. Becken Comp any C. H. Knights- 


& Co. 35 E. Wacker Drive Thearle Co. 
CHICAGO 
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PHOTO BY RUTH HARRIET LOUISE 


The choice of a Priscilla Wedding Ring by Joan Crawford as 
the symbol of her marriage emphatically expresses the nation- 
wide popular preference for Priscilla Jewelry. It is this 
preference that has created the consistent increase in our 


business and that of our dealers. Gh: 


A > 


So 


ex 


SALONA 


SA 


And to increase Fall business for our customers, full pages 
are scheduled in October and November in Photoplay sas 
Magazine advertising Priscilla Jewelry. This national adver- é 
tising will be supported by feature displays and productive & 
sales helps. Line up with the Priscilla Jewelry line now. Ne 
Write for full particulars and benefit by the profits that the OF 
popular preference for Priscilla Jewelry will create for you. Se 


EISENSTADT MANUFACTURING CO. 


ST. LOUIS MISSOURI 


e @ % 


Priscil la 





% 
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SPECIALISTS 


Wholesalers of AMERICAN WATCHES Since 1875 
Direct Distributors of 
ELGIN-WALTHAM-HAMILTON-ILLINOIS-HOWARD 
Designers and Patentees of 
$ 
: 
4 


AMS EWGH-"The most graceful of Pocket Watches” 
He fyglts-“The Wrist Watch of the Future” 


MANHEIMER WATCH COMPANY 


Wholesalers of American Watches Since 1875 
THIRTY ONE NORTH STATE STREET: CHICAGO 


OFFICERS REPRESENTATIVES 
Epwarp A. Manuemmer—President MILTON FELSENTHAL Sot COGAN 
Artuur E. MANHEIMER— Vice-President, Treasurer HaArRY ARONSON L. C. MAIN 
WiuiaM SHAPIRO—Vice-President LUCIEN CERF R. ADAMS 


Heten A. Crowiey—Secretary ALFRED GANZ 
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F. S. WEADLEY, President 
A. W. TUTLE, Secy.-Treas. 


¢ A Specialty 


We mount our own diamonds, importing them in original lots direct 
from the cutters, which enables us to quote lowest market prices 
according to the quality we furnish. 


Gold Filled and Solid Gold Jewelry 


Our stock comprises lines from the best known and most reliable 
makes. Satisfaction guaranteed. 
International Silver Company’s 























Established 1910 


Wo: Dente Hollowware and Flatware 
YM A Featuring 1847 Rogers Bros. Flatware 
Sterling Silver and Silver Plated Hollowware and Flatware, also 
CLOCKS. 


WATCHES Our 1930 Complete Catalog will be 


ready October Ist. Send for a copy. 


SLADE, TENNEY & WEADLEY, INC. 


Goddard Building, Wabash Avenue and Monroe Street 


N. C. CAMPBELL C H I fe A G O CAL W. LA GRAVE 


Middle West Representative North West Representative—St. Paul 
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JUERGENS 


AMDERSEN CO. 
CHI 





MAKERS 



































FOR NEARLY A CENTURY 


DIAMOND 
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OF » FINE 
JEWELRY 

















The Stage Is Being Set 
for AMERICAN WATCHES 


The manufacturers of AMERICAN 
WATCHES are concentrating their 
efforts upon building up a heavy consumer 
demand for their product. Alert jewelers 
everywhere are cooperating with this 


movement by stocking and displaying 
complete assortments. They will share in 
the profits. We have unqualified confi- 
dence in these manufacturers as well as in 
their products and as their distributors 
are equipped to fill your orders promptly. 


ELGIN HAMILTON WALTHAM HOWARD ILLINOIS 


The W. F. BROER CO. 


Wholesale Jewelers 


ADAMS and SUPERIOR STS., TOLEDO, OHIO +708 METROPOLITAN BLDG., DETROIT, MICH. 
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Made by Quality Production Methods 


AMERICAN PLATINUM 
SEAMLESS WEDDING RING BLANKS 


You will derive a great deal of satisfaction from the use 
of American Platinum Wedding Ring Blanks. 





ou ie 
Sassari 


Their fine tool work, clean cut and precise in every respect, 
is sure to show to advantage in the finished product. The 
splendid results to be obtained from them are gratifying 











to you and pleasing to your customers as well. 


PLAIN 
DRILLED 
AZURED 
CHANNELED 


Many interesting additions to our line will be found in 





our new booklet. 


Your requests for catalog A-31 will be appreciated. 





THE AMERICAN PLATINUM WORKS 
N. J. R. R. AVE. AT OLIVER ST. 
NEWARK, N. J. 
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FINDINGS 
oF 
PLATINUM 3 COLD 
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Through two cen 

turies marking the 

standard quality of 
fine watches. 


Jules Jiirgensen has achieved an exclusiveness in these 
Baguette Watches appealing to the up-to-date and discern- 


ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 
20 West 47th St. New York 


°c oe eje@ay 
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ENAMELED STERLING 
SILVER and BRONZE 
BOuDOIR SETS 


 deweuel patterns 
whose rich and beauti- 
ful colors accentuate the 
distinctive grace cf the 


designs. 


a 


Made Exclusively 
by 
Victor A. PICARD 
& CO., Inc. 


7 West Forty-fifth Street 
New York 
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ACTUAL 
PERFORMANCE-- 


has proved our title of “The World’s Most Accurate 
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Timepiece” to be more than a proud statement. It is a 





fact. 





Zenith Watches have been establishing internationally 





recognized records for years. Their latest achievement 
occurred on May 24, 1929, when at Kew Teddington, 
England, Zenith Watches broke their own record of 
1926 with a mark of 97.3 out of a possible 100. 









Such a record shows constant improvement, constant 





progress toward the goal of perfect Accuracy and De- 






pendability. Actual Performance alone is the criterion. 


ZENITH WATCH CoO., INC. 


64 West 48th St. New York 




















































THE UNUSUAL MAKES THE SALE! 








a Diamond Heart Wed- diamonds in heart shaped set- 


ding Rings are unusual. tings — with workmanship and 
Unusual in design—unusual in materials of the finest — with 





quality—unusual in richness character and richness outstand- 

unusual in sales possibilities. | ing—and with unusual appeal, 

Any item—removed from the Diamond Heart Wedding Rings 

ordinary—is, inevit- present an amazing 

a 7 This Trade Mark is ke ' ry 

ably, the item that your protection opportunity for in- 

makes the sale. a creased sales, profits 

7 | SDianox HEART and satisfied —cus- 
Ring Design Patented 3 ' 2 Ly TRADE Manx 

May 25, 1926 With a circle of e645 PAT.O9 tomers. 


Ne. 2900.5 Write for Our Interesting Catalog 
No. 2300-5 


With 20 or 22 fine quality THE DIAMOND HEART COMPANY 


diamonds—set in 10% 


Iridium Platinum Makers of Jewelry Since 1907 
Special $165.00 ? 3 ode a , a 
KEYSTONE DISCOUNT 62 West 47th Street : : NEW YORK CITY 
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ISCRIMINATION in buying is exercised by the 
Lodge or Club Man today as never before— 


Neat, correct design—strong, cleanly embossed de- 
tail — high-gloss enamel, snappy finished gold surfaces, are 
all demanded in the emblem bought today. 

There is a definite mark of quality in the additional, impres- 
sive weight demanded by the man who takes pleasure in 
the correctness and smartness of his personal appointments. 
Even MILLER gold-filled productions maintain a Quality 
Distinction not found in the usual lines available to the trade, 
though regularly made in 10kt, 14kt and 18kt white gold. 


A memorandum selection is yours for the asking. Freshen 
your stock with a few pieces of Jewelry-like Quality Em- 
blems. 
( CLASS PINS, COLLEGE and FRAT- ) 
of ERNITY JEWELRY of all standard )o 
designs, or special, built to your order. ) 


Let our designers supply you with selling material regard- 
less of the subject. 


The MILLER 
JEWELRY Co. 


MANUFACTURING JEWELERS 
CINCINNATI 


. . . . 
ae? "ees 
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VIRGINIA LADY PRISCILLA 
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WEIDLICH (STERLING SILVER 























STemL Ne STERLING STERLING 


GS 


Sterling Silver 925/1000 Fine 


Three Sterling Beauties 


The irresistible appeal to the lover of Beauty and refine- 
ment has placed these beautiful patterns in the front 
rank of popularity wherever shown. 

Write for circulars and full information. 


WEIDLICH STERLING SPOON Co. 


NEW YORK SALESROOMS 200 FIFTH AVENUE FACTORY BRIDGEPORT, CONN 
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A Style Leader That’s A Staple Seller 


This Sterling Silver Chanel Necklace reflects STYLE with BRIL- 
LIANCE. The New Baguette Stones are Bright Cut—not pressed. 
They show off especially well with the prevailing style of black 
dresses. Necklace shown retails at $7.50. Other attractive patterns 
in our varied line to retail from $1.25 to $10.00. 





Sold individually or with Earrings and Bracelets to MATCH. Ear- 
rings to retail from $2.00 to $3.00 per pair. Bracelets to sell at 
$2.00 to $5.00 each. 


Also a fine Imported Line to retail from $25.00 to $50.00 for cus- 
tomers who want something choice. Send for Selection. 


CAHN & KORNBRODT, Inc. 


SUCCESSORS TO MORRIS WEIL 


580 Fifth Avenue New York, N. Y. 


At 47th Street Phone: Bryant 3398 
WHOLESALE JEWELERS AND IMPORTERS OF NOVELTIES 























Genuine Stones Exclusively 


LAPIS LAZULI JADE TOPAZ 
CARNELIAN AMETHYST 
CORAL 
ROSE QUARTZ GARNET 


KRAMER and BICK 


MANUFACTURING JEWELERS 


37 MAIDEN LANE NEW YORK 











Made in 14K Gold and Sterling Silver. 
Fine or Heavy Lead; Plain or Engine Turned. 


: LE PENCILS 
Todas RU 














Catalog of full line sent upon request. 
WANTED: Selling agents to the trade for all localities 
except those already covered. 


EDWARD TODD & Co. in The Line “Since 1856 1 West 34th Sti. New York 
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SUPER VALUE 


THINNEST 
SMALLEST 
1 JEWEL 
a i 


LOUIS MANHEIMER & BRO. 
20 West 47th Street 
New York City 


AMERICAN WATCHES 


AMERICAN MANUFACTURE 


MANHEIMER WATCH CO. 
31 North State Street 


CHICAGO 





No. 1—Nickel case, border en 
graved, Butler back, 15 jewel 
Keystone Standard movement 
$10.60 Jewelers’ Circular 
Discount 


No. 2—Nickel case, CHRO- 
MIUM PLATED, border en 
graved, Butler back, 15 jewel 
Keystone Standard movement 
$11.70 Jewelers’ Circular 
Discount 
No. 5—Regal quality case, 
green or white, border en- 
graved, Butler back, CUSH 
ION SHAPE, 15 jewel Key 
stone Standard movement 
$16.00 Jewelers’ Circular 
Discount 


No. 6—Royal quality case, 20 
year guarantee, yellow, plain 
or engraved back, 15 jewel 
Keystone Standard movement 
$14.40 Jewelers’ Circular 
Discount 
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BAYARDI BROS. 


FINE PLATINUM JEWELRY 


542 5th Ave. 
NEW YORK 


57 East Jackson Blvd. 
CHICAGO 








A Most Cordial Welcome 


Awaits the Jeweler in Cleveland 


A.N.R.J.A. Convention 


Upon the Occasion of the 


Sept. 17-18-19-20 


We invite you to visit us both in our 
Exhibit Room—Room 29, Hollenden 
Hotel, and at our offices, 850 Euclid 


Avenue. 


The A. H. Ficken Co. 


Wholesalers 


American Watches 


Cleveland, Ohio 
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COLOR - STYLE - QUALITY - POPULAR PRICES 
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a combination that is bringing business to the many stores 
featuring our leaders. Genuine Rose Quartz, Carnelian, 
Chalcedony, Lapis, Topaz, Crystal, Chrysoprase, etc., mounted 
in sterling silver or 14K gold. 


Earrings and bracelets to match. 


LEWY & CO., 321 Fifth Avenue, NEW YORK 


Specialists in { Costume Jewelry Made of Precious Stones at Popular Prices 














U CHINESE JADE # > 9 


to meet today’s demand 


Bracelets Brooches Earrings 45 
Pendants Necklaces .° 
Rings ; New shipments of Jade in the 
ees te latest designs will arrive in 
time for manufacturers’ to 
prepare for the coming season. 
WING & COMPANY 
255 Fifth Avenue 


Chinese Importers and Wholesalere N Y 
Lapidary Mills: CANTON, CHINA ew York 
Phone Ashland 0623-0624 
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ESTABLISHED 1870 
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roaring 


JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 481rH STREET 
NEW YORK 


7 & 
ae 


YIN 


Fancy Cut Diamond Jewelry 





————— — 


V. N. PROVENZANO 


Successor to J. N. PROVENZANO 
MANUFACTURERS OF 


FINE JEWELRY 


Modern, Antique, Carved and Etruscan 

















Jewelry Repairing a Specialty 


44 West 48th Street Tel. Bry. 6837. New York City 
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“New Rueckert Cases 


Always Make a Good 
Impression”’ 


The best “ingredients” of a successful 
trip are Good Merchandise — New 
Rueckert Sample Trays—and your best 
brand of salesmanship. 








No. 2370 Ring Case 


This ring case is lined 
with velvet and leather 
which gives it the proper 
beauty and durability 


RUECKERT 


MANUFACTURING CO. 


\. 162 Clifford St. Providence, R. I. 


This Is 
the Age of 
Specialization 


N entire European factory 
4% is working for us exclu- 
sively turning out just this par- 
ticular type of Grandfather 
Clock. Only such mass pro- 
duction and direct selling en- 
ables us to offer this clock at 
such an enormous low price. 

No. 1216, 6% feet high, solid 
brass plate movement steel cut 
pinions. Westminster Chimes 
every 4 and full hour on a 
double set of eight gongs. Dial 
is metal, old silver two tone fin- 
ish raised figures with pendulum 
and weights to match. 


Beveled glasses 
In dark oak finish, $95.00 net 
In mahogany finish, $115.00 


net 


Due to increased production 
cost and probable advance in 
tariff, price is likely to be ad- 
vanced. We advise placing 
your order at once to secure 
delivery at this price. 


SOKOL, MONTAG & CO. 


Importers and Manufacturers 





No. 1216 





245 FIFTH AVENUE NEW YORK 


400 Day, Cuckoo, Chime and Novelty Clocks 
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UNNECESSARY 


FOR YOU TO CARRY HEAVY 


FLATWARE STOCKS 


— 


Plated Flatware Is 
Our Specialty— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


“—ar_ 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 


14 Maiden Lane 1W. 47th St. 


Ae 


NEW YORK 
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Automatch is entirely 
different in principle 
and design from any 
other lighter in the 
world. No protrusions 
to tear the pocket. No 
unnecessary gadgets, 
waste motions or sore 
thumbs. An asbestos wick that 
never wears out. An automatic 
signal that warns when flint 
needs replacing. A penny the 
only tool needed to keep it in 
action. Its compact, trim ap- 
pearance has an instant appeal. 
There is a natural curiosity to 
see how it works. 
mechanism makes it easy to light 


Its simple 


and hard to get out of order. Put 
an Automatch in your customer's 
hands and the sale is made. Auto- 
match literally sells on sight. 

In mid-summer Automatch has 
drawn repeat orders not only 
from Fifth Avenue, the world’s 


AUTOMATCH 


Reg. U. S. Pat. O#f. 





THAT SELLS 








Automatch is fully protected by patents and pending applications 


The 
LIGHTER 


most critical market, 
but from foreign 
countries as 
Automatch can do this 
in summer think what 
it will do in the holi- 
day season. Especially 
as the price at which 


on 


SIGHT 


it retails —$5.00, is the ideal 
gift price. 

You can make money on 
Automatch. The mark-up is 


generous. $36 a dozen in less 
than gross lots. $30 a dozen in 
gross lots. A display case and 
beautiful window card and 
streamer free with each order 
of 1 dozen. Advertising is now 
running in The New Yorker, 
Vanity Fair, Time, Life and 
Judge. First ad in TIME—Sept. 
2; First ad in The NEW YORKER 
—Sept. 7. Be ready for this 
demand. Send in order 
now on coupon below. 


your 


AUTOMATCH 
CORPORATION 


267 Fifth Avenue, New York 












Please ship through my regular jobber 
Jobber’s Name 


Jobber's Address 


Kind of leather 











USE THIS COUPON NOW 
Automatch Corporation, 267 Fifth Avenue, New York 


doz. Automatch Lighters 


ALSO FREE DISPLAY CASE, WINDOW CARD AND WINDOW PASTERS. 
IT IS UNDERSTOOD THAT JOBBER WILL BILL ME AT THE PRICE OF 
$30 OR $36 A DOZEN, DEPENDING ON QUANTITY. 


Color 





well. If 











FASHION DEMANDS, 


Jewelry 


CENUINE AMBER 


to match the leading 
Fall color. 





A most complete 
selection of 
Necklaces, Earrings, 
Bracelets, Pendants, 
at the lowest prices. 
Also Amber Clasps 


and parts. 


Write for a 


Need anything selection. 
Ls in 

: Amber? 
We have it! 





Kerpen Bros. 
353 Fifth Avenue 
New York, N. Y. 





It will pay you to carry 


Amber 
















LUGGAGE 


for the 


JEWELRY 
TRADE 








"Naa " = 
THE 
Russet leather—6” 


deep inside 


A Complete Line Always in Stock 


Our special order department is equipped to manufac- 
ture all kinds of Luggage in a minimum of time. 





Regulation Telescope Sample Cases in stock; 5 
inches to 15 inches deep inside. Drop front. Black 
Cowhide and Black Fibre in stock. 


CROUCH & FITZGERALD 


CORPORATION 
New York 











345 Fifth Ave., 
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Announcement 


We Are Now Prepared to Offer the Jewelers of America a Complete Equipment Service, 
Including All Structural Changes, Fixtures, Interior Decorations. Specially Designed 
Lighting Equipment, Electric Wiring and Floor Coverings. 





Joseph’s New Store in Scranton, Pa., Is an Out- 
standing Example of This Service as Rendered by 


FINN-IFFLAND & CO. 




















“FASHIONED BY MASTER CRAFTSMEN” 
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lweet the world's 
big Jewelry centers 
~both in New York 


NEW 


Remember that New York is 
the world’s market place. It also 





leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotele— 

theatres and places of recreation. 
to New York can be made at the same time a vacation. 


A buying trip 


CIRCULAR 
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Artificial Pearls 


Leys, Christie & Co 65 Nassau St. 
“Orienta” Pearls 


Badges, Emblems, Medals 


Dieges & Clust 15 John 8t., Medals, Cups, 
Badges, Class Rings, Special Order Work 


Balances, Scales 


Christian Becker, Inc. 92 Reade St. 
Balances (Diamond and Gold) 
Clocks 
Norman M. Morris 542 Fifth Ave. 


Importer, Boudoir, Traveling Clocks, Watches 


Crystal—Colored Glassware 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


Diamond Importers and 
Cutters 
Baumgold Bros., Inc. 
Diamond Cutters 
Birnbaum Pressel Co. Inc. 
Diamond Cutters 
Chas. P. Goldsmith & Co., 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 
Diamond Jewelry 


C. V. Dougherty Co., Inc.7 w. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 
Fountain Pens and Pencils 


Pen-O.Graphic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


62 West 47th St. 


62 W. 47th 








Novelties 
Victor E. Lederer 123-125 West 33rd St. 


Adv. Souvenirs for Store Openings, Anivs. etc. 


Max Singer 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


Platinum Chains and Mesh 


Corbett & Bertolone Inc. 74 w. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 


R. A. Breidenbach 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Max Duraffourg, Ltd. 580 Sth Ave. 
Synthetic Calibre, Ring Stones, Importers 
Jules Franklin, Inc. 452 5th Ave. 
Pearls and Precious Stones 
Alfred La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 


Levere Co. 94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it. 


Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Real Stone Costume 
Jewelry 
Arax Jiry. Mfg. Co., Inc. 74 w. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


R. J. Blumenthal 65 Nassau St., Im- 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 
Real Stone Giftware 


August Dingeldein & Son 551 sth Ave. 
Real Stone Ash Trays, Special Order Work 








Precious Metals 
Baker & Co., Inc. 


Jewelers’ Settings and Solders 


Johnson, Matthey & Co., Inc. 
Platinum and Other Precious Metals 


30 Church 8t. 


Repairs for the Trade 
King & Co. 40 John St. 


Repairers, Silversmiths, Jewelers 


Samuel Bernard 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 wW. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow, Toiletware, Novelties, Pewter 


W atches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John 8t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 


233 B’way. 
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A GOOD WATCH 


to time them to school! 


Carefree Summer is slip- 
ping into serious Fall—and 
soon millions of students in 


high schools and colleges 
will be back at their books, 


making a real effort at W<¢ 


punctuality as they go from 


class to class. 


A reliable, inexpensive wrist 
watch—the CHAUCER 
—a quality product—will 
serve them admirably from 


point of service and accu- 





racy—and with good looks. 


A vast purchasing power is 
concentrated in this great 


student body. Turn it in 


‘8 your direction. Give the 


CHAUCER WRIST 
WATCH line prominence 
in your displays—in return 
it will give you overwhelm- 
ing sales and generous prof- 


its. 


Our stocks are complete— 


GOLDSMITH, STERN & CO. 


CHICAGO LONDON 





ESTABLISHED 1868 


World’s Largest Manufacturers of Gold Jewelry 
136 West 52nd Street, New York, N. Y. 


AMSTERDAM CHAUX DE FONDS 
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too good to keep! 

I have been told (in a nice husbandly 
way, of course!) that | wasn'ta shrewd buyer! 

But I made him admit (for once!) that I 
had done very well indeed! And thereby 
hangs a tale... 

Henry gave me thirty-five dollars and 
told me to get as much good silverware as I 
possibly could. (It sounded like a challenge!) 

Well, I window-shopped . . . thoroughly 
and well. I searched faithfully and long . . . 
trying to convert thirty-five dollars into a 
lot of silverware. It seemed <hat it couldn't 
possibly be done! 

And patterns? . . . I looked at dozens! ... 
but found not one that struck my fancy. 

Until . . . 1 found the new Princess pattern 
in Wm. Rogers & Son Silverplate. Oh, Sue 

. . it is simply adorable! Wait till you see 
it! And just wait till I tell you how much I 
got of it... 

My dear . . . I got a 26-piece set—6 tea- 
spoons, 6 tablespoons, 6 knives (and they 
have stainless steel blades), 6 forks, a butter 
knife and a sugar shell . . . for only $17.00! 
Imagine it! That left me $18.00, and with 
this I got 6 extra teaspoons, 6 butter spreaders 
(that cost only $4.40!), 6 salad forks (that 
were only $4.8(!), 6-iced-teaspoons (for only 
$3.25!), a gravy ladle and a cold meat fork 
—everything I have always wanted! And to 
think—the set and all those extra pieces cost 
only as much as I thought I would have to 
pay for a 26-piece set alone! 

I actually got twice as much silver as I 
had expected to get... and in a pattern 
I'm simply in love with! ... why I feel as 
though half of it cost me nothing! 

Joyously, 


() = 


Tae Carex Corp Tray = 26 pieces of exquisite 
silverware -6 teaspoons, 6 dinner knives (stain- 
less steel), 6 forks, 6 tablespoons, 1 butter knife 
and 1 sugar shell - and the set complete in a 
beautiful and useful tray, is only $17.00! 






























































DEAR READER: This is a true story, 
every single word of it!)—your dollars will 
actually do double duty when you buy Wm 
Rogers & Son Silverplate! 

And to prove it.... 

First, compare the beauty of this exquisite 
silverware with any you have ever seen 

Mind you, every piece of it is heavily 
plated with pure silver—all the most-used 
forks and spoons have an extra thickness of 
silverplate where the most wear comes— 
to give you years and years of extra service! 

Then ... just compare its prices with 
your own ideas of what such fine silverware 
should cost... 

And you will find that you can have twice 
as much of it—twice as much as ever you 
thought your dollars could buy! 

And the patterns. You'll adore them! 

There are three of them—three patterns 
that are as stunning, as charmingly beautiful 
as any you ever dreamed about! 

Triumph is one—a pattern your good 
taste will approve—and one your guests will 
admire! 

Mayfair is another—delicats, conservative, 
dainty —charming in its monf! 

And there's the new patiern—Princess' A 
simply gorgeous creation . . . the most suc- 
cessful (yes, outstandingly successful!) pattern 
of the year! 

See them . . . at your silver dealer's. You 
will find them in a grand array of sets and 
pieces—and you'll find them in 26-piece sets 
for as little as $13.50. Think of it! 

Why you need not go without fine silver- 
ware a single day longer! But just one wee 
word of caution . . . when you go to see 
these patterns, remember . . . . 


Don't say Rogers Say 
Wm. Rogers & Son! 


Won't you write for a “Portfolio of Silverware 
Patterns”? . . . it shows the many sets and pat- 
terns in Wm. Rogers & Son Silverplate, We'll 
gladly send you a copy, free. Just write to Wu 
Roceas & Son, Dept. L.-9, Meriden, Conn. 











Look in the September Ladies’ Home Journal for 
this advertisement. It also appears 
Homes and Gardens. And it appears in Woman's 
Home Companion, McCall’s Magazine, and 
Farmer’s Wife in October —telling the Twice As 
Much Silver story to more than 11,000,000 readers! 


INTERNATIONAL 








SILVER CO. 
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VY. see a whole lot of sales ideas. 
Some of them peter out. Others get bigger and better as they 
go along. And the past 14 months have proved that Wm. 
Rogers & Son Twice As Much Silver idea is one of the 


growing kind. 

Last year it helped our dealers pile up a bigger sales 
volume than that of any other year in the history of our 
business. This year it is doing the same strong selling job. 

What makes this Twice As Much Silver idea so effective? 
Simply this—it’s an idea that goes down and lifts them up! 

It doesn’t go out after your sterling customers. It doesn’t 
go out after your higher-priced plate customers. Instead, it 
reaches right out after a bigger market than either—the 
people whom price fear has kept out of your store—the 
people who think they cannot afford to buy enough good 
silverware to meet their needs. 

But the Twice As Much Silver idea shows them that they 
can! In an interesting, easily understood way it tells them 
how they can get twice as much silver as they expected to 
get for their money. That was news—real news that lifted 
thousands of women up from bargain counters and sent 
them into the Silver dealer’s to buy Wm. Rogers & Son 
Silverplate. 

This idea has done a lot and it’s going to do more. We're 
putting the advertising pressure behind it and keeping it 
there. As a witness, on the opposite page is a reprint of our 
latest advertisement. This is only part of the campaign that’s 
running in the leading magazines. 

If you don’t already stock Wm. Rogers & Son Silverplate. 
you ought to find out what it is doing in other stores. Write 
us today for some interesting facts and figures. WM. Rocers 
Mrc. Company, MERIDEN, CONN. 


Wr. ROGERS \ SON 
Silverplate 


that goes down 
and lifts them 


Ul 
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OF BEAUTY AND D/STINCTION 
IN THE TEMPO OF THE TIMES 

































A NEW 
TEA SERVICE 
of pleasing and prac- 
tical pattern in_ the 
spirit of today. Made 
by the Wilcox Silver 
Plate Company, Di- 
vision of the Interna- 
tional Silver Company. 


For identification this 
set bears the number 


1984. 
































Topay is the age of sincerity—of accuracy—of simplicity. Straight lines, flat planes, and 
angles dominate the world of design. . . . Quite in the mode, International craftsmen created 


the tea service pictured above. It is fresh and new and lovely. Its lines are spirited and 





strong—modern, but not extreme—simple, but not stark. No decoration disturbs its 
smoothly gleaming surface: It will fit easily into the home that is typical of today— 
or almost any other—for good taste transcends periods. . . . International Silverplate 


preserves fine old traditions, establishes new ones, assures value always. 





For illustrations of a wider variety, write to 


INTERNATIONAL SILVER COMPANY, Meriden, Connecticut 


NEW YORK CHICAGO SAN FRANCISCO 


ILVERPLATE 
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Lresenting 


All the feminine world likes “that certain 


something” that Paris gives to a frock, a hat, a 
jewel, an arching evening slipper. Call it charm, 
call it chic, call it whatever you will ... but call 
it yours! But what have hats and frocks to do 
with silverware? Well, just about everything! 
For Paris has given to those hats and frocks .. . 
and all of your intimate possessions, certain basic, 


foundational lines that make them what they are. 


Slender, splendid lines. Clean, streamlines. 


Modern lines. And those are the lines of 


SILHOUETTE 


SILHOUETTE .; 
tern in 1847 ROGERS BROS. Silverplate. 


the new silverware pat- 


SILHOUETTE is smart today .. tomorrow... 
and years from tomorrow. For such basic good 
taste is always smart. So, when you choose your 
silverware pattern, choose it standing before a 
mirror, A mental mirror at least. See yourself 
mete dressed as you are, looking as you do oc 

and you are bound to choose SILHOUETTE. 
Its lines are your lines. It’s modern... and 


you're modern, And you'll go well together. 


lo47 ROGERS 


INTERNATIONAI SILVER  €.S3, 
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with which are consolidated 


AMERICAN HOROLOGICAL JOURNAL 


Established 


_ THE JEWELERS’ WEEKLY 


Index to Contents, Page 165 


Vol. 99 


THURSDAY, SEPTEMBER 5, 1929 


SUBSCRIPTION 
$4.00 PER YEAR | 


THE JEWELERS’ REVIEW 
Index to Ads, Page 182, 183 
No. 6 


A Special “Forecast of 
Fall [ewelry “fashions 


By Isabelle M. Archer 


HAT a wealth of new styles there are to fore- 
Wp tell! Fresh shapes, new patterns, original color 
combinations in jewels, different modes in gowns 
for day and for evening, different utility pieces, new 
ornaments, a fresh supply of wonderful costume jewelry! 

Beginning with the finest, the most magnificent jewels, 

the diamond mounted platinum necklaces, 
brooches, earrings and hair ornaments, 
bracelets, barpins and finger rings, and 
running the list through the sim- 
plest tailored and sport things 
is, perhaps, the most reliable 
method—the best way to list 
everything and to miss no 
new angle in the costumes 
and the jewelry modes. 
The new necklaces, what 
beauties they are! They’ 
show a promise of be- 
coming fashion favorites 
when they are designed 
or entwining about the 
neck or for wearing as 
one wishes in a triple 
ensemble or a single long 
loop. 

Among the newest of the 
new evening necklaces will 
be seen those with the side 
ornamentations and marvelous 
side pendants and tassels. The 
choker shapes, the new short, deep 
necklaces will be relegated entirely to 
inclusion among the gem-set costume 
jewels. 

Pearl necklaces are to take a distinctive 
new place among fine jewels. Pearls this 
year are for sophistication. Demureness is designed 
rather, by the use of smooth-cut moonstones, faceted 
aqua-marines, colorful little jewels holding fancy ap- 
phires, rose-quartz and rock crystal but not pearls. 
Pearls are reserved for those whose art includes the 


There are three distinct 
lengths for the new ear- 
rings 


wearing of draped hair ornaments, earrings reaching to 
the shoulder, armlets and multiple bangles and huge 
finger rings. They are to be entwined tightly about the 
neck, these beautiful pearls, or festooned in wide con- 
centric circles upon the shoulders and fastened to the 
gem-studded shoulder strap by great smooth-polished 

emeralds, which give a striking effect. 


Hair Ornaments, a Success in Paris 


With interest centered once more 
in the wearing of coifs of indi- 
vidual style, gem-studded hair 
ornaments have definitely re- 
turned to fashion. The 
smart bandeau for’ the 
back of the hair has a pen- 
dant motif to add to its 
becomingness and_. is 
sponsored by the début- 

tante. 

The fillet has an up- 
right pinnacle or is re- 
versed in form and given 
a Mary-Queen-of-Scots 

cap formation. The 

Egyptian coronet is de- 

signed for the daring exotic 

type and given brilliant col- 

ors for the forward band, an 

elaborate fringe and _ tassel 

formation to fall behind either 
ear of the wearer. 

The new coifs which encourage the 
wearing of these fresh jewels follow three 
types for long hair and as many again for 
the bobbed head. Softly waved tresses, 
looped in graceful lines to a long roll at the 
nape of the neck, silky smooth hair gathered into a 
small knot or curled turned into a roll at the crown of 
the head, are the three methods Paris advocates for the 
wearer of long hair. The bobbed head is curled to make 
a perfect mop of ringlets called the picture bob, cut se- 
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Here we have some of 
the fancy cut stones 
used in modernistic ar- 





verely in the helmet bob or given an individual band 
when this trying type happens to be perfectly becoming. 


A Trio of New Earrings 


There are three distinct lengths to the new earring 
patterns. Each of these lengths controls a different 
earring style. The medium length is conservative, dig- 
nified, discreet. It is used for both day and evening by 
maid and matron alike. The second new earring has 
extreme length, but restrained width. It is limited in 
its becomingness to certain facial contours. The orien- 
tal motif appears most strongly in the third jewelry 
style, the ear pendant of extreme length and generous 
width, lavish in its gem settings and elaborate to a high 
degree in its pattern formation. 

The oriental earrings delight the heart of those dar- 
ing wearers of ultra-smart, ultra-striking jewels. The 
ear pendants of unusual length and limited width are for 
the oval-faced type, of height and dignity. The gay 
little pendants with the short fringe or the large single 
gemstone drop find multiple uses and an endless num- 
ber of devotees. 

Of course these three types are interchangeable, pro- 
vided all three lengths and styles are becoming to the 
wearer. Of all the long list of possible jewels, earrings 
are acknowledged to be the most difficult to wear. Cer- 
tain it is they must be chosen with discretion and worn 
with artistry. 


The New Barpins and Delicately Wrought 
Brooches 


Quite a contrast is seen in the designing of barpins 
and brooches for fall showing. The brooches are plaque 
designs, of filigree construction, diamond encrusted or 
traced with lines of calibre gems while the barpins are 
solid bands of table-cut gems and gemstones, baguette 
and fancy cut diamonds or thick short models with large 
central motifs. 

Among the brooches for which great success is prom- 
ised there are designs with inlaid plaques of frosted 
crystal encrusted in small diamonds and bordered about 
with triple rows of gems and pearls. They are oblong 
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in shape or they have long, slim, oval contours. The 
square models are relegated to the costume jewelry class 
and the new tiered jewels carrying barreled shaped gems 
and solid platinum frames are strictly modernistic. 

The barpins keep to two models, the straight band of 
gems with the pointed ends carried out in oblongs, 
squares or pentagon gems, and finished with terminat- 
ing triangles. The second pattern shows a large octa- 
gon, oval or oblong shaped gemstone for its central motif 
and short lines on either side of gemstones in various 
shapes and sizes. 

All diamonds, diamonds and pearls, diamonds and 
colored gems or a combination of the opaque and the 
faceted gemstones are held in unobtrusive mountings to 
make these new barpins. 


New Developments in Shoulder Ornaments 


The shoulder ornament, the new evening brooch intro- 
duced by Paris last year, has developed into a distinctly 
new jewel. It appears this fall, fresh from the hand of 
leading designers, in two groups. The first group fea- 
tures a large brooch and a single pendant ornament or no 
pendant at all, while the second group is an elaboration 
of the first with a double pendant or fringe decoration 
and a central large brooch motif. 

These new shoulder ornaments are lavishly mounted 
with the finest gems, constructed of delicate platinum 
work and intended for the most important formal wear, 
for inclusion in the opera jewels and with the most ex- 
quisite of ball gowns. 

A fan-shaped brooch tops one of these new shoulder 
ornaments, which has for its pendant a long string of 
fancy cut diamonds and a huge pear-shaped pear! drop. 
A triangle makes the brooch section for a second of 
these new jewels and seven dangling tassels the pendant 
motif. A square brooch, a triangular section heavily 
studded with diamonds and an asymmetrical fringe 
completes a third of these new shoulder ornament de- 
signs. 

For the shoulder brooches with the twin pendants, 
the brooches follow the contour of gem-studded disks, 
lozenges, octagons, ovals and flexible hinge forms in 
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combinations of these geometrical shapes. Their pen- 
dants fall in a broad fringe of even line or slantwise 
down the shoulder, they trace long kite shapes and are 
finished with pearl drops or they use the tassel trim- 
ming in new guises with a flat top and a trio of match- 
ing tassels. 


Both Flexible Bracelets and Bangles to Be Used 


Great open links and solidly massed diamonds for the 
joining slide make wide flexible bracelets, carried out in 
diamonds and platinum and worn with a diversity of 
bracelet patterns, are worn upon the wrist. Closed 
plaques and smaller open links make narrower jewels 
and exquisite flexible bands of heavily encrusted plat- 
inum are to be used for contrasting bracelets this fall. 

Bangles are to be extremely smart. These, too, are 
gem studded. They are worn above and below the elbow 
in matching pairs, or one on each wrist repeats a like 
pattern. For daytime there are large bracelets, carried 
out in gemstones and repeating the patterns of these 
evening jewels. 

There are novelty bracelets with overlapping ends, 
with concave contours and fringed borders. Diamonds 
will be the dominating gems in all of these bracelets and 
bangles, but colors will be shown through the use of 
large central emeralds, rubies, sapphires, amethysts and 
topazes, or by lines of baguette-cut gems in smaller 
sizes and in blends of blue and green, blue and purple, 
brown, green and yellow, or colors with black onyx 
when the joining links and smaller ornamental sections 
are carrying the color in the jewel. 


Large Solitaire Gems and New Clusters in Fall 
Finger Rings 


Variations in the single-stone finger ring are coming 
to the front during the autumn months. Gems and gem- 
stones for these settings are still extremely large, but 
now they are to be flanked on either side with comple- 
mentary smaller gems. The new clusters also show the 
use of the large central gem, but these new models 
have smaller gems in ornamental patterns on either 
shoulder. 

The barrel cutting is used with skill to make some 
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original designs in finger rings, and so are the half 
pearls which are mounted, as it were, back to back and 
given a central band of color down the center of the 
ring. 

The clever wearer of these new rings will try to in- 
clude the color of the central gem in a cluster ring in a 
single stone model on the other hand, and vice versa. 
She will repeat the color in her single stone ring that 
is worn with the cluster model and have it carry out at 
least part of the design in one of the cluster rings on 
the opposite hand. 

Large pearls, button-cut black opals, jade and topaz, 
table-cut emeralds, sapphires and amethysts, rose-cut 
gemstones and square-shaped diamonds will all be used 
for the single-stone rings. 


The Four Latest Watch Styles 


The new wrist watches make one of the new styles, 
for they differ drastically from former bracelet 
watches. The chatelaines in a trio of shapes make a 
second style, while the convertible watch, that may be 
used for necklace pendant, chatelaine watch or sautoir 
is the third new style, and the handy little pocket watch, 
shaped like a small vanity or a gem-studded compact 
case, makes the fourth watch mode. 

The wrist watches are mounted on chains, or given a 
band of platinum mesh. Those on the silk cord or 
platinum or gold woven chains are gracefully grounded 
and finished at either end with open loops through which 
the chains are run. Tiny seed pearls woven together 
like strands of pearl rope are used for these new 
watches which are intended especially for evening wear. 

The wrist watch set on the platinum mesh is a tiny 
affair with a hinged lid. At the center of this remov- 
able cover is a motif in baguette diamonds, a detail 
which is repeated at intervals on the ground of the 
mesh bracelet. 

The chatelaine watches follow the French form with 
a dangling bomb-shaped watch hanging from a double 
line of platinum chain work. A ribbon of baguettes 
makes the pendant strap for a heavier watch with a 
large matching brooch. A row of tiny diamond-mounted 
links, an extremely small oblong-shaped watch and a 

(Continued on page 105) 


diamonds these inter- 
changeable creations 
are fascinating 



























































To 


a ih 


pein er cere ete doa 


«a 


Rs ia alin eal. 








80 THE JEWELERS’ CIRCULAR 








Tee JEWELERS? CIRCULAR 


with which are consolidated 
AMERICAN HOROLOGICAL JOURNAL 
THE JEWELERS’ WEEKLY w THE JEWELERS’ REVIEW 


Published every Thursday by 
w JEWELERS’ PUBLISHING CORPORATION |W 


Everit B. TERHUNE 
President 


T. Epcar WILLson H. A. Rospertson 
V ice-Pres. Vice-Pres. 
P. M. FAHRENDORF W. H. VaALiar 


Treasurer Secretary 


239 WEST 39TH STREET 
NEW YORK CITY 


Cable Address 


Telephone 
Jewiar New York 


PENNSYLVANIA 429] 
Branch Offices 








] BOSTON PROVIDENCE 
80 Federal St. New Industrial Trust Building 
CHICAGO 
| Room 1104, Heyworth Building, 29 E. Madison St. 
— u — ——— $e _ a ee 
vWv Vor. 99 September 5, 1929 No.6 W 
Subscriptions in United States and Mexico - $4.00 
Dominion of Canada - «te ss = = OO 
Other Countries of Postal Union - - - - 7.00 
Single Copies - - - - - - + 2s + + + 20 


The Recognized Authority of the Trade 


The Fall Business Season Starts 


versally accepted as the dividing line, ending 

the period of summer recreation and inactivity 
and marking the commencement of the time for the 
public at large to get back to work again. It marks 
the time when the Fall business season actually be- 
gins; for after Labor Day, vacations are over, 
schools and colleges begin to open and the cooler 
weather begets new energy in young and old alike. 
The first week in September then sees the progressive 
retailer preparing for an active fall trade by getting 
his stocks in order, brightening his window displays 
and laying out his campaigns for advertising and 
sales promotion for the next few months. 

While it is true with the jeweler, the period of his 
greatest activity comes later on in the year, there is 
no reason why he cannot take advantage of the fact 
that people are back to their homes and in a posi- 
tion to receive sales suggestions with less resistance 
than at any time since Spring. The wide-awake 
jeweler will begin his campaign for Fall business 
now and to start to lay the foundation of his holiday 
business as well. In many instances, business will 
go to the man who is best prepared to receive it or 
who goes after it. The old actor who amended 
Shakespeare’s famous line: 

“Thrice armed is he who has his quarrel just” 
by adding: 

“And four times he who gets his fist in ‘fust,’” 


[Tver first Monday in September is becoming uni- 
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enunciated a principle that is as applicable to busi- 
ness as it is to pugilism. 

This issue of THE JEWELERS’ CIRCULAR, while to 
some extent a pre-convention number, calling atten- 
tion to the great national conclave of jewelers to be 
held in Cleveland, Sept. 17-20, inclusive, also marks 
the beginning of the fall buying season for both pub- 
lic and dealer, and the information to be found both 
in the editorial and advertising columns, may be 
studied with profit by the wide-awake merchant who 
wishes to be one of those who, in the fight for busi- 
ness, will “‘get his fist in ‘fust.’ ”’ 





Getting the Real Picture of Business, Week by 
Week 


HERE is a story told of an enthusiastic young 
| itizen of a certain middle western town, who, 

on visiting a New York merchant, took up much 
of the latter’s time in telling him of the wonderful 
growth of the town from which he came. “You don’t 
have to sell me on your burg,”’ responded the New 
Yorker, “I have just come back from there and 
was surprised to see how much it is progressing.” 
“When were you there?” asked the visitor somewhat 
taken back. “Only two weeks ago,” responded his 
host. “Oh!” said the young man, regaining his en- 
thusiasm, “two weeks ago! well you ought to see it 
now.” 

Now there is really more philosophy and truth than 
humor in this incident, for the westerner’s response 
indicates the proper mental attitude toward the 
changes which cities, towns, individuals, firms and 
business generally are undergoing all the time. The 
following thought expressed in a Washington maga- 
zine, recently, should be taken to heart by every busi- 
ness man: 

SO RESTLESS, SO DYNAMIC, IS 
AMERICAN BUSINESS, TODAY, THAT A 
NEW PICTURE MUST BE CAUGHT 
EVERY SIX MONTHS IF ONE IS TO 
KEEP IN TOUCH WITH IMPORTANT 
DEVELOPMENTS. 

True, the writer was speaking of “big business,” 
but the words have equal force when applied to small 
business or to any industry. They apply also to buy- 
ing and selling, to manufacturers’ methods, to 
dealers’ policies or to consumers’ habits and desires. 

Are you, Mr. Jeweler, getting the new pictures of 
the trend in your business and of the habits of your 
customers, every few weeks or few months? Or are 
you basing your policies on “snapshots of 1928” or 
even two, three or five years ago? 

The best way that you can keep in touch with the 
changes that are going on from week to week is by 
thoroughly reading and digesting the articles on busi- 
ness and news events that appear in THE JEWELERS’ 
CIRCULAR, each issue. The weekly business journal 
keeps you in close touch with all these changes as 
they occur. The merchant who does not take it or 
who does not read it intelligently when he does take 
it, is on the road to becoming a back number. 
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Prepare Now to Go to the Cleveland Convention 


RE you preparing to go to the great convention 

A of the American National Retail Jewelers As- 

sociation to be held at the Hollenden Hotel, 
Cleveland, Ohio, Sept. 17-20? 

If not, why not? 

The program is one of the most well balanced, in- 
teresting and instructive that has ever been planned 
at a national gathering in our trade. The discourses 
of the eminent economists and business and tech- 
nical experts afford in themselves a liberal educa- 
tion to any jeweler who will attend, no matter how 
well versed he may be in his business. The discus- 
sions arranged for will 
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was directed not at houses such as this, but against 
a certain number of credit jewelry houses which pre- 
tend to sell at cash prices on the installment plan, but, 
in fact, sell second and third grade merchandise at 
prices that the reputable jeweler gets for jewelry and 
watches of the best quality. It was directed against 
houses which feature certain nationally advertised 
products at the listed selling price purely as a “bait” 
to draw customers into their store and sell them 
unknown merchandise at exorbitant profits. 

But the editorial went further in assuming the 
ground that it was impossible for the reputable 
jeweler to make a legitimate profit selling first 
class merchandise on installments at cash prices 

owing to the extra cost of 





open the brains, sharpen 
the wits and develop the 
ability of those who take 
part in them 

The trip will delight, in- 
struct and develop every- 
one who takes it. It will 
pay dividends to the 
jeweler and even to his 
family far in excess of the 
money expenditures. 


PLAN TO GO NOW! 





“Credit Sales at Cash 


Prices’’ 


HE question as to 
I wnerner the credit 

jeweler can sell all 
first class merchandise on 
the installment plan at 
the same prices that the 
merchandise can be sold 
profitably for cash, is a 
vital one, and information 
on this line is not only in- 
teresting but instructive 
to all members of the 
trade, no matter what be 
the basis on which they 
are doing business. For 





Gets Practical Help from Every Issue 
Rex LEEPER 
Jeweler 
Visalia, California. 


We might take this opportunity to express 
our appreciation for the help received from 
THe JEWELERS’ CIRCULAR. 
week goes by that we do not get some good 
idea, either for window display or interior ion was 
arrangement from your paper. 

Yours very truly, 


(Signed) 


We are happy that this California sub- 
scriber has found THE JEWELERS’ CIRCULAR 
so valuable to him in his business as it is 
the intention of the editors to make every 
issue of this journal a practical help to all 
jewelers, large and small, and aid them in 
developing both as jewelers and as mer- 
chants. We are always glad to supply, when 
possible, information additional to that con- 
tained in the articles which we publish, and 
welcome suggestions from subscribers at any 
time as to changes that will make the paper 
of more value to them in their business. 
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doing business which re- 
sults from installment 
payments. This assump- 
tion was based on state- 
ments of reputable credit 
jewelers in various parts 
of the country, who had 
tried to do this without 
success and whose argu- 
ments as to why it could 
not be done seemed con- 
clusive. In fact, this opin- 
reinforced by 
comments received from 
several large firms after 
the editorial appeared. 
However, the letter 
from our Chicago sub- 
scriber and a similar one 
from a reputable New En- 
gland firm indicates that 
we may have been too 
sweeping in some of the 
general statements made 
in the editorial, and we 
are glad, therefore, to 
present the arguments on 
the other side, so well ex- 
pressed in the letter 
which appears in this 
issue. If it be possible 
for the jeweler to conduct 


There is never a 


Rex M. LEEPER 








this reason, we are pub- 

lishing in full in another column of this issue, a letter 
received from a south Chicago jeweler, protesting 
against the editorial “Credit Sales at Cash Prices,” 
which appeared in THE JEWELERS’ CIRCULAR of Aug. 
8. Equally important with the correspondent’s state- 
ment as to what his firm has done in the way of sell- 
ing on credit on a cash price basis, is that part in 
which he gives the reason that they had been able to 
do so, namely: The ability to increase their turnover 
from less than one time a year to 1.79 times, with a 
volume sale profit of 8.1 per cent, and 15.17 per cent 
on their investment. In addition to increased turn- 
over, he attributes his ability to make his profits to 
two other factors: being able to take advantage of 
cash discounts and to advertising consistently. 

The editorial against which protest was received, 


a legitimate credit busi- 
ness on a cash price basis, the information is most 
valuable to the jewelry trade, and even more im- 
portant will be an exposition of the methods by which 
this is done. The same methods may result in a bet- 
ter profit for the cash jeweler whose expenses are 
necessarily less. 

But even though some jewelers may be able to 
sell on credit for cash prices, this does not excuse 
those who broadcast statements to this effect and 
then charge additional profits to cover the cost of 
credit handling, or sell merchandise of a poor quality 
at the prices that articles of the highest grade should 
bring. 

We make no apology for attacking the methods of 
such concerns which tend to cast discredit on the 
reputable credit and cash jeweler alike. 
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Here is a display 
which will offer some 
suggestions to the 
progressive jeweler. 
Note the modernistic 
pedestal 
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Necklaces, chokers, 
etc., are displayed so 
as to be outstanding. 
Watches and other 
jewelry are dis- 
played in the fore- 
ground 
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Make Lhe fall Opening 


Brilliant Success 


By Robert F. Nattan 


OW is the time to push hard for more and better 
NC vusiness Have a fall opening. Feature it in 
your newspaper advertising. Play it up in your 
window displays. Why not get together in a cooperative 
way and make this opening as instructive, informative and 
helpful as possible, not only to yourselves but to the pub- 
lic? Make it dramatic—one of the real shows of the town. 
Hire someone in your town with some of the showman’s 
instinct to put it over. Show the public the latest designs 
in jewelry, particularly diamond jewelry, watches, silver, 
and even well chosen side lines. Show the new gowns with 
appropriate jewelry. Beautiful models might be exhib- 
ited showing the latest gowns and jewelry to match. This 
could undoubtedly be made successful with the right co- 
operation and properly directed effort, and much publicity 
would ensue. It would be one means of selling more dia- 
monds, and would make the fall opening a brilliant suc- 
cess, figuratively and literally speaking. 


UT show cards in the window advising your patrons 
to think now of gift time. Make the window timely. 
Use suitable decorative material. Autumn leaves make a 
timely and inexpensive decoration. They might be shown 
in silver vases. Select your stock in keeping with the buy- 
ing power in your community. Have it varied enough to 
meet the demands of a diversified clientele. 
Merchandising intelligence as to price, quality, etc., 
must be used in the selection of your diamonds, watches, 
jewelry, silver, clocks and inexpensive gift lines. Then 
you will not be worried about a heavy inventory at the 
end of the year. One cannot emphasize too strongly the 





need to study the buying power and buying motives in 
your community. The writer remembers some years ago 
a jeweler telling him that after the holiday rush he had 
on hand an inventory of $200,000! This jeweler said he 
carried this large amount of stock because he wanted to 
have everything his competitor carried. No one, of course, 
could stand this nowadays and continue in business. 

More effort, more brain cudgeling, more study of the 
public’s needs, are absolutely essential. Let’s get busy 
intelligently. 

Cooperative advertising should be started right now. 
and the cooperative exhibit outlined above would do much 
to sharpen the public’s desire to buy more and better 
jewelry. The show could be made a gorgeous, dazzling 
display and a real social event. 


ERE are some figures showing the amount of busi- 

ness in percentages (of the total annual sales) done 
by jewelers in different locations last year during Septem- 
ber and October. (See page 84.) 

The stores whose percentages run highest did the most 
advertising, both direct and indirect; that is, some used 
newspapers almost exclusively and others used news- 
papers, booklets, folders, circular letters, etc. In other 
words, those who made the most effort to get the business, 
got it. 

A report sent by one jeweler in the West is interesting, 
as it showed that his percentage of sales was practically 
the same for September, October, August, February, April 
and May, with a slight increase of one half of one per 
cent in February and May. 
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Different forms of diamond advertising used by jewelers throughout the United States 


ERHAPS insufficient effort is made to sell more 

diamonds. The increased sale of diamonds would 
bring the sales percentage up considerably higher. Some 
jewelers have told the writer that they believe the sale 
of diamonds cannot be forced. If a man hasn’t the money 
to buy diamonds he cannot, of course, buy, if that is what 
is meant by “forced.” But the number of diamonds sold 
can certainly be increased by creative effort. 

New buyers can be found for diamonds just as new 
buyers are found for other commodities. Creative effort 
will find them. One way of finding them is through news- 
paper and direct-by-mail advertising sent to an intelli- 
gently selected mailing list. The sale of diamonds, like 
the sale of watches, clocks, silverware, etc., varies con- 
siderably among different jewelers. One jeweler’s per- 
centage of diamond sales runs as high as 55 per cent. 

Here is a report just received from a jeweler showing 
the percentage of sales in different departments for the 
year 1928. This jeweler carries only high grade merchan- 


dise, and advertises constantly, using direct-by-mail 
matter as well as newspapers. His figures are as follows: 
Diamonds, 36.9; Gold and Plated Jewelry, 15.2; All 


Watches, 14.2. And note how this jeweler’s diamond sales, 
totaling 36.9 per cent of annual sales, were distributed 
throughout the year. The big months for him were Feb- 
ruary, May, October and December. 


January 4.33 July 5.84 
February 8.55 August ...... 6.14 
Maren. .. ss 4.78 September 4.72 
ee 3.89 October 8.38 
May 10.31 November 4.72 
June 5.09 December 33.25 


It will be interesting to note that his china sales ran as 
high as 8.3 per cent, his glass sales around 3 per cent and 
his clock sales averaged 1.3 per cent. 


DIFFICULTY found by many is to decide upon a 

price at which diamonds will sell best in their com- 
munity. Some jewelers can sell a number of diamonds 
from $400 up, while others must confine themselves, if 
they want a large number of sales, to diamonds as low as 
$100, or even lower. 

When the buying power of the community is known, 
and when this is followed by judicious advertising and a 
window display showing attractive merchandise with 
price tickets (slogans, etc.), sales volume certainly ought 
to increase. On this page are given several suggestions 
for the advertising of diamonds. 

All these ads have been used by progressive represen- 
tative retail jewelers. There is enough variety among 
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them to offer suggestions to any jeweler, no matter what 
his ambitions may be. 

It is wise to emphasize in one’s advertising the fact that 
the purchase of a diamond requires confidence in the sel- 
ler, and that the jeweler is the logical person from whom 
to buy a diamond, because he has made a study of gems. 
If a jeweler wants to continue to enjoy the prestige and 
respect of his community, he is bound not only by ne- 
cessity, but as a matter of good business policy, to sell 
reliable merchandise at the right price. 

Some constructive cooperative advertising might very 
well be done to give the public enlightenment about dia- 
monds, and at the same time to increase their sale. Em- 
bodied in the cooperative advertising used by jewelers 
might be a number of questions, and a prize might be of- 
fered for the best replies. You will be astonished at the 
little information which the average person possesses 
about diamonds and other precious 
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caption of whose announcement is a striking one—‘“Dia- 
monds Last Long After Other Gifts Have Lost Their 
Beauty and Charm.” 

This jeweler features one all platinum ring set with one 
large selected diamond and four smaller matched ones, 
for $105. “A platinum bar pin done in our own factory 
for a customer,” is illustrated. Also two large matched 
diamonds with 16 smaller ones in hand pierced platinum 
mounting, for $625. The firm’s advertising appropria- 
tion is a generous one, the amount of which we are not at 
liberty to divulge, but it may be said that the sum would 
surprise many jewelers. And this firm’s turnover justi- 
fies the appropriation. See how the advertiser features 
diamond jewelry as the most appropriate gift, in the sen- 
tence, “If you would select a gift, be sure that its beauty 
will convey its message of good-will and esteem in un- 
diminished degree while life shall last—let it be diamond 

jewelry—selected here.” 








stones. Here are some questions that 
might be used in the cooperative ad- 


‘ 9 
vertising: Last Year’s 


Fall Business 


<J)\NONOVAN & SEAMANS like to 
surround their diamond adver- 
tising with romance, as evidenced by 


f City Sept. Oct. the announcement, “The Gem Story 
What makes a diamond valuable,  g, eS eee ee 5.06 9.03 Centuries Old.” 

aside from the fact that it is a dia- Kansas City, Mo. ae Mackin s 8.28 7.7 “Teen hates the days of the tourna- 

mond? Walla Walla, Wash. ...... 7.75 6.25 be “9 : ; 
bik Mobile, Ala. ...........- 5.14 6.38 ment,” runs the ad, “when Sir Knight 
How Jong does it take to cut a 1- Little Rock, CECE TS 5.6 4.9 presented a rare gem as his gift to 
carat diamond? oo Bridgeport, Conn. ....... 8.9 6.8 his lady, even then the theme of the 
What is a blue-white diamond? Chicago, Ill. 7 sae onal —¥ 8.25 gem story was years old. Now, as 
Why are diamonds expensive? ae 1 er No.2) we "8 ever before when a gift of unusual 
What causes brilliancy in a dia- Minneapolis, Minn. ...... 6.70 9.30 significance is sought, the precious 
mond? : ; Detroit, Mich. _........- 6.1 6.7 stone is recognized as the gift of ut- 
Do you know that there is a high Grand Rapids, | ry > most expression. Sir Knight often- 
duty on cut diamonds and also on ee wee 57 73 ‘times journeyed to distant lands in 
uncut diamonds? _ Los Angeles, Cal. ........ 7.38 6.54 quest of his gem, while today at your 
Do you know the amount of this Chattanooga, Tenn. ...... 09 09 threshhold can be found a memorable 
duty Memmi Gem... go G66 siletion of precious stones of rar 
to year the United States im- ip aang - a =e 7 And here is how the advertiser in- 
ported diamonds worth $53,570,-  Pigures show patirmless dividualizes his advertising. “Gem 


745. The United States is the world’s 





seekers say the diamonds shown at 





greatest diamond buyer, and people 

here demand the best. Tell your public to buy diamonds 
from a responsible jeweler who himself knows how to buy 
intelligently. 


Study the Diamond Ads 


VERY jeweler will do well to study the diamond ads 

illustrated. They are varied in style and construc- 
tion. Unique in tone is the announcement entitled ‘“Dia- 
mond Clothes,” by Albert S. Samuels. 

“Nothing you can wear,” says Samuels, “adds more to 
your appearance than good jewelry. Tastefully selected, 
properly worn, it will do for your dress what eyes do 
for your face—make it live with points of fire and color. 
Nothing you wear is so economical as a good diamond. 
Once bought it is bought forever. The loveliest garment 
soon wears out, goes out of style. The most modest dia- 
mond is eternally beautiful, eternally fashionable, eter- 
nally valuable. 

“Nor need its purchase be a great burden. It may be 
bought out of your clothing allowance—on whatever pay- 
ment plan fits most snugly into your budget. You will not 
be charged one penny for interest or for extras. Purchase 
may be made as easily by mail as in person. Write us 
what you want and state what you wish to pay. Our shop- 
per will send you a selection for examination in your 
home.” This, of course, is a deferred payment plan sug- 
gestion. 

Note the other ads featuring diamonds for cash, as 
does the Hess & Culbertson Co., St. Louis, Mo., the 





this store possess a color and bril- 
liancy which is only seen upon few occasions. This is the 
reward of the severe test each stone is subject to before 
entering our stock. Then there is the advantage of choice 
of selection which is given you due to our buying powers.” 

Illustrated in this ad is an emerald cut diamond of un- 
surpassable beauty. “It is of rare blue color,” states the 
announcement, “weighs six and forty-three one hun- 
dredth carats and is absolutely perfect. The mounting 
contains forty-two cut diamonds and six square cut stones. 
Price, $12,000.” So that the public will not get the im- 
pression that only high priced diamonds are carried, the 
ad announces in italics that other diamond rings are 
shown from $75 upward. 

Slogans which might be used for diamond advertising 
are as follows: 

Our Diamonds Are Full of Fire 

The Bride Deserves a Perfect Diamond 
Everybody Loves a Diamond 

Invest Your Dimes in a Diamond 

A Diamond in Hand is Cash in Hand 
A Diamond Ring is Just the Thing 
Her Constant Wish—A Diamond 

If you make a diamond exhibit, tell the public some- 
thing about the famous diamonds of the world. Give 
some of their history and romance. 

In October advertise wedding gifts, requisites for the 
home, silverware, lamps, bronzes, etc., trophies and 
prizes. Include as prizes not only cups, but watches, 
silverware, articles for home use, etc. 
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Getting More Silver Business 


Progressive Methods Worthy of Study 


By Harry R. Terhune 


held. We can truthfully state that it is a fine, old, 

progressive establishment located in a large pro- 
gressive city. It has the sterling business of its com- 
munity pretty well sewed up. The method used is rather 
novel, but the sending of an engraved sterling teaspoon 
to a prospective bride is not nearly as expensive as it 
sounds, when viewed in the light of the returns. 

Noteworthy is the card file cabinet. A complete record 
is made of each coming wedding; the names and addresses 
of the contracting parties; the name of the bride’s mother; 
the date and place of the ceremony, and other informa- 
tion, such as the names of the attendants, etc., as may be 
added from time to time. _As will be seen, this cross index 
card file is of the utmost importance, so must be handled 
by a very competent person. In the store in question, the 
advertising department handles this promotion work very 
efficiently. 

Assuming that complete data of a wedding have been 
secured, the first step is to send an interesting letter to 
the mother of the bride. Of course, it is understood that 
this is: to be the bride’s party. In the majority of cases 
she decides everything from picking out the patterns of 
sterling to husbands; yet it has been found wise to ad- 
dress this letter and subse- 


Ave obvious reasons, the name of this store is with- 


is valued, as it also serves as an aid in establishing credit 
in other stores. 

To go back to the bride’s mother. She has received the 
letter, together with the several enclosed brochures of 
silver, but she has not responded. In a week’s time an 
intelligent voice over the phone announces to her that the 
one who is calling is from the Blank Jewelry Store and is 
inquiring if she has decided upon the pattern. Should the 
the answer be that a pattern has been decided upon, or, 
on the other hand, the decision has not been fully made 
but that one pattern is liked better than the rest, step 
number two is taken. 

Several suitable monograms are especially worked out; 
the one that the proprietor thinks best is engraved on a 
sterling teaspoon. 


HE following morning the bride will be as much sur- 
prised to receive a brief, courteous note from the 
jeweler in which he asks her to accept the enclosed spoon 
with his compliments, and to note how well the monogram 
looks on this pattern which she has selected. In this case 
the jeweler has done something out of the ordinary— 
something which gives the girl a thrill and which she 

appreciates. The rest from now on is easy sailing. 
Remember that for every 





quent messages to the 
mother. It flatters both the 
mother and the bride. Note 
letter reproduced herewith. 


Dear Madam: 


/O things in this letter 

may require a bit of ex- 
planation. This store has a 
sterling register book, in 
which is kept a record of 
the pattern and the pieces of 
sterling sold to the store’s 
customers. It is rather a 
complete record, so is a won- 
derful help in assisting peo- 
ple in selecting gifts. If it 
is known that Mrs. So-and- 
So has this and that, as well 
as what her tastes are, it 
becomes a fairly simple mat- 
ter to buy something that 


ing regard. 


most exacting taste. 


this lady will treasure. 
Then, as this is a permanent 
record, its value increases 


as the years go by. 

The “authorization card” 
is a small white card that 
has no names, not even the 
store’s or the customer’s. 
The consecutive red number 
at the top is the identifica- 
tion mark. When one wishes 
to make a charge, all that is 
necessary is to show the 
card. As these cards are 
issued to only first class 
risks, the possession of one 





Weddings hold our interest now, and gifts 
must be thought of; some gifts may be casual, 
but if it be for one near and dear to you, then 
it must be something that expresses your endur- 


And Sterling is the one gift that becomes more 
precious with the passing years. 
the few exquisite things of life, which make 
almost any comment superfluous. 
jewels, it seems to say all that need be said of 
the owner’s taste and position. 

Our new display of the finest silver by Gor- 
ham, Towle, Alvin and Shreve offers the discern- 
ing buyer every opportunity for gratifying the 


We will be glad to show you the lovely new 
designs, and if the bride-to-be has already ex- 
pressed her choice of pattern, we are happy to 
“register” it, whether purchased from us or not 
—thus enabling friends to select the right de- 
sign when remembering HER on gift occasions. 

The inclosed “Authorization” card is for your in 
convenience, entitling you to a charge account 
and deferred payments, should you desire to 
purchase here any time. 


Very truly yours, 


wedding there is supposed 
to be a groom. Usually he is 
neglected, but not so in 
Blank’s. It is taken for 
granted that he has supplied 
the engagement ring and is 
in the market for a wedding 
ring, so a nice letter is sent 
along to him on this score. 
He will also need presents 
for the best man and ushers. 
After the ceremony Mr. 
Groom’s value to the store 
increases, for now he is the 
alleged head of the family. 
In a year he will be in the 
market for an anniversary 
gift. Just previous to this 
time, a note is sent to him 
reminding him of this occa- 
sion, and that the store is 
in a position to serve him, 
as they have a record of his 
silver pattern and mono- 
gram, together with what 
pieces his wife already has. 
They point out that they 
are in a position to help him 
in a very practical manner 


It is one of 


Like rare 


selecting some appro- 
priate gift. 
CT"HE foregoing _ illus- 


trates one value of the 
“sterling register book.” At 
Christmas time this book is 
constantly in use. 
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The new necklace 


UXURY and elegance seem to be definitely settled 

at the top of the list of Paris fashions nowadays. 

Shop windows filled with diamonds, women wear- 
ing not only one fine emerald but literally dozens of them 
—and now bags that are fastened with clasps that contain 
enough diamonds to make a necklace—these are everyday 
sights in the fashionable French capital. 

Despite their efforts to further the fashion for fine 
gems, there are jewelers in smart sections of Paris who 
claim they cannot keep up with the demands for extrava- 
gant jewels. Women from all over the world come to Paris 
—the center of fashion’s activities—and to their shops, 
searching for the most elaborate necklaces, sets of match- 
ing bracelets and brooches that would have startled a 
pre-war Russian princess. 

* *% * 
CRYSTAL AND JEWELS TOP SMART PARIS BAGS 


HE result is a more lavish use of fine stones, and the 
vogue for putting jewels on every accessory of the 
costume. Bags that formerly carried small motifs touched 
with diamonds now have their entire frames covered with 
precious stones, or in combination with semi-precious 
stones. Diamonds with coral, with jade, and especially 
with crystal, are considered particularly smart. 
* * * 
NECKLACES SHOW NEW CLASP IN FRONT 
CJDARIS has just added another item to the list of ways 
and means to simplify the modern costume. Clothes, 
hats and shoes that are easy to put on and take off are 
now joined—with the aid of Paris stylists—by jewelry 
that is designed in tune with the speed of modern exist- 
ence. Paris jewelers are now making necklaces with a new 
type of clasp—and suggest to their clients that the clasp 
be worn at the front of the throat, where it is as decora- 
tive as it is practical. 
In many cases the clasp of the new Paris necklace is as 
large as a locket, and appears to have no utilitarian pur- 
pose. For example, an amber necklace is terminated 


*Correspondent of the National Jewelers Publicity Association, 
Newark, N. J 
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Bags with jewel tops 


at the center front with a polished gold “barrel” that 
proves to be a quickly fastened clasp. 

Jewelers say that women prefer these necklaces for an 
added reason—that it is easier to keep a clasp in center 
position when it is worn at the front than when it is poised 
at the nape of the neck. 

A number of shops report increased requests from Paris 
women for these decorative clasps to add to old neck- 
laces. It is not rare to see a choker whose entire value is 
only a fraction of the cost of the clasp. 


* * * 


MARCASITE DESK CLOCKS 

Mention was made in the last issue of the reproduc- 

tions of old clocks set with jewels or marcasite for 

the desk or cabinet. Aside from any historic background, 

marcasite accessories are fashionable in their own 
right—so the 

jewelers report. f = 0 ra 

j 


\ 
As often as not e-9 


they show no | “aa \> \ 
; a a 

jewels, though the jh ie 

smartest of bed- VY | 





room clocks, boxes 
and bottles have 
borders of marca- 
site combined with 
small square set- 
tings of turquoise, 
coral, jade and 
other _ bright-col- 









| 
4 






ored stones. aan 
One of these \ J sees 


new boudoir clocks 
has its oval frame 
and intricately de- 
signed hands made 
of marcasite com- 
bined with garnets 


and turquoise. Clock in marcasite frame for desk 
(Cont. on p. 105) or boudoir 
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Where taste is given really high expression in the decoration of the modern home— 
there, GRANADO Sterling lives on terms of intimacy. 


Good taste in furnishing a home demands that each room presents 
a complete, harmonious picture. Architects of note, interior dec- 
orators who advise and counsel our wealthiest people insist upon 
harmony—related design. 


Sensing the public’s rapidly increasing knowledge of good design 
and art in decoration, and the growing discernment in selecting 
appointments for the home, Rogers, Lunt & Bowlen have been 
developing a series of patterns in Sterling Silver Tableware which 
are in keeping with this modern good taste. 

To-day, “Treasure” Solid Silver is available in the best accepted 
styles of decoration—patterns which allow the discriminating 


hostess the opportunity of selecting Table Silver that will appro- 
priately blend with the decorative spirit of her dining room. 


The idea of related design as developed by Rogers, Lunt & Bowlen 
Company has merited the endorsement of architects and decorators 
of note, and by editors and critics of interior decoration. 


That Sterling Silver Tableware, always one of the fine arts, and 
the most treasured home appointment, should be in harmony and 
become a part of the decorative theme of one’s dining room, now 
seems the most natural thing in the world. 


Perhaps that is one of the reasons why it is so easy to sell 
“Treasure” patterns. 


Rocers Lunt €§ BowLEN CoMPANY «© Silversmiths 


Creators of Distinctive Tableware 


gg. Treasure 





GREENFIELD, 


— Solid Silver ¢ 


MASSACHUSETTS 


STERLING 9257/1000 FINE 
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Dr. HucH O. BAKER 
|, S. Chamber of 
Commerce 





RALPH P. STODDARD 


Pres. Amer. Trade Assn. 


of Executives 





ISABELLE M. ARCHER 
Jewelry Stylist of THE 
JEWELERS’ CIRCULAR 





B. L. SHINN 
Secy. Natl. Jewelers 
Board of Trade 





Pror. FRANK B. WaADB 
Gem Expert and Author 


What You 


Will Hear 





Program of the Business Sessions of 


AMERICAN NATIONAL RET 
at the Hollenden Hotel, Sept. 





flr 


Sunday, Sept. 15 


Executive Committee meets. 


Monday, Sept. 16 
General Conferences. 


Tuesday, Sept. 17 


10.00 a. m.—President William G. 
Frasier of Durham, N. C., will officially 
call the convention to order. 

Invocation by Rev. Christopher Jef- 
fries McCoombe, pastor of the Church 
of Our Savior, Cleveland. 

Addresses of welcome: 

Hon. Mark Hopkins, city manager, in 
behalf of the city of Cleveland. 

Munson Havens, secretary, Chamber 
of Commerce, Cleveland, in behalf of 
the business interests of Cleveland. 

Earl W. Chamberlin, Akron, Ohio, 
president Ohio Retail Jewelers Associ- 
ation, in behalf of the Ohio Association. 

Frank X. Russert, president 24 Karat 
Club of Cleveland, in behalf of the 
jewelers of Cleveland. 

Greetings: Representative Canadian 
National Jewelers Association. 

Response to these addresses of wel- 
come and greetings: Tinley L. Combs, 
vice-president, A. N. R. J. A., Omaha, 
Neb. 

Annual Address: William G. Frasier, 
president, American National Retail 
Jewelers Association, Durham, N. C. 

Appointment of Committees and An- 
nouncements. 

Adjournment for Lunch. 


TUESDAY AFTERNOON 


1.45 p. m.—Call to order by President 
Frasier. 

Preliminary Business. 

2 p. m.—Address—Dr. Hugh P. Baker, 
manager, trade association department, 
United States Chamber of Commerce, 
Washington, D. C.: “The Importance 
of the Representative Trade Associa- 
tion.” 

3 p. m.—Address—Ralph P. Stoddard, 
president, American Trade Association 
Executives, Cleveland, Ohio. 

3.30 p. m.—Miss Isabelle M. Archer, 
New York city, fashion expert and 
jewelry stylist, of THE JEWELERS’ CIR- 
CULAR. 

4.15 p. m.—Adjournment. 


TUESDAY EVENING 


teports of Regional Vice-Presidents: 
Edwin F. Lilley, Milford, Mass., North- 


eastern Region; Harry G. Matthew, 
Asheville, N. C., Southeastern Region; 
Earl W. Chamberlin, Akron, Ohio, Cen- 
tral Region; Arthur A. Everts, Dallas, 
Tex., Southwestern Region; Albert B. 
Jones, Seattle, Wash., Pacific Region; 
Tinley L. Combs, Omaha, Neb., North- 
western Region. 

Reports of State and Local Associa- 
tions. 

Secretary’s Report: Charles T. Evans, 
New York city. 

Treasurer’s Report: A. W. Anderson, 
Neenah, Wis. 


Wednesday, Sept. 18 


9 a. m.—Convention called to order 
by President Frasier. 

Preliminary Business. 

Report of Committees. 

9.30 a. m—Address: B. L. Shinn, 
secretary, National Jewelers Board of 
Trade, New York city, “The Elimination 
of Unfair Business Practices.” 

10.15 a. m.—Prof. Frank B. Wade, 
Shortridge High School, Indianapolis, 
Ind., “Gems.” 

11 a. m—James W. Millard, chief 
business specialist, United States De- 
partment of Commerce: “How the De- 
partment of Commerce Endeavors to 
Help the Independent Merchant.” 

Announcements—Adjournment. 


WEDNESDAY AFTERNOON 


2 p. m.—Address—Irving S. Paull, 
president, Institute of Carpet Manu- 
facturers, Washington, D. C., consulting 
economist: “Some of the Problems of 
the Trade Associations, with Suggested 
Remedies.” 

3 p. m.—Prof. Malcolm P. McNair, 
assistant director, Bureau of Business 
Research, Graduate School of Business 
Administration, Harvard University, 
consulting economist, A. N. R. J. A.: 
“The American National Retail Jewel- 
ers Association and Research as Con- 
ducted by Harvard University.” 

4 p. m.—General Business, Announce- 
ments and Adjournment. 


WEDNESDAY EVENING 


8 p. m.—Meeting of Members and 
Visitors. Illustrated address, William 
G. Drosten, St. Louis, “Diamonds and 
Diamond Mining.” 

Address—H. L. Carpenter, Albert 
Walker Co., Providence, R. I., “Puzzle- 
ments.” 
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and Do At Cleveland 


the 24th Annual Convention of the 


AIL JEWELERS ASSOCIATION 
17, 18, 19 and 20, 1929 





Question Box and Discussion, in 
charge of Arthur A. Everts and Albert 
B. Jones, Regional vice-presidents. 

Refreshments: Adjournment. 


Thursday, Sept. 19 


Style Show in convention hall, under 
auspices of the National Jewelers Pub- 
licity Association in conjunction and 
cooperation with the American National 
Retail Jewelers Association. 

Note: One of the most important 
convention sessions will be held Thurs- 
day afternoon. Delegates are therefore 
requested to attend the Style Show in 
the morning. 


THURSDAY AFTERNOON 


Business session of the A. N. R. J. A., 
lounge on second floor, Hollenden .Hotel. 

1.45 p. m.—Call to order, President 
Frasier. 

2 p. m.—Address—P. J. Coffey, Chair- 
man, National Jewelers Publicity As- 
sociation, Newark, N. J., “National 
Jewelers Publicity Association.” 

2.30 p. m.—Address—Albert C. Beck- 
en, Jr., president, National Wholesale 
Jewelers Association, Chicago, “The 
New Relation of the Modern Wholesaler 
and the Retailer.” 

3 p. m.—Address—Paul Moore, secre- 
tary, the Horological Institute of Amer- 
ica, Washington, D. C., “The Horological 
Institute: Its Past, Present, and Fu- 
ture.” 

3.30 p. m.—Address—Alexander Vin- 
cent,. secretary, Sterling Silversmiths 
Guild of America, New York, “The Ster- 
ling Silversmiths Guild and Its Relation 
to the Retail Jeweler.” 

Announcements. 

Adjournment. 


THURSDAY EVENING 


7 p. m—Annual banquet in the Grand 
Ball room (Convention Hall), Hollenden 
Hotel. 

Friday, Sept. 20 

Note: To delegates and members. 
Friday has been reserved for business, 
and an afternoon session will be held if 
necessary. The new executive committee 
will meet in the afternoon or evening, 
according to the time of adjournment of 
the convention. 

Business session of the convention for 
accredited delegates and members. 

9 a. m.—Call to Order. 

Report of such committees as have not 
reported. 


OND 


Report of Resolutions Committee, 
Arthur A. Everts, Dallas, Tex., chair- 
man, with ample time for discussion and 
consideration of each resolution. 

Invitations for 1930 convention, with 
opportunity for representatives to pre- 
sent claims for consideration. 

Election of Officers. 

Report of Nominating Committee: 

Opportunity for additional nomina- 
tions. 

Each officer will be elected separately 
and by ballot, delegates voting and 
casting the vote to which their State is 
entitled, based on one vote for each 20 
members or fraction thereof. 

Installation of Officers. 

Unfinished Business. 

New Business. 

Adjournment. 


Program for the Ladies 


Monday, Sept. 16, is to be known as 
Ohio State Day and will be spent in the 
main by greeting the visiting ladies and 
the holding of a reception in the lounge 
room of the Hotel Hollenden. 

The.other features arranged are as 
follows: 


Tuesday, Sept. 17 


10.30 a. m.—Inspection of the Cleve- 
land Public Library. 

2 p. m.—Sight-seeing trip to the Ter- 
minal Tower to view the city. 

3.30 p. m. Lecture—By Miss Archer, 
jewelry stylist. 

8 p. m.—Theater party at Keith’s Pal- 
ace Theater. 


Wednesday, Sept. 18 


9.30 a. m.—Tour of Cleveland with 
visit to Shakespeare Garden, Art Mu- 
seum and Lakewood. 

1 p. m.—Luncheon and bridge party 
at Lake Shore Hotehk with prizes for 
each table. 

Evening. — Assembly and _ refresh- 
ments after evening speakers have been 
heard. 


Thursday, Sept. 19 


10.30 a. m.—Style Slow, ballroom of 
Hotel Hollenden. 

2 p. m.—Visit to Cleveland stores. 

7.30 p. m.—Banquet. 

Friday afternoon will be spent at a 
farewell assembly in the private lounge 
of the Hotel Hollenden. 


James W. MILLARD 
Chief Business Specialist 
U. S. Dept. of Commerce 





Irvine S. PAULL 
Pres. Carpet Mfrs. 
Institute 






.*% 


Pror. Matcotm P. McNaIrR 

Asst. Director Bureau of 

Business Research, Har- 
vard University 





A. C. BECKEN, JR. 
Pres. Natl. Wholesale 
Jewelers’ Assn. 





PavuL Moors 
Secy. H. I. A. 
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:2?Qw to CLEVELAND 


Plan now to attend 
gathering of A.N.K.J.A. at Hotel 


HEN a city is given the title of the “Conven- 

tion City” it is safe to assume that it has 

earned the name because of the outstanding 
advantages it offers for such purposes. 

Cleveland, the place selected for the annual conven- 
tion of the American National Retail Jewelers’ Associa- 
tion in September, holds the coveted title of “The Con- 
vention City” because of the many national and State 
conventions of all descriptions that are constantly be- 
ing held there. The reason for the city’s popularity in 
this respect is because of its easily accessible location, 
lying as it does within a few hours’ ride from New York 
and Chicago and other principal cities. Also its many 
and varied attractions and its well-known hospitality. 

Cleveland has several other titles besides that of the 
“Convention City.” It is also called the “Fifth City” 
because of its population. It is justly named, “The 
Forest City” because of its miles of tree shaded streets 
and boulevards and extensive wooded parks. Situated 
on the shores of Lake Erie, it is free from excessive heat 
in summer and its winter climate is tempered by its close 
proximity to this large body of water. 

The city has many diversified industries and latest 
records show that it has 3000 manufacturing plants 
operating on a paid-up capital of more than three-quar- 
ters of a billion dollars and a yearly payroll of $275,- 
000,000. Bank deposits in the last few years have aver- 
aged over $850,000,000 and bank clearings over five and 
a half billions. 


A view of the new Cleveland Public Library, 
Superior Avenue and East Third Street 











Euclid Avenue at East Ninth Street, Cleveland’s busiest 
street intersection and the center of the jewelry trade 


Seven trunk railroad lines enter the city: The New 
York Central Lines, New York, Chicago and St. Louis 
(Nickel Plate), Pennsylvania Railroad, Cleveland, Cin- 
cinnati, Chicago and St. Louis Railway (Big Four), 
Wheeling and Lake Erie, Baltimore and Ohio and Erie. 
The city is also served by a number of bus lines as well 
as interurban electric railways. Well paved highways 
radiate in all directions. The Cleveland airport is the 
largest municipally owned airport in the world, covering 
1000 acres, and a number of lines have passenger planes 
operating between Cleveland and other large citiés. 
Four steamship lines operate to points on the Great 
Lakes. 
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Half of the population of the United States and Cana- 
da lives within a radius of 500 miles of Cleveland. Its 
present population is 1,010,300, according to the latest 
census, and it is rapidly growing. 

Cleveland supplies the world with an amazing variety 
of products and in many of these leads the world in 
total output. Each year in normal times the city re- 
ceives 10,000,000 tons of iron ore. While a great deal of 
this is shipped to other cities enough is refined here to 
give the iron and steel business the leading rank in all 
of its industries. The manufacture of iron and steel in 
Cleveland dates back to 1828 when one small smelter was 
established and its production average about 15 to 20 
tons per ‘week. 


RON ore is brought to Cleveland principally by huge 

steamers especially built to carry it. They are virtually 
floating tanks and some of them have a carrying capacity 
of 12,000 tons. As the boats are operated only in the 
summer, enough ore is stored to last over winter. The 
handling of ore at the docks is always a source of great 
interest to visitors and is well worth seeing. Many of 
the docks are equipped with ore-handling buckets hav- 
ing a “grab” of 10, 17 and 20 tons. An ordinary railway 
ore car may be unloaded by three “grabs” of a single 
bucket. Mammoth cranes convey these industrial mar- 
vels over long stretches of ground upon which their con- 
tents are dumped. Huge mountains of iron ore are 
familiar sights along the Cleveland docks. From these 
piles the ore may go to any one of a score of roaring 
blast furnaces, some of which produce as high as 600 tons 
of iron per day. 

Government reports show that 83 per cent of the offi- 
cially classified industries of the nation are represented 
here. So any visitor is practically assured of seeing 
anything in the way of manufacturing methods that 
he may desire. It holds high rank in the manufacture 
of wire nails, bolts and screws, malleable castings, 
drills, tacks, steam hammers, automatic screw machines, 
lathes, forges, punches and shears. Other manufactured 





Hotel Hollenden, the con- 
vention headquarters 
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products include, wire springs, hoisting and conveying 
machinery, office furniture, railroad supplies, printing 
presses, washing machines, toilet articles, toys, rubber 
goods, aluminum ware, electric light bulbs, sewing ma- 
chines, paints and chemicals. 


HE White Motor Co. builder of White Trucks and 
busses is located in Cleveland. Hupmobile has two 
large plants here and Jordan, Stearns-Knight and Peer- 
less cars are also made here, and Ford Motor Co. main- 
tain a large assembling plant. 
The city is the home of the American Multigraph Co. 
The Sherwin-Williams main plant is here, whose paint 


Below — Cleveland Mu- 
seum of Art and Fine 
Arts Gardens 











and varnish products are said to cover the earth. The 
city is one of the largest plant centers in the world. One 
of the largest men’s clothing plants in the country is 
located here, the Richman Bros. Co., with branches and 


agencies in nearly all states. All kinds of women’s gar- 
ments are made in Cleveland. One may see how dresses, 
suits, cloaks, hats, hosiery, neckwear, men’s clothing, 
etc., are manufactured. Still another big industry is 
that of making artificial silk from wood pulp. There are 
five concerns operating huge brick plants with an enor- 
mous output. 

In Cleveland a mighty influence is exerted upon the 
lighting problems of the world, for here is located the 
headquarters of the National Lamp Works of the Gen- 
eral Electric Co. Nine miles East of the business center 
of Cleveland, Nela Park crowns a hilltop all its own, 
looks out toward the lake and over the city. Famous 
for the beauty of its architecture, its landscape garden- 
ing, its spaciousness, this beautiful tract of 75 acres, 
with its executive offices and laboratories, stands forth 
prominently as a monument to scientific research and 
to modern industry. 
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Nela Park welcomes visitors, and more than 10,000 
people come every year to revel in the magic of lighting 
effects, or perhaps to get a practical lesson from the ex- 
tensive exhibits and fascinating demonstrations built 
especially for the public. The jeweler having a lighting 
problem can have it solved at Nela Park, and can see 
the smallest and largest electric light bulbs in the 


world, and many other things in the field of lighting 
that he never knew existed. 
be visited by all means. 
For those who revel in treasures such as may be 
found in a museum, the Cleveland Museum of Art will 
prove of the greatest interest. 


It is one place that should 


Here are collections of 







Above — Bathing beach 
and municipal bath 
house in Edgewater 
Park 














jewelry from many parts of the world, original silver- 
ware made by Paul Revere and other famous jewelry 
craftsmen. Ancient jewelry from the tombs of kings of 
Egypt and other countries. Ivories, porcelains, brasses, 
tapestries and other rare works of art. Paintings, 
sculpture, and many things that will appeal in particu- 
lar to every man engaged in the jewelry trade. The 
building itself, which is located at the corner of Bell- 
flower Road and East Boulevard, overlooking Wade Park, 
is a magnificent structure built of Georgian marble, at 
a cost of $1,250,000. The grounds are beautifully land- 
scaped, and it is conceded to be one of the most beauti- 
ful spots in greater Cleveland. It is open daily from 
9 a.m. to 5 p. m. 

Devotees of golf will find the courses around Cleve- 
land some of the finest in the country. There are 18 
courses, the majority of them, however, are private, but 
there are also several exceptionally fine municipal links, 
that at Highland Park having 36 holes, and where the 
fee is very nominal. 

Those who are fond of driving will find many beauti- 
ful parks to drive through, over well paved boulevards. 
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There are 20 parks with 44 miles of boulevards. Deep 
ravines, natural water falls, fine old forests and the 
Shore of Lake Erie combine to give pleasure to the 
lover of nature. 

There are three bathing beaches in Cleveland proper 
and many more along the lake shore. These are Edge- 
water Park, Gordon Park and Euclid Beach. They are 
visited by thousands daily during the swimming season. 

Short trips can be made on the lake. Many fine yachts 
are to be found at Rocky River, and one may enjoy the 
thrill of a ride in a speed boat along the waterfront in- 
side the breakwater for a small sum. The largest vessel 
on the Great Lakes, the steamer Seeandbee, makes Cleve- 
land her home port. 

Those who feel that they have a flair for big game 
hunting, but for various reasons cannot run over to 
Africa, India, or elsewhere, can get a good idea of the 
kind of animals they would face on such a trip by a 
visit to Brookside Zoo, which is but 20 minutes’ ride 

















Ohio Bell Telephone 
Building, Huron Road 


from the center of the city. Lions, Bengal tigers, leopards, 
bison, white and brown and other bears are to be seen 
as well as deer of all kinds and other animals and birds 
too numerous to mention. The Zoo is maintained by the 
city, and is in the midst of a 159-acre park. Admission 
is free, and it is open daily. 


=VERY jeweler will be interested in seeing the largest 
banking room in the world. This he will find in the 
Union Trust Co. at the corner of Euclid Avenue and 
East 9th St. The building is 21 stories in height and 
is located at the busiest intersection of the downtown 
section. Visitors marvel at the tremendous proportions 
of the main banking lobby. It has been laid out in the 
shape of an L, one wing of which is 250 feet long, and 
the other 336 feet long. It is 50 feet wide and 75 feet 
in height. Huge columns extending along the sides of 
both wings are 40 feet high. More than 100 cages flank 
the wings. 

Another Cleveland bank has the distinction of having 
more depositors than any other bank in any one city 
in America. It has more than 50 branches throughout 
the city. 

Paralleling the extraordinary growth of the financial 
institutions of the city, the retail stores at Cleveland 
have achieved a standing unexcelled anywhere in the 
United States, and have established for the city a na- 
tional reputation as a shopping center. No finer array 
of stores are to be found anywhere than those which 
grace both sides of Euclid Avenue, Cleveland’s prin- 
cipal retail thoroughfare. Laid out in latest designs of 
store architecture, and equipped with spacious, artisti- 
cally decorated display windows, these establishments 
represent an unfailing source of interest. Through their 
foreign buyers, Cleveland stores are kept in constant 
touch with the centers of fashion. Some idea of the 
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OU will be interested to know that we have 
just issued our new book, “The Glorification 
of the Diamond.” 


Within its pages are described and illustrated the 
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most recent assemblage of diamonds of modern 
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' : cut. Every presentation is an inspiration to the 


modern designer and merchant. 


We have supervised the creation of this work by 
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Parisian artists and offer our ideas assured of style 
correctness. Prepared at great cost, we are con- 
fident that the trade will recognize in this book a 
real contribution in promoting the prestige and im- 


portance of the diamond craft. 


Naturally, the edition is limited and reserved. We 
will be happy to send you a copy if you will be 
kind enough to indicate your interest by request- 


ing it. 


ANSEN & CoO.,. Inc. 


580 FIFTH AVENUE, NEW YORK, N. Y. 
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Detroit-Superior high level bridge spanning the Cuyahoga River 


scope of retail activity in Cleveland may be gain- 
ed from the statement of the management of 
huge department stores, that their sales are 
more than $50,000,000 annually. 


HE retail jewelry stores of Cleveland com- 

pare very favorably with any other city 
of its size. The principal jewelers are located 
in the downtown section of Euclid Avenue. On 
this same street, but in office buildings, are to 
be found the wholesale jewelry trade of the 
city, whose traveling force cover a wide area 
of the country. The manufacturing jewelry 
trade is also located downtown. 

There are two jewelry organizations in Cleve- 
land, the Twenty Four Karat Club, whose mem- 
bership includes all branches of the 
trade, and The Cleveland Jewelry Crafts 
Association, comprised of manufactur- 
ing jewelers exclusively. Both organ- 
izations hold regular meetings and have 
accomplished a great deal of good for 
their membership. The Twenty Four 
Karat Club’s first official action was to 
have a city auction ordinance passed. 
It was no easy task, for there was 
active opposition to it. Fake auctions 
were to be found all over the city, and 
were bringing discredit to the legitim- 
ate jewelry trade. After a bitter fight, 
the ordinance was passed, and the club 
saw to it that it was enforced, with 
the result that fake auctions were 
driven out of the city. The Cleveland 
Jewelry Crafts Association works hand 
in hand with the Twenty Four Karat 
Club on problems of mutual interest. 
Practically the entire manufacturing 
jewelry industry in Cleveland are mem- 
bers, which is in itself evidence of the 
good it has accomplished. 

The credit jewelry business in Cleve- 
land is represented by a number of 
very large and beautiful stores, the 
majority of which are located right in 
the downtown section. Practically all 
these stores are members of the Cleve- 
land Credit Stores Association, which is 














Municipal Market House 





composed of stores in any line doing a credit 
business. They have a system of exchanging 
credit information that enables them to keep 
losses at a minimum, and which will be of in- 
terest to convention visitors who are in the 
credit business. 

The hotel chosen as headquarters for the con- 
vention is the Hollenden, located at Superior 
Ave. and E. 6th St., and one block from Euclid 
Ave. It is directly opposite the beautiful build- 
ing of the Federal Reserve Bank, and is right 
in the heart of the downtown section. The 
Hollenden is nationally known, and is a first class 
hotel in every respect. It has just been re- 
modelled, and has ample accommodations. It is 
handy to the theatre and shopping district. Cleve- 
land has splendid hotel facilities, and 
on a normal day has a surplus of 1200 
rooms in strictly first class hotels. Six 
hotels of this type have 4000 rooms, 
each with private bath, and are first 
class in all respects. 


HERE are also numerous smaller 

hostelries. The city has many fine 
restaurants, including those of national 
chains. Those who like to dance during 
the meal will find a number of Chinese 
and other high class restaurants equip- 
ped for this purpose. Prices for food 
in Cleveland are very moderate. One 
of the principal reasons that conven- 
tion delegates have been favorably im- 
pressed with this city and have desired 
to return is the rigid policy of the 
hotels of not increasing rates irrespect- 
ive of heavy demands for accommoda- 
tions. 

There are a number of magnificent 
theatres in Cleveland, and those in the 
downtown section are to be found 
grouped in what is known as: “Play- 
house Square” at Euclid Ave. from E. 
14th to E. 17th St. The theatres have 
a seating capacity of 12,000. Here can 
be seen the newest in character plays, 
motion pictures and vaudeville. 

It is easy and inexpensive to go any- 
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Color is the soul of the gem. In the 
laboratories of L. Heller & Son, 
Inc., are created the subtle tints 
that show the way to the synthetic 
stone industry. In the laboratories 
of L. Heller & Son, Inc., are main- 
tained the production standards 
that lift the quality of Heller Hope 
Stones to the plane of comparison 
for the rest of the industry. This 
color fascination and quality pre- 
dominance is very evident in the 


Heller Hope Stones 
for 1929-30 


ZIRCON 
EMERADA 
ROZIRCON 

CEYLON SAPPHIRE 
BLUE SPINEL 
ULTRALITE 


These stones like all Heller Hope 
Stones come in jewelry identified 
by the famous Heller Hope Tag. 
The consumer knows this tag 
through national advertising now 
appearing and scheduled. In or- 
dering rings and other jewelry the 
retailer should specify the tag. 
Manufacturers who use Heller 
Hope Stones are glad to attach it 
to show that the quality of their 
jewelry is matched by the quality 
of the stones they set. 


Insist on the 


HELLER HOPE TAG 


L. Heller & Son, Ine. 
15 West 47th St. N. ¥.4. 


September 5, 1929 
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where in Cleveland. There are plenty of taxicabs whose 
rates are as low as those of any city in the country. The 
street car system is declared to be the best of any city in 
the United States. City fare is 7 cents, with a penny 
charge for transfer. There are 1685 cars in operation, 
and more than 400 miles of tracks. The articulated 
type of train is now being used on the Euclid Avenue 
line, and one may walk from one car to the other as 
onatrain. The seats are heavily upholstered in leather 
and resemble a Pullman. All street cars come into the 
Public Square, which is two blocks from the Hollenden 
Hotel, convention headquarters. 

Colonel Charles A. Lindbergh said of the Cleveland air- 
port that it was the finest he had ever seen. It is easily 
accessible by bus from the Public Square, and can be 
reached after a short ride, as it is but eight and a half 
miles from this point. There are 1040 acres of land and 
eight hangers, and the airport represents an expenditure 
of approximately $1,250,000 by the City of Cleveland. In 
addition to being the world’s largest in area, it is one 
of the world’s busiest. Since its opening three years ago, 
36,000 airplanes have landed here, carrying more than 
6,600,000 pounds of air freight and express, and more 
than 4,900,000 pounds of mail. It is estimated that in 
1928, 18,000 planes, or an average of 345 planes per 
week, landed at the airport. Five air lines radiate from 
the Cleveland airport in as many directions, providing 
daily mail service, and four of the five lines, daily freight, 
express and passenger service. In addition, four oper- 
ating companies maintain aerial taxis, sight seeing and 
instruction service. The Cleveland airport is also the 
home of the 112th Observation Squadron of the National 
Guard, Ohio’s military flying unit. 

The first thing that attracts the visitor’s eye on ar- 
riving in Cleveland is the new Terminal Tower, which 
rises to a height of 708 feet. It is part of the new 
Union Station development facing the Public Square, 
and which will be completed by 1930. The station will 
accommodate both steam and rapid transit services, 
which will be operated over electrified rights-of-way. 
Other buildings included in this project are the Medical 
Arts Building, Midland Bank, and new 20-story Hotel 
Cleveland. There is an observation platform on the 
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tower, from which, by the aid of telescopes, the entire 
country and Lake Erie can be seen for a distance of 
30 miles on a clear day. There is a grill and lunch 
room on the observation floor. Hundreds of visitors 
daily ascend the tower, which is served with high speed 
elevators. The building houses the general offices of 
the Van Sweringen Brothers railroad, and other activi- 
ties are promoting the terminal project. 

A few blocks from the Public Square is the Detroit- 
Superior High Level Bridge spanning the Cuyahoga 
River. It is the largest double deck reinforced concrete 
bridge in the world, and connects Superior and Detroit 
Avenues. Its center span is 591 feet long, and 95 feet 
above the lake level. The length of the bridge is 2880 
feet, its width 81% feet, and it cost $5,407,000. A won- 
derful view can be had from the upper level of Lake 
Erie, of the breakwater, piers and lighthouses. and vessels 
of all kinds. In the opposite direction are to be seen blast 
furnaces, grain elevators, flour mills and a view of the 
river. The upper level of the bridge is used for auto- 
mobile and foot traffic, and the lower level for street 
cars. 

For those who have the time and inclination, fishing 
can be indulged in off the piers or from row boats out 
on the lake. Hundreds of tons of fish are caught in 
Lake Erie during the season by fishing tugs, fishing be- 
ing an important industry of the city. 

Those who drive to the convention will find the Cleve- 
land traffic police a courteous lot of men. The city has 
traffic lights and regulations similar to those to be found 
elsewhere. The Hotel Hollenden has a large garage in 
connection with it and there are plenty of public garages 
and parking lots in the downtown section. For those 
who are touring and do not care to stay at an hotel, 
there is a large tourist camp at Euclid Beach Park, 
which is modern in every respect. 

There are many other points of interest in and around 
the city that space does not permit one to dwell upon. Vis- 
itors to the convention will find the Cleveland jewelers a 
friendly and hospitable lot of men, who will do all in 
their power to make the visit of their fellow jewelers a 
happy and long to be remembered one, as well as a profit- 
able one. 





The Exhibitors at the A. 


As in previous years, the exhibits to be made by con- 
cerns in the trade at the approaching national conven- 
tion of the A. N. R. J. A. at the Hollenden Hotel will be 
unusual and attractive and are certain to command the 
attention of the visiting delegates. Many concerns will 

Booth 
1-2 J. R. Wood & Sons. 

3 Oneida Community, Ltd. 
6 Hamilton Watch Co. 

7 Dirigold Corporation. 

8 Marcowitz & Freedman. 


9 Merit Co. 


10 Jewelry Crafts Association, Cleveland. 
11-12 Poole Clock Co. 

13 Bulova Watch Co. 

14 Perpetual Watch Co. 

15 Swartchild & Co. 

16-17 I. Ollendorff Co. 

18-19-20 Elgin National Watch Co. 


Eisenstadt Mfg. Co. 


21 


N. R. J. A. Convention 


exhibit in booths, others in open spaces in the exhibit 
hall and a few in private rooms in the Hollenden Hotel, 
convention headquarters. 

Following is the complete list of concerns making 
reservations up to the present time: 


Space 
22-23-24 
25-26 International Silver Co. 
29 A. H. Ficken & Co. 
30 Wolfsheim & Sachs. 
31 Waltham Watch Co. 
32 Herschede Clock Co. 
33 A. Wittnauer Co. 
34 H. W. Burdick Co. 
35 Whiting & Davis Co. 
36 Scribner & Loehr Co. 
37 Seth Thomas Clock Co. 
Room 
201 C. & E. Marshall Co. 
256 Asiatic Art Jewelry Co. 
258 From Cutter Direct Diamond Corp. 


“North East Room,” William L. Gilbert Clock Co. 
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Low-Prived Jewelry Brings em In 


So Says Well-known Jewelry Merchandiser 


By R. F.N. 


éé HAT would I do if I were a jeweler today?” 
Wy came back R. C. Cook, of the Lanson Stores, in 
answer to a question put by the Merchandising 

Editor. “Why, I would win out gloriously, and I would do 
so by giving the people what they want, not what I thought 
they should have or what I believed they wanted. Most 
jewelers are high-hatting the public and wonder why they 
don’t do more business. This method does not succeed 
nowadays. More enterprise, more brains and more judg- 
ment must be used—more than ever before. We sell as 


¢¢ JT is certainly not hurting the jeweler to sell inex- 

pensive merchandise in a box bearing his name. On 
the contrary it would increase his turnover, give him a 
reputation for progressiveness and up-to-the-minute mer- 
chandising. The public likes to patronize the jeweler for in- 
expensive as well as high grade jewelry, but has been given 
the impression that the jeweler does not want to carry 
popular priced stock. I believe that if this impression 
were destroyed the jeweler’s sales would increase tremen- 
dously and more business would be concentrated in jewelry 


much as $900 worth of costume jewel- 
ry in a single day, and I think that is 
pretty good. We advertise consistent- 
ly, and our advertising appropriation 
never goes over five per cent of the 
gross sales. 


66 E lease space for our jewel- 

ry stock in department 
stores. Generally we get this space 
well up in front. We sell diamond 
rings from $35 to $75, watches around 
$15, and any number of items under 
$5. We put out specials, feature them 
in our advertising and in the show 
window, and in this way greatly in- 
crease our turnover. Our window dis- 
play space, by the way, is very limited. 
We can use only a small space in the 
window, which is given over to other 


The Jeweler’s Opportunity 


66°F.HE public would much 

rather patronize a jeweler 
than a department store for 
jewelry or kindred lines,” says 
this merchandise man, “but the 
jeweler does not seem to under- 
stand how to bring the people 
into his store. He does not carry 
enough wanted, popular priced 
merchandise. 

“Any person who wants a piece 
of costume jewelry at $1 or at a 
price under $5 would much pre- 
fer to go to a jeweler and get it 
if it were for no other reason 
than that the article is handed 
out in a jeweler’s box. The pub- 
lic likes to present something in 
a box bearing the name of a 
reliable jeweler.” 


















stores. The public has faith in the 
jeweler because he is a jeweler and 
because he is supposed to know all 
about diamonds, watches, silver, etc. 
Then again, the jeweler is right there 
himself to talk business personally to 
his public and to assume all responsi- 
bility. 


66 E hire as salesmen only men 
who are watchmakers. We 

do this to increase our sales, because 
we want men who know enough about 
watchmaking to be able to _ talk 
watches intelligently and answer any 
questions the public may ask about 
the watch. These men need not neces- 
sarily be expert watchmakers, but 
their knowledge helps them in selling. 
“It is indeed a great blessing to 








merchandise, and we must make the 


know one’s business and a greater 
blessing to know that one knows one’s 





most of the space allotted to us. We | 
attribute our success to being able to 
buy the right kind of merchandise and to sell it at a price 
that appeals to our public. Our prices are good examples 
of what people who visit our store will pay. 

“We keep our overhead down below 30 per cent, but 
always make a profit. We figure on the selling price be- 
cause we believe this is the safest method and it enables 
us to know exactly what our net will be after figuring 
cost of doing business. 

“The retail jeweler today has a splendid opportunity 
over the department store, but he does not realize it nor 
does he make the most of it. I have been a merchandising 
manager of jewelry stores in department stores for sev- 
eral years and have also conducted a jewelry store. The 
public would much rather patronize a jeweler than a de- 
partment store for jewelry or kindred lines, but the 
jeweler does not seem to understand how to bring the 
people into his store. He does not carry enough wanted 
popular priced merchandise; he is afraid to handle the 
inexpensive lines, thinking that by so doing he will 
cheapen his store. I by no means agree with this opinion. 
Any person who wants a piece of costume jewelry at $1 
or at a price under $5 would much prefer to go to a 
jeweler and get it if it were for no other reason than that 
the article were handed out in the jeweler’s box. The 
public likes to present something in a box bearing the 
name of a reliable jeweler. 





business. Present conditions make it 
necessary for jewelers to revolutionize their methods. 
Their stores should be brightened up; in fact, the whole 
atmosphere should be cheered up and made inviting 
enough to bring people in. The same applies to the show 
window. If only high priced merchandise is displayed in 
the window the public will not rush in. If several attrac- 
tive popular priced pieces of jewelry are displayed and 
price ticketed, and also advertised as a leader in the news- 
paper, there will be more volume not only in the low priced 
but in the high priced articles, because the low prices will 
act as a means of bringing the people into the store.” 





Newspaper and magazine advertising have been found 
to be the most effective mediums for a retailer a survey 
conducted here under the auspices of the college of busi- 
ness administration, Marquette University, shows. Ten 
students in Dean John Freeman Pyle’s course in the tech- 
nique of business research interviewed 300 men and women 
in nine states and Canada to determine what they, as con- 
sumers, think of advertising. Exactly 144 rated news- 
paper advertising as the most effective medium, with 
magazine advertising second. Direct mail, billboards, ra- 
dio and hand bills, motion pictures, talking pictures and 
car cards followed in order. Ninety-five per cent of the 


consumers declared that advertising helps them in their 
buying. 
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HEN buying diamonds, Quality —by all means—is a 
most important factor. But buying diamonds from rep- 
utable cutters is a vital necessity for Quality can be ruined by 


inexperienced cutting. 


The personnel of Sol Van Wezel, Inc., have specialized in dia- 


mond cutting for over 30 years. Splitting, sawing, cutting and 





polishing—every detail has been studied and mastered com- 


pletely. 


SOL VAN WEZEL, Inc. 


Offices and Factory 
74 West 46th Street, New York 
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And only the finest specimens of rough stones are imported. 
We are constantly visiting the European markets, search- 
ing the established sources of supply for Quality in rough 


stones. 


Consumer demand is exacting and we are recognized as a 
house producing the merchandise that satisfies this demand 


profitably. One cannot ask for more than Quality, Work- 





manship and Profitable Cooperation. 
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SOL VAN WEZEL, Inc. 


Offices and Factory 
74 West 46th Street, New York 
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MAYERS, OSTERWALD & MUHLFELD, INC. 
Importers of Pearls 
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j an 


Precious Stones 
527 Fifth Avenue 









New York 
SYLVESTER MAYERS, prREsIDENT Telephone Vanderbilt One Hundred 
ROLLAND G. MONROE, vicE-PRESIDENT Cable Address—Necklace New York 
ALBERT O. OSTERWALD, TREASURER Chicago Office 


EDWARD H. MUHLFELD, secretary 31 North State Street 
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Special Forecast of Fall Jewelry Fashions 


' (Continued from page 79) 


removable barpin for a brooch, builds up the third 
chatelaine watch form. 

The convertible watch is a handsome jewel, encrusted 
in diamonds, hung from a necklace pendant and fash- 
ioned as part of a diamond and pearl necklace. This 
evening jewel may be used without the watch or the 
watch may be worn as a chatelaine without the accom- 
panying neckchain. Again, the necklace plaque may 
be detached and used as a brooch and the chain of the 
necklace wound about the neck or looped to the shoulder 
for a necklace without the pendant. 

The pocket watches are bomb-shaped when they are 
enameled for the outside of their round cases, encrusted 
in a circle of diamonds about the tiny face, within the 
round shell, or heavily studded with gems for an octag- 
onal, a square or a rectagonal shaped jewel. 

The modernistic tiered pattern is highly favored as a 
decorative feature on these little pocket watches. Often 
it is seen repeating the motif on the tiered mounting of 
the bag with which this watch is used. 


The New Costume Jewels in a Class by Themselves 


Strictly French in tone, angular in contour, modernis- 
tic in theme, the new costume jewels keep up their ten- 
dency toward dashing designs and brilliant color. They 
use all of geometric shapes and these in every imag- 
inable combination. A fringe is carried out in myriads 


of tiny diamonds for ear pendants, necklace, bracelets, 
bracelet pendant and shoulder ornament. Rectangles 
carved from gemstones are used in overlaid plaques for 
finger rings, bracelets, brooches, necklaces and earrings. 
Encrusted motifs make alternating details on bracelets 
and necklaces. Overlapping disks contrive to become 
most interesting motifs for a whole series of jewels, and 
combined disks, rectangles, squares and triangles are 
used to carry out themes in brilliant color combinations. 

A bracelet, typical of many a costume jewelry design, 
shows up right bars of smooth-cut black onyx, sepa- 
rated by flat button-cut pieces of red coral, cabbage- 
green jade and smoked amber and overlaid with larger 
disks of carved ivory. 

Earrings, brooches, bracelets and barpins are built 
up with overlapped motifs, elongated pendant and ec- 
centric shapes and these, to be singular, are worn in 
startling contrast with long ropes of matched pearls. 


The Important Oriental Motif 


The array is large, fascinating and full of enticing 
ideas. The Oriental motif is extremely important; the 
modernistic mode, a repeating leader. The shoulder 


ornament, the extra long earring, the new hair jewels, 
the novelty bracelets, the convertible, interchangeable 
pieces and the costume jewels are predicted fashion 
features. 





Luxury and Elegance Dominate Present Paris Modes 


(Continued from page 86) 

















The new large 
size horseshoe 
rings set with a 


melon emerald 



























IG Paris jewels grow bigger as they become more 

fashionable—or so it seems, now that what are 
known as horseshoe rings have become the rage. The new 
setting, in the shape of a horseshoe, is designed to empha- 
size the size of the mammoth emeralds, corals, turquoise 
and topaz that are being worn by Paris fashionables. 

Modern to the last degree, is this new type of ring. It 
is quite unlike any ring fashions that have preceded it. 
By means of the simple horseshoe band of metal, which 
clamps the jewel at two sides, the stone for which the 
ring is made shows itself bare of any decoration or set- 
ting, and rests directly on the finger without any inter- 
vening foundation of metal. 

Stones set in this manner are usually carved in melon 
shapes or engraved in conventional designs. It is only 
rarely that the addition of a small baguette diamond at 
either side interferes with the simplicity of the jewel. 
Paris jewelers find this the most interesting way to show 
off the beauty of a large emerald or an exceptionally fine 
piece of solid-color coral. 

One of these new rings is made of two simple, but preci- 
ous materials—a melon emerald, and a single band of 
platinum in horseshoe shape. 
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eee DIAMOND CUTTERS 








Perpetuating a policy 
established more than 
a HALF CENTURY ago 





N 1874 the house of 
S. L. Van Wezel was founded. 
From its inception over a 
half century ago—to the © 
present day—this house has 
never deviated from its 
policy of cutting diamonds for 


the VVWHOLESALE trade ONLY. 


We have no traveling 
representatives. 


We are not affiliated (directly or 
indirectly) with any other 
firm or individual. 


as Lb. VAN WEZEL 








for the WHOLESALE Trade Only 


‘OFFICE and:FACTORY 
1650 Broadway, New York 


Sole Partners 
LEWIS VAN WEZEL JUSTUS GRUN 
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Anniversaries and Holidays 


12. Columbus Day. Symbols — Re- 
productions in miniature of caravals and 
Spanish ships; pictures of scenes re- 
lating to Columbus—Landing of Colum- 
bus, Court of Ferdinand and Isabella of 
Spain, Columbus and American Natives, 
ete. 
| 12. North Carolina Day. 

31. Hallowe’en. Symbols — Jack-o’- 
| Lanterns, witches, ghosts, black cats, 
bats, owls and other weird and ghostly 
effects. Hallowe’en color scheme—black 
and orange. 

—. Fraternal Day. Symbols—Frater- 
nal Society Emblems. 





Hallowe’en 


Hallowe’en is a festival of fun and 
revelry, born of superstition and awe, 
and lives through the symbolization of 
weird effects, hobgoblins, etc. 

















Buy 


Christmas Gifts 
Now 
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! Name and address 























It is not too early—start Christmas 
advertising now 












CALENDAR 
OCTOBER 


Written expressly for THB JEWBLERS’ CIRCU- 
LAR, by A. EB. Edgar 


Birthstone—O pal 


(Alternate, Tourmaline) 
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Style and Use 


Even though the jeweler’s stock may 
be classified as luxuries by the public 
he should emphasize style and use in his 
advertising. It has been stated by psy- 
chologists of business phenomena that 
the style appeal is one of the strongest 
possible means of building up a business, 
and that people like to be told that 
the things they buy are necessary to 
their existence. 

Style in jewelry is a modern note and 
where it has been consistently exploited 
has manifest its value in building up 
business. It is possible to apply the 
style appeal to many other items of 
merchandise that the jeweler handles. 
The present day mode in watches, silver, 
glassware and other articles is plainly 
present, but it is exploited less than it 
should be. A tie-up of present day styles 
in jewelry and other merchandise sold 
by the jeweler with the styles of the 
day in costumes and homefurnishings 
should present these articles in a newer 
light to the public—and in a more favor- 
able light. The thought that “old style” 
jewelry has no place with “new style” 
wearing apparel, and old merchandise 
in modern homes should be _ stressed 
more prominently. 

At the same time more attention 
should be given to advertising the use 
of the article than its intrinsic worth 
and basic value. A sterling silver cigar- 
ette case offered as a gift of sterling 
quality will hardly appeal as strongly 
to the prospective purchaser as will the 
use of the case to the ultimate owner in 
everyday life. A handsome decorative 
piece for the home will appeal more 
strongly if its use in the home is 
stressed more highly than its peculiar 
value. By advertising the use of an 
article a stronger appeal is possible than 
by exploiting the value of the materials 
of which it is manufactured. 


October Opportunities 


October has been called the month of 
opportunity for jewelers. The public 
has settled down for a new season of 
indoor activities. Fall brings with it 
new demands for new merchandise. 
October weddings have long been em- 
phasized as a new opportunity for 
jewelers. Winter entertaining begins, 





(Continued on page 139) 


) 
i 





Appropriate Selling Events 


Opal Birthstone Jewelry. 

October Weddings. 

Costume Jewelry for Fall and Winter. 

Formal Jewelry for Men. 

Silver Table Service. 

Columbus Day Emblematic Jewelry. 

Fraternal Society Emblematic Jewelry. 

Harvest Festival of Jewels. 

Table Appointments of all Descrip- 
tions. 

Home Decoratives and_  Utilities— 
candlesticks, console sets, vases, library 
sets, smokers’ sets, novelties, etc. 

Hunter’s Requisites—compasses, strap 
watches, vacuum bottles, flasks, ete. 

Trophies—for Indoor Sport Events. 

Christmas Clubs and Lay-aways. 

Electrical Acccessories. 

Diamonds—watches, silver, jewelry. 

In these and other selling events the- 
jeweler will find a harvest of oppor- 
tunity. Advertise specific offers. 
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Advertising layout for Hallowe’en 
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A glass and gem pen- 
dant 


LONDON, Aug. 22.—Although in the 
past the collaboration of the jewel 
specialist with the high-class dress 
designer has been prolific of a bewil- 
dering range of ensembles and single 
pieces in semi-precious stones and 
materials that have reached a high 
standard in design and workmanship, 
there now are signs that the imitation 
jewel decoration for the society wo- 
man is to wane. It is quite likely that 
imitation jewelry in the future will be 
confined to its rightful sphere—that 
of embellishing the outdoor costume 
and brightening the bathing dress. 

% * * 

The first of the fall and winter 
fashion shows in Europe indicate two 
outstanding developments for the 
rest of this year and the early part of 
next—one a dress trend toward 
longer skirts and higher waists, and 
the other an eliminating movement in 
accompanying jewelry to just one or 
two pieces of super quality and ex- 
ceptional appearance. This definitely 
sets the international dress designer’s 
mark of disapproval on the _ indis- 
criminate use of imitation gems and 
materials. 

* * * 

Two of the leading dress specialists 
this side who collaborate with Bond 
St. and Rue de la Paix jewelers in 
the matter of dress accessories have 
decided that in future only gems of 
the best quality, and not two many of 
these, can be a mark of the well- 
dressed woman. One of these spe- 
cialists says that fancy jewelry must 
now be regarded as too common for 
serious consideration. 


One exception appears to be made, 
and that concerns crystal or glass en- 
sembles done in modernistic manner, 
and the Byzantine type of ornament. 
Glass bracelets fashioned from cloudy 
Lalique glass are permissible with 
certain types of frocks: The bracelet 
is composed of oblongs of the glass in 
a wide and thick design superimposed 
with a delicate lily-of-the-valley, or 
some other appropriate flower motif. 


THE JEWELERS’ 


CIRCULAR 





109 


Fine Jewelry Grows Popular in 


_ London 


Imitation Gems on the Wane—Fall Fashions Show Longer Skirts and 
Higher Waistlines—Byzantine Effects in Glass Jewelry and Massed 
Precious Stones in Modernistic Arrangement—Bathing 


Jewelry Shows Fantastic Ensembles—Sports 
Jewelry Embodies Bizarre Effects 


A Byzantine necklace, buckle and hat 
pin in multi-colored stones done in the 
modernistic style and distinguished 
by clever craftsmanship is specially 
made for use with a velvet outfit. 

* + * 

Where the simple black gown with 
slight lingerie collar, knee draperies 
and belt is worn, jewelry adornment 
is narrowed down to one single out- 
standing gemmed piece of rare beauty 
and value. These special gemmed 
pieces are designed by the master 
craftsmen of the jewelry trade and 
the dresses are destined solely as a 
background for their display. In a 
general sense the white satin dress 
will be allied with emerald jewelry of 
very high quality, and the all-black 
velvet or chiffon gown with ropes of 
fine diamonds. No other sort of gems 
will be permissible if correct style is 
to be conformed to. 

* * * 


The modernistic jewelry cult calling 
for the clean-cut massive structure 
of slabs of precious metals placed 
against massed precious stones in 
geometric arrangement has not en- 
tirely swept the fashion board. Dur- 
ing the past two or three weeks there 
have been appearing jewelry ensem- 
bles that are somewhat reminiscent 
of medieval times although retaining 
a geometric motif in treatment that 
suggests a compromise between the 
old and the new. 

A number of women are wearing 
these sets, which evidently find favor 
due to their conservative treatment. 
As an instance of this type of jewelry 
the Russian Cross pendant can be 
cited. Slung on a very slender and 
finely worked silver link chain, it 
hangs half way to the waistline. 
Composed principally of amethyst 
and pearls, it is seen at its best with 
the velvet fur-trimmed tea gown. 
The amethyst is in flat, smoothly cut 
lozenge shaped pieces, the stones be- 
ing set cheek by jowl in the cross 
formation. The whole is outlined 
with a border of pearls. Square or 


lozenge shaped amethysts to match 
those in the pendant piece, and also 
outlined with small pearls, are sus- 
pended from the ears. 

* * * 

The passion for bathing jewelry 
has created some most fantastic en- 
sembles of a barbaric trend composed 
entirely of semi-precious materials 
and, in some cases, of ordinary ma- 
terials such as leather and glass. 
While hardly being entitled to come 
under the category of jewelry pieces, 
they are handled by the jewelers, who 
find their sale profitable at this time 
of the year. 

Carved wooden decorative sets first 
had their inning with chic women 
back in the spring. Now they have 
jumped back into favor in modern- 
istic garb. Imagine a flexible cuff of 
bangles held together by golden 
chains and stretching from the wrist 
almost to the elbow. Each bangle is 
of small plaques of rare and valuable 
carved woods joined closely together 
in mosaic formation. 

Excellent effects, of course, are 
achieved with ebony, rosewood, ivory 
and teak. When allied with frosted 
crystal and ivory beads and accentu- 
ated here and there with massed seed 
pearls, some quite outstanding en- 
sembles are the result. 

* * * 


As with this bathing jewelry, so 
with the new sports sets. Sports 
jewelry it is called, but actually it is 
worn during the day for practically 
any outdoor occasion. It is most 
bizarre and, of course, of semi-pre- 
cious materials. A chain pendant 
piece is typical of this jewelry. The 
pendant is a geometrical plaque of 
jade from which is suspended a gold 
bead. The neck chain is of stones in 
blue, gold, red and green, there be- 
ing three stones in each section. di- 
vided by oblong carved plaques of 
jade set vertically and horizontally. 
The plaque reaches to below the waist 
and is of immense size. Another type 
is made of ebony. 
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Dirigem is a Nathan Synthetic—it is 
Chartreuse-green in color and of a superlative hard- 
ness. It is an altogether different type of synthetic. 


. The stone hit of the year! 








Other Trustones are: 








Blue-green Zircon; Violet Kunzite; Spinel Sapphire; 
Rose Kunzite; Ceylon Sapphire; Cashmire Sapphire 





Ruby and Perigem. 


S. NATHAN & CO., Ine. 


Importers of Diamonds, Pearls, Precious Stones 


71-73 NASSAU STREET NEW YORK 














September 5, 1929 


Black and_ white 
workers in the allu- 
vial diamond dig- 
gings extending 
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along the thirty- 
mile ridge in the 
Lechtenburg District 
of the Transvaal 


Reports from the European Diamond Market 





Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


LONDON, Aug. 20 — After a brief 
period of quietude in business, which is 
a natural occurrence during the summer 
months, and just prior to the warm 
weather holidays in this country, im- 
provement in the diamond industry is 
starting to be noticed. There is more 
activity at the industrial centers where 
an improved trade is reported. This 
improved condition, it is pointed out, 
will eventually influence the rough 
diamond market over here. 

The month of August is always quiet 
as far as business is concerned despite 
the fact that the fashionable thorough- 
fares of West End, London, are thronged 
with foreign tourists. The proprietors 
of jewelry stores reap little benefit from 
this tourist trade because of the fact 
that their purchases are largely confined 
to cheap silver items and other fancy 
articles. 

The watch business it is reported is 
at the present time laboring under an 
uncertainty. This condition is brought 
on by the fact that little or nothing is 
known by the industry about the next 
budget being compiled by the new ad- 
ministration. The watch industry is in 
a quandary as to what the Government 
will do about the duties on watch cases 
or movements, as the chancellor of the 
exchequer has failed to give a definite 
pledge about his forthcoming intentions. 
Buyers in this industry are therefore 
purchasing only for immediate require- 
ments. 

The market for rough diamonds also 
underwent a quiet season, and it is 
understood that only some of the big im- 
porters of rough are applying for 
“sights.” On the other hand among the 





smaller importers there was not that 
eagerness and rush which was displayed 
during the corresponding period of last 


year. 
o * * 


AMSTERDAM, Aug. 19 — Business at 
this market has been slowed up by the 
fact that most of the prominent manu- 


facturers, as well as merchants and 
brokers are sojourning at various 
resorts. There are not many American 


customers in the market at the present 
time, but in all likelihood they will begin 
to put in their appearance during the 
latter part of this month or the begin- 
ning of next. The month of September, 
being by tradition one of the busiest 
months of the diamond trade, there pre- 
vails at the present time an optimistic 
feeling among dealers. Various matters 
in reference to the diamond industry 
have been disposed of and the market is 
now becoming more stabilized. 

Buyers abroad are more active, and a 
revival in trade, especially for the more 
regular goods seems imminent. There is 


still, however, a demand for fancy 
shaped diamonds. 
One thing is certain, according to 


reports, and that is that prices for cut 
stones will be firm, especially for the 
good qualities. This was evidenced by 
statements coming from rough diamond 
importers who recently visited London 
headquarters where they found prices 
high and firm. 
* * * 


Paris, Aug. 19.—The leading event in 
the Parjs diamond market at the present 
time is the exhibition at the Galliera 
Museum, where visitors have an oppor- 


tunity to view what the Parisian jewel- 
ers are producing. There is still an 
abundant use made of baguettes, which, 
incidentally, may be seen at the exhibi- 
tion. 

In regard to the business done at this 
market not much of an improvement 
can be reported. Prior to the holidays 
some small transactions were completed 
for the ordinary light round diamonds, 
but most of these were for export pur- 
poses. During the past week there was 
a fair demand for rose diamonds. 

A member of the diamond industry on 
this side of the Atlantic was honored 
recently by the French Government, 
when Joseph Asscher, head of the well 
known firm of J. J. Asscher of Amster- 
dam and Paris, and President of the 
Netherland Chamber of Commerce at 
Paris was knighted as Commander of 
the Legion of Honor. 








Illicit Diamond Trade 


A dispatch from Johannesburg, to the 
London Morning Post recently stated 
that owing to the increased police ac- 
tivity the illicit diamond traders han- 
dling Namaqualand stones are adopting 
new tactics, in accordance with which 
large numbers of women are finding 
lucrative employment as runners. 

Hitherto this has been an exclusively 
male occupation, but most of the leaders 
are known to the police; hence women 
are proving highly successful. The gen- 
eral system is for a woman to bring 
stones from Port Nolloth to a pre- 
arranged spot on the veld outside the 
big towns, where they are transferred 
to another woman. 


Women in 
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is a name with magic in 
it. Three thousand years 
ago in China, the use of 
jade for ornament was 
held sacred to those titled 
or favored by the em- 
peror. The possession of 
it was a talisman for im- 
mortality; the quality of 
a man’s ornaments of jade 
was, in a sense, the meas- 
ure of the man. 


Today jade is within the 
reach of everyone, titled 
or not, but its magic per- 
sists. The discriminating 
select it unerringly. A 
complete assortment of 
Chinese Jade is a certain 
talisman for a clientele as 
fastidious as it is large, 
and the quality of the jade 
is, in a sense, the measure 
of the jeweler who 
stocks it. 
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Important Pearl Case Appealed by 
Both Sides 


WASHINGTON, D. C., Sept. 1—An ap- 
peal has been filed in a pearl case to 
the United States Court of Customs and 
Patent Appeals from a decision of 
the United States Customs Court in the 
case of the United States vs. Jules 
Raunheim, Inc. 

A double appeal was filed inasmuch as 
both the importer and the government 
were dissatisfied with the decision of 
the lower court. 

It appears from the record that the 
question was whether certain ‘small 
drilled pearls, temporarily strung on 
silk or cotton strings” were dutiable as 
beads not specifically provided for at 
35 per cent, or whether they were duti- 
able at 10 or 20 per cent. The collector 
of the port held that they were dutiable 
at 20 per cent and he was upheld in his 
decision by the decision of the lower 
court. 

Both parties are now appealing that 
decision, the importer holding that they 
should have been dutiable at 10 per cent 
and the government that they were duti- 
able at 35 per cent. No date has yet 
been set for hearing the case by the 
Court of Appeals. 


* * * 

Watch Trade Dominates in Swiss 
Exports 

WASHINGTON, D. C., Sept. 1—The 


Swiss watch export trade maintains its 
position at the head of the Swiss ex- 
ports, with a value of well over $25,- 
000,000 for the half year, according to 
a report from Vice Consul C. W. Can- 
non, at Zurich. 

The reduced activity at the end of the 
second quarter is the usual seasonal de- 
velopment in this industry, and the de- 
cline has not been of sufficient extent to 
show appreciably in the June export 
figures. All efforts are concentrated on 
a reaction from the earlier practice of 
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exporting models, unfinished watches and 
even watchmaking machinery, which 
enabled customer countries to build up a 
watch trade, cutting off the purchase of 
finished Swiss products. 

The further “rationalization” of 
manufacturing and marketing processes 
is also being continued, in order to make 
profits commensurate with the expanded 
trade, says this report. 

* * & 


Department Store Sales for July 


WASHINGTON, D. C., Sept. 1—Depart- 
ment store sales for July were 3 per cent 
larger in the aggregate than in the cor- 
responding month a year ago, according 
to reports received by the government 
from 525 stores in 229 cities. On the 
basis of the average per business day, 
however, sales were about equal to the 
same month a year ago. For the first 
seven months of this year sales were 
3 per cent larger than for the same 
period last year. 

Inventories of the reporting depart- 
ment stores at the end of July were 1 
per cent below the level a year ago, ac- 
cording to reports from 433 stores. 

* %* * 


A Simple Aid to Collections 


WASHINGTON, D. C., Aug. 24.—An east- 
ern merchant is reported here to have 
obtained good results from sending to 
his overdue accounts unsigned checks on 
each customer’s bank, made out in the 
favor of the store for the amount in full. 
The checks are enclosed in envelopes 
without any accompanying explanation. 
It is reported that several recipients of 
the checks affixed their signatures and 
mailed them back, while others came in 
and paid the amount due. 

Check payments in 1928 are reported 
to have been 20 per cent greater than in 
1927 and more than twice the total for 
1921. The increase in New York City 


was 28 per cent higher, but for “all other 
cities” it was only 8.5 per cent. 
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Ratio of Sales of Jewelry, to Other 
Departments 


WASHINGTON, D.-C., Aug. 24.—A sur- 
vey has recently been completed, accord- 
ing to unofficial reports received here, to 
determine the percentage of depart- 
mental! sales to the total net sales of the 
stores investigated. 

For jewelry, the high was 1.8 per cent, 
the low 1.2 per cent, and the average 1.5 
per cent. 


Secret Service Says Attempt to 
New Bills 


Is Failure 


Counterfeit 


The first attempt to counterfeit the 
new small-sized currency has ended in 
failure, it was stated orally, Sept. 3, by 
the Chief of the Secret Service, W. H. 
Moran. 

Advices have been received by the 
Secret Service that several counterfeits 
had been placed in circulation in a small 
town in Iowa, but were quickly detected. 
One man was reported under arrest on 
charges of counterfeiting. 


Details of the counterfeiting scheme 
and the location where the fraudulent 
bills were found were withheld by Chief 
Moran pending developments. He said, 
however, that the counterfeits were poor 
imitations, and few people would have 
been deceived. 

It was the official opinion that the new 
bills were exceedingly hard to counter- 
feit. It is the expectation of the De- 
partment of the Treasury that the num- 
ber of counterfeits will gradually de- 
crease as efforts to imitate the new bills 
end in failure. 








The Nabstedt jewelry store, Daven- 
port, Iowa, is moving from 303 Main 
St. to 119 W. Third St. 
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Prizes for the 
winners of the na- 
tional air races 
conducted at 
Cleveland, Ohio. 
They 


are shown 
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Air Races Bring Interesting Jewelry Exhibits 


CLEVELAND, OHIO, Aug. 31.—While 
there are planes of all kinds taking part 
in the National Air Races in Cleveland 
this week there are none that compare 


- 
es ale | 
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Aviatrix holding diamond airplane 


anywhere in value to the model that 
this young aviatrix shown above is hold- 
ing in her lap. It is valued at approxi- 
mately $300,000 and is composed of 
precious stones and is the property of 
the Webb C. Ball Co., Cleveland jewel- 
ers, who made it in honor of the Na- 
tional Aviation Meet. 
It is composed of 
precious stones: 2785 


following 
3855 


the 
rubies, 


Oriental sapphires, 3608 genuine dia- 
monds. 


The gems are set very close 





together to give a solid brilliancy. It 
took 60 hours to complete. 


On the side of the plane is the name 


of the Webb C. Ball Co. set in diamonds 
against a background of sapphires and 
on the top of the wing is the number 
of an army plane done in sapphires. 
The diamonds used vary in size from 
five points to 1.75 carats. 

The work was carried out under the 
supervision of Orlando Paddock who has 
charge of display for the Webb C. Ball 
Co. It was placed on exhibition in the 
lobby of the Union Trust Co. at Euclid 
Ave. and E Ninth St., Cleveland’s 
largest bank in a specially made case 
and was under constant guard. The 
plane was mounted on a background of 
black velvet. 

One of the most interesting and un- 
usual exhibits at the Aeronautical Ex- 
position held at Public Auditorium in 
connection with the National Air Races 
is a jeweled airplane made by Milton 


M. Beattie of the firm of H. W. Beattie 
& Sons, Euclid Ave. and E. 14th St. 
The plane is encrusted with gems and 
presents a most beautiful appearance, 
and fairly dazzles the eyes with its bril- 
liancy. The background represents 
Cleveland’s skyline at night and the 
plane appears to be floating in the air. 

The majority of the stones used in 
its construction are diamonds, there 
being 4500 of them, ranging in size from 
chips to a stone valued at $25,000, the 
latter being set on the wing above the 
cabin. Other precious stones used in 
the plane are emeralds, Oriental rubies, 
and topaz. The windows of the plane’s 
cabin are made of black onyx. The 
total value is $400,000. 

The plane is on exhibition in Room 
163 of the Auditorium and was one of 
the chief items of interest of the show. 
It was guarded by two policemen and 
each night taken in an armored car to 
a downtown bank. 





Model of an airplane in diamonds 
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The N ews From England 


Instalment Selling Being Considered by London Jewelers—Youth on Trial for Attacking 
Jeweler’s Wife—Plan for British Industries Fair in 1930—Newest Novelty Jewelry 


LONDON, Aug. 24—Instalment selling 
and its relation to the retail jewelry 
trade has been occupying the minds of 
the jewelers here for some time, opinion 
apparently being well divided on the 
subject. Recently the council of the 
National Association of Goldsmiths con- 
sidered the instalment selling phase of 
the jewelry trade and the whole matter 
has been referred to a subcommittee for 
investigation. In a general sense the 
jewelers favor some kind of instalment 
selling, in fact, they cannot get along 
without it. The luxury of yesterday 
being the necessity of today, hundreds 
of large, as well as small, jewelry shops 
find that the sale of, say, a $100 or $200 
diamond ring is_ speeded along if 
instalments are accepted instead of cash 
down. Where the jewelers are divided 
is upon the question of trading terms. 
It is agreed that the policy of accepting 
monthly payments for a jewelry piece 
without first-class references is impoli- 
tic; that the charge to the customer for 
the convenience should not be less than 
10 per cent; that the down payment 
should not be less than 20 per cent, in 
ordinary cases; that in working-class, 
congested districts, the jeweler should 
stand out for weekly payments made, 
preferably, the day after receipt of 
wages; that length of credit should not 
exceed 12 months, and that instalment 
trading, without due regard to refer- 
ences, savours of gambling. 

* a * 


A youth has been sent for trial at 
the Central Criminal Court on a charge 
of attacking the wife of a Stepney 
jeweler who was looking after the store 
during her husband’s absence. 9 told 
her he wanted to seléct an eng 
ring for his fiancée. To 
young man who was in 
youth said he would li 
present when the cho 
made and asked the ass 
the address he wrote down 
her to come to the shop. 
the other had departed with € 
the would-bé customer threw a p 
pepper in the woman’s face and struck 
her over the head with a large spanner. 
Becoming frightened at the screams of 
the jeweler’s wife, he dashed out of the 

















store. A crowd gave chase and the 
police were called. Eventually he was 
captured. A box of pepper and a 


wrapped spanner were found in his 
pockets. The thug said he had been 
unemployed for nine months and was 
unable to draw the “dole.” 


* * aE 
Space already booked for the 1930 
British Industries Fair at Olympia, 








Enormous in Size 


Feb. 17 to 28, is greater than that 
booked for the last Fair, December, 1928. 
The Birmingham Jewelers’ and Silver- 
smiths’ Association will have a com- 
posite exhibition in the new hall in 
which the jewelry and electro-plate in- 
dustries in general will be housed. It 
is quite evident that the Fair will not 
suffer one whit as a result of the ascen- 
sion to the government of the Socialist 
party. If anything, in fact, it will be 
greatly improved. Certainly it will be 
bigger and roomier. The new respcons- 
ible authority—G. M. Gillett, M. P., 
under whose department “overseas 
trade” is listed—is out to increase the 
scope of the big manufacturing show. 
Only the actual manufacturers of 
British goods can exhibit, so that world 
buyers are sure that they will view only 
British products. Big improvements are 
being made to Olympia, and by 1931 the 
normal exhibition space of 300,000 feet 
will have been doubled. Around 2,500 
manufacturers avail themselves of the 
Fair for a display of their wares an- 
nually, and, since the war, some 60 
foreign countries have been in the habit 
of sending over buyers in teams of eight, 
nine and 10. While rapidly approach- 
ing the size and importance of the Leip- 
zig Fair, this British Fair is distinctive 
in that it is’ purely national in scope— 
not international. 


* ” * 


Many retail jewelers find that novelty, 
commercially speaking, is the spice of 
sales. In this connection they should be 
well content with the newest type of 
moderately priced clock. Of quaintly 
carved wood and representing the futur- 
ist face of a cat or the cubist head of a 
dog—or even a rather gruesome-looking 
human skull—it telis the time by its 
weird eyes. There is no orthodox dial, 
and the works are hidden in the interior. 
The animal’s left eye furnishes the hour 
and the right eye the minutes. At first 
glance these clocks appear to be just 
quaintly carved ornaments of modern- 
istic cult. 

* * * 


The newest novelty jewelry is more 
suggestive of glassware than ever, and 
the necklace, pendant and the bracelet 
are taking on a form that is enormous. 
More than ever an important part of the 
dress, these pieces come now in frosted 
glass and massed plaques of tiny colored 
beads. Composed of chunks of material 
reminiscent of ice or rock crystals, they 
are designed in rolls of beads with ir- 
regularity of surface and a remarkable 
thickness of material. Pendants are 
like breast plates, and color effects are 
obtained by placing masses of reds and 


blues alongside grays, white crystals and 


blacks. 
* cad cd 


The modern craftsman in Florentine 


silver, according to the Manchester 
Guardian, lifts groups of cherubs and 
bits of floral design from Botticelli 


works for the enrichment of his bowls 
and containers. Sandro Botticelli de- 
serted the silversmith’s craft for paint- 
ing after having served an apprentice- 
ship as a silversmith. He found his 
environment too irksome. In retribution 
the modern Florentine silver worker 
copies the Botticelli cherub or exquisite 
floral spray for the decoration of his 
pieces, perhaps feeling that in this way 
his craft still retains some association 
with one who became famous. The 
Florentine craftsmen who appear to be 
untouched by the progress of time con- 
tinue to turn out their Cellini silver 
forks and spoons in their old masterly 
style, and in their same cramped quar- 
ters. The Cellini silverware today is of 
a high artistic order, the bowl of a 
spoon, for instance, being formed of 
just a floral spray, with a Florentine 
lily or traditional figure topping the 
handle. All this work is done by old- 
fashioned methods under the eye of the 
shopper in the little cubicle that serves 
as a work room. 
* * * 


Pearls with a difference might be said 
to be the dominant note of modern 
jewel fashions. At their Majesty’s 
garden party recently, pearls were 
everywhere to be seen, according to the 
local stylist of the National Jewelers 
Publicity Association and many striking 
toilettes seemed the more original be- 
cause of the way pearls (chiefly seed 
pearls) were worn. 

For instance, a well-known Peeress 
wore a necklace composed of six strands 
of seed pearls linked to five, flat, ex- 
quisitely carved pieces of jade. Two 
pieces of jade were joined to either side 
and the fifth formed the clasp at the back 
of the neck. A nine-inch pearl tassel 
that reached below the wearer’s waist, 
completed the necklace. A somewhat 
similar necklace was worn by a member 
of Parliament. In this case coral had 
been introduced by the maker to give 
a splash of color. 

Yet anofher seed pearl necklace of 
much more expensive design had dia- 
monds set in platinum in flashing con- 
trast to the cool, quiet hue of pearls. 
And it is something of a comment on the 
humbug of parliamentary nomenclature 
that the most costly jewel was worn by 
the wife of a minister in the new labor 
government. 
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Reasons for the Changes in the Tariff Bill 


Chairman of Finance Committee of the Senate Explains Why That Body Adopted Phraseology of 
the Paragraphs Covering Watches, Clocks, Imitation Pearl Beads, Jewelry and Gems 


—Why the Administration Provisions Were Changed 


WASHINGTON, D. C., Sept 4.—Senator 
Reed Smoot of Utah, chairman of the 
Finance Committee of the Senate, which 
has had the Tariff Bill under considera- 
tion since June 12, today favorably re- 
ported the bill from his committee. 

The Senator, in making his report on 
the bill, went into some detail regarding 
the changes made in the clock, watch, 
diamond, jewelry and other sections of 
the bill of special interest to readers of 
THE JEWELERS’ CIRCULAR. The para- 
graphs referred to were published in full 
in THE JEWELERS’ CIRCULAR, Aug. 22, 
pages 70, 71, 72 and 73. 

Dealing with these subjects separately, 
the committee’s report says: 

“Following analyses by witnesses of 
a number of the rates in H. R. 2667, the 
committee has made a number of changes 
in the paragraphs providing for watches 
and clocks. The rates on watch move- 
ments have been readjusted downward, 
while the rates on parts have been great- 
ly reduced. The present paragraph per- 
mits entry of repair parts at the rates 
now in effect, removes the possibility of 
assessing extremely high equivalent ad 
valorem rates, and permits the importa- 
tion of incomplete mechanisms at some- 
what lower duties than would be as- 
sessed on complete movements. The 
agreement of about 75 per cent of the 
watch importers to the rates incorpo- 
rated on watches in this bill is a sub- 
stantial guarantee that such rates are 
not excessive. The rates on complete 
clocks and clockwork mechanisms remain 
unchanged, but there have been drastic 
reductions in the rates on parts and in- 
complete mechanisms for the same rea- 
sons that changes were made in the rates 
on watch parts and incomplete watches. 
The rates in these two paragraphs con- 
stitute substantial increases over the 
present tariff act, but it is believed that 
they will not result in any increases in 
prices to the consumer, as an increase 
in domestic production will result in costs 
which will leave a reasonable profit at 
present prices. 


Paragraph 367.—Watches 


“Subparagraph (a): All time-keeping, 
time-measuring, or time-indicating mech- 
anisms, not designed to be worn on or 
about the person, if less than 1.77 inches 
wide, have been transferred to Para- 
graph 368 (clocks). 

“Watch movements designed to be 
worn on the person more than 1.7 inches 
in width have been transferred to Para- 
graph 368 (clocks). 

“Subparagraph (a) (3): Redrafting 
this subparagraph and changing the 
rates results in the application of duties 
for jewels in the form of a flat rate 


for mechanisms having one but not more 
than seven jewels and for the assess- 
ment of specific rates for every jewel 
contained in the two specified classes of 
mechanisms having more than seven 
jewels. 

“Subparagraph (a) (4): The pre- 
sumption in the House bill that certain 
mechanisms have three adjustments and 
be assessed for each adjustment, whether 
the mechanism actually is adjusted or 
not, has been removed. Under the com- 
mittee amendment, adjustments will be 
dutiable only if marked. 

“Subparagraph (a) (5): The change 
in phraseology broadens the scope of 
the paragraph to include other devices 
than self-winding mechanisms, such as 
eight-day springs, which might be sub- 
stituted, after importation, in a mechan- 
ism containing a spring barrel slightly 
larger than that necessary for a usual 
one-day spring. 

“Subparagraph (b): The phraseology 
appearing in the act of 1922, but de- 
leted in the House bill, requiring that 
the number of jewels in any of the mech- 
anisms dutiable hereunder shall be 
marked in both letters and numbers, has 
been restored with a view to discourag- 
ing possible alterations in the marking 
of bridges after importation. The com- 
mittee amendment removes the require- 
ment of the act of 1922 and of the House 
bill that watches which have not been 
adjusted shall be marked ‘unadjusted.’ 
The change permits the importation of 
unadjusted watches without marking 
respecting adjustments. 

“Subparagraph (c) (1): The new lan- 
guage is introduced to permit the im- 
portation at the present rates of duty 
of a sufficient quantity of individual 
pieces and of subassemblies, consisting 
of two or more parts or pieces of mate- 
rial joined together, to supply normal 
requirements for replacement parts. 

“Subparagraph (c) (2): The subpara- 
graph is expanded to include a man- 
datory assessment for those pillar or 
bottom plates for which a definite deter- 
mination of the jeweling and adjustment 
of the complete mechanism cannot be 
made. 

“Subparagraph (c) (3): The subpara- 
graph is completely rephrased, substi- 
tuting a specific rate for each piece 
(with certain exceptions) in any sub- 
assembly or incomplete mechanism in- 
stead of assessing each subassembly or 
incomplete mechanism (as was done in 
the House bill), at the full rate of the 
mechanism for which suitable. Pillar or 
bottom plates if appearing in a _ sub- 
assembly are dutiable at the rates pro- 
vided for such plates, while the other 
parts in the subassembly are dutiable 





under this clause. As in the House bill, 
bimetallic balance wheels are dutiable 
as one piece of material, as well as main 
springs with riveted ends. 

“Subparagraph (c) (4): This clause 
is intended to include all individual parts 
or pieces of metal or other material if 
imported unattached to other pieces or 
parts and not imported under the provi- 
sions of Subparagraph (c) (1), except 
jewels, set or unset. The purpose of 
the clause is to encourage the importa- 
tion of individual parts, for assembly 
on a factory basis in the United States, 
instead of the importation of incomplete 
mechanisms and subassemblies which 
can usually be assembled without fac- 
tory equipment and with a minimum of 
labor. 

“Subparagraph (d): The paragraph 
has been restricted to unset jewels to 
avoid the possibility of importing set 
jewels, which are a subassembly, at the 
rate of duty hereunder instead of at 
the rates provided in Subparagraph 
(c) (3). 

“Subparagraph (e): The phraseology 
respecting dials has been changed to re- 
strict the application of the subpara- 
graph to dials suitable for the mechan- 
ims now included within the scope of 
this paragraph. Striking out the words 
‘attached to the foregoing’ permits the 
entry, without separate assessment, of 
dials attached to complete mechanisms. 
This is the present tariff status of such 
dials. 

“Subparagraph (f): The new phrase- 
ology insures that cases for any mech- 
anism, device, or instrument dutiable 
under this pragraph shall be assessed 
hereunder regardless of the condition in 
which imported and definitely excludes 
light containers used as shipping con- 
tainers and which have no use as perma- 
nent cases for mechanisms. 

“Subparagraph (f) (4): The scope of 
this clause is broadened to include cases 
made of non-metallic materials. 

“Subparagraph (f) (5): The wording 
is changed to include colored cases as 
a preventive of evasions through deco- 
rating cases with other materials than 
enamels. 

“Subparagraph (f) (6): This is anew 
clause providing rates for incomplete 
cases and parts of cases in order to 
prevent their classification in other 
paragraphs, as, for example, in Para- 
graph 398, as manufactures of metal, 
ns. py i 


Paragraph 368.—Clocks 


“Subparagraph (a): Phraseology is 
added specifying the values of synchro- 
nous and subsynchronous motors to be 
dutiable hereunder at not more than $3 
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each, exclusive of the value of gears 
or other attachments. The intention is 
to retain in this paragraph all motors 
used to drive ordinary electrical clocks, 
and to transfer to Paragraph 353 syn- 
chronos motors of less than one-fortieth 
horsepower, such as are used in time 
switches and other electrical devices con- 
taining some form of clockwork mech- 
anism. 

“Striking out the words ‘or electricity’ 
is for the purpose of transferring elec- 
tricity meters to Paragraph 358 for as- 
sessment thereunder. The words ‘and 
the clockwork mechanism contained in 
any electrical device’ are inserted for 
the purpose of retaining in this para- 
graph any clockwork mechanism which 
may be incorporated in any electrical 
device. The clockwork mechanisms are 
intended to be assessed separately here- 
under, while the electrical devices minus 
the value of the clockwork mechanisms 
are intended to be assessed under Para- 
graph 353. 

“Subparagraph (b): The words ‘or 
substitutes therefor’ are stricken out as 
redundant in view of the definition of 
jewels in Paragraph 367 (i). 

“Subparagraph (c): The words ‘ex- 
cept dials, cases, containers, and hous- 
ings’ are stricken out, as they are spe- 
cially provided for in Subparagraphs 
(d) and (e) of this paragraph. 

“Subparagraph (c): Provides, instead 
of the provisions of the House bill, for— 

“(1) Entry at the present rate of 
sufficient repair parts for replace- 
ment purposes; 

(2) Provision for mandatory as- 
sessment of plates which cannot be 
definitely classified, preventing their 
classification in other provisions; 

“(3) Rates on subassemblies not 
containing plates, preventing the as- 
sessment of prohibitive ad valorem 
rates; 

“(4) Rates on subassemblies con- 
taining plates permitting entry of 
mechanisms at somewhat lower 
rates than would be assessed upon 
assembled mechanisms; and 

“(5) A provision for individual 
pieces or parts of metal or other 
material for factory assembly in the 
United States at still lower rates.”’ 


Paragraph 1503.—Imitation Solid 
Pearl Beads 


“Domestic production of imitation solid 
pearl beads has decreased from $5,000,- 
000 in 1924 to $1,500,000 in 1928. Since 
1924 Japan has been the chief source 
of imports of imitation solid pear] beads, 
some of which are valued as low as one- 
eighth cent per inch. Japanese beads, 
which at first were of such inferior 
quality as not to be comparable with 
domestic imitation pearl beads, have in 
the last few years improved to such a 
degree that domestic manufacturers re- 
port severe competition in the better 
grades. 

“According to a preliminary statement 
of information issued by the United 


States Tariff Commission in connection 
with a cost-of-production investigation, 
in 1926 of 


lowest selling price 


the 
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domestic-made beads ranged from 3.34 
to 5 cents per inch with an average cost 
of production, not including selling ex- 
penses, of 2.79 cents per inch. The aver- 
age import value per inch falling within 
the same price range was 1.01 cents for 
Japan and 1.06 cents for France.” 


Paragraph 1527.—Jewelry 

“Foreign competition on novelty 
jewelry made of metal other than gold 
or platinum has increased greatly in 
recent years, especially from Czecho- 
slovakia, France, and Germany. Imports 
have doubled in value and increased al- 
most tenfold in quantity since 1923. 

“Domestic production of jewelry in 
1927 was $164,000,000, a decrease of 
$10,000,000 since 1923. It is estimated 
that $45,000,000 of the $164,000,000 in 
1927 was novelty jewelry, with decreased 
production in 1928. 

“After adding duty and other charges 
to foreign invoice value of imports of 
novelty jewelry, it is estimated that at 
least $10,000,000, or about 25 per cent, 
of domestic production of novelty jewel- 
ry on a value basis—and even a greater 
percentage on a quantity basis—has been 
replaced by imports. 

“The committee amendment inserting 
the words ‘or of which the metal part 
is wholly or in chief value of gold or 
platinum’ is for the purpose of making 
a piece of jewelry, etc., when of gold or 
platinum, but in chief value of a pre- 
cious stone, dutiable at 80 per cent in- 
stead of at the higher rate provided in 
the House bill.” 


Paragraph 1528.—Diamonds 


“Imports of diamonds in 1913 were 
$37,458,995, and in 1927, $52,206,377 
There is no record of the number of 
carats imported in 1913, but as the cost 
of diamonds per carat in 1927 was two 
and one-third times that of 1913, and the 
number of carats imported in 1927 was 
682,666, it follows that approximately 
1,140,000 carats were imported in 1913. 
This is a decline of 450,000 carats. It 
is known that the world production of 
diamonds in 1927 was much greater than 
in 1913, and that the United States to- 
day is buying a much larger proportion 
of the world production than in 1913. It 
is claimed, therefore, that the amount 
of diamonds coming into the United 
States is almost as great as the amount 
of diamonds passing through customs. 

“The committee transferred diamonds 
and other precious stones, rough or un- 
cut, to Paragraph 1668 of the free list; 
and reduced the rate on diamonds and 
other precious stones, cut but not set, 
and on pearls or parts of pearls, in an 
effort to reduce the incentive to smuggle. 

“The committee inserted ‘and irides- 
cent imitation solid pearls’ to make the 
phraseology of this paragraph corre- 
spond with the phraseology in Para- 
graph 1503. 

“The committee struck out ‘not coated 
with fish-scale solution,’ a@s otherwise 
there would be no provision in this para- 
graph for imitation half pearls “coated 
with fish-scale solution.’ ” 
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The Changes in the Administration 


Provisions 


WASHINGTON, D. C., Aug. 29.—Sena- 
tor Smoot yesterday, in making public 
the text of parts of the Tariff Bill which 
the Senate will take up Sept. 4, gave 
details as to the changes made in the 
administration provisions of the bill, 
some of which are of distinct interest 
to the jewelry industry. 


The Tariff Commission 


While the bill which goes to the floor 
of the Senate retains a six-membered bi- 
partisan Tariff Commission in prefer- 
ence to the seven-membered commission 
of the House version, no change is made 
in the language which permits the Presi- 
dent to appoint an entirely new com- 
mission. This clause, which is retained, 
reads as follows: “But each member 
now in office shall continue to serve un- 
til his successor (as designated by the 
President at the time of nomination) 
takes office.” 

Other items relating to the commis- 
sion which were written into the bill 
by the House and were retained by the 
Senate Committee include six-year terms 
for the commissioners and salaries of 
$12,000 a year. 


Change in Section 336 


In Section 336 of the measure, which 
gives the President the power of rais- 
ing or lowering duties by 50 per cent 
to equalize competitive conditions, the 
Senate Committee language states that 
the President shall “determine and” 
proclaim such changes as are shown by 
investigation to be necessary in prefer- 
ence to the House version, which states 
the Executive shall proclaim such 
changes as “in his judgment” are shown 
by investigation to be necessary. 


Definition Is Added 


Under the Fordney-McCumber Act, 
the President, raising or lowering duties 
within a 50 per cent margin, was di- 
rected to base such charges upon find- 
ings as to differences in costs of pro- 
duction between the United States and 
foreign countries. The House changed 
this direction in the proposed act of re- 
vision, making “differences in conditions 
of competition” the rule by which exer- 
cise of this flexible power is to be meas- 
ured. Cost of production was retained 
as a factor in determining competitive 
conditions, but other costs were also in- 
cluded, such as “the cost of all contain- 
ers and coverings of whatever nature 
and other charges and expenses incident 
to placing the article in condition packed 
ready for delivery” and “costs of trans- 
portation.” 

Majority members of the Senate Fi- 
nance Committee retained this new lan- 
guage of the House, but added a defini- 
tion of “costs of transportation.” In the 
case of an imported article, according to 
the Senate bill, it is the cost of trans- 
porting it from “the areas of substantial 
production in the principal competing 
country” to the principal port of im- 
portation, while in the case of a domestic 
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article it is “the cost of transporting 
such article from the areas of substan- 
tial production that can reasonably be 
expected to ship the article to the prin- 
cipal port of importation into the United 
State of the like or simila rcompetitive 
article.” 


American Valuation Provided 


A plan for the eventual employment 
of domestic or United States value in 
the levying of ad valorem duties was 
also placed in the bill by the Finance 
Committee. The House bill directed a 
general investigation and report to Con- 
gress on methods of valuation, but the 
Finance Committee deleted this portion 
and instructed the Tariff Commission to 
convert to equivalent percentages on the 
basis of domestic value the ad valorem 
rates now applied to foreign values. 

This conversion would be reported to 
Congress by Jan. 1, 1932, and congres- 
sional action would be necessary before 
it would take effect. 


Appeals 


The Court of Customs and Patent 
Appeals is made the court of final de- 
cision on cases relating to unfair prac- 
tices in import trade and unfair meth- 
ods of competition by the action of the 
Senate Committee. Under existing law 
and the House bill appeal to the Su- 
preme Court is permitted on certiorari 
applied for within three months after 
the Customs Court verdict. House lan- 
guage, making the Secretary of the 
Treasury’s decisions on appraisals final, 
is also stricken from the bill. 


Trade Marks 


Amendments have also been made in 
respect to merchandise bearing Ameri- 
can trade-mark or patent notices at the 
request of American labor organizations, 
which will operate to prohibit all im- 
portation of articles falling within this 
class. 


Payments by Check 


Collectors of customs are also author- 
jzed in a new section to receive uncer- 
tified United States and national bank 
notes in payment of duties. If the check 
is not paid by the bank on which it is 
drawn, the same penalties and additions 
accrue to the tenderer just as if the 
check had not been drawn. 








Border Merchants Will Protest 
Increased Exemptions on Articles 


Purchased Abroad by Tourists 


DETROIT, MIcH., Aug. 31.—Stiff pro- 
tests are expected from Detroit mer- 
chants as a result of action of the Sen- 
ate Finance Committee’ in increasing 
tariff exemption of Americans returning 
from a foreign country from $100 to 
$200. Even before this increase was 
recommended, merchants not only in 
Detroit but in other cities along the 
Canadian border had complained that 
the permission to bring in not to exceed 
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$100 of foreign purchased articles for 
personal use, originally designed to apply 
to tourists, was being used by persons 
who crossed into Canada for the exclu- 
sive purpose of shopping. 

A complaint similar to that from the 
Retail Merchants’ Association at Buf- 
falo, that large quantities of jewelry and 
other merchandise were being carried 
daily across the border, also were made 
by individual merchants from the De- 
troit area, the demand in general being 
that the law be so changed as to define 
a “tourist.” It is suggested, for exim- 
ple, that the tariff exemption be made to 
apply only to persons remaining away 
from the United States at least 20 days. 

The reasons given by members of the 
Senate Finance Committee for increas- 
ing the exemption is that the $100 limit 
was fixed many years ago, when the 
purchasing power of the dollar was much 
greater than it is at the present time. 
The $100 limit, it is argued, is insuffi- 
cient to cover the necessary personal 
effects of a person who has remained 
abroad for six months or more. 








No Need of Pessimism in the Jewelry 
Business, Says Vice-President of 
Los Angeles Concern 


Los ANGELES, Aug. 31.—“You may 
tell the readers of THE JEWELERS’ 
CIRCULAR,” remarked A. B. Ebner, vice- 
president of E. W. Reynolds Co., yester- 
day, “that there is no need of pessi- 
mism in the jewelry business, at least in 
the United States.” 

The remark was invited when a re- 
porter for THE JEWELERS’ CIRCULAR 
asked Mr. Ebner what he had observed 
in a recent two months’ tour of the 
United States and Canada. 

“After calling on jewelers in New 
York,” continued Mr. Ebner, “we turned 
our attention to Eastern cities, visiting 
Philadelphia, Washington, Atlantic City 
and Boston and environs, and there was 
one thing we found in every place, in 
profusion—jewelry _ stores. It seems 
that there is no city too small or too 
largely for the jeweler to be located in 
and they all seemed to be doing business. 
I got more or less of a kick out of the 
idea that the jewelry business seemed to 
be necessary under any and all condi- 
tions and circumstances; and wherever 
there was a collection of buildings re- 
sembling a village there would be watch- 
makers and jewelers. 

“We made a complete circle of the 
United States and after leaving the 
United States, went to Toronto, Winni- 
peg and contiguous points all the way 
to Vancouver, B. C.” 








Fred Huber, who was formerly en- 
gaged in the jewelry business at Dillon, 
Mich., has returned from a trip to 
Europe. He found considerable mail ad- 
dressed to Huber Bros., including pack- 
ages which he is returning unopened. 
Mr. Huber wishes to call attention to 


the fact that he is now out of the jewelry 
business. 
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Northern California Jewelers’ Golf 
Association Holds Tournament 


SAN FRANCISCO, CAL., Aug. 29.—Be- 
tween 30 and 40 members of the 
Northern California Jewelers’ Golf As- 
sociation enjoyed a golf tournament or 
Friday, Aug. 23 at the Crystal Springs 
Country Club, Burlingame. The Chair- 
man of the tournament was E. H. 
Forestier of E. H. Forestier Co., and 
the event took place at the club of which 
he is a member. 

Sterling silver goblets were the 
prizes and were won by: Sydney Bur- 
nett of Burnett Bros., low gross, 82; 
“Cy” Tanner, the Gorham Co., low net, 
65. Earl Bothwell of San Jose, presi- 
dent of the association, won the approach 
and putt and “Bill” Hoffman the low. 

The tournament was followed by a 
dinner at the Crystal Springs Country 
Club. E. H. Forestier presided and all 
speechmaking was barred. 








New England Jewelers Golf Associa- 
tion Plans for Tournament 
September 15 and 16 


Plans for the fali tournament and 
outing of the New England Jewelers 
Golf Association were announced during 
the past week. The affair will be staged 
at the Oyster Harbors Club, Osterville, 
Mass., on Sunday, Sept. 15, and Monday, 
Sept. 16. 

Secretary Howard A. Martin, 56 Sum- 
mer St., Boston has sent out invitations 
to members and guests who are assured 
of two enjoyable days at Oyster Harbors 
Club situated on Cape Cod. There will 
be a golf tournament and other sports 
for the men while a separate program 
has been arranged for the women. The 
latter will be entertained at bridge for 
which prizes will be awarded. There 
will also be a putting contest for the 
women and it is possible a golf tourna- 
ment may also be arranged for their en- 
tertainment. 

There will be numerous prizes awarded 
to the winners of the men’s tournament. 
Special rates for accommodations at the 
Oyster Harbors Club have been ar- 
ranged for by the jewelers’ organization. 








Market Prices for Silver Bars 


The following are the quotations for 


silver bars in London and New York 
as reported for the past week: 
Selling Price 
London U.S. Gov’t New York 

Date Official Assay Bars Official 
Aug. 27.... 24% 551% 52% 

- 28.... Bak 55 52 5@ 

29:... Ysa 55 52 

oe . 30... "98 55 5256 

* $i... See 5456 52% 
Sept. $..... 36% 54% 52% 





= 





Dan J. Sullivan, formerly superin- 
tendent of Factory “F,” of United 
States Glass Co., Pittsburgh, Pa., is now 
connected with the H. C. Fry Glass Co., 
Rochester, Pa., as assistant superintend- 
ent in charge of specialties. On Aug. 1 
Mr. Sullivan terminated 24 years con- 
tinuous service with the United States 
Glass Co. 
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Sale of Smuggled Gems and J ewelry 
Worth Over $82,000 





Nine Papers of Diamonds W orth $54,974, Among Seized Goods 
to Be Put Up at Auction at Utica, N. Y., Sept. 17 


Utica, N. Y., Sept. 3.—The interest 
in the jewelry trade in the sale of 
seized diamonds and jewelry announced 
by D. F. Breitenstein, U. S. Marshal, as 
mentioned last week, seems to have in- 
creased considerably since the publica- 
tion of the article in THE JEWELERS’ 
Circuar, telling of the fact that the 
government was to sell on Sept. 17 at 
2 p. m., the gems seized on June 2, 
1925, from Henry Margulies and Abra- 
ham Treppel, and also the jewelry 
seized from Heinrich E. Heintze, on 
Aug. 21 of the same year. 

Since the publication of the story of 
the auction sale of these jewels, Marshal 
Breitenstein has sent out notices and 
advertised the sale in a way that gave 
details of each of the parcels to be sold 
for having been forfeited to the United 
States for violation of the U. S. Cus- 
tom Laws. The goods will be on in- 
spection Monday, Sept. 16, between 10 
a. m. and 4 p. m. and also on the morn- 
ing of the day of the sale. A deposit 
of $5,000 will be required by the mar- 
shal from bidders, but whether this ap- 
plies to the small individual lots or only 
for the large lots, the notices do not 
state. Certified checks will be required 
from bidders. 

The principal item of interest to the 
diamond trade generally, is the nine 
papers of cut diamonds weighing in all 
279.86 carats which were appraised at 
a foreign value of $42,286 and at a 
domestic value of $54,974. The other 
articles of jewelry to be sold at the 


same time of interest to the trade in- 
clude: 
Foreign Domestic 
Value Value 
and 
Sl ile i sas 


box, 


Gold, pearl, diamond 

cameo box 
Gold and enameled 

box, rectangular 
Gold and enameled 

oval 
Gold and diamond mono- 

gram (H.S.) box, oval.. 13 
Gold and diamond minia- 

ture box 
Gold watch, 16 size, hunt- 

ing enameled case...... 30 50 
Watch movement, 17 jewel 

unadjusted 
Silk fob, gold trimmings 

with 40 franc gold charm 12 22 
Wrist watch, square plati- 


$110 $185 


200 350 


TAU. BOD cer e.6 wow se eee’ 125 200 
Watch works, 17 jewel, un- 

adjusted movement .... 40 50 
bod eo re rae 10 20 
Platinum and sapphire 

brooch (octagonal shave) 125 250 
Gold carved wedding ring 4 8 
Searf pin, gold and nine 

Co ES 90 135 
Platinum and diamond 

bracelet (the narrower 

SS eae wr ae 2,000 3,000 
Platinum and diamond 

bracelet (the wider one) 5,000 6,500 
Platinum diamond and sap- 

phire Draceret ....:..... 3,500 4,300 
Platinum diamond and em- 

Ce ea 3,600 4.500 
Nine loose pearls...... 436 653 


Two diamonds (surfaces 
EE <5 G SeaR are, iinie a Seas a asl 0 5,040 5,750 


Parcel of diamonds 


(Melee), 7.28 carats... 946 





$21,417 $27,504 
The sale will take place at the U. S. 
Marshal’s office, Room 319-323 on the 
third floor of the U. S. Court and Post 
Office Building (known as the New Fed- 
eral Building), in this city, on Tues- 
day, Sept. 17 at 2 p. m. 





Massachusetts Retail Jewelers Will 
Hold 1930 Convention in Boston 
on March 26 and 27 


Boston, Mass., Aug. 30.—The next 
annual convention of the Massachusetts 
Retail Jewelers Association is to be held 
in this city, March 26 and 27, probably 
at the Statler Hotel. This was voted 
at a meeting of the officers held in the 
Boston City Club, last Wednesday, fol- 
lowing a luncheon. 

It was voted to invite manufacturers 
and wholesalers to conduct an exhibi- 
tion, as is done in other parts of the 
country with success. The retailers like- 
wise may take part in this exhibition if 
they so desire. The aim will be to make 
the display as instructive and educa- 
tional as possible. A special hall will 
be requisitioned for the purpose. 

A drive for membership is to be con- 
ducted throughout the State, beginning 
in October. President Gidley and Secre- 


tary Smith were chosen delegates to the 
national convention. 





Modification of the lien law is to be 
sought. Retailers find the present prac- 
tice of tagging each article with a 
minute copy of the law most incon- 
venient. The print is so small that one 
has to use a microscope to read it. Be- 
sides President Gidley there were at the 
meeting Messrs. Kingman, Abbott, 
Stern, Lilley, Smith and Secretary 
Smith. 





3 





The office of the Gleason-Wallace Co., 
Inc., manufacturing jewelers and sta- 
tioners, 683 Broadway, Albany, N. Y., 
was entered Monday night, Aug. 19, 
thieves rifling a display case to escape 
with booty valued at $200. An attempt 
to force the safe was made without suc- 
cess. That more than one man was in- 
volved in the theft was evidenced by 
imprints on the floor, which had been 
newly varnished, as the concern just 
completed extensive alterations and im- 
provements to their premises. 
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Hammond Clock Co., Chicago, 
Charges Infringement of Patent 
in Suit Against Cincinnati 
Concern 


CINCINNATI, OHIO, Aug. 24.—A suit 
charging infringement of a patent was 
filed in the United States District Courts 
of this city by the Hammond Clock Co. of 
Chicago, against the Kodel Electric & 
Manufacturing Co., which owns and 
operates station WKRC in this city. The 
local concern is charged with infringing 
the Laurens Hammond patent embracing 
alleged improvements in alternating cur- 
rent clocks. 


In the bill of complaint it is averred 
that Mr. Hammond, who is president of 
the plaintiff company, was the original, 
first and sole inventor of the device cov- 
ered by Letters Patent 1719805, is- 
sued to him on July 2, 1929, and upon his 
application filed May 20, 1929, and later 
assigned to the complainant. It is charged 
that the defendant, in violation of the 
rights of the complainant, has threat- 
ened to and has infringed the patent by 
making, using and selling alternating 
current clocks embodying the invention 
covered by the patent. 


The Court is asked to require the de- 
fendant to appear and answer; to ad- 
judge the patent to be valid and in- 
fringed; to enjoin further infringement 
and to award an accounting to the plain- 
tiff of profits and damages and for judg- 
ment for the amount found to be due, 
with interest and costs. 








Business Records 





J. W. Watkins, Columbia, Miss., has 
filed a voluntary petition in bankruptcy. 

William Abrams, Philadelphia, Pa., 
was recently petitioned into bankruptcy. 

Clark A. Petersen, Dallas, Tex., has 
filed a voluntary petition in bankruptcy. 

Brendorf’s, Inc., Philadelphia, Pa., 
has filed a voluntary petition in bank- 
ruptcy. 

A voluntary petition in bankruptcy 
has been filed by Rubin Goffman, Phila- 
delphia, Pa. 

John R. Sarbaugh, Teneytown, Md., 
has given a deed of trust for the benefit 
of his creditors to Theodore F. Brown. 

Samuel Leon Loeb, Los Angeles, Cal., 
has made an assignment to the Los An- 
geles Wholesalers Board of Trade. 

A voluntary petition in bankruptcy 
has been filed by the Louis Fenberg 
Jewelry Co., Des Moines, Iowa. 

Maldon D. Brown, Plattsmouth, Neb., 
was recently adjudicated a bankrupt and 
on Sept. 16 at 10 a. m., the first meeting 
of creditors will be held in the Federal 
Court building at Lincoln, Neb. 

Frank A. Lindeburg, San Francisco, 
Cal., has filed a voluntary petition in 
bankruptcy. Assets are given as $800, 
and liabilities $20,000, of which about 
$4,900 is owing to jewelry creditors. 
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Watch Statistics 


Figures Showing Imports and Exports of 
Watches and Parts for May 


WASHINGTON, D. C., Aug. 30.—The 
Department of Commerce has just re- 
leased figures showing that Switzerland 
still leads all other countries in the im- 
portation of watches and parts. Dur- 
ing May, 1929, the month for which 
these latest statistics were compiled, the 
total imports of watches, movements, 
dials and parts of watches and jewels 
amounted to $1,369,677. The exports of 
watches with and without jewels and 
parts thereof for the same period were 
valued at $116,997. 

Switzerland sent out watches and 
watch movements worth $1,074,852, 
cases, dials, and parts of watches valued 
at $186,282, and jewels for watches, 
clocks, etc., totaling $60,684. France 
ranked second in watches and move- 
ments sent to the United States. the 
total being $24,920, and also shipped 
cases, dials, and parts of watches worth 
$9,663. The United Kingdom, however, 
sent more with jewels than any other 
country except Switzerland, the total 
being $2,360. 

The United Kingdom was our best 
customer in May for watches without 
jewels, receiving in that month 18,900 
timepieces worth $8,178. The largest 
number of watches with jewels was sent 
to the Philippine Islands, the value 
amounting to $15,949. Canada led in 
the total value of parts of watches 
taken, the amount being $42,452. 

The full list of imports and exports 
of watches and parts in May follows: 


IMPORTS OF WATCHES, MOVEMENTS, PARTS, 
ETC., BY COUNTRIES 
Jewels 
Cases, for 

Watches Dials Watches, 

and and Clocks, 

Watch Parts of Meters, 
Move- Watches or Com- 

Countries ments n.é.s. passes 
Belgium ... $286 op) i 
France 24,290 9,683 $4,098 
Germany 180 hy rn 
Re See Ae Soma 2,191 
Switzerland.. 1,074,852 186,282 60,684 
United K’dom 853 91 2,360 
Canada fe eae re 
SODEN 200% 57 Se a 
RE ae) Sia etal See |. JF mekeee 
Total . . $1,101,148 $199,196 $69,333 


DOMESTIC EXPORTS OF WATCHES AND PARTS BY 
COUNTRIES 


With- Parts 
out With of 

Countries Jewels Jewels Watches 
ee ene oe rr 
tenth  Noeie ge a gta So - ho. amra $153 
i A ee oe <weon 
United Kingdom .. $8,178 _..... 2,550 
are 4,205 482 42,355 
British Honduras... Dr. ‘eatcgae ° cae eots 
PPOMGUPAS 26.60 a ss 94 ~ 75 19 
Cy 381 396 4 
 “Sht.aeoca” 24 «os 58 218 
Ee eee 26 2,580 2,230 
ree 49 7 are ee 
Other B. W. Indies. ere 
EE rrr ee 146 Sem Saas 
Dominican Republic 6 GN lees 
Haiti, Republic of.. 72 er 
MPRORTINA 2c 0cses. ) eee 1,089 
ae 7 «hae . saves 
| Ee a a ee 542 a. “saaes 
Ee lalw/i6,: Joly. © $5°% wee. ‘sxens. | ewsce 
CS ic ke eye” ~< kaa 40 
Ee err c) ee 
Ee eer eee 4,601 294 
Java and Madura.. men: @ owsks” <avae’s 
French Indo-China. Bee), thee § pares 
ae eee Sa & bean 
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EE Ba ocr Pos yg ee 4,011 1,554 
Philippine Islands.. 1,591 15,949 919 
po ara 2,484 4,395 1,482 
British Oceania ... ee we 8 oe 
New Zealand ..... 241 376 84 
ie A cg a ECs se - « vs ale 
Union of S. Africa. 2,725 6,515 498 
Other B. S. Africa.. ae SS nO ee 

Total .....:....$22,%82. $40,717 $653,498 
Shipments from 

U. 8. t6: 
ON ee ee $1,602 $10,327 $370 
Forte Rico ....+-: 2,305 1,412 10 








Imports of Platinum During May 


WASHINGTON, D. C., Aug. 30.—Figures 
compiled by the Department of Com- 
merce, showing the imports of platinum 
and allied metals during the month of 
May, indicate that the value of iridium 
imported into this country was $54,238; 
palladium, $34,830; grain, nuggets, 
sponge or scrap, $237,364; rhodium and 
ruthenium, $15,938; and ingots, bars, 
sheets, or plate, not less than % in. 
thick, $591,513. 

The complete figures showing the im- 
ports by countries follow: 





Kills Chain Store Bill 


Governor of Wisconsin Vetoes Act Providing 
for Graduating Scale of Annual 
License Fees 


MILWAUKEE, WIs., Sept. 2—The Get- 
telman bill, which would have imposed a 
heavy license on chain stores of all kinds 
operating in Wisconsin, has been vetoed 
by Governor Walter J. Kohler, who 
claims that the bill is unconstitutional. 
In his veto message, the governor said: 

“IT am advised that the highly dis- 
criminatory system of licensing and the 
license fees proposed in the bill would 
violate both federal and state constitu- 
tions. The attorney general has so held 
in an opinion. 

“From the aforegoing analysis it is 
perfectly obvious that the bill violates 
the rule of uniformity of taxation and 
that the bill violates the constitutional 
guarantee of equality before the law.” 

The Gettelman bill proposed a grad- 


Grain, Ingots, Bars, 

Nugget- Sheets, or 

Sponge Plate, Not Rhodium 

Countries or Less \ In. and 

Scrap, Thick, Iridium, Palladium, Ruthenium, 

Oz. Troy Oz. Troy Oz. Troy Oz. Troy Oz. Troy 
Soviet Russia in Europe.... ...... See). Pesened | -“sesxmwec  “kieeules 
mited MIBeGom ....secees EOGG.-  caeilewe 585 1,700 575 
Ce Seas ick eace ake | -stausleleus UCC whee SO Oo  peetwaste 
Sa ea ee eee Ge See |!|CUe aerate «OM aan ||| CL Uereeiers 
pa ee 9 a 4,697 9,096 585 1,756 575 
NOE ko ie Soo #0 whois $287,364 $591,513 $54,238 $34,830 $15,938 


Exports of Platinum During May 


WASHINGTON, D. C., Aug. 30.—Figures 
just announced by the Department of 
Commerce show that during the month 
of May platinum valued at $31,847 was 
exported from this country. Argentina 
was the best customer for ingots, sheets, 
wire, alloys and scrap, while Germany 
was the leading purchaser of manu/‘ac- 
tures except jewelry. 

The figures showing the amount and 
the countries to which the metal was 
sent follow: 


Manu- 
Ingots, factures 
Sheets, of Platinum 
Wire, Alloys Except 


Jewelry 


ts 


and Scrap 
—_—{~ 








Oz. Oz. 

Countries Troy Value Troy Value 
Germany ...s.s:. 1 $165 133 $12,100 
SIR oiaiic ia wis a 8° 45 3,818 100 6,129 
Dominican Rep. .. ee 2 298 
Pe 3 a are 128 8,480 16 1,061 
CA wk. «dates xo ee a 1 46 
PE eel eke a oss 186 4,750 eet ke 
Total quantity.... 360 ..3... er 
Total value....... .. $12,213 $19,634 
Shipments from 

U. Bite SERWO. 2. ieee 3 208 

The Keystone Jewelry Co. store, 


owned by J. T. Liachowitz, Mount Car- 
mel, Pa., was recently looted of mer- 
chandise valued at $300 by robbers who 
broke open a door at the rear of the 
store, helped themselves to rings and 
other valuables and then made their exit 
through the front door. The bandits 
were seen leaving the store by a patrol- 
man, who opened fire after the thieves 
refused to halt, but failed to catch the 
fleeing men. 





uating scale of annual license fees for 
retail business establishments, the tax 
increasing according to the number of 
stores which any one person or firm 
operates in the State of Wisconsin. 








Leipzig Fair Opens with About 8,000 
Exhibits 


A dispatch to the New York Times 
from Leipzig tells of the formal 
opening of the celebrated Leipzig 
Fair, which took place Aug. 25. The 
number of exhibitors is about 8000 
and includes 670 foreign firms from 
21 countries, among them 70 from 
the United States. 

The total space covered by foreign 
firms is slightly increased to about 
500,000 square feet, a great percent- 
age of this space being occupied by 
exhibitors of motor cars from the 
United States. 

“Quality,” says the Times corre- 
spondent, “seems to be the slogan of 
the present fair which a majority of 
the exhibitors apparently have 
adopted, and as a result one hardly 
sees any of the customary cheaply 
made goods. This is especially true 
of the handicrafts and the ceramic 
industry.” 








A. Leikwold, formerly with the Van 
Nuys Jewelry Co., Van Nuys, Cal., has 
opened his own establishment at 6215 
Van Nuys Boulevard, that place. 
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COLLECTIONS ADJUSTMENTS 
FINANCING 
Activities Restricted to the Jewelry Industry— 
Bonded Representatives from Coast to Coast 


MAXIMUM SERVICE MINIMUM COST 
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JEWELERS ADJUSTMENT BUREAU 
17 JOHN STREET 


Bernard E. Weisberg 


CORTLANDT | Ssc5 NEW YORK Manager 
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Selling on Credit at Cash Prices 





Chicago Jeweler Takes Exeption to Statement That This Cannot 
Be Done and Tells How His Firm Does It 


Chicago, Aug. 24, 1929. 
Editor of THE JEWELERS’ CIRCULAR: 


Referring to your editorial on “Credit 
sales at cash prices” in your issue of 
Aug. 8, I most decidedly take exception 
to the maxim therein laid down, viz., 
“That merchandise cannot be sold on 
time for cash prices.” 

To briefly state our own position and 
experience, I would say that our store 
had been a cash one for 50 years before 
we adopted the credit policy. Twenty- 
five years of that time the writer was 
in it and actively in charge. Five years 
ago we made the change. Presumably 
that experience should be a fair criterion 
to go by. 

From the start of our credit plan we 
determined that we would sell for cash 
prices, or quit. That we would not sell 
“gyp” merchandise, that we would 
feature nationally advertised goods that 
had a fair and known cash price, on time. 
And I challenge anyone to look us over 
and successfully contradict this state- 
ment. 

Like you, though, we had our doubts, 
and started out by adding onto the bill 
a 3 per cent carrying charge leaving the 
selling price alone. We quickly found, 
though, that the public did not like it, 
and would not stand for it. The “gyp” 
houses had so well advertised the same 
price policy, that though they marked 
their goods double ours, it suited the 
public if they were simply told in ads. 
that there was no raise in prices. To 
prove it they, too, advertised all Amer- 
ican nationally made watches, silver- 
ware, clocks, etc., at the cash prices, 
and God help the salesman who sold one. 

Persistently since then we have ad- 
vertised, and delivered on call every 
known nationally advertised American 
goods of merit. And I’ll promise you 
that the clerk that attempts to switch 
a customer in this store from these 
goods to unknown and higher marked 
up goods, will hardly remain long 
enough to take his hat with him. 

Of course, all our stock is not na- 
tionally advertised, but we handle any 
such the public will call for, and the 
rest is sold at the same prices we 
formerly sold them for cash. 

There is no secret about the proof of 
my statement. One word tells it “TURN 
Over.” Formerly we had just a little 
better than Harvard’s less than one turn 
over a year record for all jewelers, now 
we have 1.79. Last year our volume 
sale profit was 8.1 per cent and 15.7 per 
cent on our investment. And I wish to 
Heavens it was all nationally advertised 
merchandise. For instance, we turn 
over our Elgin stock four or five times. 
Is that profitable? Our nationally ad- 
vertised goods were nearly as good. 


Why would any one want to stick to 
unknown goods, higher mark up and one 
half the sales? The man that wrote that 
editorial evidently does not understand 
modern merchandising. Of course, one 
must take advantage of cash discounts, 
and advertise consistently. 

This leads me to another question that 
is linked with the subject, advertising. 
Who pays for it, the customer or the 
store? Neither, and you know it, or you 
should not be in it. It is the fellow who 
does not advertise and sits down and 
waits for business who pays. We spend 
7 per cent of our receipts in various 
forms, including direct mail, news- 
papers, bill boards and street cars. Does 
it pay, or does this 7 per cent added 
to our collection, credit, losses and other 
necessary credit department expenses 
make our overhead that much above the 
average? I’ll say it does not. Nor do 
we take it out of the help. We probably 
pay them as much, or more than any 
similar store in Chicago. If you don’t 
believe it try and get one of them. They 
stay here all the way from five to 30 
years. 

I wouldn’t pay any attention to the 
editorial, but in my humble way, I 
have tried to help a few old time cash 
fellows “over the hump,” into the credit 
game, and this is their biggest bugbear. 
Now you come out flat-footed and lay 
down a principle that has no foundation 
in fact and that probably will prevent 
many a man from coming back. Now go 
out and get the facts and broadcast that. 

I most respectively request that you 
give this article the publicity you gave 
your criticism, and you will have the 
grateful thanks of yours truly, 

(signed) WM. GIBSON 

P. S. I would like to add that we now 
collect 27 per cent of our accounts a 
month, and that they are paid up long 
before the cash customer even calls. 








Jewelers in Andrews Building, Cin- 
cinnati, Must Move to Make Way 
for New Structure 


CINCINNATI, Ohio, Aug. 30.—A whole- 
sale movement of jewelry manufactur- 
ers, watchmakers, diamond merchants 
and dealers from the Andrews building, 
southeast corner of Fifth and Race Sts., 
will be made within the next week or 
10 days. It will follow a_ similar 
exodus made from the Emery Arcade 
two months ago when a group of 22 jew- 
elers and watchmakers moved out in a 
body. 

Notice to move was the first step of a 
large improvement that at that time was 
scheduled to be made. Since then nego- 
tiations were made by Thomas Emery 
Sons, Inc., with the Starrett Investment 
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Corp. of New York city to take in the 
entire block along the south side of Fifth 
St. from Vine to Race Sts. and half a 
block deep on both of the latter streets. 
The deal made it necessary to include the 
Andrews building, which occupies the 
intersection of Fifth and Race Sts. and 
which is necessary to the newer plans of 
the New York concern. ‘Ine skyline of 
downtown Cincinnati will not only be 
changed by the structures that are to be 
erected on the site, but the city: itself 
will witness the greatest improvement 
that has been made in a single unit in 
the history of the municipality. There 
will be built a 43-story office building, a 
27-story hotel, 22-story garage and an- 
other arcade. This will extend from Vine 
to Race Sts. and have a branch entrance 
into Fifth. 

The jewelry firms affected in the move 
include: Walter H. Wilkening, Danbury 
& Schroeder, Oliver E. Franke, William 
E. Pflueger, Earl B. Davidson, Abraham 
Piwen, Klein Bros., Cincinnati Watch 
Case & Repair Co. and the Cincinnati 
Wholesale Jewelers and Manufacturers 
Association. 








Prosperity Still Ahead Says Credit 
Association 


Business in general moves steadily and 
confidently along, and making allowance 
for a few “soft spots,” general prosperity 
is still an undeniable fact, according to 
the National Association of Credit Men. 

The September bulletin of the asso- 
ciation’s executive manager says that 
“it is impossible to see how business, 
both wholesale and retail, can suffer any 
serious reverse while the underlying fac- 
tors of prosperity continue on their 
present sound and satisfactory basis.” 

The bulletin says in part: 

“The expression ‘increase over the 
totals of last year’ has to be used fre- 
quently in many lines of production and 
distribution. 

“The full import of this fact appears 
only when we recall that 1928 was itself 
a record year in many industries. Man- 
ufacturing output, which the Depart- 
ment of Commerce regards as the most 
comprehensive measure of economic ac- 
tivity, in 1928 went 3 per cent beyond 
the previous peak of 1926, and 5 per cent 
over 1927. 

“Thrift and industry are earning 
generous returns. According to Depart- 
ment of Commerce figures, dividends and 
interest paid to holders of principal 
American securities during the first half 
of 1929 totaled approximately $3,265- 
545,000, as compared with $2,876,405,- 
000 for the first half of 1928. 

“The Department of Labor, on the 
basis of reports from about 13,000 con- 
cerns in 54 industries, shows that manu- 
facturing payrolls are running about 10 
per cent ahead of last year.” 

The survey says that reports from 
the western States are particularly 
favorable. Crop prospects are good in 


Idaho, Oregon and Washington, and are 
fair in Utah and California, according 
to the survey. 
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Solve Denver Robbery 





Chicago Police Recover Stolen Jewels After 
Arrest of Suspects in That City 


CHICAGO, Aug. 29—-Seven men were 
held by the police last Monday after two 
Chicago men in alleged confessions re- 
vealed their participation in a $35,000 
jewel robbery in Denver on Aug. 17 and 
also of the subsequent sale of part of 
the loot in Chicago. 

Lieuts. John L. Sullivan, Al. Booth 
and John Mikes of the detective bureau, 
working on a request from the Denver 
police (who had been informed by a 
girl to whom one of the men had written 
a letter confessing the robbery), went to 
a south side hotel and arrested Edward 
Fragant and Elmer H. Buhle. 

The two men, according to the police, 
admitted that they, with Eugene Davis, 
who was captured in Denver, held up 
the Provident Loan Co. in Denver. They 
stated that they had spent their vaca- 
tion in Denver and “went broke.” Ac- 
cording to the police the men further 
stated that Sam Katz and “Joe” Harris, 
owners of a pool room, and one, 
“Manny” Mendelsohn had bought 120 
diamond rings from them for $1,486. 

Detectives have arrested Katz and 
Harris. Albert Goldman, a manufac- 
turing jeweler on the sixth floor of the 
Mallers building, was taken into custody, 
and it is said admitted that the Katz 
boys and Mendelsohn had brought in 
some of the jewelry. The diamonds 
were removed from the mountings and 
the mountings broken up and sold for 
old gold and platinum. 

The entire amount of merchandise 
taken from the Provident Loan Co., 
was recovered. 

All of these men will come up for 
trial within the next 10 days. 








Prisoner Held by Wilkes-Barre, Pa., 
Police Insists He Committed Hazle- 
ton Jewelry Store Robbery 


PHILADELPHIA, Aug. 29.—The State po- 
lice, Luzerne county detectives and the 
Hazleton authorities are puzzled at the 
insistence of a prisoner that he com- 
mitted the burglary at the store of the 
Victor Jewelry Co. in Hazleton a short 
time ago. Diamonds and other jewelry 
valued at $1,700 in the aggregate were 
stolen. 

The prisoner, who is 20 years old and 
known to the police of several cities in 
the anthracite region, was arrested at 
Wilkes-Barre on charges of being con- 
cerned in a burglary in that city. He 
denied this charge, but told state police- 
men who arrested him that he could tell 
them who robbed the Victor store. When 
they refused to believe him, he then 
claimed he was the burglar, but they still 
doubt him, their belief being that he is 
trying to throw them off the trail of the 
real criminal. 

Sergeant R. W. Miller of the state 
police has had the youth under question- 
ing for some time, but he sticks to his 
story that he committed the Victor burg- 
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lary, and the state troopers will con- 
tinue to hold him for further questioning 
in the belief that he eventually will 
weaken and tell who robbed the jewelry 
store. They believe he is the tool of 
older criminals. 








Jewelry Store Thief Sent to Ohio 
Penitentiary After Violating 
Parole 


CINCINNATI, Aug. 31.—James_ S. 
Behary, 25 years old, and giving his ad- 
dress as the Columbian Hotel, was 
sentenced to four years in the state peni- 
tentiary at Columbus by Judge Charles 
S. Bell in Criminal Court, last Wednes- 
day. The sentence was imposed after 
Behary was found guilty of charges in- 
volving burglary, larceny, receiving and 
concealing stolen goods. 

Behary pleaded guilty to the charges 
in June. He admitted having robbed the 
Ray Jewelry Co., 322 W. Fifth St., of 
jewelry valued at $550, after ripping the 
boards from the ceiling to gain entrance. 
He was placed on probation to Samuel 


Haskell, adult probation officer,. but 
failed to report regularly and dis- 
appeared. 


He was arrested Aug. 6 while at- 
tempting to pawn a watch and was 
charged with having pawned two suits 
of clothes the previous day that had been 
stolen from the Teasdale Dry Cleaning 
Co. He denied having pawned the cloth- 
ing and told Judge Bell he won the 
watch, a ring and $11 in a poker game. 








Two Suspects Arrested 





Pair Captured After Newport, Ky., Jewelry 
Store Window Is Smashed and Looted 


CINCINNATI, Aug. 31—Justice moved 
swiftly following the smashing of the 
plate glass window at the store of the 
Mayor Jewelry Co., 709 Monmouth St., 
Newport, Ky., early last Wednesday. 
Robert Wiegand, 37 years old, 713 
Saratoga St., Newport, and John 
Hainley, 19 years of age, 122 W. Fourth 
St., Covington, were caught, arraigned 
and bound over to the Grand Jury under 
bond of $2,000 on charges of robbery 
and destruction of property. 


The attention of Patrolman Robert 
Gasdorf was called by the crashing of 
glass, and he apprehended Wiegand at 
Eighth and Monmouth Sts. within a few 
minutes. The officer turned Wiegand 
over to Merchant Patrolman Robert 
Hudson, who also was attracted to the 
scene, and then started in pursuit of 
Hainley. He pursued him to a yard in 
the rear of 729 Dayton St., where the 
man surrendered. During his_ sprint 
Gasdorf fired three shots. The officer 
said he saw Hainley tugging at his side. 
He thought at first he was reaching for 
a weapon and fired at the man. 

Later a youth found three bracelets in 
boxes in the gutter on Dayton St. Hud- 
son identified the jewelry as the property 
of the Mayor jewelry store. 
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Hainley and Wiegand, it is said, told 
the police they were drunk and did not 
realize what happened. They claimed 
they did not remember breaking the 
glass. 








Thief Gets Two Packages from Mes- 
senger for Chicago Jewelry Concern 


CuHIcaGco, Aug. 30.—Joseph Stein- 
berger, messenger boy for Altbach & 
Sons, 123 W. Madison St., was robbed 
last Wednesday of several packages en 
route to the post office. The loss is esti- 
mated at about $1,000. 


Steinberger left the office for the post 
office and when he crossed the street at 
Clark and Adams Sts., a man tapped 
him on the shoulder and said, “I have 
been calling after you. ‘Joe’ Altbach 
wants you to give me a couple of pack- 
ages so I can deliver them to the express 
office.” Steinberger refused to listen 
and the stranger told him he would 
phone “Joe.” 

The two went to a near-by store and 
the stranger entered the booth and in 
the presence of the boy took down the 
receiver and pretended to phone Mr. 
Altbach. He told the boy “Joe” said to 
give him two packages and he called 
the numbers of the packages correctly. 
The boy helped him on a street car and 
then mailed the balance of the packages. 
He reported the incident to Mr. Altbach 
upon his arrival at the office and was 
told the story told by the stranger was 
fictitious. 








Mexican Posing as Customer Steals 
Tray of Diamonds from San Diego, 
Cal., Jewelry Store 


Los ANGELES, CAL., Aug. 29.—Police 
here have been notified to be on the 
lookout for an unidentified Mexican, 
whose description they have, and who is 
alleged to have walked out of the 
jewelry store of J. W. Ware, 1016 Sixth 
St., San Diego, yesterday, with 53 dia- 
monds, valued at several thousand 
dollars. 

The police were informed that Wednes- 
day a Mexican, dressed in a blue serge 
suit, wearing a brown Panama hat, with 
a scar on his right cheek, went to the 
jewelry store and said he wished to 
purchase a loose diamond. The man 
spoke English fluently. He was shown 
several stones but none seemed to suit 
him. Mr. Ware then went to the win- 
dow, leaving on the counter a drawer 
containing diamonds. The Mexican was 
not satisfied then, Mr. Ware reported 
to the police, so he went again to the 
window to get more gems and when he 
returned the prospective purchaser had 
left, taking with him 53 stones. Two of 
the gems, Mr. Ware stated, were perfect, 
blue-white and quite valuable. 

It is thought that the thief may have 
come to Los Angeles where there is a 
large Mexican colony, but it is believed 
here that the robber would go to Tia 
Juana, which is only 20 miles from San 
Diego. 
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Death of Joseph Welf 





Pioneer Cleveland Jeweler Succumbs in His 
Eighty-ninth Year 


CLEVELAND, OHIO, Aug. 30.—Cleve- 
land lost another pioneer jeweler this 
week when Joseph Welf passed away. 
He was the founder of the firm of 
Joseph Welf Sons Co. in the Colonial 
Arcade and was the oldest jeweler in 
this city. 

Mr. Welf was born in Germany, and 
came to America at the age of five on a 
sailing ship and landed in New Orleans 
instead of New York, his intended des- 
tination, due to stormy weather the ship 
encountered. 

When he was 17 he apprenticed him- 
self to a watchmaker for his board and 
room, the latter being in an attic. At 
the end of the year he served two more 
years’ apprenticeship, receiving one dol- 
lar a week in addition to board and 
room. 

In 1862 a jobbing house gave him a 
bill of goods which he took to Nashville, 
Tenn., and sold them in one day. He 
remained in that city for three years 
and then came to Cleveland where he 
made his permanent home. His first 
place of business here was on Ontario 
St., and when he made application for 
a loan from local banks, he was told he 
had selected a poor business street as it 
would some day slide down into the flats 
of the river. However, Mr. Welf went 
ahead and prospered and finally moved 
into the Colonial Arcade where the 
business is still carried on by his sons. 

Mr. Welf is the second pioneer jeweler 
to pass away inside of a week, the other 
being Mr. Alexander, who was also 
located in the Colonial Arcade for many 
years. 


William M. Glindemann 


SAN FRANCISCO, CAL., Aug. 29.—Wil- 
liam M. Glindemann, one of the city’s 
pioneer jewelers, died recently, following 
a year’s illness. Funeral services were 
held at Masonic Temple, Van Ness Ave. 
Aug. 24. 

The deceased was a native of Ger- 
many and reached San Francisco in 
1882. He went into business for him- 
self in 1889 and later took his son, Mal- 
vern Glindemann, into partnership. The 
firm, at 718 Market St., is operated as 
Glindemann & Son. 

Deceased is survived by his son, his 
widow and other relatives. 


E. A. Rhodes 


EVANSVILLE, IND., Aug. 31.—E. A. 
Rhodes, 78 years old, one of the oldest 
active retail jewelers in southern In- 
diana, died at his home in Chrisney, 
Ind., last Wednesday, after a short ill- 
ness. 

Funeral services were held from the 
family residence in Chrisney yesterday, 
being in charge of the Rev. J. W. Skel- 
ton, pastor of the Chrisney Methodist 
Episcopal Church. Burial was in the 
Chrisney Cemetery. 

Mr. Rhodes was born at Broadhead, 
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Wis., on Oct. 23, 1851, and located in 
Chrisney about 30 years ago, where he 
opened a retail jewelry store which he 
conducted up to the time of his recent 
illness. He was well and favorably 
known to the trade in southern Indiana 
and western and northern Kentucky. 
Mr. Rhodes served as postmaster of 
Chrisney for several years. 

Deceased is survived by his widow, 
one daughter, one brother and two 
sisters. 





Rudolph G. Winter 


MINNEAPOLIS, ._MINN., Aug. 30.— 
Rudolph G. Winter, one of the pioneer 
jewelers of the Northwest, died at his 
home in Minneapolis on Aug. 23. Mr. 
Winter was the retired founder of the 
R. G. Jewelry Co. He left the active 
management of the firm in 1901. 

Deceased is survived by three sons, 
Rudolph H. Winter, Herman V. Winter 
and Carl A. Winter; a daughter, Alma 
Winter, and three grandsons. 





A. F. Edwards 


OAKLAND, CAL., Aug. 30—A. F. Ed- 
wards, 72, pioneer jeweler of this city, 
who had his establishment at 1227 
Broadway, died recently at his home, 
316 Sea View Ave., Piedmont, after a 
brief illness. 

Mr. Edwards was born in Birming- 
ham, Eng., June 1, 1857, and came to 
the United States at the age of 10 with 
his parents. The family settled first at 
San Francisco, later moving to Oakland 
where in 1879 his father founded the 
Edwards jewelry store at 961 Broadway. 
In 1901 the store was moved to its 
present location, where it was operated 
by Mr. Edwards and his father until the 
latter’s death. In 1921 A. F. Edwards, 
Jr., succeeded to the management of the 
institution and only a few months ago 


the firm celebrated its golden an- 
niversary. 
Deceased was prominent in lodge 


circles, having been a member of the 
Blue Lodge of the Masons and of Oak- 
land Commandery, Knights Templar, 
and also identified with the Knights of 
the Red Cross of Constantine, another 
Masonic organization. 

Surviving are his widow and two 
children. P 








Jewelers’ Gold Bars Withdrawn 
and Exchanged at New York 
Week Ended Aug. 31, 1929 


The U. S. Assay Office reports: 

Gold 

coin 

Gold bars paid depositors..... 

Total $965,818.59 

Of this gold bars exchanged for gold 
coins are reported as follows: 


bars exchanged for gold 
$926,618.39 
39,200.20 


Date Exchange 
Aug. 26 Ras eae kee fm ae $414,686.52 
” 1 ETE ee ay a ene ie Sere 72,555.57 
eI ad utr dex ol an ates 265,394.38 

Ma chs! so a A eee: < % 76,722.50 
ORS eras’ Senne 97,259.42 
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Insurance Co. Loses 





New York Jeweler Gets Verdict for $15,845 
for Theft of Trunk at Grand 
Rapids, Mich. 


A judgment filed in the New York 
Supreme Court on Thursday last for 
$15,845 in favor of Morris Klipper 
of 48 W. 48th St. New York, 
against the United States Merchants and 
Shippers Insurance Co., disclosed a find- 
ing by Supreme Court Justice Mullan 
that Mr. Klipper made no misrepre- 
sentations in obtaining a policy of theft 
insurance from the plaintiff in January, 
1928, and also a ruling that after the 
plaintiff had retained the premium for 
a part of the period of the policy it 
could not refuse to pay a loss found to 
have been sustained during that period. 


The insurance company sued to cancel 
the policy for $30,000 on the ground of 
false representation, alleging that as 
soon as it learned that the defendant’s 
statements that no insurance had been 
refused him before was not correct it 
gave notice on May 17 of the cancella- 
tion. In a bill of particulars the plain- 
tiff asserted that such insurance had 
been declined by the Commercial Union 
Assurance Co. and the St. Paul Fire and 
Marine Insurance Co. 

In his answer Klipper denied making 
false representations and _ counter- 
claimed for $16,874 as the value of 
jewelry lost in February, 1928. He said 
he left New York on Feb. 22, 1928, on 
a selling trip with a stock of merchan- 
dise, and that among them was a trunk 
containing rings, mountings and other 
jewelry. He said that he stayed at the 
Panplind Hotel, at Grand Rapids, Mich., 
and stated that when he left the hotel 
he instructed the head porter to take the 
trunk to the railroad station. The 
porter put the trunk on the sidewalk to 
await the baggage wagon, Klipper said, 
and when it was sought for it was found 
to be missing. The empty trunk was 
found later in the outskirts of the city, 
he said. 

In granting judgment to Klipper for 
$14,275, as the amount found to have 
been lost, with costs making a total of 
$15,845, Justice Mullan ruled that the 
defendant had truthfully represented all 
the facts affecting the issuance of such a 
policy, that he gave due and timely 
notice of the loss, that the plaintiff ax 
cepted the earned portion of the premium 
with full knowledge of the facts, and 
that it was stipulated in open court that 
the defendant sustained a loss under the 
policy sought to be rescinded. 








J. B. Lentsch, 8 W. Market St., Akron, 
Ohio, is erecting a private room in his 
shop to be placed at the disposal of 
young couples making their selections 
of wedding and engagement rings. The 
room provides absolute privacy for 
couples, who are comfortably assured 
that none of their friends or acquaint- 
ances will see them make important pur- 
chases. 
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Emeralds Catseyes - 
CF September 2, 1929 
; : , ° 
Rubies Star Rubies ...- to be EXACT 
Snppaires Sear Sapphires ' All America celebrated 
; | Labor Day. 
Chinese Jade 3 
3 Labor Day represents the 
Black Opals Aquamarines NI3 end of the Summer vacation 
: season and the commence- 
and other VE ment of Fall activity in all 
, Wr lines of business. 
Precious Stones 3 
ie This year our industry 
Y; is looking forward with 
NS great confidence. Every 
AMERICAN GEM & PEARL Co. : inline stile team 
“Dealers . (utters . Importers We exceedingly active and 
: ; Ne prosperous season. 
SIX WEST FORTY-EIGHTH STREET Y: 
NEW YORK W3 
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BOURDIER - GUIOT - LOVEGROVE 


45 RUE DE CHATEAUDUN 
wei. Phone: Trinite 33.66 


Purchasing Agents for the 
Jewelry Trade have opened 
their centrally located office in 





Paris. 
Five Larges Offices Perfect Light 
PEARLS - DIAMONDS American Buyers will be made most 
welcome 
COLORED STONES “Strict commission business done only” 














WHOLESALE DISTRIBUTORS 


Genuine American Watch Material Prompt and Efficient Service 
Gruen and all Swiss Watch Material carried in stock Westclox and Ingersoll Watches 


GEO. J. DOEHRMANN 15 MAIDEN LANE, NEW YORK 
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Explains Gorham Concerns 





Statement of Vice-Pres. Potter Shows Rela- 
tions of Corporations with the 
Gorham Name 


To obviate possible confusion in the 
public mind between the identity of 
the Gorham Mfg. Co., the Gorham Co., 
and Gorham, Inc., Alfred K. Potter, 
vice-president and treasurer of the first- 
named company, Tuesday issued a sum- 
mary of the fields covered by these com- 
panies. 

The Gorham Mfg. Co., according to 
the summary, is purely a manufacturing 
company and owns two subsidiaries 
which handle the wholesale distribution 
of its products. These are the Gorham 
Co., which distributes all the manufac- 
tures bearing the Gorham trade-mark, 
and the Alvin Corporation, which dis- 
tributes all products bearing the Alvin 
trade-mark. 

Gorham, Inc., operates entirely in the 
retail field as a holding company, own- 
ing the entire stock of Black, Starr & 
Frost-Gorham, {nc., of New York and 
Spaulding-Gorham, Inc., of Chicago. 
The first-named subsidiary operates 
stores in New York, Southampton, N. Y., 
and Palm Beach, Fla., while the latter 
subsidiary operates stores in Chicago 
and Evanston, IIll., and Paris, France. 

The Gorham Mfg. Co. owns the entire 
common Class B_ stock and 32,383 
out of a total of 125,000 shares of com- 
mon Class A stock of Gorham, Inc. It 
has outstanding voting trust certificates 
representing 186,380 shares of no par 
value common stock. 

Gorham, Ince., in addition to the stock 
named in the holdings of the Gornam 
Mfg. Co., has authorized 110,000 shares 
of no par value $3 cumulative preferred 
stock with warrants attached for the 
purchase of common Class A stock up 
to 1934. Both the preferred and Class 
A common stocks are listed on the New 
York Curb Exchange. 





The Gorham Mfg. Co. now manufac- 
tures not only the old Gorham lines but 
those of the Whiting Mfg., William B. 
Kerr Co., William B. Durgin Co., etc. 
Its main plant is at Providence, R. I. 
The Gorham Co., its selling agent, has 
a store at 15-19 Maiden Lane, New York, 
while the business of this company’s 
Fifth Ave. store at 47th St. (now owned 
by Gorham, Inc.) will be consolidated 
with that of the store of Black-Starr & 
Frost-Gorham, Inc., now at Fifth Ave. 
and 48th St., shortly after Oct. 1. 








The “Glorification of the Diamond” 


“The Glorification of the Diamond” is 
the title of a well written and beauti- 
fully illustrated book just issued by 
Ansen & Co., cutters and importers of 
fancy cut diamonds, 580 Fifth Ave., 
New York. The pictorial presentation 
of diamonds in the modern cuttings, to- 
gether with the text and _ illustrated 
suggestions of the style uses to which 
these gems can be put is a distinct con- 
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tribution to the practical literature on 
the subject. 

All of the plates used in the book to 
illustrate the fancy cuts and the manner 
and style of jewelry for which they are 
appropriate were prepared in Paris, 
France, by Grebel and Arebel, two 
prominent Parisian artists. The former 
prepared the illustrations showing the 
various fancy cut gems unmounted and 
placed attractively against effective 
backgrounds. Arebel originated many 
attractive designs showing the diamonds 
in the mounted form. 

In one illustration the square cut 
diamond is shown as the central motif 
for brooch and necklace designs while 
the effectiveness of the cut corner tri- 
angle gem is emphasized in a ladder pen- 
dant and two dress ornaments. Equally 
as effective are the designs for bracelets, 
dinner rings, necklaces, earrings, shoul- 
der ornaments, cuff links and brooches 
which the artists illustrate with other 


fancy cut diamonds known as: the 
lozenge, marquise, baguette, keystone, 
pentagon, half moon, kite, triangle, 


hexagon, trapeze, epaulet and emerald 
cut. 

The book contains 28 pages of illustra- 
tions, is well printed on heavy glazed 
paper and is bound in gray mottled 
cover stock. It will find a warm wel- 
come to the business library of every 
progressive dealer in fine diamonds. 








H. C. Fry Glass Co., Rochester, Pa., 
Reorganized 


The reorganization of the H. C. Fry 
Glass Co., Rochester, Pa., and the lift- 
ing of the temporary receivership was 
announced recently. Greatly extended 
manufacturing and sales activities are 
now in prospect. 

The new officers are: John W. Ailes, 
chairman of the board; S. C. Stebbins, 
president; G. K. Fry, vice-president; 
Edward T. Davis, secretary; William A. 
Mitchner, treasurer. 

The company, under its new organ- 
ization, expects to produce many new 
attractive lines of stemware and table- 
ware for the coming season and to ex- 
tend and intensify its sales activities. 








Private mold work, and the _ require- 
ments of certain industries for glass 
articles will, it is planned, receive 
special attention. 
Police Blotter Notes 
The Boggs jewelry store at Fort 


Dodge, Iowa, recently suffered a loss of 

10 diamond rings valued at $150 when a 

thief pried open the lock on a display 

case in the lobby. 
* * * 

During the early morning hours re- 
cently thieves smashed the show window 
of the John F. Ennis Jewelry Co., 1604 
Champa St., Denver, Colo., and carried 
off watches and rings valued at $246. 


* * * 


The store of A. Scritchfield, Inc., 405 
W. Main St., Oklahoma City, Okla., was 
recently robbed of jewelry valued at 
over $800 by thieves who smashed a dis- 
play window and seized their plunder. 
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Using a hacksaw to gain entrance, 
burglars recently looted the store of 
Morris G. Caplan, 1621 Westlake Ave., 
Seattle, Wash., of diamond rings, stick 
pins and watches, having a total value 
of $4,175. 

* * * 

The jewelry store of Kenneth Kiess, 
Hillsdale, Mich., was recently robbed of 
diamond rings valued at $1,200, thieves 
getting the loot by the time-worn method 
of shattering a plate-glass window with 
a brick. 








Rochester 





Lester Cohen, former member of the 
firm of Rosenthal, Present & Co., jewel- 
ry manufacturers, 115 Clinton Ave. S., 
and his brother, Hyman Cohen, have 
formed a partnership as a _ wholesale 
jewelry firm to be known as the Lester 
Jewelry Co. The new firm is located at 
119 Main St. E. 

I. Gamler, head of the Gamler jewelry 
store, 224 Main St., E., last week pur- 
chased the entire three-story block in 
which his store is located and laid plans 
to enlarge his establishment and cut in 
an extra entrance into Clinton Ave., N. 
The block, a corner building, contains 
about 40,000 sq. ft. of floor space. Al- 
terations should be completed in about 
six weeks. 

Haskell H. Marks, member of the firm 
of Marks & Abramson, jewelry retailers, 
64 State St., recently, was indorsed by 
the Monroe County Republican Commit- 
tee for reelection to the New York State 
Assembly. Mr. Marks has just com- 
pleted his first two-year term in the 
Legislature. He is the second Rochester 
jeweler to be redesignated for political 
office. Mayor Joseph C. Wilson, retailer 
of 37 Main St. E., was indorsed for re- 
election to the City Council by the 
Citizens’ Committee, an independent or- 
ganization. He already has been in- 
dorsed by the Republican Committee. 

In a letter to New York State jewel- 
ers last week, E. Lathrop Sunderlin, who 
succeeded his father, Charles Sunderlin, 
as secretary of the New York State 
Retail Jewelers’ Association, urged all 
275 paid-up members to attend the 
American National Retail Jewelers’ 
Association convention at the Hotel Hol- 
lenden, Cleveland, Sept. 17 to 20. Mr. 
Sunderlin, whose store is at 350 Main 
St., E., also is treasurer of the Roches- 
ter organization. Mr. Sunderlin pointed 
out that should 150 sign up from New 
York State, railroads have agreed to 
give them a rate of fare and one-half 
for the round trip. Mr. Sunderlin and 
his father, E. J. Scheer, 259 Main St., 
E., and Charles P. Coster, 1519 Lake 
Ave., president of the local association, 
will represent Rochester at the conven- 
tion. 








The Dobbs Ferry Jeweiry Corp., of 
which George Dolin of New York City 
is the proprietor, opened on Sept. 1 at 
the Brodway Arms Building, Cedar St., 
Dobbs Ferry, N. Y. 
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1930 Quality Book 


Will be Ready for Distribution 


October Ist 














IIGGER and BETTER 


In Our 1930 Quality Book we feature 


American 


Imported 


Diamond 


Diamond Bracelets 
Diamond Brooch Pins 
Diamond Bar Pins 
Diamond Scarf Pins 


Nationally-Known Merchandise 


WATCHES NOVELTIES 
Opera Glasses 
Field Glasses 
‘ Binoculars 
DIAMONDS Fountain Pens 
Rings Pencils 


Desk Sets 
Pocket Knives 
Card Cases 


Vanity Cases 


Diamond Watches Beaded Bags 

Diamond Cuff Links, Etc. Leather Bags 
JEWELRY mvionindl 

Cigarette Cases 

Stone Set Rings Lighters 

Signet Rings Book Ends 

Emblem Rings Ash Trays 

Wedding Rings Razors 

Brooch Pins 

Bar Pins TOILETWARE 

Bracelets Sterling Silver 


Costume Jewelry 
Pearl Necklaces 
Crystal Necklaces 


Chains 


Emblem Charms 


Silver Plated 

Apollo Gold Plated 
Pyralin 

Lucite 

Ebony Traveling Sets 
Fitted Bags 


Emblem Buttons 


Emblem Pins 
Ring Mountings, Etc. 


CLOCKS 


American 
Imported 


SILVERWARE 
Sterling Silver Flatware 
Sterling Silver Tea Sets 
Sterling Silver Coffee Sets 
Sterling Silver Bread Trays 
Sterling Silver Fruit Bowls 
Sterling Silver Sandwich Trays 
Sterling Silver Gift Sets Etc. 
Silver Plated Hollow Ware 
Silver Plated Prize Cups 
“1847 Rogers Bros.” Flatware 
Community Plate Flatware 
Tudor Plate Flatware 
Alvin Plate Flatware 
Holmes & Edwards Flatware 
Wm. Rogers & Son Flatware 


LEATHER GOODS 


Ladies’ Hand Bags 
Men’s Wallets 
Writing Sets 
Bridge Card Sets 


14:10) alee 


719-14 SANS 
LZ ~44 


JEWELERS 
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PHILADE 


SEND FOR 
YOUR COPY 


NOW 


USE THIS 
COUPON 


AISENSTEIN 
& GORDON 
712-714 Sansom St. 
Philadelphia, 


Penna. 


Please send me your 1930 
“Quality Book” Prepaid. 
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If a_ business problem 


Cash Discounts Are Profits 


I can borrow several thousand dollars 
from a relative at 6 per cent per annum. 
Will it pay me to do this and take cash 
discounts on everything I buy? 


Cash discounts are all profits where 
the money is available at no expense. 
If the money is borrowed it is quite an- 
other proposition. If the jeweler has to 
pay 6 per cent for the money he bor- 
rows—and has to borrow it for the en- 
tire year in order to secure it he must 
be able to take sufficient discounts to 
overcome this charge. If the volume of 
the business warrants it the transaction 
can result in considerable profit. The 
following table shows the amount of in- 
terest earned by taking cash discounts: 


1% Cash 30 days net...... 12% per year 
2% Cash 30 days net...... 24% per year 
3% Cash 30 days net...... 36% per year 
5% Cash 30 days net...... 60% per year 
8% Cash 30 days net...... 96% per year 
7 10 days 30 days net.... 18% per year 
2% 10 days 30 days net.... 36% per year 
3% 10 days 30 days net.... 54% £4per year 
5% 10 days 30 days net.... 90% per year 
8% 10 days 30 days net.... 144% per year 


1% 10 days 60 days net.... 7.2% per year 
2% 10 days 60 days net.... 14.4% per year 
3% 10 days 60 days net.... 21.6% per year 
5% 10 days 60 days net.... 36% £4per year 


8% 10 days 60 days net.... 57.6% per year 


* % * 


Scattered Buying 


I have seen it stated that the jeweler 
should buy from as few firms as pos- 
sible. What is the advantage in doing 
so? 


There are several advantages that 
may be mentioned. (1) The larger a 
jeweler’s account with a wholesale firm 
the more attention is given to making 
his purchases satisfactory. (2) By 
buying from a few reliable and respon- 
sible firms whose stocks are comprehen- 
sive the jeweler avoids duplication of 
stocks to a large extent. (3) Scattered 
buying increases odd lots and left-over 
items that reduce the value of the jewel- 
er’s stock. (4) Unless the jeweler has 


a good credit rating he sometimes has 
to wait for merchandise bought in good 
faith from a firm from whom he has not 
previously bought. Firms selling to the 
retail trade usually make credit in- 
quiries about new accounts that take 
time. 


In the meantime the jeweler is 
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waiting for his goods. (5) Unless the 
jeweler is in a good financial condition 
the larger the number of accounts the 
harder it may he to secure additional 
time for payment if the necessity ar- 
rives. (6) The larger the number of 
creditors, the larger the prospect that 
in difficult financial situations an ac- 
count will be closed, and an avenue of 
supply cut off without warning. 


* * * 
Cutting Prices 


A competitor is cutting prices on some 
lines from 10 to 15 per cent below regu- 
lar prices. Is it advisable to meet his 
prices? 

Price cutting is a hard taskmaster, 
and the jeweler who starts out cutting 
prices does not know where he will find 
himself in a few months. 

The usual thought of the price cutter 
is that he will do more business by cut- 
ting prices, and thereby make a larger 
profit. The amount of new business to 
be done is not figured, but it is taken for 
granted that the business will increase 
in proportion to the price cut. Here is 
how it works out: 

Let us suppose the jeweler has bought 
goods which on an original mark-up of 
50 per cent will yield him a normal 
profit of $100. If he cuts the price 10 
per cent he has to sell 25 per cent more 
goods to break even, and more than 25 
per cent to make any additional profit. 
If he cuts the price 15 per cent he has 
to sell nearly twice as much goods to 
make a normal profit. 

Experience teaches us that the cutting 
of prices on some lines does increase 
sales, but seldom to the extent that the 
normal profit is realized. Articles that 
sell for small sums, and are in daily 
use, are easily increased in volume of 
sales at the expense of other merchants, 
but if all merchants sell at the same 
cut prices there is no advantage to any 
single merchant. Cutting prices to in- 
crease sales is a false method of build- 
ing up sales volume in any article. 

Another phase of the matter should 
also be considered. If the volume of 
sales is largely increased it is often 
necessary to add additional expenses. 
For instance, price cutting alone will 





not sell merchandise, the price cuts must 


be advertised. Increased advertising 
will probably produce the volume de- 
sired but it adds to the cost of selling. 
A similar expense for advertising at 
legitimate prices will produce a greater 
volume at the normal percentage of 
mark-up and profit. 
* * * 


Stopping Payment on a Check 


What do you have to do to stop pay- 
ment on a check? 


To stop payment on a check it is only 
necessary to notify the bank on which 
it is drawn in writing. If the check is 
lost and another is needed to replace it 
a new check may be made out and 
marked “duplicate” across the face, 
which marking will serve as a warning 
to the teller on the bank the check is 
drawn. Banks, other than the one on 
which the check is drawn are supposed 
to know the parties to whom cash is 
given on a check. If a check is stolen 
and the bank notified to stop payment 
before it is presented elsewhere, the 
bank cashing it is responsible, and must 
have recourse to the person presenting 


it for payment. 
* * 


Plain Prices vs. Code Prices 


Is it best to have price tickets marked 
in plain figures or code symbols? 

The modern jeweler marks his price 
tickets in plain figures. The adoption 
of the “one price to all” system in re- 
tailing by jewelers has done away with 
any necessity for hiding the real selling 
price. 

The price ticket is used for the pur- 
pose of informing the salesman of the 
price at which the article is to be sold. 
There is no reason why the customer 
should not have this information by a 
look at the price ticket. On the other 
hand, there are many good reasons why 
the customer should be able. to tell from 
the price tickets just what different ar- 
ticles are going to cost him. 

Plain price tickets are informative. 
Customers browsing around the store, 
or waiting for service by an engaged 
salesman, often “sell goods to them- 
selves” because they know the prices. 
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Quality Fixtures for Attractive Display 
Moderately Priced 














Case and Table No. 107 i 


A very neat and well built showcase in either plate or double strength glass, slant 
bottom, shelf, and with drawers in table, if desired. Other types on hand for 
prompt shipment. 

If you contemplate fixtures, write us. 


F. C. JORGESON & CO, 159-167 No. Racine St., Chicago, Ill. 


Builders of Fixtures for over 40 years. 
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PUBLIC AUCTION 


FINEST AND LARGEST JEWELERS STOCK EVER OFFERED 


Attention Dealers—Retailers—Manufacturers 


TRUSTEE SALE 


for the benefit of the creditors 
IN THE MATTER OF 


ESTATE JAMES CRESHKOFF, DECEASED 


IMPORTER—MANUFACTURER 
Actual Inventory %300,687.95 


FANCY SHAPED AND PLAIN CUT DIAMONDS—EMERALDS 


All Sizes and Qualities—Melee to 20 Carat Stones 


PLATINUM COSTUME JEWELRY 


Rings—Pins—Bracelets—Necklaces—Breoches— W atches—Genuine Pearl Necklaces— 
Pendants—Mountings—Pieces costing up to $10,000 to manufacture 


SALE SEPTEMBER 18th—19th—20th at 11 A. M. Daily 


Continuing Each Day Until Stock Is Sold 








A National Or -, 
DESCRIPTIVE CATALOGUES ¢ Zz >. Jf “4 INSPECTION DAILY 
UPON REQUEST , MY 11 A. M. TO 4 P. M. 


STERNBERG & ROSEN September 16th & 17th, 1929 


233 BROADWAY, N. Y. C. By order of 
Attorney for Trustees David Chertow Trustees 


Charles Landau ? for Benefit of 


Louis Whitelaw Creditors 





PBR ATSE 
QUIDAT 






Terms: Cash or Certified Checks 


13-25 ASTOR PLACE NEW YORK CITY 
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Merchandising Calendar 


(Continued from page 107) 








formal entertainments again are in more 
evidence, the opening of the opera sea- 
son and the return to normal activities 
for the winter season creates new de- 
mands for the jeweler to supply. 

An ideal condition for increased sales 
prevails. Stocks are at their peak; cus- 
tomers are anxious to buy. New styles 
and new merchandise are in demand. 
Jewelers should inform the _ people 
through their advertising of their readi- 
ness and ability to supply these de- 
mands. The jeweler’s announcements 
should specifically list the items nor- 
mally in need and suggest that his store 
is the best place of supply, and that 
NOW is the best time to buy. 

The jeweler’s windows should display 
merchandise of timely interest. His 
advertisements should announce items 
suitable for specific occasions. These 
items may be classified in many ways 
to secure the interest of the public. Ad- 
vertisements may list items under such 
heads as Autumn Style Exposition, Oc- 
tober Wedding Gifts, Ornamental Pieces 
for the Home, Prizes and Party Favors, 
Gifts for All Occasions, Table Silver, 
Costume Jewelry, Formal Jewelry for 
Men, Emblematic Jewelry, for the Thea- 
ter Party, Fine China and Glassware, 
Hunters’ Requisites, Sport Trophies and 
occasional mention of Christmas Gifts 
for early purchasers. Advertisements 
of this type will indicate the timeliness 
of the offerings and suggest a use for 
the items mentioned that will appeal to 
the imagination of the public. 

The list of appropriate selling events 
of the merchandising calendar can at 
best be only general in character. Each 
jeweler must adapt his own needs and 
opportunities to the general scheme of 
selling events. The list suggests events 
worthy of emphasis during the month, 
the jeweler adopting it as a selling 
scheme adding others necessary to com- 
plete it in his own store. In doing this 
he must have his “ear to the ground” all 
the time and be able to recognize oppor- 
tunities arising for increased sales. 

October may be a month of oppor- 
tunities for the jeweler, but he will 
benefit from these only to the extent of 
his aggressiveness in seeking business. 
Jewelers have played a waiting game 
long enough. Other merchants are out- 
distancing jewelers because they go 
after business while he waits for it. 
Certain traditions and inhibitions sur- 
round the jewelry trade, but none of 
these should be interpreted as prohibit- 
ing progressiveness. Changes in the 
thoughts and living conditions of the 
public have brought about necessary 
changes in the trade, have made it nec- 
essary to revise our code of ethics and 
throw off the trammels of tradition. A 
new era of prosperity looms for the 
jeweler who adapts himself to changing 
conditions and progresses with the 
changing world. 


The progressive thought in every 





THE JEWELERS’ 


CIRCULAR 





trade today is “make” business, where 
formerly the predominant idea was to 
accept it as it came. The jeweler who 
takes advantage of every opportunity 
presented for increasing his business, 
and not being satisfied with this “makes 
more opportunities” is the jeweler who 
will succeed in building a_ business 
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which will be worthy of the name. 

There is no better time in the year 
for the jeweler to square his business 
ideals with the future prospects of pros- 
perity. The season is ripe for renewed 
vigor and aggressiveness. NOW is the 
hour of opportunity. Tomorrow never 
comes. 





[The following has been released to a series of newspapers by 


the National Jewelers 


The Sapphire—Stone of Celestial Wisdom Guards 
September Polk 


|old writings it was used as the 


| Symbol of the soul. The same fan- 


By PAULINE 





“O, thou afflicted, tossed with 
tempest, and not comforted, behold, 


I will lay thy stones with fair colors | rings, and curiously enough, to a 
and lay thy foundations with sap-|vast popularity with necromancers 
phires.” 


is only one 
many 








=, phire, symbol! of 

[ isom. and natal 
liigem of you who 
were born itn 
September when the first. cool 
breath of autumn gives the sky a 
vivid sapphire hue. 

The Hindus said that the sap- 
phire rendered favorable to its 
wearer the planet Saturn, which in 
astrology 1s usually considered 
the chief source of affliction It 





;and witches, who claimed that it 
HIS passage}enabled them to communicate with 
from Isaiah | 
of|maeus Anglicus wrote that witches 
tributes | 
paid by the an-| that they may werke certen won- 
cients to the sap-|dres by vertue of this stone.” 





was also declared to afford protect- 
ion against the Evil Eye, which} 
in the Orient is synonomous with 
Envy. 

“Throughout all the East people 
are afraid of the envious,” writes 
the eminent gern 
authority. Dr 
Frederick G 
Kunz “They be- 
lieve that when 
a person its envied 
for his health or 
his wealth or any 
good thing. he 
will lose it in @ 
short time, and it 
is the devil who 
incites the envy 
of some _ people 
against others ” 
This belief te / 4] ; | 
popularly expres- a4” : 
sed in the jingle: 

“The Evil Eye is Anvy, 

The Devil's strongest aid. 

With its cooperution 

His fiendish plans are laid, 

But tf you wear a sapphire, 

You need not be afraid.” 

The faith in the sapphire’s abil- 
ity to defeat the devil in this re- 
spect, doubtless arose from its gior- 
fous sky-blue color which caused 
it to be associated with ali the 
celestial virtues—divine wisdor, | 
chastity, high and magnanimous | 
thoughts, beauty of soul In many 











Publicity Association] 


cied attributes led to its choice as 
the chief gems for ecclesiastical 


the most elusive oracles. Bartolo- 


loved the sapphire. “for they wene 


Two large sapphires, one oval 
and one square, constituted the 
chief gems in the famous talisman 
of Charlemagne, supposed to have 
exerted such a benign influence 
upon the fortunes of that monarch. 
This talisman, by the great Napole- 
on’s order, became the property 
of the Empress Josephine, who 
bequeathed it to her daughter 
Hortense, who tn turn gave it to 
her son, Napoleon III. That it 
brought no particular luck to these 
individuals was attributed to the 

fact that it was 
wrongfully in their 


possession, and 
finally the Em- 
press Eugenie. 


who received it 
from her husband, 
restored it to the 
cathedral in Aix- 
la-Chapelle, 
where it was or- 
iginally placed 
near Charle- 
magne’s tomb. 

Like the ruby, 
its close relation 
in the corundum 
family. the sap- 
phire sometimes exhibits on its sur- 
face a star, created by three cross 
lines tp the crystal This variety, 
known as the Star Sapphire and 
called in the East “the Star of 
Destiny.” 1s said to be so potent as 
a talisman that it continues to ex- 
ercise its power for good over the 
first wearer even after it has pass- 
ed into the possession of someane 
else. 

The flower for September ts the 
morning-glory whose lovely pastel 
colors blend subtly with a back- 
ground of sapphire blue. The rul- 
ing planet ts Mercury. except dur- 
ing the last week when Venus ts 
in the ascendacy 
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COSTUME JEWELRY 
By Fishel Nessler! 


OUR designers are not merely content to fol- 
2 oat style; it is their continual endeavor to 
CREATE ... and their accomplishments 
have been outstanding in the field. Perhaps 
that, more than anything else, has bu It our 
reputation during the past 43 years. Or 
perhaps it is because we believe our- 
selves to be artists, not just manufac- 
turers ... and that this spirit is re- 
flected in the loveliness of our 
masterpieces! 


yaar 


1% you are not receiving the Fishel — 


{iY yle News regularly, write for _ it. 


FISHEL NESSLER COMPANY 
SHOWROOM: 383 Fifth Avenue 
MANUFACTORY: 184 Fifth Avenue 
NEW YORK, N. Y. 
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WELCOME to 
NEW YORK and 
AOTEL 
(@VERNOR 
GINTON 


SI ST. 7“ AVE. 
opposite PENNA.R.R.STATION 


1200 Rooms 
each with 
Bath and 
Servidor 


ERNEST G. KILL 
Gen. Mgr. 


ROOM ~° BATH:3°° UP 




















—MANUFACTURERS— 


We still have on hand several very desirable 
complete sets of fine tools for making white 
gold ring mountings. All modern styles, at rea- 
sonable prices. 


If Interested, Act Immediately 


POWERS & MAYER, INC. 
58 WEST 40th ST., NEW YORK CITY 





























KLASS @ $ @ CO. 
Jewelers 


“Baguette-Like”’ Menufecturing J “Ch se tes” 
tay ar oaacegg ee ——*. 5.4. 
49 Maiden Lane Tel. John 5892 York 











EXPERT PEARL RESTRINGING 


Rosemarie Pearl Co. 


132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 


BEADS of ALL KINDS 
































PRACTICAL COURSE IN ADJUSTING 
Price $1.50 


PUBLISHING TION, 
239 West 39th St. New York 
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Al section of THE 
JEWELERS CIRCULAR 
devoted to the purpose 
of selling more Gifts 
and Artwares 
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UST as a_ beautiful sky- 
scraper stands out in 
towering majesty —so does 
Quality in merchandise 
stand out in impressive relief. 


Concord watches and clocks are 
designed for a clientele who place 
Quality first. All through the 
many steps in manufacture, Con- 
cord products rigidly adhere to 
this principle. Movement, cas- 
ing, timing, finish—every detail 
conforms to exacting mechanical 
requirements and artistic stand- 
ards. The final result is beauty, 
distinction, and accuracy — pro- 
duced for those who appreciate 
Quality. 






ARP al 


The Concord models — for men 
and women—incelude Bracelet, 
Strap, Pocket, Desk and Travel- 
ing Watches; as well as Desk and 
Boudoir Clocks in varied assort- 
ment. 
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We shall welcome the inquiries 
of dealers catering to a discrimi- 
nating trade. 


A beautiful Concord creation. Eight day movement with radium 
dial, mounted on onyx or marble—with gilt case and perpetual 
calendar. 





CONCORD WATCH CO., Ine. 


10 WEST 47th STREET 
NEW YORK 
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Where Coalport 
china was made 
for 150 years in 
Shropshire, Eng 


land 
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; ay ; 
Four typical examples of Coalport china tea cups and saucers 
in delicate colors. 


All reproductions of old shapes 


JShe Charm of Beautiful China 


Ponsists Through 


N selling china how interesting it would be if jewel- 

ers could tell a few little incidents relative to the 

origin or development of a pottery that has been 
one or two centuries in the building. In many cases it 
would help to hold interest in a tea or dinner set that a 
customer was considering. To be able to tell her guests 
a little of the history or the early struggle of the cen- 
tury old pottery which made her attractive tableware 
would provide for the hostess an interesting topic of con- 
versation if the guests were tempted to voice their ad- 
miration of the china. 

Therefore several old-time potteries have been selected 
and some little incident in each case given that jewelers 
may relate to their customers and thus create in their 
minds a desire to possess the ware. 

It is only a fleeting glance that can be taken periodical- 
ly into the marvelous and romantic history of the pot- 
ting industry as relating to the jewelry trade. Pottery 
has always been one of the chief milestones of the de- 
velopment of the world. Antiquarians and scientific ex- 
plorers base their dates upon the pots and sherds and 
hierglyphics thereon discovered in their excavations. 


The exquisite examples of china being offered today 
are mainly from establishments 


the Centuries 





Minton English bone 
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china. This Stan- 
wood decoration is P 
in charming coloring Y 
and artistic concep- SS 

tion ’ 
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guarded secret in the Orient, was made by the Alchem- 
ist Bottger while in prison, where he had been incarcer- 
ated by August the Strong for failure to discover the 
secret of making gold according to his promise. 

Dr. Rosenthal, chairman of the 





whose origin was in the dim past. 
For instance, for a word about 
the early history of Rosenthal 
china with which jewelers are 
familiar, one must go back to 
1710 when August the Strong 
caused to be erected the first 
European china factory at the 





Associated Ceramic Industries in 
Germany, says: “Articles made 
of ‘porzellan’ were publicly sold 
already at the Eastern Fair of 
Leipzig in the same year, 1710.” 


That deep brilliant red, rouge 
flambe effects of the ancient 








in Meissen, Ger- 
The discovery of making 
that had been a closely 


Albert Castle 
many. 
china, 





The first home of Haviland Limoges china, 
Limoges, France 


Chinese potter were for years the 
despair of the European potter. 
Mystery surrounded the process, 
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WHO CAN 
THEIR APPEAL ¢ 








RESIST 








(| When you combine the full force of modern 
style appeal with the practical considerations 


of usefulness and moderate price, you have 





indeed a powerful sales advantage. (| That is 
precisely the sort of advantage you will recog- 


nize in these new Accessories by Benedict. 


ACCESSORIE 


Ah 


CINCU} VIAIN 








(| Desk Ware, Bridge Sets, Smoking Sets, and 
separate pieces colorful . . . sparkling with 


the vivacity of the modern manner, obviously 


> 


SMART few can resist their appeal ! (| Write 
for interesting descriptive folder showing a 


number of these new items in full color. 


by BENEDICT 
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of Rosenthal china 
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pected effects of firing when in the furnace. It is said 
that its first appearance caused the superstitious Chi- 
nese potters to break the kiln and take to their heels. 
But later they understood the phenomenon and turned it 
to good account. 

The green-blues, gray-blues and violet-blues of the 
“Sung” and “Yuan” kilns had often flamed into such 
gorgeous passages of ruby-red that no self-respecting 
potter could rest content till he had learned the way of 
spreading it in unbroken perfection over the whole ves- 
sel. This was accomplished under the Ming Emperor 
Hsuan Te (1426-1435) and ruby and cinnabar bowls “red 
as the sun” remained the classical models for genera- 
tions. 

To equal the Chinese ware has been the goal of many 
potters. The Doulton pottery in its “Sung” ware has 
produced a rouge flambe in its glazes that has been pro- 
claimed even superior to the Chinese examples. At a 
recent exhibition at Wembly, King George and Queen 
Mary were spellbound by Doulton’s exhibit of ware and 
immediately purchased some for Queen Marie of Rou- 
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R oya l Doulton 
game plate in 
natural coloring 


and another plate 
with flower motif 
of rare beauty 






mania, who was their guest on this occasion. 
of this ware is not prohibitive. 


The price 


Coalport china has always been a jeweler’s line and 
the first illustration clearly depicts the inimitable style 
of this exquisite ware. For nearly a century and a half 
Coalport china has been one of England’s finest. 





Service of Royal Cauldon China 
with fascinating decoration 
AONON9 


A beautiful new creation in green and gold 
and a view of the old 
where Rosenthal china was. first 
at Erkersreuth, Germany, near Selb 


pottery 
made 













nin anal AO aa 


RAM sc 


ne 


I 


nl i OER 88 te i sa 


Ole ARS tn ANA 


146 





THE JEWELERS’ CIRCULAR September 5, 1929 





mart 


JEWEL-LIKE HOLIDAY COFFRETS 


ADD UP QUICK PROFITS WITH QUICK SALES 


) » now tor the bissest oift season with quick 
iia \ 


selling merchandise. Coty creations have d 















proven popularity. A loderately priced, exquisitely 
designed, Coty Floliday Coffrets make instant 
sales. Lake your share of ‘oty volume business 
—the biggest in its field. A special list o1 
Coty products has been selected for the 
jewelry trade—a special department created 

for it. Coty nationally advertised articles 

mean locally increased sales for all who 

handle them. Thel loliday CoHrets will 

he impressed on the minds of millions 

during the Christmas buying season. 


Order your selection now. 





L'AIMANT COFFRET 
Covered with blue Galuchat Paper, 
with blue Velvet Serial No. 272 
$6.50 each—to retail at $10.00 


CONTENTS 
Cut Crystal Bottle of L’'Aimant Essence 
Fancy Bottle of Eau deT ette (same 


nh 
die ¢ pacte (goid-toned 


R BLANK ON 
REQUEST, OR WILL REFER YOU TO THE LOCAL DISTRIBUTOR. COTY, 714 FIFTH AVE. NEW YORK 


m 


COTY WILL BE PLEASED TO SEND CATALOGUE, PRICE LIST AND SPECIAL JEWELER'S ORD 
TT 
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Haviland and Limoges are synonyms for 
good French China. There is an interesting 
story regarding the foundation of the house of 
Haviland. In 1837 David Haviland, in part- 
nership with an elder brother, started in busi- 
ness in John St., New York, where they sold 
English earthenware. In the course of their 
business a lady brought them a cup to be 
matched. The ware was so superior to any- 
thing then being used commercially in the 
United States that David Haviland, foreseeing 
the possibilities of business to be done in the 
future, undertook to find out where it came 
from. This was in 1840. In pursuing his 
quest he went to France and finally discovered 
that the cup had been made in Limoges. This 
led to the opening of schools by David Havi- 
land to teach French artisans how to produce 
china suitable for the American market and 
the designing of a new ware under his per- 
sonal supervision. Thus a French industry 
has been built up by American citizens. The 
French Government has recognized the ser- 





Rich service plate of Royal Doulton 


vices of Charles Edward, son of the founder, by electing 
him Commander of the Legion of Honor, and his son 
George, Officer of the Legion. Although they were 
French residents, both George and his father prided 
themselves on their United States citizenship. 

The Morgan Belleck China is an American ware that 
is being recognized as of excellent merit. Its fine bone 
china body, upon which exquisite decorations are placed, 
have gained for it an enviable place in the potting world. 

The United States is doing some very fine potting and 
the potteries that are not fighting for tonnage but have 
beauty and quality as their objectives are finding that 
the quantity business is resulting and they rather select 
their customers than worry as to how they shall dispose 
of their product. East Liverpool is the center of com- 
mercial ware. 

Minton English Bone China has had as its slogan for 
years “The world’s most beautiful China” and since it 
has been an active factory in the market since 1793, there 
must be a good foundation for the motto. Good body of 
china is an absolute necessity, but even that will not 
continue a line in popularity if its decorations are not 
pleasing and artistic. Minton’s slogan tells its own 
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An American tea service in delicate shades of green, rose, and canary 


known as the “Marion” 


story. It is its beauty as well as the quality of the china 
that has charmed buyers and sellers for over 136 years. 

The century mark is nothing in the young lives of 
potteries, it would seem. The business of nearly all the 
well-known English and European potters are over 100 
years old. If their ware is easily shattered, their busi- 
ness ideals and principles still continue and these are 
reflected in their product. It is only conscientious de- 
votion to an ideal, with the desire for keeping up to 
date, that makes it possible for these establishments to 
continue and, while continuing, keep adding to their 
world-wide reputation for meritorious ware and fair 
dealing. 

Since 1770 Spode China has had an important reckon- 
ing in the business and patterns are being sold all over 
the world which were popular in our great grandfathers’ 
time. One in particular is perpetuating the memory of the 
ancestral Castle of the Spode family. This delightful 

(Continued on page 159) 





Another Royal Doulton service plate with floral motif 
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F you are to satisfy all your customers’ tastes in 

glassware, you must not draw the color line. In 

other words, you should stock crystal and colored 
glassware today and not confine yourself exclusively to 
crystal. 

Although there is a decided trend toward crystal ware 
in the higher grade ware there is also a great demand 
for various shades, tints and hues to complete a color 
scheme for table use and decorations. In these colors 
many plans are worked out so as to present a great se- 
lection to please all fancies. Colored feet and stems 
are used in stemware with crystal bowls and the pro- 
cedure is reversed so that the bowls are colored with the 
stems crystal. The ware is also made in solid color 
with no crystal bowl or feet. This same variation is 
carried out in vases and other pieces of table ware that 
have handles, such as pastry-trays, sandwich plates, etc. 

Rock crystal decorations are more popular now than 
ever and they are presented in ware of a very wide 
range of prices and quality and an infinite variety of 
shapes for diversified uses. Engraved fish bowls are 
seen with specimens of the piscatorial world so faith- 
fully reproduced that one might almost expect to see 
them swim off the surface of the bow] through the water. 
Pastry trays with sterling silver handles and vases with 
sterling feet are some of the latest offerings in crystal 
ware. Complete table services are also being offered 
the trade with some degree of success. There are ser- 
vice plates, dinner, tea, salad and other plates, and the 
whole gamut of stemware, of course, with sugar basin 
and cream jug to match. They are made in a beautiful 
rose tint, green, amber, blue or a delicate amethyst 
shade, and are sold plain or with good stone-wheel deco- 
rations and gold encrustation or deep-plate etched de- 
signs. They can be had in cigarette boxes for man or 
maid, candy jars for the damosel or tobacco jars for the 
man. Fruit bowls for the table and sideboard, salad 





































Lalique glass, a domestic product in jade, powder blue, honey 
and crystal, made in a complete line of flatware bowls and 
vases 
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Aujourdhui vase and pastry tray with sterling silver base and 

handle respectively and a fish bowl with fish engraved with 

excellent craftsmanship. All are im pure crystal with rock 
crystal engraving. This is the last word in crystal ware 


bowls and bowls for lily bulbs or flowers for madame in 
her household decorative scheme are also available. 

One factory is sending out a large book, 12 by 15 in., 
full of colored illustrations showing the different kinds 
of glassware available. In a small book of 16 pages 
and cover, which we believe may be had upon request, 
is shown how a table should be set for seven courses 
and what silver and glassware to use if one is to be 
correct. In it Caroline Duer contributes the following: 

“Think of a dinner table, with light pink plates on 
an even paler pink damask, or white embroidered cloth; 
the drinking glasses of deeper pink, or of pink with crys- 
tal stems. The center piece may be of deeper pink, or 
of crystal filled with pink roses and blue delphinium. 
Pink compote dishes can be used and either glass or 
silver candlesticks, or none. 

“There are proper dinner plates with this set, and, if 
the menu were to consist of oysters, soup, meat, game 
and salad, and dessert, every course could be served in 
the same sort of ware. Even the salt-cellars and pep- 
per-pots could match. But, also, if the hostess likes she 
could introduce many charming changes and yet not de- 
stroy her color effects. After the soup plate and place 

(Continued on page 153) 
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Patented.Other Pats. Pdg 
Trade Mark Registered 


The Worlds Greatest Lighter 


A flip and it’s lit—Release and it’s out! 
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Princess Model Princess Model Princess Model “Frat” 
Washi, Rad; Desa Coy, Tim CHROMIUM PLATE CHROMIUM PLATE LEATHER COVERED 
. . . . ‘ . 'wo-Tone 
tis or Blue —— List each 87,00 Plain Case, —— 97.00 Engine Turned. List, each, $9.10 Rieck and Red, Tan and Brown, 
venuine Suake, Alligator or Os- Blue and Red, Brown and Grey, 
trich Lut each $9.80 Red and Grey. a ee 
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Standard Model Standard Model **Collegiate”’ Junior Model 
LEATHER COVERED CHROMIUM PLATE LEATHER COVERED Morocco Leather, Asst'd Colors. 
Black, Red. Gren, Grey, Tan, Plain Case. List, each, $7.00 (Two-Tone) List, each, $7.00 


rown Liat, each, $7.00 F Black and Red, B ad Grey, Genuine Snakeskin, Alligator or 
Engine Turned. List, each, 99.10 hand Red, Brows and Geers Coulee. ‘List, each. $9.80 
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Genuine Snakeskin, Alligator Red 
or Ostrich. List, each, 99.80 ea aes Pa Ee ae Chromium, Plain. List, each, $7.00 
Chromium, E. T. List, cach, $9.10 
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Junior Sport **Duplex”’ 


* LEATHER COVERED 
Morocco leather, Pryor (Two-Tone) 


p Black and Red, Brown and Tan, 
Ch » Plain. . 
he Mi pepe Bisck and Green, Med und Grey 
. Chromium E. T. List, each, 611.90 eae R 
Tablelighter : **Tabourette” 
LEATHER COVERED Black, Red, Green, Tan, Brown, 
Black, Red. Greon, Tan, Brows, Also made in Sterling Silver and 14-Kt. Solid Gold. either 
ue rey. ‘ 
Prices on application. Genuine Snakeskin, Alligator or 
Genuine Snakeski 
Gometee Gaal ie, Ae rt Ostrich. Lik sack $16.80 





IHMustrations actual size, except Tablelighter Chromium Plate, Engine 
Mlustration.about and Tabourette —— “Lust tack, 011.50 
two-thirds size. Iilustration about 
two-thirds size. 
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Patented Other Pats Pdg. 
Trade Mark Registered 





Chromium Plate with Black, 
Red, Green, Blue, Tan. Brown 
or Grey Morocco Leathers. 

List, each, $7.00 


Chromium Plate with Genuine 


Green Gotd Plat ith 
Snakeskin, Alligator or Ostrich. 7g ¥ a 





Basket Weave Design Barley Weave Design Foxhead Design 
Chromium Plate, Engine 
Turned, Basket Weave, Barley 
Weave or Foxhead Designs. 

List, each, $10.50 





Chromium Plate with Black, 
Red, Green. Blue. Tan, yon cat 
or "Grey Morocco’ Leather: 
List, each, $14. 00 
Green Gold Plate with Black, 
Red, Green, Blue, Tan, Brown 
or Grey Morocco Leathers. 


List, each, $18.20 


The World’s Finest 
Perfume Spray 


Also made in Sterling Silver. 
Prices on application. 


It works with magical simplicity 
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Perfu Mist 





Red, Green, Blue. Tan, Brown 
List, each, $9.80 or Grey Morocco Leathers. 
List, each, $10.50 
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Black, Green Gold Plate with Genuine 
Suakeskin, Alligator or Ostrich. 
List, each, $13.30 





Basket Weave Design 


Green Gold, Engine Turned, 
Basket Weave, Barley Weave or 
Foxhead Designs. 


List, each, $14.00 

















Chromium Plate, Engine 
Turned, Basket Weave, Barley 
Weave or Foxhead Designs. 

List, each, $21.00 


Green Gold Plate, Engine 
Turned, Basket Weave, Barley 
Weave or Foxhead Designs. 

List, each, $25.20 


Illustrations about 


four-fifths actual size. 
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uct and a New Profit by the Mokers of 


“WORLD'S GREATEST LIGHTER 











Announces a 
Gigantic Adver- 
tisin g Cam par. ‘gn 
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Ronson 


DeLight 


HEAVY Lighter advertising 
is behind the Ronson line this 
year—the most powerful cam- 
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Ronson 


paign in the industry. 


Full pages in the country’s Sun- 














day Rotogravure sections—a 
Double page in The Saturday 
Evening Post—a continuous 
drum-fire of dominating ad- 
vertisements in Collier's, Cos- 
mopolitan, American Maga- 
zine, Life, The NewY orker and 
The Saturday Evening Post. 
This is a word to the wise. 
Be sure you have adequate 
stocks of THE WORLD’S 
GREATEST LIGHTER! 


Perfu-Mist 


This new Ronson product for women 
tops every Christmas list. It’s the perfect 
pocket-size perfume spray—meets every 
woman’s need in a modern way. Press, 
presto—perfume when she wants it, as she 
wants it. 

To be powerfully advertised to insure 
your sales—dominating space in The 
Saturday Evening Post, Cosmopolitan, 
Good Housekeeping, True Story, Vogue 
and The New Yorker. 


Order now—while your jobber’s stock is 
complete. 





ART METAL WORKS, Inc., Newark, N.J. 


IN CANADA; DOMINION ART METAL WORKS, LTD., TORONTO, ONTARIO 
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iow . » - wallets are personal i 


smart ...distinctive...modestly priced 


| na SICKLEN of Elgin has personalized the wallet! The new 
Crestcraft Wallets are smart, distinctive, modestly priced — and 
monogrammed ! 

The Crestcraft line offers a wallet for every purpose, done in the finest 
of leathers. Every wallet carries a handsome 24 carat gold plated metal 
crest, monogrammed with black enameled, nickel silver letters furnished 
separately. 

Crestcraft Wallets are made in 5 different sizes and numerous leathers. 
“Jack Junior” is a hip fold just large enough for the new small money. 
“Ambassador” is just the size of the old bill and is also large enough for 
business cards, etc. The “Aristocrat” takes both old and new bills and in 
addition has special compartments or windows for lodge and identifica- 
tion cards. 

The new “Piccadilly”, an English type coat pocket wallet, has features 
which will make it much preferred by particular men. The “Executive” 
type wallet is larger and entirely different, having a memorandum pad 
and a generous amount of space for check book, letters, money, pass 
cards, etc. Key cases and cigar lighters may be had to match. 

Crestcraft Wallets retail from $2 to $25. No other wallets, at any 
price, offer equal smartness, quality and distinction. 


We will gladly supply full details and samples on request. 
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REST-CRAFT WALLETS 


lon Jie klen 
\ Jeet 


With an order for $50 
or more net, we furnish 
a handsome mahogany 
display and stock case, 
counter cards, and 200 
properly assorted letters. 
For department stores, 
etc., where display case 
isnot required, we fur- 
nish a handy stock tray 
for keeping the stock of 
initials in proper order. 
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CREST CaAanrrT WAALETS 


it ns ichklen. 


OF ELGin 


VAN SICKLEN CORPORATION, 366 BLUFF CITY BLVD., ELGIN, ILL. g 





In personalizing Crestcraft Wal- t 
lets, cement the letters in the 

spaces provided. No special tools 
or skill are needed. We supply 
the cement and a full assortment 
of initials and lodge emblems. 
Greek letters also can be fur- 
nished. The attaching is done in 
30 seconds or less! 
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Alluring shapes and exquisite decorations shown in a few domestic glass vases, made 
in an assortment of colors and crystal 


Don’t Draw the Color Line 


(Continued from page 148) 


plate had been removed, she could have crystal plates, 
figures or plain—say—for fish; the pink place plates 
could return for the meat course; another sort of crys- 
tal, or another sort of pink, for the salad, and the orig- 
inal design again for dessert. 

“Small coffee cups for after-dinner coffee have just 
been made in glass, and no doubt will soon be popular. 
“Demi-Tasse” coffee can be served either in the drawing- 
room or the dining-room. 

“For a menu such as is described, the silver on the 
table would be as follows: On the right, beginning at 
the outside, an oyster fork, a soup spoon, a large dinner 
knife, a small knife. On the left, beginning at the out- 
side, a large dinner fork, a small fork. On the side table, 
on each dessert plate, a dessert spoon and fork. The des- 
sert plates are set ready on the sideboard and always carry 
a spoon and fork. The finger-bowls are also set on the 
sideboard.”’ 

These and many other lines of glassware are now 
offered to jewelers especially. During several recent in- 
terviews with glassware firms they divulge the fact 
that the business with jewelers is increasing and that 
jewelers are in larger numbers realizing that glassware 
is not only their legitimate stock, but that it is an ever- 
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Domestic glass console set made in a modernistic design in 
crystal, aquamarine, blue, green, rose and ruby 


JEWELERS’ 





CIRCULAR 


Footed 


compote of 


$ 

; graceful design and 
decoration made in 

; U. Suz 


increasing source of income to them and greatly aug- 
ments their business. At the same time it keeps the 
trade that would go to the department or gift stores and 
helps them to retain and increase the jewelry business. 

Now is the time that housewives are returning to 
their homes after the summer holidays and the replen- 
ishing of the butler’s pantry with china and glassware 
will be considered and new sets for the table sought. 





old Waterford crystal ware with the long 


Reproductions of the 
flute cutting 


Jewelers should be ready for this business. Many a 
customer is on the verge of replenishing and might be 
inclined to make the old stock do, but a display of at- 
tractive ware would make her decide to purchase new. 

Every visitor to the store is a possible purchaser of 
something. When a customer appears for a watch 
repairing job or some minor jewelry repair, it should be 
easy to interest her in new vases for fall flowers, or lily 
bulbs. Some new stemware patterns or a new short set 
for afternoon tea if attractively decorated in china are 
also appealing. 

We are indebted to the Crockery and Glass Journal, the 
United States Glass Co., Wm. S. Pitcairn and James Boote 
for some of the illustrations contained herein. 
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NEW and out- 

standing  col- 
lection of exquisite 
Service Plates—and a 
distinctive, sparkling 
line of Glassware in 
delightful . 
colorsand 


Rock Crystal. 


Fred C. Reimer Co. 


Incorporated 


49 West 23rd St., 
New York, N. Y. 












“SCHIERHOLZ 
DRESDEN” 


THEREJIENTHAL 
CRYVTAL 














No. D3080. ELECTRIC LAMP 


Height over all, 15 inches. 
Marble Base, Engraved Crystal Glass | 


Crvstal Cut Glass Itrosted Shade 











Crystal Cut Glass Pillar, Crystal Penc 


1 Light 


‘ou 
u 


lants 


Vilanufacturers 
of 


Pewter, 

Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 

Fancy Colored 

Blown Glass, 


Che Patrpoint Corporation 


New Bedford, Mass. 


43-47 West 23rd St. . New York City 
228 Coristine Building, St. Nicholas St Montreal, Can 
126 Post St San l‘rancisco 
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Left—Master size waste 
basket richly decorated 
with Beethoven score. 











Here is a charming smokers’ set which 

will fit equally well in boudoir, drawing- 

room or office. It consists of three indi- 

vidual ash-trays, a cigarette holder and a 

match receptacle, as well as a large tray 

which holds all the similar items. There is a 
stalk design on the large tray. 





Below—A complete and inexpensive desk set of heavy 

brass, beautifully carved. Includes four corners for 

blotter, paper rack, inkwell, hand blotter, pin tray and 
paper knife. 
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Gifts For the 
Well Dressed 
Home 
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The flapper book-ends come in a variety of finishes, 
including silver, bronze, black and others. The base on 
which a head rests is in a contrasting color. 





These “Sung” vases from the Royal Doulton 
Pottery have “Rouge Flambe” or Chinese red 
bodies with exquisite decorations in black. 
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THE NEW 


DISQUE LAMIP © eranhary, 


NO.L7237 Height 15 in. P 


t Pend. 225 Fifth Avenue 
ee : New York 


CATALOGUE TO RECOGNIZED DEALERS 











Visit Our Displays at the Following Gift Shows 


Associated Eastern Exhibitors Associated Eastern Exhibitors 
' 435, 1 Statle 
Room 216 Ambassador Hotel, mates tig, nl tatler, 
Atlantic City, N. J. : ston, Mass. | 
September Sth to 10th September 16th to 20th 
Represented by Charles J. Paquette Represented by Charles J. Paquette 






No. E. M. 8151/P—Boudoir een 
Tray.—Engraved mirror glass * ee | 

with 24 Kt. gold plated rim and ¥ a 
handles. Sight size of mirror, 
6%" =x 11%”. Oval in shape. 








¥ 


No. 238—“Empireware”’ Beverage 


No. 31 70—“New England” Pewter Set.—Six colored glasses and bottle. Rose 
Guest Room Set.—Consists of oblong pew- or Green with engraved mirror tray. 24 Kt. 
ter tray, cup and stopper with blue or crystal gold plated metal trimmings. 


glass bottle. 


on ee a " 
Where Novelties Originate Pacific Coast Representatives: 


New York Salesroom: M 7 ~ | Sunderland & Miller, Inc., 
oar a ‘ . 807 Title Guarant Bldg., 
edi Hk tl tea the. . W. Carr & Com pany, Ine. Title Guarantee Bl 
* << Bedale. F sf Los Angeles, Calif iz 
Fifth ane uilding Manufacturers Since 1869 o ngele alifornia 
200 Fifth Ave., 
New York, N. Y 


153 Kearney Street, 


West Somerville Massachusetts Sen Founslenn, Gaiters 
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The pottery lamp shown 
above comes in a beautiful 
shade of delicate green. The 
shade is made with a turned 
in bottom, of silk ribbons 
crossing each other in such a 
way that a very effective de- 
sign is produced. 





A pottery vase 
which has been im- 
ported from 
Europe. The 
cherries, leaves and 
branches are in 
high relief, and are 
colored in natural 
tones. This item 
looks particularly 
effective when 
filled with flowers. 


Below—An excellent re- 
production of a genuine 
old tray, suitable for 
cocktail service. The char- 
acter of the work on this 
gives it an appearance of 
antiquity. 
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This very desirable pewter coffee pitcher 

comes from Denmark. It is hand-hammered 

and has a silverlike luster which, the import- 
ers say, will never tarnish. 














Three new and very at- 
tractive lamps. Polished 
steel and brass lamp 
with square map shade. 
Pewter finish lamp with 
crackle parchment shade. 
Old English brass lamp 
with quaint coach print 
shade. 


metal. 

















\ nude figure kneeling on a 
pillow, both made of 
The figure holds in 
its hands a removable 
tery bowl which serves as an 


ash tray. 


This tall wide-mouthed 
flower vase comes in 
amber, blue, amethyst, 
green or _ iridescent 
rainbow, and_ looks 
particularly attractive 
with fall foliage or 
flowers. 


Below—From Czecho- 
Slovakia comes this 
pitcher and tumbler, 
in either red, blue or 
yellow with white 
etched leaf design. 
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Old English 


i “Avon” Pol- 
ished Crystal pat- 
tern has been promptly 
approved by thousands 
of appreciative hostesses 
this year. We know this 
to be true by the stead 
inflow of orders since it 


was introduced by us 


Ye, q fp 
\ i ; b 
“in \: F The illustration of the 


(soblet indicates its grace 





Goblet N “4 
“Avo “as e < 4 “ 

P of outline, practical size, 
shape and the artistry of 


ie harmonizing decora- 





hy 
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GLASSWARE — tion. Other Stemware 
ww ind Footed Tumblers are 
re ~ just as attractive. Gob- 

<é e as ’ lets priced at $6.80 the 
 —— dozen. 


MORGANTOWN GLASS WORKS 


(Formerly Economy Glass Co.) 


Morgantown . . . W. Va. 


(/ i) epresentatives cover the country. 


DANISH PEWTER 
CA Batt show- 


ing of the new- 
est and finest 
creations in un- 
tarnishable pew- 
ter. The pieces 
shown here are 
in rich antique 
finish. No. 4048 
confectionery 
bowl, 6 in. high, 
5 in. dia. Price, 
$5.00. 





Bread and Butter or Service Plates 
No. 4058—7-in.—$3.85: No. 4059—8-in. 

$4.50; No. 4060—914-in.—$5.75: No. 
4061—1 1-in.—$7.25. 


Send for New _ 


Piller and ‘Ten ov Ine. 


225 FIFTH AVE: \\@”_/ NEW YORIGCNY. 


Lattie and Saubert 
Los Angeles, California 







Western Representative 
rransportation Building 


New Eng. Representative W. S. Gray 

















For your very 
' , best clientele 


‘“‘DuBarry” Goblet HAWKES 


1091 


$600.00 per dozen Net ROCK 
CRYSTAL 


MART _ hostesses 

your most fashionable 

patrons, will take to 
this crystal. Evident proof 
in the constantly growing 
popularity of HA\VKES 
ROCK CRYSTAL among 
fashionable jewelers’ pa- 
trons. Meet this new de- 
mand of your best patrons. 
Goblets up from $14.50 per 
dozen net. Other items, 
other prices . . . covering 
a wide selection both ways. 


T. G. HAWKES & CO. 


Glass Manufacturers 


CORNING, N. Y. 


Pacific Coast Office 
140 Geary St. New York Office 

















Producers of 
Rock Crystal 
for Nearly Half 
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San Francisco 542 Fifth Avenue P 


Grand Prize—Gold Medal Paris 





a Century HAWKES 


4 
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A new cocktail glass with three very popular 
dogs, hand painted and fired in. They are 
the “Scottie,” ‘‘Pekinese’”’ and ‘‘Wire-haired 


terrier.” 


Vanufactured, Imported and Stocked by 


F. PAVEL & CO. 


Own Glass Works: 15 W. 37th St. Telephone 


Bor-Haida, : Wisconsin 
Czechoslovakia New York City 879 
REPRESENTATIVE 


NEW YORK MARY RYAN CHICAGO 
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Through the Centuries 
(Continued from page 147) 


cene, so beautifully depicted in the rich pink for which 
ne pottery is so well known, gives an idea of the security 
‘ an Englishman’s Castle and can be used as compari- 
son of the security of the position of Spode Pottery in 
the minds of the public. Their vases are of artistic con- 
ception and the reproductions of antiques are fascinating. 


As far back as 1774 (before George Washington was 
called from his home in Virginia, or the Battle of Bun- 
ker Hill had been fought) the Cauldon Works was estab- 
lished by Job Ridgway at Stoke-on-Trent, but to his son 
John is given the credit for the great improvement in 
Cauldon china. Simeon Shaw in his “History of the 
Staffordshire Potteries,” 1929, speaks of the great im- 
provement made by the genius of the potters of that 
day, prominent mention being made of the Cauldon Place 
Works, where, he says, “On the table services first com- 
ing into the market, the elegance of the vessels and ex- 
cellent quality of the porcelain and stone china received 
general approbation and obtained unprecedented pref- 
erence.” John Ridgway’s first visit to this country in 
the interest of Cauldon China was in 1822, when he 
crossed in the good ship “Jasper,” taking thirty-three 
days to do it. But the ware has been here ever since 
and as “Potter to Her Majesty, Queen Victoria,” was 
regarded as one of the leaders in England. 





George Dougherty Honored 


The American Glassware Manufacturers Inc., at a meet- 
ing held recently in Atlantic City, N. J., selected George 
Dougherty as president of the organization. In choosing 
Mr. Dougherty the association undoubtedly recognized his 
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The Charm of Beautiful China Persists ability to lead such a body as well as his tactful and 


courteous manner. 

Mr. Dougherty is recognized in the trade which he 
represents, as a man of action and when he reluctantly 
accepted the office of president he intimated that he would 
not be willing to allow the association to drift along aim- 
lessly as it has in the past but would put some life into it. 
Mr. Dougherty has for the past decade or more piloted the 
affairs of the Morgantown Glass Co., (formerly the 
Economy Glass Co.). 





Studying Gift Department Competition 


F the gift department of the jewelry store has any 

local competition it is always worth while to carefully 
analyze such departments and see just where they are 
superior, if they are, and to also see just how they are 
different. Here are some questions which help in making 
such an analysis and which, therefore, are of help to the 
gift department manager in operating the department to 
even better advantage: 

What lines of goods are most played up and how are 
these goods different and how do prices compare? 

How are the goods displayed in these other stores to 
better advantage or to less advantage? 

What points are played up by other gift departments 
which we do not emphasize—color, for instance—and does 
the playing up of these points really help sales? 

What sort of cooperation do the employes in the other 
sections of the store give the gift section in helping sales? 

Do our competitors use more advertising than we do or 
different advertising mediums and is this helpful or not? 
If it is helpful, just why is it helpful? 

How do competitors operate their window displays as 
compared with us—are their window displays better, or 
changed more frequently, or what? 

What distinct advantages have our competitors over us? 
And what real advantages have we over our competitors? 





Lucien Lelong booth at the Fourth Annual Jewelry Show held recently at the Hotel Sherman, Chicago. 
This was the first time perfume was exhibited at a jewelry show 
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at last! the bracelet 
you have been 
waiting for! 
‘ THE SPEED-WAY BRACELET 


PAT. APPLIED FOR 










SMARTLY 
TAILORED 


FLEXIBLE 
VENTILATED 


SELF 
ADJUSTABLE 


SIMPLE 
PRACTICAL 


No. 400. The Admiral—Solid Gold. 
No. 402. The Commodore—12 K. G. F. 
Keystone Discount 


In presenting the Speed-way bracelet 
to the trade we are offering the smartest 
departure ever devised in wrist watch 
bracelets. On and Off in a jiffy—yet it 
stays “PUT.” 


No springs to rust, no mesh to fray. 
Simple to attach. Self adjustable to any 
wrist. Flexes ‘with every movement of 
the wrist, affording comfort plus. 


rT) judd ee 


Order a dozen today—be the first to 
show this self-selling bracelet. 





PAT. APPLIED FOR 


Order Thru Your Jobber or Direct Giving Jobber’s Name 


SPEED-WAY BRACELET COMPANY 
1728 SO. LOS ANGELES ST., LOS ANGELES, CALIF. 
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Philadelphia Gift Show Scores 


Fall Exhibit of National Gift and Art Association Draws Record Number of Exhibitors—All 


Kinds of Merchandise Displayed by Ninety-four Concerns 
Ethical Rules at Spring Meeting 


PHILADELPHIA, PA., Sept. 3.—By long 
odds the most successful fall exhibit of 
the National Gift & Art Association 
ended here Saturday with a record of 


more exhibitors than at any  previ- 
ous showing. So many requests for 
space had been received that an addi- 


tional floor was added to the layout, and 
even then many would be exhibitors had 
to be barred because of inability of the 
Adelphia hotel management to provide 
any more rooms without turning away 
regular patrons. 

The exhibit also was marked by what 
might be characterized as more “‘pep” on 
the part of exhibitors. All were alert 
and keenly alive to the necessity of im- 
pressing visitors. More “far away” 
buyers also were in evidence, the south- 
ern Atlantic States being well repre- 
sented in the list of registrants. Effi- 
ciency also marked the work of exhibitors 
this fall. Exhibits were all in place by 
Monday afternoon and there was noth- 
ing to distract attention of visitors from 
the wares shown. 

In all, 94 exhibitors, comprising many 
of the best known importers, manufac- 
turers and dealers in gift and art wares 
in the country, were represented. Many 
novelties were shown, new things in 
lamps, pottery, gift jewelry and other 
wares, suitable both for the gift shop 
and the enterprising jeweler. While 
attendance of the latter was not as large 
as some exhibitors hoped, a good number 
viewed the exhibits throughout the week. 


On the business side, exhibitors ex- 
pressed themselves generally as satisfied 
with the results. Several gained new 
clients. 


From the association standpoint, the 
most important matter accomplished at 
the annual meeting was the decision to 
join with the Federal Trade Commission 
in adopting a code of business ethics, 
which will, after certain formalities are 
compiled with, become the guiding rules 
of the association and one group of which 
will be enforceable by the Commission. 


Definite adoption of these rules was 
deferred until the spring meeting but 
sentiment of the members leaves no doubt 
they then will be formally accepted and 
turned over to the Federal Trade Com- 
mission for its approval. 

The work of the Commission in re- 
lation to this new spirit in trade groups 
was explained interestingly and tersely 
by Markham Flannery of Washington, 
who as director of the trade conference 
section of the Commission, has had much 
to do with fostering the new spirit 
among trade and business organizations. 
He pointed out the procedure and ex- 
plained the why of the two groups into 
which trade conference practice rules 





are divided. Group one, consisting of 
rules for the conduct of business which 
have been formally adopted by the trade 
or industry, are enforceable by the Com- 
mission. Group two rules are more of a 
voluntary nature and are intended more 
for the moral effect than for general 
legal enforcement. Mr. Flannery stated 





W. S. HAYS, SECRETARY THE NA- 


OF 
TIONAL GIFT AND ART ASSOCIATION 


that more than 60 large industries and 
trades of the country now are operating 
under Federal Trade Practice Confer- 
ence rules and that the number of appli- 
cations still to be acted upon the Com- 
mission is growing steadily. 

A number of rules proposed to govern 
the gift and art industry were read and 
tentatively adopted, their final disposi- 
tion being left to the board of directors 
which is to have them whipped into 
shape to meet the needs of the gift and 
art industry, in time to be acted upon 
at the spring meeting. In general, these 
rules as drafted, are based upon those 
adopted by the National Wholesale 
Jewels Association at its Chicago con- 
vention last June, with changes made 
to better suit them to the gift industry. 
When these rules are adopted next 
spring, they then will go to the Federal 
Trade Commission for approval, on 
which they become the regulatory power 
of the gift and art business. 

A move to change the date of the fall 
show here brought considerable debate 
but was left finally in the hands of the 
board of directors after it was evident 
that hardly any two of the proponents 
of the suggested change were able to 
agree upon a new date that would suit 
a majority. 








-Association to Adopt 


All the present executive officers were 
reelected, these being Emmet White, 
president; E. R. Thieler, vice-president; 
T. G. Williams, treasurer. W. S. Hays 
remains as secretary. The resignation 
of I. M. Meyers from the board of direc- 
tors, of which he was chairman, resulted 
in the election of H. B. Pinkham to fill 
the vacancy. 

The special luncheon meeting for ex- 
hibitors and retail jewelers whose topic 
was to have been, “How to Develop a 
Profitable Art and Gift Department,” 
failed to materialize. It was sponsored 
by a monthly jewelry publication and 
was not under auspices of the associ- 
ation. No jewelers appeared and few 
exhibitors, so the managers and speak- 
ers after waiting for some time more or 
less hopefully, drifted quietly out. 

Exhibition Notes 


Stephen Varni of 15 Maiden Lane, New 


York, made the most pretentious jewelry 
showing of any exhibitor. Mr. Varni re- 
turned from an extended buying trip to 


Europe only last week and brought a num- 
ber of fine pieces of jewelry, some showing 4 
Russian, others an Oriental atmosphere. A 
collar of heavy silver with silver pendants, 
artistically wrought and several necklaces, 
in gold and silver, whose workmanship evi- 
denced their makers. love their craft at- 
tracted much attention as did a number of 
beautiful aquamarines, opals and amythysts. 
An odd piece that attracted great attention 
was a set of whiskey glasses and tray in 
New Zealand jade. 
* * a 


Mrs. Leo Grogan, 

the spring show, were back 
again with many new things in imported 
gifts for men and a line of novelties from 
all over Europe. 


Mr. 
absent 


and after being 


from 


Scores of novelties in costume jewelry were 
shown by A. L. Pfersich & Co. of Phila- 
delphia, whose lines are in great demand by 
jewelers and gift shop owners all through 
this section of the country. More than 40 
creations in crystal beads were on view as 
only one line. —— 

* 


One of the most artistic showings of the 
week was that of the Atlantic Refining Co., 
of this city, whose exhibit of candles was 
accented by the beautiful arrangement in a 
difficult space, the work of A. L. Fallows, as- 
sisted by E. G. Strang. Several different 
hued candles were grouped in pyramidal form 
on a black draped table attracting instant 
admiration from every visitor. 

* . . 

E. R. Thieler, as usual, was kept busy 
showing his lines of imported pottery to 
visitors. Several of his most recent import- 
ant importations attracted considerable ad- 
miration and orders. 

- a . 


The La France Textile Industries of this 
city had its customary fine showing of tapes- 
tried mirrors and other goods that are in 
favor with jewelers. 

» e - 

W. H. Burchfield, representing Granata & 
Co., was kept busy showing and taking 
orders for the new things in Italian pottery 
and other imported decorative goods. 

* . + 

A fine showing of _ silverware, _ silver 
mounted china and glass and clocks in silver 
and bronze was made by the Benedict Mfg. 
Co, of East Syracuse. 

* + * 

E. T. Simondetti, himself, was on hand to 
show his handsome line of Italian pottery, 
tooled leather and his line of alabaster lamps, 
the latter winning much favor. 
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/ One way to do more 


IE VV IEILIEIR fusiness 


[=" PEOPLE know who you are, where 













you are and what you are doing. Make BOOKLETS 
them aware of the commodity you 
sell and show them the benefits of deal- CATALOGS 
ing with you. Consistent advertising FOLDERS 


‘il | Phone carefully planned helps toincrease sales. 
“ : DIRECT MAIL 


We know advertising as it pertains to 
(ortlondt the jewelry business and would plan a 


fee; eae tae ieee coe 

COMPLETE ADVERTISING CAMPAIGNS 

RVING DERNSTEIN & UOMPANY 
200 Broadwoy, New York 


















































Get 100% For Your Merchandise! 


The Jeweler’s Life-saver 


Why sacrifice your reputation and life’s savings when you can secure 
the services of the greatest auctioneer in the world, Mr. Max Posner, 
who will sell out all your merchandise, or just your surplus stock. You 
will be proud to have him behind your counter, and your friends and 
customers will congratulate you on your wise choice. He will attract 
the best class of people in your city and make a real success of the sale. 
Our terms are surprisingly low. A few dates are still open this year. 


If necessary we will put up a cash bond to guarantee the fulfillment of 
our contract. Best of references in U. S. A. and Canada. All corre- 
spondence held strictly confidential. For further particulars, write to 


Colmes Brothers 


MAX POSNER, Auctioneer 11 Beacon St., Boston, Mass. 


Colmes Bros., Management 
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G. POHLI Studio— 


56 West 45th Street 


ORIGINAL 
Jewelry Designer NEW YORK 


IDEAS 
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No. 102-M — Crumb Sweeper, Nickel 
Plated, Bright Finish, Engraved Cover, 
Mage Octagonal Metal Handle. Retails at 
3.25. 


No. 107-M—Crumb Sweeper, Silver 


Plated Platinum Finish, Hammered 


Cover Design, with Octagonal Metal 
Handle. Retails at $4.00. 


ra ey 








No. 125—Silver Plated Acme Crumber, 
Engraved Cover, with Ebony Handle. This 
Crumber incorporates all the well-known 
Wilmort patented features. Can be retailed 
at $1.75 

















It’s Harvest Time! 


The Fall season is Harvest time for 
the Jeweler featuring 





‘1 


Products 


For twelve years Wilmort Crumb Sweepers 
have been steadily increasing in popularity as 
utility Gifts, until today no jeweler’s stock is 
complete without an assortment of these fast 
sellers. 


Wilmort Hollowware meets a specific demand 
for quality at popular prices. 


Be prepared to reap your share of this year’s 
harvest by featuring Wilmort Products. 


If your jobber cannot serve you, write direct 
for catalog. 


WILMORT MANUFACTURING CO. 


430 South Green St., Chicago, III. 





No. 5261 Pie P’a‘e 


Silver plated on heavy gauge Nickel Silver, But- 
ler finish and Lacquered. An attractive Pierced 
and Chased Design. All frames have silver 
soldered seams, Ball Feet and Engraved Han- 
dles. Genuine Pyrex insert. 
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The Seth Thomas 
Oxford 


$3 7-50 


On Pacific Coast 


aie CHIME CLOCK of the Year 


Placed on the market this Springs the Oxford 
has made a selling success that is worthy of 


every jewelers attention. 


It is the first Seth Thomas Westminster 
Chime that has sold at less than $45.00. Its 
movement and rods are of standard Seth 
Thomas quality. Fconomics have been per- 


mitted only in case and dial. 


It has already won its spurs in many cities 
throughout the country as the most popular 
quality chime clock that has ever appeared 


on the market. 


Newspaper matrices and copy featuring this 


new model are ready. 


SETH THOMAS CLOCK Co. 


Chicago New York San Francisco 
111 No. Canal St. 19 W. 44th St. 278 Post St. 
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New York Notes 


Lazar Kroll of the old firm of L. Kroll 
& Sons, Inc., formerly at 10 W. 47th St., 
has just returned from an extended so- 
journ in Europe. 

Miss Fidelia Gura, daughter of Louis 
H. Gura, manufacturing jeweler, 10 W. 
36th St., was married last Friday to 
Vernon Alden Libby. 

Bernard Landeau, importer of Oriental 
pearls, 527 Fifth Ave., has returned 
after a European purchasing trip of 
two months’ duration. 

The P. R. K. Jewelry Co., Inc., man- 
ufacturing jeweler, 121 Canal St., now 
occupies new and more commodious 
quarters at 83 Canal St. 

Max Bauman of M. Bauman & Co., 
importers of diamonds, 20 W. 47th St., 
returned on the Berengaria on Aug. 23 
after a visit to the European diamond 
markets. 

Louis Wechter, formerly of San Diego, 
Cal., who is opening a retail establish- 
ment in Louisville, Ky., was in the city 
this week on a buying trip, stopping at 
the Hotel Pennsylvania. 

Walter Eitelbach, of Walter Eitelbach 
& Co., 576 Fifth Ave., sailed for Europe, 
Aug. 27, on the Resolute. Mr. Eitelbach 
will combine business with pleasure 
while on a short trip abroad. 


Recent incorporations at Albany in- 
clude the Alret Jewelry Co., with an au- 
thorized capitalization of $10,000, and 
the firm of Jack Jacobson, with an au- 
thorized capitalization of $20,000. 

Morris Katz of the Morris Katz Co., 
importers and cutters of diamonds, 68 
Nassau St., has just returned from this 
city after an absence of two weeks and 
will soon visit his trade here as usual. 

The Timeology Hikers will continue 
their Saturday afternoon walks during 
the month of September, meeting at the 
Woodlawn Ave. station of the I. R. T. 
at 2.30 p. m., for the jaunt to Tibbetts 
Brook Park. 

J. Irwin Shaw, formerly of the Hamil- 
burg Shaw Corp., which was recently 
liquidated, opened the first of a chain 
of gem and gift shops on the Merrick 
Road, Amityville, L. I., on Saturday eve- 
ning, Aug. 81. 

Samuel C. Steinmann, iene 
representative, 105 Fulton St., is leaving 
shortly on a trip throughout the country 
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in the interests of the Bristol Wedding 
Ring Co., the Interstate Jewelry Manu- 
facturers and the Nasco Ring Co. 

Abraham Podolsky, of Podolsky & 
Son, wholesale jewelers, 74 Forsyth St., 
accompanied by his wife and daughter, 
returned yesterday on the Homeric after 
an extended trip to Europe, which in- 
cluded visits to the diamond marts. 

Albert Levy is successor to the firm 
of Freedman & Levy, manufacturers of 
gold and platinum jewelry, 106 Fulton 
St. Mr. Levy and the late Mr. Freed- 
man, who died on Feb. 10 last, were as- 
sociated in business from 1901 until the 
latter’s demise. 

Ralph Sugar, president of George B. 
Starr, Inc., has finished the liquidation 
of the firm of John D. Richard and in- 
corporated the Starr firm, which has 
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opened a retail shop carrying a line of 


imported novelties, diamonds and 
watches at 7 E. 42nd St. 

Godfrey Abrams, for the past 20 years 
with Davidson & Schwab, Inc., now the 
DeWitt A. Davidson Co., Inc., manu- 
facturing jeweler, 58 W. 40th St., 
opened his own establishment for the 
importing of diamonds and precious 
stones at 22 W. 48th St., on Sept. 1. 

Funeral services for Johanna Pretz- 
felder, 87, mother of Albert Pretzfelder, 
president of the wholesale watch firm 
of Bayer, Pretzfelder & Mills, 15 Maiden 
Lane, were held Tuesday at her late 
residence, 61 Hamilton Place, New York. 
The sympathy of the trade is being ex- 
tended to Mr. Pretzfelder. 

The United States Marshal’s sale of 
a cameo and a diamond bracelet, which 
were forfeited to the government for 
violation of the Customs Laws, scheduled 
for Aug. 30, will not be held until Sept. 
10. A court order stayed the original 
sale, as there is a possibility of the gems 
being returned to their original owner. 

Eugene Garay, owner of the Swiss 
Clock Co., 174 Fifth Ave., committed 
suicide by taking poison on Aug. 27. 
His family became alarmed when Mr. 
Garay failed to arrive home at his usual 
time, as punctuality had been a life-long 
trait, and investigation by the police and 
a son ended in the finding of his body 
in the firm’s storeroom. A letter blamed 
business worries as the cause of the 
tragedy. 

A decision was handed down recently 
by Judge Campbell of the United States 
District Court for the Eastern District 
of New York, dismissing the suit 
brought by Benjamin B. Deitel against 
A. E. Cohen in which the former claimed 
infringement of a patent on a vanity 
case. The patent was held to be invalid 
as representing only mechanical skill, 
and the claims were found to cover old 
elements without new results. 

Leonard Polk, formerly Metropolitan 
representative for the Weinstrum Watch 
Co., has severed his connection with that 
firm and announces that he is entering 
the retail jewelry business at Freeland, 
Pa. Mr. Polk has formed a copartner- 
ship with his brother Leon who has been 
in business in Freeland for five years. 
They have leased a corner store in the 
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Capital, Surplus and 
Undivided Profits over 


A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


Ss ee 


We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 





Twenty-five 
Million Dollars 


Resources Over a Quarter of a Billion Dollars 








24 Kt. Service” 
JEWELERS’ 


BLOCK 
POLICIES 


AND ALL OTHER LINES 


INSURANCE 


In All Parts of the World 


Pendleton & Berger 


Brokers and Adjusters 
15 William Street New York 





TELEPHONE HANOVER 4789-4796 


CABLE “PENBERG, N. Y.” 
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**For the Girl Friend” 


Looks like a dainty pocket 
lighter but sprays perfume. 
Ask your jobber to get you 
some. Your profit is 100%. 








The Cunningham 
Products Corporation 
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Per ies (Actual Stas) 155 Lafayette St., New York City 














Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 



















MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 
81 Fulton Street, New York 
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business district of that city where they 
will have an up-to-date and attractive 
establishment, dealing in diamonds, 
watches and jewelry. 

Sadie B. Keene, wife of Charles A. 
Keene, retail jeweler, 180 Broadway, 
died at Watkins Glen, N. Y., on Labor 
Day and services were held at East 
Dennis, Mass., Wednesday (yesterday) 
afternoon. 

Aisenstein-Woronock & Sons, Inc., 
wholesale jewelers, established in 1885, 
have opened their new main office in the 
Empire Trust building, 580 Fifth Ave. 
After extensive alterations, with a mod- 
ern and practical arrangement for all 
departments, the new offices have been 
prepared and are located on the 15th 
floor. This new main office will be in 
charge of Louis Aisenstein and David 
Woronock, both officers of the firm. The 
concern still maintains quarters at 20 
Eldridge St., where they will continue 
to carry their complete line of mer- 
chandise. 

A handsome Englisaman who had 
profitably represented himself from New 
York to Los Angeles and back as a 
“Major L. Gerald Beverly” of the 
British Royal Air Force was taken into 
custody last week after it is charged 
he passed worthless checks amounting to 
a few thousand dollars. A Madison Ave. 
jewelry concern was one of the victims, 
giving him a wrist watch, signet ring 
and a cigarette case in exchange for a 
$200 check. The “Major’s” appearance 
and nonchalance had enabled him to cash 
checks without question in amounts 
ranging from $50 to $700 in New York, 
Pittsburgh, Chicago and Los Angeles. 


The Jewelry Trade School opens for 
its second term next Monday, Sept. 9. 
fegistration is going on in Room 213 
of Public School 27, 42nd St. near Third 
Ave., where classes will be held. It is 
expected that the enrollment will exceed 
last year’s as members of the trade had 
an opportunity during the school’s first 
term of observing the fine results ob- 
tained by the apprentice jewelers under 
expert guidance. The courses included 
in the curriculum are designing, jewelry 
making, setting, engraving and polish- 
ing. The Jewelry Crafts Association, 
48 W. 48th St., which is sponsoring the 
school, will give any other information 
to those interested. 


The new quarters of the New York, 


Jewelers Benevolent Association will be 
officially opened at the next meeting of 
the organization to be held Tuesday, 
Sept. 17. The new meeting place is 
ocated in the Proctor Theater on 58th 
St. between Third and Lexington Aves. 
The association will hold open house, 
ind during the evening entertainment 


and refreshments will be provided. 
Fifteen new members will. also be 
initiated into the association. After this 


neeting the organization will go on its 
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regular schedule of meeting twice a 
month, namely the first and third Tues- 
day of each month. Jack Goldstein, 
president of the organization, who re- 
cently returned from a sojourn at 
Fleishman, N. Y., announces that the 
membership drive, which has been going 
on since he took office, will be continued. 
To date the membership has_ been 
brought up to more than 400. President 
Goldstein has set 500 members as the 
goal. 


Court orders were issued last week 
requiring Bernard E. Weisberg, as- 
signee of two jewelry firms, to show 
cause why he should not be removed for 
the alleged failure to file proper sched- 
ules and inventories, to make final ac- 
countings and distributions as required 
by statute. The applications were made 
by Sidney Wedeen of the firm of Stern- 
berg & Rosen, attorneys, acting for 
creditors. In one case in which Judge 
Stephen Callaghan of the Swpreme 
Court, Kings County, on Aug. 19 signed 
the order, Weisberg was named assignee 
ef Jacob Rubin, jeweler, 1844 Douglass 
St., Brooklyn, on Dec. 23, 1927. Assets 
were listed at approximately $1,000 and 
liabilities at $5,000. In the moving pa- 
pers it is set forth by Sternberg & Ro- 
sen, acting for Serpe Bros. and other 
creditors, that they made repeated re- 
quests for filing of accounts and distri- 
bution. In the matter of Weisberg as 
assignee for Alexander Jaros, 738 E. 
Tremont Ave., the Bronx, Judge Albert 
Cohn of the Supreme Court of Bronx 
County on Aug. 20 signed a similar or- 
der. Jaros assigned to Weisberg on 
Feb. 15, 1928, and it is understood his 
assets total $2,000 and liabilities around 
$3,000. Mr. Weisberg, who has a collec- 
tion agency at 17 John St., and has ban- 
dled accounts for numerous jewelers in 
the metropolitan district, stated in an- 
swer to the above that at the time the 
assignments were made, he retained as 
his attorneys in these cases, William I. 
Alpert in the Rubin matter and Charles 
Entmacher in the Jaros matter, who 
have since been in charge of the liqui- 
dation and closing of these estates. The 
Rubin estate, he said, was about $450 
and the Jaros about $150 and that his 
attorneys had advised him that all pro- 
ceedings were proper and timely and 
that the matter was progressing in the 
regular manner. Suitable steps, he 
added, were being taken to refute the 
allegations on which the above orders 
were based as he intended to fight the 
proceedings vigorously. 








Death of Samuel B. Goldberg 


Samuel B. Goldberg, a diamond mer- 
chant, 68 Nassau St., New York city, 
died last Saturday morning at the Jew- 
ish Hospital, Brooklyn, after a _ short 
illness. Mr. Goldberg, who had been 
ailing for several weeks, was taken to 
the hospital from his home on Friday 
evening. 

Funeral services were held at his 
home, 1629 51st St., Brooklyn, Sunday 
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afternoon and interment was made in 
Washington Cemetery, Brooklyn. 

Mr. Goldberg, who was 47 years of 
age, came to this country in 1907 and 
established himself in business in New 
York immediately afterwards. 

Surviving him are his widow and 


three sons. 








Boston 





Frank Gardner Hale, maker of jewel- 
ry and medals, arranged a display of 
hand wrought jewelry as a feature of 
the Marblehead, Mass., tercentenary 
celebration. He had it in the Roundy 
house, a dwelling 250 years old, which 
he and Mrs. Hale have renovated for 
their home. More than 1000 visitors 
inspected the display in one day. Mr. 
and Mrs. Hale were in colonial costumes. 

Bernard A. Bohan, president and 
treasurer of the Tuttle Silver Co., has 
left for an extensive tour of the White 
Mountains, with guests. While there he 
hopes te have the same luck as he had 
last year when he won the first prize in 
the tournament at the Mount Washing- 
ton Hotel, Bretton Woods. Mr. Bohan 
will return in time to make his fall 
exhibition in New York, during the week 
of Sept. 8. 

Seth F. Low, of Daniel Low & Co., 
jewelers of Salem, entertained employes 
at a corn roast on his estate in Putnam- 
ville last Wednesday. The store clerks 
defeated the mail order department em- 
ployes in the annual game of baseball. 
The score was 10 to 9. Raymond Had- 
ley, president of the Mutual Aid Society, 
was chairman of the committee in 
charge of the event. Mr. Low has a 
fine summer estate on a farm at Put- 
namville. 

As policemen were about to drag the 
Charles River for the body of Anthony 
Grinavie, 13 years old, a messenger for 
a Cambridge jeweler, the boy was dis- 
covered alive and well by his brother 
who had been searching for him. An- 
thony, returning from Boston with some 
brooches which had been repaired, lost 
them, and fearing the wrath of his em- 
ployer left his cap and a bag on the 


West Boston Bridge. The jewelry was 
found by others and restored to the 
jeweler. 


Many Boston jewelers, in view of the 
recent bold daylight robberies here, are 
installing tear gas equipments in their 
safes, and have also acquired weapons 
which discharge lachrymal fumes. Foun- 
tain pens, guns and other instruments 
are loaded with shots which blind those 
at whom they are aimed. How effective 
these weapons are was shown in a test, 
at a bank, which several jewelers at- 
tended. For four hours or more every- 
body present shed tears when someone 
prematurely set off one of the gas 
chambers without giving the spectators 
timely warning. 








A. L. Samson has purchased the store 
of the late W. H. Reeves at Onawa City, 
Iowa. 
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Providence 


The Renfel Co., 309 Eddy St., is being 
conducted by James C. Felch as the sole 
owner. 

John F. Doyle and Edward J. Kil- 
kenney are the owners of the Dee-Kay 
Co., 269 Plain St. 

The Parker-Kane Co. began a “going 
out of business sale” at 181 Main St., 
Pawtucket, on Friday, Aug. 23. 

A mortgage of $16,000 against prop- 
erty of Ludwig J. Roehr and wife has 
been discharged by Aaron Tomberg. 

The Commercial Art Co., 76 Dorrance 
St., this city, is owned and conducted by 
John R. Burke, of 33 Ave. A, Riverside. 

A mortgage for $3,000 against prop- 
erty belonging to Andrew Doleman was 
discharged by John W. Hanley the past 
week. 

C. Arlington Barnes has given a chat- 
tel mortgage for $400 to Antonio De- 
Luise on contents of jewelry establish- 
ment at 9 Calendar St. 

The Better Pencil Co., 19 Calendar 
St., this city, is owned and conducted 
by A. G. Debs according to his statement 
filed with the city clerk’s office. 

At the annual stockholders’ meeting 





of the High Street Bank among the 
directors elected were: Charles F. 
Irons, Charles C. Darling, Samuel J. 


Greene and Howard F. Barker. 

An attractive late summer wedding 
took place the other afternoon at the 
home of Mr. and Mrs. Horace E. 
Remington on Adelaide Ave. when their 
daughter, Miss Edith S. Remington, be- 
came the bride of Charles H. Vehse of 
Apponaug. 

Plans have been completed for a gold 
refinery plant and office building to be 
erected at the corner of Allens Ave. and 
Chapman St. for Pease & Curran. The 
building will be approximately 50 by 100 
feet of brick, steel and hollow tile con- 
struction with monitor skylight on roof 
and reinforced concrete vaults. 

About 100 employes with members of 
their families, attended the outing of 
Wachenheimer Bros., Inc., held at the 
Peleg Francis Farm, Rehoboth, Mass., 
Aug. 17. All enjoyed the clambake and 
sports events. A baseball game between 
the married and single men was won 
by the married men, score 20-13. 

At the recent formation of the Indus- 
trial Development Council of the Indus- 
trial Department of the Providence 
Chamber of Commerce, Edmund C. 
Mayo, president of the Gorham Mfg. 
Co.; George F. Berkander, president of 
the George F. Berkander Co., and Henry 
D. Sharpe, president and treasurer of 
the Brown & Sharpe Mfg. Co., were 
named as members. 

President William Gow of the Man- 
ufacturing Jewelers’ Golf Association, 
through Albert Vennerbeck, chairman of 
the tournament committee, has arranged 
for the staging of the annual fall tour- 
nament of the association at the grounds 
of the Pawtucket Golf Club on Tuesday, 
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Oct. 8. The playing will begin at 1 
o’clock and continue until all the cards 
have been turned in and will be followed 
by a dinner and distribution of prizes 
in the evening. 

Among the jewelry buyers reported 
in this city during the past week were 
the following: Mr. Brownstein, Brown 
& Gold, Philadelphia; Mr. Bard, G. W. 
Bard & Co., Lancaster, Pa.; Mr. Strauss, 
the Herman Strauss Corp., New York 
city; Mr. Baskin, the Baskin Jewelry 
Co., Inc., Albany, N. Y.; Mr. Kluth and 
Miss Solomon, the Fair, Chicago; Mr. 
Crowley, W. A. Green Co., Dallas, Tex.; 
Mr. Lesser, Samstag & Hilder Bros., 
New York city; Arthur Kaskell, D. 
Lisner & Co., Inc., New York city; Mr. 
Friend and Mr. Reeves, T. Eaton & Co., 
Toronto, Can.; Mr. Perry, Perry Bros., 
Dallas, Tex. 

Pease & Curran, gold refiners, 104 
Point St., are planning to erect a new 
brick manufacturing building at 780 
Allens Ave., according to a _ permit 
issued from the office of the Inspector 
of Buildings the past week. The cost 
of the new structure, which will be 55 
by 100 feet and one story in height, is 


estimated at $30,000. The Pease & 
Curran Realty Co., Inc., the holding 
company which will control the new 


building was granted a charter the past 
week under the laws of Rhode Island 
with an authorized capital consisting of 


300 shares of common no par value 
stock. The incorporators are Thomas F. 


Fallon, Justin P. McCarthy and H. V. 
Carroll, all attorneys of this city. 
“The silver of the Colonial period is 
an actual contribution to the storied 
progress of civilization, perhaps the 
most distinctive of any made by the 
United States during the 18th century 
in any of the arts,” declared George E. 
Ball, the director of design at the Gor- 
ham Mfg. Co. in his talk on “Colonial 
Silver” recently at the Handicraft Club, 
this city. The speaker described at 
length the qualities of design and crafts- 
manship of the silver of that period and 
had a few pieces for exhibition. He also 
showed several photographs and draw- 
ings, and one piece of English silver 
made in 1770 or 1771 which he exhibited 
for the purpose of contrasting it with 
a piece made in Boston in the same year. 
The Boston silver, of which a reproduc- 
tion was shown, was much simpler in 
design than the English. The speaker 
explained that the American was made 
for use and practicability, while the 
English piece was more for the cere- 
monials and for show. Mr. Ball dis- 
cussed briefly, the work of the 17th and 
18th centuries and told something of 
the distribution of the silversmiths and 
the various centers of this art. He 
also told something of the origins of 
Sheffield plate, and of the motifs used. 








Hurling a padded cobblestone through 
the window of William H. Groverman’s 
store, 807 llth St., N. W., Washington, 
D. C., recently, a thief removed jewelry 
valued at $150. 
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Attleboros 


With scores of friends and business 
acquaintances in attendance, the funeral] 
of Orlando W. Hawkins, former local 
jewelry manufacturer who died at 
Groton, Conn., a few days before, was 
held Tuesday afternoon of last week in 
this city. Burial was in the Woodlawn 
Cemetery. 

The L. G. Balfour Co. has started 
work on another addition to its large 
factory plant on County St. A brick 
and cement structure, 26 by 60 feet 
which will add 1500 square feet of floor 
space, is being added to the engraving 
and printing departments. 

L. W. Dennis of Pawtucket and A. 
Hoyle of Providence have incorporated 
under the firm style of the Dennis & 
Hoyle Steel Treating Co. and have lo- 
cated in the Bigney building on County 
St. for the purpose of hardening steel 
dies and other steel tools that are used 
in jewelry factories of this section. 

Robert Brown, for half a century as- 
sociated with the manufacturing jewelry 
industry of the Attleboros, died last 
week at the age of 79 years, following 
an illness of several months. For 40 
years he was associated with the E. A. 
Robinson Co. and later with the Morse 
& Andrews Co. until his retirement 
about three years ago. He is survived 
by three sons, one daughter and two 
grandchildren. 


Philadelphia 


Philadelphia is to have another chain 
jewelry store, the Tappin Stores, Inc, of 
Newark, having leased a store at 1208 
Chestnut St., which is being altered and 
equipped. The front will be an elabo- 
rate one with an arched entrance and 
display windows on either side. 

From now on both the wholesale and 
retail jewelry business in this city is ex- 
pected to take an upward trend. Man- 
ufacturers, jobbers and retailers are as 
one in voicing the opinion that the com- 
ing fall and winter season will be an 
improvement over that of 1928. The 
vacation season, as it has affected the 
jewelry business, is practically over, and 
the retail stores are back on regular 
schedule with no more all-day Saturday 
closing or other interferences with trade 
for another year. Manufacturers are 
busy and are getting satisfactory re- 
ports from their salesmen. 




















The firm of Burnett Bros., 932 Broad- 
way, Tacoma, Wash., was_ recently 
robbed of miscellaneous jewelry valued 
at between $1,000 and $1,500 when a 
thief climbed through a vent over the 
marquee of the store, walked on a ledge, 
dropped into the manager’s office and 
then looted a show window. The police 


have very few clues to work on, as no 
finger prints or other telltale marks 
were left. 
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Chicago Notes 





S. Joseph, S. Joseph & Sons, Des 
Moines, Iowa, spent the past week in 
Chicago visiting the markets and attend- 
ing to special business. 

William F. Juergens, of the Juergens 
& Andersen Co., is spending a week at 
his summer home at Eagle River, Wis. 
He will return to his desk the first of 
the week. 


Miss E. Kelly, buyer for J. Ralph 
Tobin, Springfield, Ill., accompanied by 
her sister spent two weeks in Chicago 
visiting with friends and enjoying places 
of interest. 

Sidney Y. Ball, of the Norris, Alister- 
Ball-Bridges Co., accompanied by his 
wife, left last Saturday for Lake Placid, 
N. Y., where they will remain for a few 
weeks, resting. 

Emil Braude, Emil Braude & Sons, 
Inc., together with his wife and young- 
est son, Abraham, left last week for St. 
Joseph, Mich., to spend a few weeks 
there resting. 

John Baumrucker of the Jones & 
Baumrucker Co., returned this week 
from a motor trip through Wisconsin 
where he and his family enjoyed a three 
weeks’ sojourn. 

Emil Noel, accompanied by his wife 
left last Thursday for Michigan where 
he will remain for a couple of weeks. 
Mr. Noel will spend most of his time at 
Pentwater and Flint. 

“Billy” Lamb, of the George H. Fuller 
& Son Co., left for his Pacific Coast and 
British Columbia territory last week. 
Mr. Lamb will visit the trade and return 
home in about 10 weeks. 

J. J. Dickey, of J. B. Dickey, Newton, 
Kan., accompanied by his wife motored 
to Chicago last week to spend about 10 
days here visiting with friends and 
looking over the markets. 

Jacob Hahn, Jacob Hahn & Son, 55 E. 
Washington St., left on Friday accom- 
panied by his wife and sister for a motor 
trip to Rockford, Ohio, where they will 
visit with relatives for several days. 

S. R. Flersheim, of the Simeon L. & 
George. H. Rogers Co., Oneida Com- 
munity, Ltd., is making a 10 weeks’ 
business trip through Iowa and Ne- 
braska in the interest of this concern. 

J. Vincent Huber, of the George H. 
Fuller & Son Co., left last week for his 
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eastern territory. M. G. Vanderhaeghn, their own at the Paxton Hotel in Omaha 


also of this company is makinga busi- 
ness trip to Minneapolis and the North- 
west. 


Edward R. Tyler and Charles A. 
Hubbard, auctioneers, have just closed 
a sale for the A. J. McDonald jewelry 
and gift store in Libertyville, Mo. Mr. 
McDonald is retiring on account of ill 
health. 

Lester Braude, Emil Braude & Sons, 
Inc., returned to Chicago this week with 
his wife and family after spending the 
past two weeks at Pomeroy Camp, near 
Greenfield, Mass. His daughter, Norma, 
spent the entire summer months there. 


Miss Irma Knox has announced to her 
friends that she will be married to Ear] 
Heyden, of Milwaukee, on Saturday, 
Sept. 7. Miss Knox has been associated 
with William McGrath & Son for some 
time. The couple will make their home 
in Milwaukee. 

B. L. Shinn, secretary of the National 
Jewelers’ Board of Trade, stopped in 
Chicago this week to spend a day at 
the Chicago office of the Board en route 
to New York from his old home in Kan- 
sas, where he spent a couple of weeks 
with his parents. 

S. S. Levine, watchmaker to the trade 
has removed his offices back into the 
Heyworth building, where he now oc- 
cupies space in Suite 804. For the past 
two years Mr. Levine was located on 
the fourth floor of the Pittsfield build- 
ing and prior to that was in the Hey- 
worth building. 

Miss Ann Denmark, returned to her 
desk at the office of Belgard-Spero, Jast 
Monday and announced that during the 
two weeks she was away from the office 
she had become the wife of Maurice 
Dresden. The couple were married two 
weeks ago and spent their honeymoon 
at Lake Geneva. 

J. G. Donavan, Jr., of the Donavan & 
Seamans Co., Los Angeles, Cal., spent 
a day in Chicago last week visiting with 
members in the trade on his way to Lan- 
caster, Pa., where he calls at the home 
offices of the Hamilton Watch Co. From 
there he will go to New York and the 
East to combine business with pleasure. 

Following the Jewelry Show in Kan- 
sas City, H. M. Peterson and G. F. Tay- 
lor, representing the Norris, Alister- 
Ball-Bridges Co. in Iowa, Nebraska, and 
surrounding territory, put on a show of 





beginning Aug. 26, and state it was well 
attended. G. M. Branch, special repre- 
sentative, attended both shows and re- 
turned to Chicago last week. 

V. P. Weber has become associated 
with H. Leichtmann, diamond dealer 
with offices on the 13th floor of the 
Columbus Memorial building. Mr. 
Weber, formerly was of the firm of 
Derlacki-Weber, platinumsmiths. He 
withdrew from this firm early in March 
and spent the past few months resting 
and fishing. Mr. Weber will call on the 
trade in Chicago and nearby points. 

Carlson & Carlson is the name of a 
new wholesale jewelry firm which will 
open for business this week in Suite 
603, Heyworth building. The partners 
are Miss Hilda Carlson and Nathanael 
A. Carlson. Miss Carlson for the past 
18 years was connected with the Chicago 
office of Adolphe Schwob, while Mr. 
Carlson was with Frank Rasmussen for 
the past few years. Both are well 
known to the trade. 








Detroit 





The Gold Dollar Stores, 7747 Harper 
Ave., Detroit, have recently incorporated 
for the purpose of dealing in jewelry, 
radios, etc. The owners are Archie Gold- 
berg, Dan Otis and Jacob Greenberg, all 
residing in Detroit. 

Thieves, early on Aug. 19, shattered a 
plate-glass window and took 25 diamond 
rings from the jewelry store of Kenneth 
Kiess at Hillsdale, Mich. The loss is 
estimated at about $1,200. Police be- 
lieve the robbery was the work of pro- 
fessional thieves. 








S. Siegel & Co., Inc., auctioneers with 
offices in the Keith Theater building, 
Cincinnati, Ohio, report unusual activity. 
Mr. Siegel stated last week that at the 
present time they are conducting sales 
for Kenneth Scott, Osborn, Ohio; Ben- 
ning & Co., Roanoke, Va.; Douglas 
Jewelry Co., Martinsville, Ind.; N. N. 
Hajjar, Munising, Mich.; G. C. Well- 
man, Logan, W. Va.; L. E. Roos, Ander- 
son, Ind.; and William H. Horton, Flint, 
Mich. 
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Ohio Notes 


A number of wrist watches and other 
jewelry valued at several hundred dol- 
lars was stolen recently from the store 
of the G. R. Patterson Co., East Liver- 
pool jeweler. Entrance to the store was 
gained by breaking the glass in a rear 
window. 

Leon Rubin, head of the Rubin jewel- 
ry store, East Liverpool, was a member 
of the committee in charge of the recent 
semi-annual Dollar Day sales in that 
city. Six retail jewelry stores partici- 
pated in the sales event which attracted 
patrons from towns within a radius of 
30 miles in the upper Ohio Valley. 

Edward Boni, arrested by detectives 
at Canton, Ohio, last week in connection 
with jewelry thefts from the Bentley 
store, N. Market Ave., will be arraigned 
in Municipal Court later. The youth 
is said to have admitted his part in the 
robberies in that he acted as a “lookout” 
when they were committed. The stolen 
merchandise consisted largely of jewelry 
and watches. It is the first jewelry rob- 
bery here in several months. 

With the opening of the fall school 
and college terms improvement is seen 
in the retail jewelry trade in the Akron- 
Canton area. There was a much better 
tone in buying the past two weeks, lead- 
ing jewelers reported this week. 
Watches, diamonds, beads and costume 
jewelry moved in greater volume than 
at any time since June. The outlook for 
the fall season is most encouraging, espe- 
cially in the gift departments of the 
jewelry stores and in those maintained 














by the larger department stores. The 
employment situation is improving. 
il k 
Milwaukee 
Carl Strube, Green City, Mo., who 


formerly conducted a jewelry store at 
Waunakee, Wis., recently rented rooms 
in the P. J. Uebersetzig building in that 
city where he will do watch repairing. 

E. J. Falck, jeweler here, talked on the 
subject of watches before members of 
the Green Bay Rotary Club at a local 
restaurant during the past week. Mr. 
Falck simplified the discussion for lay- 
members of the club by means of dia- 
grams that showed the inner works of 
a timepiece. He prefaced his talk with 
a short history on how time was meas- 
ured years ago by the burning of candles 
and fuses, by sundials and eventually by 
huge gongs. Mr. Falck pointed out dur- 
ing the course of his talk that there is 
no more perfect piece of mechanism in 
the world than a watch. 

One thousand one hundred letters sent 
to retail jewelers in the State inviting 
them to attend Milwaukee’s third Mid- 
West Market Week has resulted in an 
excellent attendance, wholesale jewelers 
of the city have stated. Merchandising 
conferences, special displays, and enter- 
tainment, which included a theater party 
and a banquet and style show, were 
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offered the visitors. The Style Show, 
held Thursday, Aug. 29, was by far the 
most important feature of the week. 
Costume jewelry, appropriate to the 
costumes shown in the Style Show, was 
exhibited. The Milwaukee Wholesale 
Jewelers’ Association sponsored the 
Style Show exhibit, and also sent out 
the publicity on the event. William Kilb 
of the William F. Gollberg Co., was 
chairman of the publicity committee. 








Kansas City 





Miss Elizabeth Kruger, of Oppenstein 
Bros., and Harry Engel, of the Jaccard 
Jewelry Co., were married in Kansas 
City, Saturday, Aug. 17. 

The house of Levinson, credit jewel- 
ers, is moving from 206 E. 12th St. to 
the Midland building, 1230 Main St. 
Leo J. Levinson, proprietor of the busi- 
ness, was in the location to which he is 
returning for about eight years. In 
1925 the building was torn down to make 
way for the Midland Theater and office 
structure and moved to 206 E. 12th St. 


Salt Lake City 


Two men were arrested here the other 
day on a charge of offering fake jewelry 
for sale on the streets. 

John F. Boes, well-known local jeweler 
for many years past and the first presi- 
dent of the old Utah Jewelers’ Associa- 
tion, has returned from the hospital and 
is at his store again. 

A gold wedding ring was responsible 
the other day for the identification of 
the skeleton of a 17-year-old youth who 
was lost in the mountains near this city 
a year ago. The ring had been given 
him by his mother. 

C. R. Pearsall, head of the Leyson- 
Pearsall Co. of this city, prominent 
jewelry firm, was the author of an arti- 
cle on the editorial page of the Salt 
Lake Tribune one day last week under 
the heading “Public Pulse.” 

















Installment selling is rapidly spreading 
throughout the major world countries, 
and aided by American finance com- 
panies is destined to increase notably 
the general level of purchasing power 
and produce a wide market for Ameri- 
can products, according to B. Hwoschin- 
sky, assistant vice-president of the Cen- 
tral Hanover Bank and Trust Company, 
writing in the current issue of Forbes. 
“Up to comparatively recently the work 
of our finance companies was confined 
to the United States,” says the banker, 
“but now with increasing knowledge of 
the foreign field and more reliable credit 
data, American companies are rapidly 
extending their operations throughout 
the world, and they will have a most 
important influence not only on the ex- 
pansion of our export trade, but also on 
the internal development of many coun- 
tries.” 
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Evansville 





Ike Rosenbaum, retail jeweler, Mount 
Vernon, Ind., and his daughter, Miss 
Charlotte Rosenbaum, have gone to New 
York where Mr. Rosenbaum will do his 
fall and winter buying. They will be 
gone two or three weeks. 

Both retail and wholesale jewelers of 
Evansville and other towns in South- 
western Indiana report there has been 
some improvement in business during 
the past week or 10 days and they are 
looking for a much better fall trade than 
last year. Reports from rural com- 
munities are of a most encouraging 
nature. Farmers have bumper crops 
and are in better shape than they were 
last fall. Country merchants say the 
trade outlook is better than it has been 
for several months past. In Evansville 
many of the large industrial plants are 
being operated on steady time and trade 
in many lines is improving a great deal. 








Los Angeles 


A. Ottis Fowler, for 10 years located 
at 5321 S. Broadway, Los Angeles, re- 
cently opened an attractive new store 
at 6512 Pacific Boulevard, Huntington 
Park, Cal. 

Nathan Feder, El Paso, Tex., is in Los 
Angeles for a fortnight, selecting mer- 
chandise for his new store at El Paso. 
The interior will be of oak with Spanish 
finish, and there will be 87 ft. of show 
windows. 

P. W. Andrews, Ingelwood, a suburb 
of Los Angeles, moved to a new location 
near his old site last Saturday. Growth 
of business, stated Mr. Andrews, necessi- 
tated a larger store and a greater stock 
of merchandise. 

F. B. Winters, for years in the em- 
ploy of J. M. Samuels, 3880 S. Western 
Ave., has purchased from Mrs. B. 
Burkett the store known as the Russell 
Gift Shop on W. Adams S&t., at Cren- 
shaw Boulevard, in the heart of a 
wealthy residential district. Mrs. Bur- 
kett sold out because of the death of 
her husband. 

Charles White, Phoenix, was a busi- 
ness visitor here last week, placing or- 
ders for the fall and holiday trade. 
C. Wheeler, of the Hege Jewelry Co., 
Phoenix, also was here last week and 
will remain a fortnight. Allen and Ray 
Brehm, of Brehm Bros., Bisbee, Ariz.; 
Alfred Williams, Needles, Cal., and Mrs. 
E. H. Black, a Winslow, Ariz., jeweler, 
were also callers at the wholesale and 
jobbing houses. 











The firm of Menapace & Young, Inc., 
installment jewelers, 416 S. Salina St., 
Syracuse, N. Y.,is now known as Young’s 
Diamonds, Inc., effective on Aug. 15, it 
has been announced by Frank Young, 
president, 
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San Francisco 


Stanley J. Beard, of Kielty & Beard, 
is visiting some of the eastern factories 
his firm represents. 

P. A. Rowe, vice-president of A. I. 
Hall & Son, who has just returned from 
a trip to southern California, is quite 
optimistic about the fall trade. 

M. H. Risard, Fairfield, Cal., jeweler, 
has sold his business to Fred T. Orput 
of the Borches jewelry firm, Napa, Cal. 
After an auction sale has beer com- 
pleted, Mr. Orput will reopen the shop 
with an entire new stock. 

Harry A. Harris is sending back good 
accounts from the San Joaquin Valley, 
where he is calling on the jewelers for 
the Robert Myers Co. Robert Myers, 
just back from the Napa Valley, ex- 
pressed satisfaction with conditions 
there. 

Howard Kennedy, of the W. B. Glid- 
den Co., representatives of the R. Wal- 
lace & Sons Mfg. Co., is taking care 
of part of P. A. Hansen’s territory on 
a fall trip. Although improving in 
health, Mr. Hansen is not sufficiently 
recovered to go on the road. Charles E. 
Fisher is in the Northwest for the 
W. B. Glidden Co. 

Jewelers calling on the trade from 
out of town include: E. A. Oppliger, 
Napa; H. Wagner, Hanford; G. Schaffer, 
Petaluma; M. F. Noack, Santa Rosa; 
W. F. Marvin, of the John Hood Co., 
Santa Rosa; Tom Monk, Sacramento; 
J. D. Bennett, San Rafael; W. Bertram, 
Marshfield, Ore.; I. Tasem, Tonopak, 
Nev., and M. Littlefield, L. J. Winter- 
mantel, Elko, Nev. 


New England 


Announcement has been made of the 
marriage of George Habgeman, 910 E. 
Fourth St., South Boston, Mass., jeweler, 
and Miss Christy A. MacPherson, 313 
Allston St., Allston, Mass. 

The New England Jewelers Golf As- 
sociation better known as the “Silver 
Putters,” will hold its annual fall out- 
ing on Sunday and Monday, Sept. 15 
and 16. The tournament will be staged 
at the Oyster Harbors Club, Osterville, 
on Cape Cod, Mass. 

Frederick W. Higgins, for 20 years a 
supervisor of engravings for the Rogers 
Silver Plate Co., died at his home, 3373 
Main St., Hartford, Conn., on Aug. 29, 
following a long illness of heart disease. 
His widow, four children, and two 
brothers survive. Mr. Higgins was 68 
years old. 

The F. T. Dowst Co., Inc., jeweler, 
Salem, Mass., has been incorporated with 
a capital stock of $50,000. There are 
500 shares of preferred stock, with par 
value of $100 each. The directors and 
officers are: President, Joseph Mannin; 
treasurer, Frederick T. Dowst, and Mar- 
garet P. Dane. ‘ 

Justice Raoul H. Beaudreau, of Marl- 
boro, Mass., recently appointed to the 
Superior Court by Governor Frank G. 
Allen, has been made receiver in bank- 
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ruptey for Alvin E. Smith, formerly in 
the jewelry business at 213 Main St., 
Marlboro. Mr. Smith in his schedules 
disclosed liabilities of $6,551 and assets 
of $1,700. 

Mrs. W. C. Williams had an extensive 
jewelry exhibit and display at the annual 
exposition and fair held at Waterville, 
Me., on Aug. 27, 28 and 29. The show- 
ing included a complete line of artistic 
rings, pins, buckles, necklaces and other 
smaller jewelry specialties. Sterling sil- 
ver rings set with a variety of stones 
were featured. 

Robert Brown, silversmith and jeweler 
identified with the trade for over 40 
years, died at his home, Tremont St., 
Rehoboth, Mass., on Aug. 29, following 
an illness of several weeks with heart 
trouble. He was a native of Scotland. 
but lived in the United States for half 
a century. Mr. Brown was 80 years old 
and retired about 10 years ago. His 
surviving relatives include four chil- 
dren, Walter S. Brown, Isaac R. Brown, 
William J. Brown and Miss Annie 
Brown; also two granddaughters. 

Joseph Eugene Gage, prominently 
identified with the silverware and jewel- 
ry business in Manchester. N. H., died 
at the Notre Dame Hospital in Man- 
chester on Aug. 27, following an opera- 
tion from which he never rallied. He 
had been in poor health for a long 
period, but was able to be about his 
duties until 10 days prior to his death. 
Mr. Gage was 49 years old. His fra- 
ternal affiliations include membership in 
the Masonic Lodge and Chapter of Rut- 
land, and of the Killington Commandery, 
Knights Templars. He was an active 
member of the South Main Street Con- 
gregational Church. Mr. Gage is sur- 
vived by his widow, mother, a sister and 
two brothers. 

The funeral of William A. Childs, pro- 
prietor of a jewelry store in the Spalding 
Block, Main St., Webster, Mass., was 
held on the afternoon of Aug. 23, with 
services by Rev. Herbert A. Lombard, 
former pastor of the First Congrega- 
tional Church of Webster. The Masonic 
burial ritual was also used in connection 
with the services. Delegates were pres- 
ent from Webster Lodge, A. F. & A. M.; 
Maanexit Lodge, I. O. O. F.; Webster 
Lodge, B. P. O. E., and the Webster- 
Dudley Business Men’s Association. All 
stores and business houses in the two 
towns were closed during the funeral 
service hours. Burial was in the fam- 
ily plot at Mt. Zion Cemetery, East 
Webster. Mr. Childs left all of his estate 
to his widow, Tkeresa Childs, who has 
also been named executrix. The estate 
is one of $7,000 in personal property, 
including the store, and $4,800 in real 
estate. Attorney Archer R. Greeley 
of Webster filed the will with the court. 








Harry B. Sheckler, who for the past 
15 years has conducted a jewelry store 
at 427 Front St., Catasauqua, Pa., has 
disposed of his present store and has 
opened a new store at 34 W. Broad St., 
Souderton, Pa. At the formal opening 
recently, souvenirs were distributed to 
all callers. 
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Pittsburgh 





An exhibition of modern trends in 
ceramics is being shown at the Carnegie 
Museum of the Carnegie Institute. The 
exhibit includes many of the best pieces 
and styles developed in Europe and in 
the United States during the last few 
years. 

J. E. King for 26 years with the Ter- 
heyden Co. has opened an office in the 
Clark building under the firm name of 
J. E. King & Son. The firm will special- 
ize in diamonds, watches and jewelry 
repairing and remodeling their head- 
quarters at 404 Clark building. 

S. H. DeRoy & Co. have added an- 
other jewelry store to their chain of 
stores. They announce the purchase of 
the store of Thad Reese, 132 Market St., 
Johnstown, which has been improved 
and brought up-to-date in the sale of 
jewelry on credit. The store bears the 
name of S. H. DeRoy & Co. 

S. H. DeRoy, president of the Na- 
tional Association of Retail Credit 
Jewelers, announces that a meeting of 
the board of directors of the association 
will be held in the Palmer House, Chi- 
cago, Oct. 13 and 14 to make prepara- 
tions for the Philadelphia convention. 
Plans are in the making to give prac- 
tical demonstrations of how jewelers 
make mistakes in buying and mistakes 
in selling. “This coming convention,” 
he says, “will be highly educational.” 








Memphis 





George Tidwell’s new store in the 
Strand Theater on S. Main St., will open 
as a retail jewelry establishment some 
time this month. 

The past week was fairly active both 
in the retail and wholesale jewelry trade 
at Memphis. Fall Buyers Week brought 
to Memphis about 1000 country mer- 
chants from seven or eight States in 
the South and Southwest. 

A. R. Erskine, of Brodnax, Inc., is 
now in New York city, working on the 
new catalog for the concern which will 
appear in October. S. H. Cayce, sales 
manager, is back home from a pleasure 
trip to New York and the East. 

J. H. Mednikow, of J. H. Mednikow 
& Co., was expected home Sunday after 
a tour of several weeks in the North- 
west. His last stop was at St. Louis. 
While away he visited Kansas, Colorado, 
Nebraska, Wyoming and Minnesota. 








Apropos of glass as a medium for 
dress and accessory decoration this com- 
ing season, a new necklace is compesed 
of little figurines in fantastic and fanci- 
ful desgns executed very beautifully in 
this medium. The figures are graduated, 
the larger ones being at the front and 
the smaller ones tapering back to the 
clasp at the nape of the neck. 
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1834” WIDE 
19” DEEP 
734” HIGH 


Has spaces for 
936 sizes and 
shapes, so you 
will be able to 
add 648 more 
sizes and shapes 
to the assort- 
ment in your 
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Good Until October Ist, 1929 


24 Dozen MIFANS Siento 


IN A 7-DRAWER CABINET (Illustrated Below ) 


FOR 24.00 CASH 


The crystals are $1.00 per dozen, therefore you pay nothing for the cabinet 




















864 boxes are 
14%x1\% and 72 
are 2% x 1%, 

the latter for 
large size glasses 


COMPLETE 
CATALOG AND 
FULL SET OF 
BOX LABELS 


of over 1200 
numbers are in- 
cluded so you 
can arrange the 
eabinet to suit 
your’ individual 
needs 






















cabinet 
Keep it on trial for 30 days and if you are not satisfied, return it and your 
money will be refunded, less carriage charges. Fill in the coupon below, 
attach money order or bank draft or check and MAIL IT TODAY. 
V. T. F. MIFANS. The pre- 
HAMMEL, RIGLANDER & CO. eminent wrist watch glass, un- 
209 West 14th Street % 
New York City, N. Y. equaled for quality because of 
Enclosed find money order, bank draft or check for which send me one of clearness of glass, correctness of 
your 24 dozen MIFAN assortments, together with cabinet for $24.00; if it » f d led 
is not satisfactory, it can be returned within 30 days and money will be size, periect edge, annealed to 
refunded, less carriage charges. the proper hardness, made by 
Name COOSCSHSHSESEHEHSSHHHEHSHEHHEESH EES HEHESHESEOH HOSE LOSES EROESCER OR EEO® artisans with years of glass grind- 
a ous See soos Be aoe eRe Ooo eh CEES Sawa hele een’ ing experience. 
; Shape. V. T. F. MIFANS 
Ne oe te Ae cence na ee BNE EE hr Ae cord aan st ae fil 
adhere to the original shape of 
I buy my tools and supplies from “TOT TET UP SREP E EY LT CECT glass used by case manufacturers, 
PLEASE FILL IN THE ABOVE LINE | thereby the appearance of the 
7a case is not distorted in any way. 
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AUTHOR’S Note—Realizing that there is a 
searcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in usé@. 

If the remarks contained in this article are 
“old stuff’? to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 


(Continued from Technical Issue of 
Aug. 1) 


QUESTION—What type of gage is most 
suitable for gaging the holes of balance 
and train jewels? 

ANSWER.—AIl jewel holes are gaged 
to size with a needle gage, which is a 
tool in common use in the watch fac- 
tories. Many repair shops have quanti- 
ties of set and unset balance and train 
jewels on hand, which are not accurately 
gaged as to hole sizes. Also, assort- 
ments of hole jewels that are put up 
are not always carefully gaged. The se- 
lection of the proper size hole jewel to 
fit a given pivot is always much easier 
accomplished if the jewels are accurate- 
ly gaged to size and arranged in conve- 
nient form. Then we may measure the 
diameter of a pivot, make the proper 
allowance for side shake and select a 
jewel hole that fits, eliminating all guess 
work. While the expert workman may 
select a hole that will fit a given pivot 
with the proper amount of side shake, 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


this is usually a matter of good judg- 
ment and mature experience, and the be- 
ginner is not always sure that such fit- 
ting is correct, but with suitable meas- 
uring tools, a pivot may be gaged and 
jewel selected that will be right. 


QUESTION—How shall we proceed to 
make the barrel of the gage? 

ANSWER.—Fig. 150 is a sectional view 
of a needle gage of simple construction 
which may be easily made by the ambi- 
tious watchmaker. The barrel may be 
made of brass rod. The dimensions are 





See 


wesw ree, 





—<RFRES 
Fig. 150 


four inches in length by one-quarter of 
an inch in diameter. The first step will 
be to accurately center a piece of rod. 
This may be readily done by means of 
the back rest or, if a back rest is not 
available, we may use rod slightly larger 
than quarter-inch, center it and then 
turn it between centers to exact quarter- 
inch. The needle end of the barrel may 
be turned down for a length of .375 to 
a diameter of .125 with the extreme end 
shaped similar to a balance staff pivot, 
leaving the pivot rather long, as it will 
be finally lapped off a bit after we drill 
the fine hole in the end to pass the 
needle. Our next step will be to drill 
through the barrel lengthwise to pass 
the plug, spindle spring, spindle and 
needle. The plug is one inch in length 
by one-eighth of an inch in diameter 
and the spindle spring will occupy a like 
space; so we may drill a hole two inches 
in length by one-eighth of an inch in 
diameter to accommodate the plug and 
spring. 

As a long hole through a piece, such 
as the barrel, may be drilled most ac- 


CIRCULAR 





curately if the piece is revolved, instead 
of the drill, we may grip the short end 
of the barrel (which we have previously 
turned down to one-eighth of an inch), 
in a wire chuck and with a small drill. 
we may center the hole and drill into 
the barrel for a short distance, then fol- 
low with the one-eighth drill and finish 
to the depth of two inches. By starting 
the hole with the small drill first, it is 
much easier to insure a centrally lo- 
cated hole; if we started right off with 
the large drill, we might possibly drill 
off to one side of the barrel, but this 
risk may be avoided by starting with the 
small drill, then completing the hole 
with the full sized drill. While drilling 
the plug hole, we may rest the drill in 
a female center in the tailstock, which 
will assist in producing a concentric 
hole. 

The spindle, which carries the needle, 
is made of steel rod, gage No. 45 in the 
Stub’s steel wire gage and is .081 in 
diameter. In drilling the hole for the 
spindle, we may use drill No. 46 in the 
twist drill gage, which is also .081 in 
diameter. As a rule, any drill will pro- 
duce a hole slightly larger than its indi- 
cated size, which is desirable in this 
case, as we wish a free fit for the 
spindle. 

As the hole for the spindle should be 
concentric with the plug hole, we may 
insure this condition by selecting a piece 
of straight drill rod that will fit closely 
inside the plug hole which we have just 
drilled. This rod may be turned down 
to .081 in diameter and about one-quar- 
ter of an inch in length. It is then 
hardened and ground fiat on the sides 
and lips to produce a flat drill. This 
will form a counterbore that may be 
used to start the hole for the spindle, so 
it will be concentric with the plug hole. 
Then we may follow with the regular 
drill, No. 46, and complete the full 
length of the spindle hole, which should 
be drilled as near as possible to the end 
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Prices—Lentille-Chevee 3 Gross Assortment $27.00; 
Fancy Crystals $12.00 Per Gross 





STANDARD UNBREAKABLE WATCH CRYSTALS, INC. 
71 Nassau Street - - - = - = = = = = «= «+ New York, N. Y. 


WHOLESALE DISTRIBUTORS 
PENNANT WATCH SUPPLY CORP., 119 FULTON ST., NEW YORK 











There is no element of doubt about taking a course at BRADLEY. 
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of the barrel without actually cutting 
through. 

Our next step will be to drill the hole 
for the needle to pass through, in the 
extreme end of the barrel. As this hole 
is simply a loose fit for the large end 
of the needle, we may use a drill about 
.010 in diameter for this purpose. If 
the center hole in the needle end of the 
barrel has been carefully retained, we 
may easily drill through this short dis- 
tance and produce a hole that will be 
concentric with the spindle hole. 

With the drilling completed, we may 
dress out the short, flat space at the end 
of the barrel, on which the divisions of 
the scale will be marked. The scale on 
this gage will show divisions of 1 mm., 
each division indicating .01 mm. and 
the complete scale will indicate sizes 
from .05 mm. to .20 mm. As this will 
require a scale length of 15 mm. we may 
add 5 mm. to allow a slight margin at 
each end of the scale, which will be a 
length of 20 mm. to be cut or dressed 
out as shown in Fig. 150. This metal 
may be removed with a flat file and the 
final surface produced while the barrel 
is held between centers in the lathe and 
with the file passing over the filing fix- 
ture or T-rest. The cut should be just 
of sufficient depth to cut through the 
spindle hole and the surface should be 
finally stoned quite smooth in order to 
show the scale divisions and figures to 
the best advantage. 

QuESTION—How shall we proceed to 
make the plug and spindle spring? 

ANSWER.—The plug is simply a piece 
of brass rod one inch in length, turned 
down to fit well inside the end of the 
barrel. A close fit is desirable, so that 
the plug may be pushed into the end of 
the barrel and not drop out easily. It 
may be secured with a small set screw 
if desired, but this is unnecessary if a 
close fit is obtained. The small cap on 
the end of the plug may be knurled to 
produce a finished end. 

The spindle spring should be made of 
very light wire; very little pressure is 
required to hold the spindle against the 
end of the barrel. The spring may easily 
be made of hairspring wire, by straight- 
ening out a small hairspring and then 
making a coil spring as shown in Fig. 
150. This may be readily done by wind- 
ing the wire on a rod of the same diam- 
eter as the spindle. After winding and 
releasing the spring, it will uncoil suf- 
ficiently to make a loose fit over the 
spindle. 

(To be continued) 








Elliott Jerry, a Negro and escaped 
convict from the Aiken County chain 
gang, was recently caught in the act of 
entering the jewelry store of E. S. Cope- 
land at Batesburg, S. C., by Night 
Policeman G. L. Fink. As the officer 


was making his usual round he heard a 
crash and looking closely saw a man 
standing close to the wall of the jewelry 
store. Without loss of time the officer 
rushed across the street,- covered the 
Negro with his gun and then arrested 
him. 
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Facts About Sundials 


Now Used Largely for Decorative Purposes 


Early Sundials 


NE of the earliest methods of deter- 

mining time was by observing the 
position of the shadow cast by an object 
placed in the sunshine. As the day ad- 
vances the position of the shadow 
changes and its position at any instant 
gives a rough indication of the time. 
The relative length of the shadow at 
mid-day can also be used to indicate the 
season of the year. It is thought that 
the great pyramids of Egypt were built 
for the purpose of indicating the time 
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of day and the progress of the seasons. 

The sundial, in its usual form, con- 
sists of two essential parts, a straight 
edged indicator or gnomon, for casting 
a shadow, and a suitably graduated dial 
on which the shadow is cast. 

Sundials indicate true local sun time 
which differs from mean solar time by 
varying amounts throughout the year. 
It is therefore necessary to apply to 
indications of a sundial a variable cor- 
rection known as the equation of time. 
It is also necessary to apply a further 
correction because of the fact that in 
most localities standard time, rather 
than local time, is used. This correction 
is constant and depends upon the differ- 
ence in time, or longitude, of the stand- 
ard meridian of the time zone in which 
the sundial is to be located and that of 
the particular place of location. This 
correction can be calculated on the basis 
of 15° longitude difference being equiv- 
alent to a time difference of one hour. 


HE standard meridians of the vari- 

ous time zones of the United States 
are as follows: Eastern, 75th; central, 
90th; mountain, 105th; Pacific, 120th. 
The longitude and time correction for 
any given locality can be obtained from 
any map on which longitudes are ac- 
curately shown. 

Today sundials are used largely for 
decorative purposes in gardens or on 
lawns, and many inquiries have reached 


From pamphlet issued by United States 
Bureau of Standards, Washington, D. C. 





the Bureau of Standards regarding the 
construction and erection of such dials. 
To meet this demand for information 
a partial list of reliable references on 
sundials is given below. There is also 
a table showing the equation of time 
corrections throughout the year to the 
nearest half minute and a drawing 
showing a layout for a sundial. 


References on Sundials 


The following are the oldest known 
books on sundials: 

1. Vitruvius, “De Architectura” 

2. Ptolemy, “Almagest” 

The following treat of sundials in 
general and are all later than 1875: 

3. Britten, F. J., “Old Clocks and 
Watches and Their Makers,” (Pages 5-9 
treat of sundials) London, 1922. 

4. Dawbarn, “The Sundial,” London, 
1891. 

5. Dyer, Walter A., “Sundials in Mod- 
ern Gardens,” Country Life in America, 
March, 1906. 

6. Earle, Alice Morse, “Sundials and 
Roses of Yesterday,” New York, 1902. 

7. Gatty, Mrs. Alfred, “The Book of 
Sundials,” London, 1889. 

8. Henslow, Thomas Geoffrey Wall, 
“Ye Sundial Booke,” London, 1914. 

9. Hogg, Warrington, “The Book of 


Old Sundials—Their Mottoes,’” London, 
1917. 
10. Jacoby, Harold, “Astronomy,” 


New York, 1913. 

11. Spackman, Henry Spencer, “The 
Timepiece of Shadows, A History of the 
Sundial,” New York, 1895. 

The following contain many mottoes 
which have been used on sundials: 

12. Hyatt, Alfred H., “Book of Sun- 
dial Mottoes,”’ London, 1903. 

13. Rawlings, Alfred, “Book of Sun- 
dials and Their Mottoes,” 1915. 

14. Spackman, Henry Spencer, “The 
Timepiece of Shadows.” 

The following deal with the construc- 
tion of sundials: 

15. Brown, F. Willard, “A Simple 
Method of Laying Out a Sundial,” 
Scientific American, Vol. 101, p. 355. 

16. Crehore, A. C., “A Scientific Elu- 
cidation of Sundials,” JEWELERS’ CIrR- 
CULAR, June 5-26, 1907. 

17. Heath, Charles, “How to Make a 
Horizontal Sundial,” The Keystone, 
Feb. 15, 1912. 

18. Hirsberg, Leonard K., “A Pocket 
Sundial,” Scientific American, Aug. 10, 
1912. 

19. Jacoby, Harold, “Practical Talks 
by an Astronomer,” (Pages 69-80), 
New York, 1902. 

20. Mitchell, J. E., “How to Lay Out 
a Sundial,” The Keystone, April, 1911. 

21. Pettit, Edison, “A Method of 
Finding the Meridian by Shadows and 
Mechanically Graduating a Sundial,” 
The Keystone, January, 1911. 

22. Reinecke, H., “Sundials that Beau- 
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Insist on the K & PD Trademark 


IT SIGNIFIES 
Quality—Precision—Reputation 
The K & D Trademark— 


Stamped on the bottom of every Staking Tool Frame guarantees 
efficient workmanship. Moreover it is a protection to the user 
and those who discriminate. 


Look for it— 
The deserved popularity of K & D Staking Tools has encouraged 
imitations. Reject Staking Tools with frames and boxes that look 
like the K & D for this similarity is only superficial. 


Reject Substitutes— 
Remember that the K & D trade mark has signified the Highest 
Quality in Staking Tools for over thirty years. 


For Sale by all Jobbers 


PENNANT WATCH SUPPLY CORP. 
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tify the Landscape,” JEWELERS’ CIR- 


CULAR, June 30, 1909. 

23. Spackman, “The 
Shadows.” 

24. “Sundials and Dialing,” American 
Jeweler, July, 1917. 

The following is the most reliable 
table for the equation of time: 


Timepiece of 
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Astronomer Talks on Time 


CCORDING to Dr. Arthur W. Good- 
speed, of the faculty of the Univer- 
sity of Pennsylvania and secretary of 
the American Philosophical Society, 
founded by Benjamin Franklin here, the 
absolutely perfect watch or clock simply 
isn’t. 
























































25. The American Ephemeris and Dr. Goodspeed was asked: “Do our 
pa | | | | | | 
Day’ of | | | | | | 
ifonth Jan.| Feb.| Mar.| Apr.| May June | a0 aie | Sept, Dec. | 
1 | +3% |'+198| +124] +4 -3 | +33) +6 - | -11 | 
2 +4 | +14 | +124] +34] -3 | -25] +4] +6 | 0 | -10% | 
3 +45 | +14 | +12 +35 -3 -2 +4 +6 | = | ; 10 
4 +5 +14 | +12 +3 -34| -2 +4 +6 -1 | >| -10 | 
5 | +5 | +14 | +113] +3 -35| -2 +44, 46 ! -1 | ; - 9 | 
6 | +6 +14 | +113] +25) -35| -15] +43) +46 | -16 |} -9 | 
7 | +65 | +143| +11 +24} -3t| -15| +44, +53] -2 | - oF | 
8 | +6% | +243) +11 +2 -34| -1 +5 +534 -2 | -8 | 
9 | +7 +144| +103 +17 -35| -1 +5 +541 -2t |} - 7 | 
10 +7& | +144] +103] +13) -35] -1 | +5 +54 | -3 | -% | 
11 +8 +144 +10 + | -4 +, +5 +5 | -3+ | i, | 
12 +6h | +146 | +10 | +1 | -4 + | 45h] 45 | -38| | ~6h | 
13. | +0d | +145] 4 93] +3 | -4 | -b | +5B) 46] -4 ‘Ga ee 
14 | +9 | sah] + 98] + | -4 |_0| 458) 443 | ~45 | |= 8 | 
15 | +% | +144) +9 _0 -4 0 +54 | -45 | ;- 5 | 
16 |t10 | 44 {+9 |] 0 | -4 | +e | | | -5 | - 4 
17 |+10 | +14 | + 6B] -> | -4 | +3 | 46] | -55] | - 4& 
18 | +103 | 4 | +8 - 4 | +1 | | 4 | -52] | - 3 | 
19 /+11 | +14 | +6 | -1 | -3F/ +1 | 48] +S] -6 | }- 3 | 
20 |411 | 414 [+ 7] -1 | -3B| 41. | 46 | 433) -64 1 | - 2b | 
21 | tlle | +14. | + 7] -15] -33 | +15) +6 | +3 | -7 | }-2 | 
22 «| +116 | 4135 / + 7 -13} -35| +1 +65] +3 “7 | ie | 
23 | 412 | +138| + 6h] -15| -3h| +2 | 46h] 42h) -73 | a 
22 |+12 | 4134 | + GS] -2 -35 | +2 +65) 422) -8 | | -~4 
25 | +125 | 113 | +6 -2 -3} | +25 | +#65| +2 | -8 | © ali 
26 |4+12 | 3 | +6 | -2 | -3 | +24| +6 +2 | -82 | | +4 
27 | 413 | H3 | +5h] -2b] -3 | +3 | 46g] HB] -9 | eet 
28 «(+13 | neti +5 | -2b| -3 | +3 | +65] HS! -9 | | +13 
29 | +13 | }+5 | -2| -3 | +3 | +66| 1 | -93| | +2 
30 +135 | |}+ah | -3 | -28 | +33 | +65] 41 =| -10 | +2 
31 _| +19) [oa | | bl | et] | [+3 
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Values to be added to sundial’s r 


Nautical Almanac, prepared by the U. 
S. Naval Observatory. 


Equation of Time 


The values given above are to be added 
algebraically to the reading of the sun- 
dial to obtain mean solar time. Values 
are given to the nearest half minute. 








Drier for Watch Parts 


HE most satisfactory drier for watch 

parts is fine boxwood sawdust, which 
should be passed through a 30 mesh 
sieve to remove the coarse particles. 
The sawdust may be placed in a metal 
pan and kept warm, either in a regular 
steam bath or a small pot of any kind 
that will hold the pan. On a small 
seale, a tea-kettle is good, as it may be 
kept filled with water and just enough 
heat applied to keep the pan of sawdust 
hot at all times and ready for use. 
Denatured alcohol is quite satisfactory, 
providing you use the No. 5 formula. 
This is denatured with acetone and will 
not injure your watch parts. You can 
also get a permit from your prohibition 
agent which will enable you to buy grain 
alcohol. This writer is not very keen 
about a permit as it means being both- 
ered by dry agents at various times. 





eading to get mean solar time 
watches keep good time? And how do 
we know that they keep good time?” 

He answers that there is no such thing 
as the absolutely perfect timekeeper. 
Even the sun, regarded by astronomers, 
horologists and other scientists as the 
most dependable of all the stellar bodies, 
including the earth, as timekeepers, is 
subject to variations, while mechanical 
time measuring devices have the same 
fault. 

Scientifically, Dr. Goodspeed defines 
time as “our perception of the sequence 
of events measured by the regular re- 
currence of some phenomenon.” It was 
noted long ago, he adds, that the se- 
quence of night and day was such that 
apparently equal times were required 
for the passage of a whole day from 
noon to noon. He traces the history of 
clocks and watches from the sun dial, 
the water clock, graduated candles, the 
discovery of the pendulum principle and 
other events in horology and adds: 

“Accurate and useful as watches and 
clocks are, they are only secondary 
standards of time. For our primary or 
basic standards of time we must have 
some invariable clock that never runs 


fast, is never slow and is beyond all pos- 
sibility of being affected by the human 
equation. 

“Actually the primary standard, the 
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father of all clocks, must be some astro- 
nomical datum. We can use the motion 
of the earth around its axis, which we 
call the day, or we can use the motion 
of the moon around the earth, which we 
call the months. We may also use the 
motion of the earth around the sun 
which we call the year. 

“The year used for chronological reck- 
oning is 365 days, five hours, 48 min- 
utes and 45% seconds; the month is 29 
days, 12 hours, 44 minutes and three 
seconds. 

“These are average values. If they 
were consistently the same we might be 
certain that all three are constant and 
correct. But unforunately these three 
‘master clocks’ do not agree. 

“The moon, the sun and the earth do 
not agree absolutely. Which is correct? 
Our decision is influenced by several con- 
siderations which can most accurately 
be observed, which runs most accurate- 
ly, that is to say, which approximates 
most closely to isolated simple phenom- 
ena of which we know the laws. 

“The standard for ages has been the 
rotating earth. Its time is called astro- 
nomical time. Other heavenly bodies 
should give the same time and the value 
for the month and year, expressed as 
days and fractions of days, should re- 
main constant throughout the ages. But 
they have not so remained. 

“Halley, after whom was named the 
famous comet, discovered that the month 
measured in astronomical time is getting 
shorter. This may mean that the day 
is getting longer. 

“In 250,000,000 years the month will 
be a full day shorter. At present it is 
becoming 1/33 of a second shorter each 
century. 

“Tidal friction can retard but not ac- 
celerate the motion of the earth and it 
will affect the moon equally with the 
earth. 

“We have thus a provisional explana- 
tion of the accuracy of the earth as a 
clock. It is slowing up due to tidal fric- 
tion and it is suffering certain irregu- 
larities due to changes of distribution of 
mass within the earth or to changes in 
shape. 

“The sun remains our most accurate 
clock. 

“Accurate as our mechanical clocks 
are, they cannot be used as primary 
standards because they vary with the 
force of gravity which is subject to fluc- 
tuations much of the same order of mag- 
nitude as the fluctuations of mass which 
cause the known variations in astro- 
nomical time.” 

Hereafter any 
arm his most critical 
patron by simply 
speed’s analysis. 


dis- 
or fault-finding 
quoting Dr. Good- 


watchmaker can 








Incorporation papers have _ been 
granted to the Jewel Shop, Ine. of Con- 
cord, N. C. The firm will engage in the 
retail jewelry business, having an au- 
thorized capital stock of $10,000 and 
subscribed stock of $1,300. E. D. Pink, 
Mrs. Brice J. Willeford and N. T. Dea- 
ton, Jr., are the incorporators. 
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n _ HOOVER & STRONG, Inc. 


i « Metallurgists ~ 
S weeps! : 


OFFICE AND WorkKS, 119 West TUPPER STREET. 
BUFFALO, N-Y., U.S.A, 

| eh) buy sweeps and waste 

| materials ona just val- 

uation of their worth. 
Assaying and refining 
are done under exact- 
ing conditions, with 
adequate facilities 
and by technically 

trained men. 


























From ALABAMA comes a letter 
which presents a reason why you 
ought to trade with H. & S.: 


“Please send one oz. 20K White 
Gold, three dwt. 18K white solder. 
Your White Gold and solder is 
the best I have ever used. Your 
refining service, too.” 




















We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “it’s the 
Amount of the Check that Counts.” 






| The S.S. WHITE DENTAL MEG. CO. 


Industrial Division 
152 West 42d St. New York, N.Y. 











Established in 1844 Member of J. B. of T. 











| HAVE YOU USED OUR SOLDERS AND ALLOYS? 


i ee 


























Tae RRR eRe Se eB! BO HANDY & HARMAN 



































































: Jewelers : NYES (IL 
: ep | for 50 years the Standard Lubricant 
.. WwW ‘4 " for Watches and Clocks 

: andother % | Buy of Your Jobber 
> “Waste = 

S Refimed § | Soldering and Metting 
" pany te = | Torit Apparatus! 

“. Handy & Harman, Bridgeport, Conn. sence 

-- fetes a i and Complete Outfits 

. " “ote 

-: 4." OXYGEN and AIR REGULATORS 
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Workshop Notes aud Queries 


QUESTION No. 4231—Elimination of 
Scale in Hardening Steel.—Please give 
me a formula for tempering acid for 
steel, which, in the process of tempering, 
removes the flakes. For instance, if I 
temper steel in water, a flaky substance 
is left on the steel. I want a formula to 
use for tempering steel that will not 
leave this flaky substance.—D. E. N. 

ANSWER.—While we understand your 
requirements, at the same time your 
question is not stated explicitly. Hard- 
ening and tempering steel are two sep- 
arate operations. Hardening consists of 
heating the steel to a cherry-red and 
quenching in a cooling medium, such as 
water, oil, etc. Tempering consists of 
heating the hardened steel to reduce the 
hardness for various purposes, and such 
temperatures range from 430 degrees 
for a light straw to 630 degrees for a 
blue-green, and within this range of 200 
degrees any desired hardness may be ob- 
tained. Scale will form on unprotected 
steel while hardening, but does not form 


on clean steel while tempering. In your 


case, we assume that you desire a sub- 
stance that will prevent the formation 
of scale while hardening steel. This 
may be readily attained by coating the 
cleaned steel with soap. The most effi- 
cient method of applying the soap con- 
sists of preparing a cup of soft soap, 
which may be readily done by cutting 
about an ounce of fine shavings of Ivory 
soap into a quarter pint of water and 
boiling until a thick paste is obtained 
on cooling. With the soap in this condi- 
tion, we may dip the cleaned steel in the 
soap paste and heat it gradually until 
the soap melts and forms a complete 
coating over the surface of the steel. 
Then we may heat the steel to a cherry- 
red and quench in cold water. If this 
method is properly followed, there will 
be litt'e or no seale form on the surface 
of the steel, and the steel, after being 
hardened in this manner, should as- 
sume an even, gray color. If there should 
be a slight amount of scale after this 
treatment, it may be readily removed 
by placing the steel in a pickle of hydro- 
chloric acid, which consists of hydro- 
chloric acid, 1 part, and water, nine 
parts. A few moments in the pickle will 
remove all discoloration and produce 
a smooth, gray color on the steel. 


QUESTION No. 4232—Cleaning Metal 
Watch Dials—IJ wish to know how to 
clean a metal watch dial without injur- 
ing the figures. Is there any way to 
clean radio figures and to remove the 
rust from enamel dials?—G. H. S. 

ANSWER.—If the figures are painted 
in with hard enamel and then fired, such 








a dial may be dipped in a cyanide solu- 
tion (one ounce sodium cyanide and one 
quart of water), then washed with a 
soft brush and soap, rinsed in clean wa- 
ter and dried with a soft clean cloth. 
But if the figures are painted in with 
soft enamel, which is the case with some 
of the cheap, imported watches, you can- 
not safely follow this method, as the 
cyanide is a strong base and will remove 
the figures in a very short time. You 
can easily determine if the figures are 
soft enamel by touching them with a 
sharp pegwood point and observing the 
action with your glass. The soft enamel 
will readily loosen when a pegwood is 
rubbed on the surface, and you will not 
need to injure a figure noticeably in 
order to determine the material. Hard 
enamel figures will not loosen up with 
this treatment, so you may easily dis- 
tinguish between the two by careful ex- 
amination. Dials with soft enamel fig- 
ures cannot be cleaned very satisfac- 
torily, although a soft hand-buff, slight- 
ly moistened with benzine, may be used 
to clean the dial, avoiding the figures as 
much as possible. 

Luminous figures may be cleaned 
slightly with the soft hand-buff, mois- 
tened with benzine, but there is always 
a risk of removing such figures entirely, 
especially from an enamel dial. Better 
let good enough alone. 

Rust does not form on enamel dials 
unless steel has come in contact with 
the dial. In such cases, rust or any dirt 
which has formed on the enamel dial 
may be readily removed by dipping in a 
solution of dilute hydrochloric acid, then 
thoroughly washing with soap and soda 
to remove all traces of the acid. Final- 
ly, rinse in clean water and dry with a 
soft, clean cloth. This treatment may be 
applied only to enamel! dials. 


QUESTION No. 4233—An assortment.— 
No. 1. What proportions of gold and 
silver do I melt together for green-gold 
casting? No. 2. Is it possible to explain 
how to throw up a prong on the white 
gold box or basket ring mounting? What 
is the best method in preparing the seat 
for the diamond in such mountings, 
drills or reamers? Millers don’t seem to 
cut quickly.—J. H. C. 

ANSWER.—No. 1. An alloy of 17 parts 
gold and 7 parts silver, 18 parts gold 
and 6 parts silver, or 19 parts gold and 
5 parts silver, will preduce green-gold. 
Each of the above mixtures gives a dis- 
tinct shade of green, and we would sug- 
gest that you make up a small sample 
of each and then select the shade which 
appeals to you. No. 2. In setting stones 
in a box mounting with milgrain border, 
the first step is to cut a seat for the 
stone. For this purpose we may uSe a 
rather coarse, 15 degree taper reamer 
and ream out the bulk of the metal, leav- 
ing enough metal for a substantial seat 
for the stone. Then we select a reamer 
slightly smaller in size than the stone 
and of about the same taper as the un- 
derside of the stone. With this reamer 
we may mill the seat for the stone. Good 
judgment must be used in milling the 
seat to the proper depth in order to 
have sufficient stock for forming a suit- 
ably sized bead or prong to turn over 
the stone. Drills are not suitable for 
cutting stone seats, as the operation 
cannot be as readily controlled as with 
millers; if a twist drill is used, it often 
will draw into the top and quickly ruin 
it, especially with a thin top. Fine mil- 
lers are not very suitable, as they dull 
too quickly. A coarse-toothed miller is 
best to use on white gold, as the chips 
are thrown out more readily. It will be 
observed that we selected a miller slight- 
ly smaller in size than the stone; then, 
with a narrow, round-bottom graver, we 
may proceed to cut out a groove in the 
seat which will allow the stone to snap 
in place in the same manner as we snap 
a glass into a watch bezel. However, 
the stone should not be snapped into the 
seat until the bead is formed ready for 
turning over the stone. To form this 
bead, we may use a knife-edge graver 
and cut a V in each corner of the top. 
This V is also undercut in such a man- 
ner that, when completed, it may readily 
be thrown up and over the edge of the 
stone. When all of the beads have been 
formed, then we may trim out the seat 
again with the round-bottom graver and 
snap the stone into the seat. Then, 
with a larger round-bottom  graver, 





(Continued on page 181 ) 
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Hard Maple Top 
Work Benches 


metal bottom pans and drawers, filing pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 


LEIMAN BROS. 


REVERSIBLE WORK BENCH 
PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 


It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 


Saeae Po SE LEIMAN BROS. mM seen ag eae ge Ba Tatts Mig Dene 


Add our Workshop to Your Business... © 


. . . and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 


We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


Our work costs no more than you have been paying for ordinary work— 


BECKER-HECKMAN COMPANY sicrstuee CHICAGO 





























The top is the same front and rear, so 
that the bench is really two benches in one. 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 


Every worthwhile shop, large or small, 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 






























Do your own | py HOTEL VICTORIA we 


Refining— Newbury at Dartmouth Street 
Copley Square, Boston, Mass. 





and do it right. 


Ask for free 24-page Quiet, refined and homelike. In the heart 
booklet that describes 


> Sake Eeeteieiions én of the Back Bay. Telephone in every suite. 

refining precious metal (Rates $2.50 per day and upwards.) The 
wastes. : ° 

Victoria has been noted for many years for 

: Sam W. Hoke its unexcelled cuisine. Its Restaurant and 

Jewelers Technical Grill are features unique in themselves. 
© Theres buried rreasure sone te. 
in Your Shop - fee om LOUIS P. LaFRANCHE, Proprietor 

















ARTHUR T. HAGSTOZ The e ° 
T. B. HAGSTOZ & SON Ma rapranasy- yeni 





ber 0. It i dditi 
GOLD, SILVER and PLATINUM “safle eg — 
Refiners and Assayers The Lion Safety Pin Clutch Co. 


709 Sansom Street, Philadelphia 20 W. 22nd St., New York Pat. May 25, 1920 
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United States Patents 


Issue of Aug. 27, 1929 


1,726,333. PICTURE MOUNTING FOR 
JEWELRY. Leo Baum, Brooklyn, N. Y.; 
Alexander Russell Bond, executor of said 
Leo Baum, deceased. Filed July 23, 
1927. Ser. 207,936. 6 claims. 

A picture frame for use in jewelry, com- 
prising a frame member centrally ape *rtured 
to expose a picture, said member being 





formed with underturned ends to provide 
guides in which a picture may slide and be- 
ing further formed with a lug at one side 
and a latch at the other side adapted for 
securing the frame member to a base. 


1,726,237. POCKET CIGAR LIGHTER = 


MOND TT. PATNAUDE, Providence, R. 
assignor, by mesne assignments, to Clark 
Lighter Co., Inc., North Attleboro, Mass. 
Filed Nov. 26, 1927. Ser. 235,811. 3 
claims. 
A combination as described for use on 
cigarette lighters comprising a flint tube hav- 
ing an enlarged end, a spark wheel in said 





enlarged head, and a thumb wheel, said 
spark wheel and thumb wheel being jour- 
naled for conjoint rotation on said flint tube 
and in planes at an oblique angle with the 
axis of the flint tube. 


DESIGNS 


79,277. FINGER RING. CHRISTIAN R 
BLANCARD, New York, assignor to Blan- 





card & Co., Inc., New York. Filed June 
3, 1929. Ser. 31,513. Term of patent 
3% years. 


79,278. FINGER RING: CHRISTIAN R. 
BLANCARD, New York, assignor to Blan- 
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" ANALOGOUS NATURE. 





ic Lamp Works, New York. 


, Ohio, assignor to The 


























Gruen Watch Co., 
‘ 19: 


GRUEN, Cincinnati, 


, assignor to The 
Gruen Watch Co., i i 





























May 20, 1929. Ser. 31,306. Term of 

















patent 7 years. 


Workshop Notes 


(Continued from page 179) 








which has been ground to rather a blunt 
point, we may proceed to force the bead 
up and over the edge of the stone. All 
of this work should be observed with a 
glass and care must be used in turning 
the bead over the stone, as breakage 
may ensue if too much force is applied. 
When all cf the beads have been turned 
over the edge of the stone, then we may 
use a suitably sized beader to round out 
the top and make the beads of uniform 
appearance. 

Our next step will be to trim the 
edges and prepare them for milgraining. 
This may be done with a square graver, 
making a straight cut parallel with each 
side of the top and bringing each cut up 
to a sharp corner. Where space re- 
quires two rows of milgrain border, we 
must cut out a second row with the 
square graver, terminating it also with 
a sharp corner. 

When the top has been properly pre- 
pared in this manner, then we may 
select a milgraining tool of suitable bead 
and proceed to milgrain each of the 
sharp corners which we prepared with 
the square graver. 

The final operation, after milgraining, 
will be to go over the top with a stifl 
bristle, lathe brush and rouge, which 
will brighten up all of the cuts and 
beads. However, this does not mean 
much polishing, but merely enough to 
brighten and remove any small burrs, 
etc. Then the ring may be thoroughly 
washed, rinsed and dried in hot sawdust. 

After cleaning the ring, it should be 
examined very carefully with a strong 
glass to determine if each bead is ac- 
tually turned over the edge of the stone. 
The beads will hold any stone securely, 
but we must be quite sure that each 
bead is actually turned over the edge 
of the stone. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
es part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 














Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
einimum charge, 50c. 








STENOGRAPHERS, bookkeepers, typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 

experience dii smonds, 

retail. Address ‘“S., 

Circular. 


Ww he ss traveling position 
watch house. Address 
Jewelers’ Circular. 





SAL E 23M AN, 15 
watc hes and 
3162 care 

Ss AL Es SM AN, single. 
with diamond or 
vn | 3163,” care 


years’ 
jewelry, 
Jewelers’ 








HIGH CLASS ENGRAVER would like to 
make a change; retail store preferred. Ad- 
dress “J., 3186,’’ care Jewelers’ Circular. 





open for 
references ; 
3120,”" care 





well ~ experienced, 
manufacturer’s line; best of 
will travel. Address “S., 
Jewelers’ Circular. 


SALESMAN, 





JEWELER AND DIAMOND SETTER, 14 
years’ experience on all classes of work; 
references. Address “K., 2859,” care 
Jewelers’ Circular. 

ENGRAVER, watchmaker, combination, 
high grade American store, New York State 








or adjoining; long experience, best refer- 
ence. Hervieux, North Fair Haven, N. Y. 
FIRST CLASS on jewelry repairs and en- 


Address A. 
Jeweler, 712 


also set stones. 
care Tschabold, 
Texas. 


graving, 
Kitchens, 
St., Wichita Falls, 


8th 


and diamond 
steady posi- 
2519 West 





JEWELER, 
class, wishes a 
$50. E. Johansen, 
Chicago. 


ENG R: AV E R, 
setter, first 
tion; salary 
North Ave., 

You NG MAN, watchmaker and salesman, 

married, desires position with reliable con- 

cern; Connecticut preferred. Address “A., 

_ 3132," care Jewelers’ Circular. 
unusual 

thoroughly 
like to get 

3146,” care Jewelers’ 





opportunity to link 
capable enameler. 
connected? Ad- 
Circular. 





EN ENAME L ER; 

with 
you 

“E., 


up 
Would 
dress 








YOUNG MAN, 23. six years’ experience in 
the jewelry and watch line, desire any 
position open. Address “Q.. 3161,” care 


Circular. 


Jewelers’ 





experienced 


YOUNG MAN, age 23, single, 
diamond setter (5 years) and retail jewelry 
clerk: best of references, willing to travel. 
M. Wolf, 35 W. 125th St.. New York 








YOUNG 


MAN, eight years’ experience 
wishes to connect with wholesale jewelry 
and novelty house. Address “V 3004 
care Jewelers’ Circular. 

HUB AND DIE CUTTER, expert, artistic 
and accurate, wishes permanent position 
or will do work at home Address ‘ 


3180,” care Jewelers’ Circular. 





CAPABLE MAN desires connection with 





reputable concern; 25 years’ experience as 
manager and salesman ; A-1 reference 
Address “K., 31 88,’ care Jewelers’ Circular. 
ENGRAVER, first class general letter and 
up to date monogram also heraldic work 
on gold and silver; $60; best references 
Address “D., 3181,” care Jewelers’ Circula1 








FIRST CLASS WATCHMAKER, plain e1 
graver, graduate Bowman Technical Sx 


hool, 


single, 15 years’ experience; $35 per week 
to start. Milton Miller, New London, N. C 





YOU NG LADY WISHES POSITION with 
watch house; experienced in t: aking charge 
of repairs or stock. Address ‘ 3200,” 


care Jewelers’ Circular. 
DIAMOND SETTER, first class, on _ fine 
platinum work and fancy stones, wishes 


position; best of references. Address “‘Z., 


3205,” care Jewelers’ Circular. 





FOR Eb MAN I DE SIRES CONNECTION with 





reliable concern; experienced ring manu 
facturing; excellent references. Address 
“X., 3177,” care Jewelers’ Circular 
HUBCUTTER, also “designer of gold and 
platinum jewelry of most modern chat 
acter, expert on rings, desires position 
Address “V., 31% 70,” care Jewelers’ Circular 
Ww ATC HM: AKE R, over 30 years’ experience, 


accustomed to doing high class work, can 





do plain engraving, part or full time. Ad 
dress “B., 3207,” care Jewelers’ Circular 

FIRST CLASS America an watchmaker, all 
makes and sizes, age 40, 20 years’ experi- 
ence, single, go anywhere, will work two 
weeks, you set salary. L. R. Bryant, N. 
Reading, Mass. 

YOUNG MAN, several. years’ experience in 


wholesale jewelry business as manager and 
salesman, desires to connect with either a 
jobber or manufacturer. Address “F., 
3024,”’ care Jewelers’ Circular. 


COLLECTOR AND INVESTIGATOR desires 
position with reliable credit house; 18 
years’ experience; A-1 reference ; employe dd 








now; has own car. Address “L., 3113,’ 
care Jewelers’ Circular. 

SALESMAN, well experienced, open fo 
manufacturer’s line; watch cases and 
wristlets of every description preferred: 
best of references. Address “Q., 3119,” 


care Jewelers’ Circular. 











EXPERIENCED MAN wishes position in 
jewelry store, small town preferred, cap- 
able taking charge; competent general 
assistant, mechanic, salesman; reliable; 
references. Box 578, Norwalk, Conn. 

BOOKKEEPER-STENOGRAPHER, execu- 
tive ability, competent to take complete 
charge of office, all details; six years with 
diamond references. Address 


concern ; 

“N., 3122,” care Jewelers’ Circular. 

YOUNG MAN, 20 years of age, 22 months at 
bench, high school graduate, good appear- 
ance, wishes position with future, under 
good watchmaker. R. A. MecLees, Jr., 
Walhalla, S. 


POLISHER AND PLATER with 
experience, all grades jewelry includ 
fine platinum work; reasonable pay. Ad 
dress “Circular, 156,” 1104 Heyworth Bldg 
_ Chicago. 








years of 


Ing 


CREDIT STORE MANAGER, age 34, 
married ; accountant-credits-collections- 
sales; open for proposition; available 
immediately. Address “Circular, 153,” 
1104 Heyworth Bldg., Chicago, Ill. 











HIGH GRADE WATCHMAKER, 
on all makes, sizes and grades, 
experience, desires change to 
position. Address “Y., 3009,” 
ers’ Circular. 


competent 

20 years’ 
permanent 
care Jewel- 





LADY, seven years’ experience in 
jewelry store, wishes permanent 
reliable and conscientious worker 

best of references. Address 
eare Jewelers’ Circular. 


YOUNG 
retail 
position ; 
can furnish 
“P., 3129,” 





WATCHMAKER, 15 years’ experience, all 
grades and Swiss wrist watches; can take 
in and deliver, etc.; selling experience ; 
steady work only; A-1 references. Ad- 
dress “E., 2848,” care Jewelers’ Circular. 














YOUNG LADY, BOOKKEEPER, thoroughly 
experienced to handle complete set of 
books, trial balances, etc. ; employed at 
present. Address “G., 3149,’’ care Jewelers’ 
Circular. 


YOUNG LADY - wishes» a position : 
tious worker, have had five years’ 


conscien- 
experi- 


ence in order department in wholesale 
jewelry house. Address “K., 3152,’ care 
Jewelers’ Circular. 


WATCH, CLOCK AND | JE IWELRY repairer, 
married, 29 years old, 10 years’ experience, 
would like a position in Ohio or Michigan ; 





best of reference. Address “C., 3135,” care 
Jewelers’ Circular. 
ASSISTANT WATCHMAKER and_ clock- 


maker, young man, 23, selling experience, 
A-1 reference, desires position in New York 











or vicinity. Address “X., 3166,’ care 
Jewelers’ Circular. 

MANAGER AND BUYE R, thoroughly ex- 
perienced in every branch of the instal- 
ment jewelry business, seeks connection 
with responsible outfit. Address ‘“U., 3164,’ 
care Jewelers’ Circular. 

YOU NG L ADY, high school graduate, expert 
stenographer, eight years’ experience (5 in 
jewelry trade), thoroughly experienced 
office details, knowledge bookkeeping. Julia 
Hoffman, 211 No. 4th St., Brooklyn, N. Y. 


Ww ATCHM: AKE R, 20 years’ store and factory 








experience; A-1 reference ; only reliable 
store; wages $50-$60, according to house. 
Address “Watchmaker,” 217 E. 40th St., 
New York. 

YOUNG MAN, 22, desires position with 
manufacturing or retail jewelry concern; 
5 years’ experience; now employed; best 
references Address ‘“X., 3203,” care 


Jewelers’ Circular. 


ENGRAVER, first “class man, long experi- 
ence, desires position in store where fine 
workmanship is desired; married; South 
preferred. Address “D., 3214,” care Jewel- 
ers’ Circular. 











WATCHMAKER, skillful, fast and reliable 
mechanic with 25 years’ experience, wishes 
front or shop position with good firm ; 
Eastern States only. “Watchmaker,” 5 
Water St., New York. 

POSITION AS WATCHMAKER wanted by 

Oct. 15; factory, store and shop experi- 

ence; $60 per week; expert on bracelet 

work; American, age 39: references A-1; 

if you want a reliable man answer at once. 

Address “K., 2232,” care Jewelers’ Circular. 








WATCHMAKER, American, wants perma- 





nent position; South preferred; 35, mar- 
ried; 18 years’ experience; light jewelry, 
clock repairing; sober and reliable. 
‘“Watchmaker,”’ 1611 Union St., Bruns- 
wick, Ga. 

WATCHMAKER DESIRES POSITION :; 


thoroughly experienced all kinds railroad 

and bracelet watches; have tools; salary 

or commission ; references furnished. 

—— 210 West 8rd St., Dayton, 
n1o. 





WATCHMAKER desires permanent position ; 
competent on all grades; neat appearance; 
sales ability; best references; St. Louis 
or Middle West preferred. Address 
“Watchmaker,” 2069 E. Grand Blvd., De- 
troit, Mich. 





CANADIAN, 11 





years manufacturing jewel- 
er’s, customs, shipping, stockroom, stock 
and production system; buyer; am pro- 
ducer, welcome snags; possibly fit propo- 
sition in mind; road, factory, store. Ad- 
dress “D., 3136,” care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 








24 years old, desires position 


YOUNG MAN, 
have had some schooling 


yatchmaker ; 


as 
and 5 years’ experience at the bench; am 
first class second watchmaker and can 
wait on trade; best of references. Address 


“L., 3155,” care Jewelers’ Circular. 





[EWELER, middle aged, single, wishes posi- 
tion; good on repairs and new jewelry, also 
some watchwork; five years in present em- 
ploy; moderate wages; state wages and 
particulars. Address “A., 3174,” care 
Jewelers’ Circular. 


YOUNG MAN, 24, with thorough knowledge 
of instalment jewelry business, desires to 
make a change; would like to connect with 
some concern where hard work and knowl- 
edge will be appreciated; can furnish 
highest possible references both as_ to 
ability and integrity. Address “K., 3112,” 
care Jewelers’ Circular. 

AN E FFICIE NT young man, elght years’ ex- 
perience as assistant manager, salesman 
with Swiss watch importer, thoroughly con- 
versant with office routine, picking and 
following up orders, supervision of watch- 
makers, and knows materials; honest and 
conscientious worker; best of references. 
Address “H., 2924,” care Jewelers’ Circular. 








WATCHMAKER, over 30 years at bench, 
first class on all Swiss pocket and bracelet 


watches; do light jewelry work; salary 
50-50 basis: A-1 references. ‘“‘Watch- 
maker,’ 2709 21st Ave., North, Birming- 
ham, Ala. 





FIRST C ‘LASS WATCHMAKER, 38 years of 
age, 24 years’ experience, good on small 
watches, close timing, perfect English, 
high grade references, wants position by 
September 15th. Address ‘“A., 3189,” care 
Jewelers’ Cire uli ir. 





EXPERIENCE :D AL ‘ AROUND M AN, sales- 
man, showcard writer and window dresser, 
seeks immediate connection in New York 
City or vicinity; retail jewelry store ex- 
perience; references. Inquire “N., 3191,” 
care Jewelers’ Circular. 


READ! MR. JEWELER; 
man desires position; thoroughly experi- 
enced in retail selling; can also take full 
charge of windows and cardwriting; avail- 
able now: references. Address “M., 3190,” 
care Jewelers’ Circular. 


young 





LOOK! 





WATCHMAKER, A-1 mechanic on Swiss and 
American watches, 24 years at the bench, 
wants permanent position with reliable re- 
tail store; can furnish reference and come 





at once. C. A. Brandenburgh, 1506 E. 
Randolph, Enid, Okla. 

EXPERT WATCHMAKER, fully’ experi- 
enced in repairing the smallest watches, 


at present in complete charge of big watc h 


shop and import house, desires new con- 
nection. Address “A., 3210,” care Jewelers’ 
Circular. 





REPRESENT. ATIVE of large manufacturer, 
seeking change have sold wholesalers 
and importers from coast to coast for 20 
years; desire good connection; references 
unquestionable. Address “B., 09,” care 
Jewelers’ Circular. 





FIRST CLASS watchmaker and engraver, 
would like position in Florida or Carolinas 





for winter months; my season closes 
October 1st; available from that date; best 
references. A. Miner, jeweler, Lake 
George, N. Y. 

FIRST CLASS WATCHMAKER, 20 years’ 
experience, ten years on railroad watch 
inspection, fine salesman, plain engraver 
and jeweler, desires position New York 
State, Pennsylvania or New Jersey. Ad- 
dress “C., 3213,’’ care Jewelers’ Circular. 











A-1 CHASER, enamel cutter, wedding ring 
carver, setter, jewelry dies, etc.; steady, 
reliable ; week work or production basis; 
must be steady year round position where 
good man is appreciated; Chicago or 
nearby desired. Address “Circular, 151,” 
1104 Heyworth Bldg., Chicago. 


OPTOMETRIST, registered in Illinois, first 
class watchmaker and salesman, capable 
of taking complete charge; experienced, 
with excellent references; employed at 
present; desires permanent position in 
Chicago or vicinity. Address ‘Circular, 
154,’”’ 1104 Heyworth Bldg., Chicago. 


COMPETENT Swiss watchmaker wants posi- 
tion with first class concern only; the one 
who does not handle high grade Swiss 
merchandise and does not appreciate a 
real mechanic need not answer; no watch 
too small or too complicated; give all par- 
ticulars in first leter. Address “C., 3023,” 
care Jewelers’ Circular. 


SUPERINTENDENT — An executive of 
proven ability, with successful record 
in designing and manufacturing of too] 
production of gold rings and general 
line of jewelry, desires position of re- 
sponsibility with progressive organiza- 


tion. Address “A., 3206” care Jewel- 














ers’ Circular. 














A REAL EXPERT watchmaker sales- 
man of the highest type, with 
ability, desires change in fine 
salesman and manager of store 
department; American, married, 
erences; pleasant and tactful; state what 
you have to offer. Address “Salesman,” 
1635 Worth St., Ft. Worth, Texas. 

EXPERT APPR AISE R ‘for loan brokerage, 
desires position in New York, 3oston, 
Philadelphia or Chicago; 18 years’ experi- 
ence lending money on fine jewelry pieces, 
diamonds, fancy and precious stones: age 
34, good appearance, married: best refer- 


and 
executive 
store as 
or repair 
good ref- 





ences. Address “F., 3182,’’ care Jewelers’ 
Circular. 
WANTED IMMEDIATELY, position in the 


Carolinas or Virginia, by young married 
man with ten years’ experience; first class 
watchmaker and diamond setter good 
jeweler and engraver, competent to take 
charge, estimate, wait on trade, etc.; good 
reference; own tools. Address “R., 3199,” 
care Jewelers’ Circular. 

POSITION WANTED by expert watchmaker, 
35 years’ experience in factories and 
stores, to take entire charge of repair de- 
partment in high grade jewelry store or 
factory, where quality work and close 
timing is required; executive and workman 





of proven ability, American, of good ap- 
pearance, best of references. Address “V.., 
3165,” care Jewelers’ Circular. 





WANTED, a position in western Pennsyl- 
vania, Pittsburgh district preferred, by 
an American watchmaker, H. I. A. cer- 
tified number 250; a man capable of 
producing a quantity of the finest plain 
or complicated work; at present, and 
for two years past, employed in one of 
the finest stores in the Metropolitan 
area. Address ‘“O., 3192,” care 


Jewelers’ Circular. 








SEAR As RE ES 


Side Lines. 


5e. a word; minimum charge, $1.25 














SIDE LINE SALESMEN in all territories to 
sell new short line popular priced pewter 
ware; must be handled with non-conflict- 
ing line. Reply “X., 3169,” care Jewelers’ 
Circular. 

WANTED, SIDE LINE SALESMAN calling 
on department and retail jewelry stores to 
carry an up-to-date line of costume jewelry 








on commission basis. Address “Q., 3197,” 
care Jewelers’ Circular. —_ 
WANTED, SALESMAN with automobile, 


calling on retail jewelers, to carry a pop- 
ular-priced line of compacts and cigarette 
cases as a side tine; state territory and 
concerns you represent ; commission basis. 
Address “R., 3098,” care Jewelers’ Circular. 


WANTED IMME DIATELY, salesman with 
following amongst high class Southern and 
Southwestern jewelers, gift, department 
and novelty stores to carry finest line of 
gold, silver, filled and composition com- 
bined fountain pen and pencil, new desk 
sets, etc.; we have established trade and 
line can be carried with other non-con- 
flicting lines; excellent proposition for the 
right man; write full particulars, con- 
fidential; we would also like to hear from 
men covering other territories. Address 
“K., 2914,” care Jewelers’ Circular. 


Help Wanted. 


Se. a werd; minimum charge, $1.25 




















BOOKKEEPER, experienced, 
B. Murachanian, 


YOUNG LADY, 
capable to wait on trade. 
Ave., 


580 Fifth New York. 


| 
| 








jewelry. Ad- 
Circular. 


platinum 
care Jewelers’ 


DESIGNER, on fine 
> ” 


dress “A., 3295, 


WA! A NTED, 
maker. 





watch- 
Mich 


class 
Jackson, 


experienced, first 
Apply Jos. Gumm, 





EXPERIENCED JUNIOR SALESMAN, make 
himself generally useful Metropolitan 
Credit Jewelers, 1370 Broadwé Ly, New York. 


Ww ATCHM AKE R, first class, steady position ; 
$50 per week to start; chance 


for advance- 
ment. Mc Dougall, 9: 35 8th Ave. York. 








, New 








first class 
good salary. 


Ww ATC HMAKER, experienced, 
workman; permanent position, 


I. Katz, 519 Hickox Bldg., Cleveland, Ohio. 
WANTE D, . first class combination watch- 
maker and engraver; give all particulars ; 


position. Fayman-Joseph Co., 


Mo. 


permanent 
Springfield, 


WANTED, in a 
enced engraver 
class work. Apply 
Atlanta, Georgia. 





permanent position, experi- 
who can do the highest 
Maier & Berkele, Inc., 





COMBINATION MAN, clockmaker, engraver 
and other branches; references and details 
in first letter. Ward’s, 23 Main Street, 
Yonkers, N. Y 

SALESMAN WANTED: good 

line: well known house. 

& Co., 37 S. Wabash Ave., 





TRAVELING 
territory, good 
Henry Paulson 
Chicago, II. 

SALESMEN to 


TRAVELING WANTED 


carry side line of fine semi-precious stone 
jewelry. B. Murachanian, 580 Fifth Ave., 
New York. 

WANTED, WATCHMAKER for Pittsburgh ; 
one who will make himself useful around 
store preferred; references required. Ad- 
dress “M., 3159,” care Jewelers’ Circular. 

CREDIT M AN AGER Ww ANTE D: one with 
experience and high grade references; per- 


sonal bond necessary; state salary wanted. 
Address “G., 3150,” care Jewelers’ Circular. 
AT ONCE, good watchmaker and 
permanent position; must come 
John E. Lewis, Jeweler 
Falls, N. Y. 
optic ian 
metrist’s 
Jackson, 





WANTED 
engraver ; 
well recommended. 
and Optometrist, Little 

COMBINATION watchmaker and 
wanted; must have Michigan opt 
license. Apply Jos. Gumm, 
Michigan. 

YOU NG M MAN for 
store; must have 
bookkeeping : A- J 
dress "Tes 3144,’ 


WAT ATCHMAKER W ANTE D by 
importers; apply before 11 a 
Watch Company, 9 Maiden 
York. 

SALESMAN for retail credit jewelry 
Reply stating age, experience, and 
expected, to Mr. Aaron, Manager. 
363 Steinway Ave., Astoria, L. 


FIRST CLASS watchmaker, engraver, stone 
setter, also to wait on trade occasionally ; 
delightful working conditions; not over 45 
years of age. Address “E., 3147,” care 
Jewelers’ Circular. 

ASSISTANT CREDIT MANAGER wanted ; 
one who has ability to eventually take 
complete charge of store; wonderful op- 
portunity for bright young man. Address 
“J., 3151,” care Jewelers’ Circular. 


WANTED. 





‘cash and credit jewelry 
knowledge of typing and 
references required. Ad- 
care Jewelers’ Circular. 
Swiss watch 
m. foxy 
Lane, New 





"store. 
salary 
Eypel, 











watchmaker 
in finest credit store in El Paso: good 
salary for the right person: send refer- 
ences and photo in first letter. Nate Fedor, 
EF] Paso, Tex. 


OPTOMETR IST. get in 
unusual opportunity: 
over 30 years: need 
over optical department. 
Vogel, Jeweler, Catskill, N. 


YOUNG MAN; extraordinary opportunity to 
learn diamond business; must be willing 
to start at small salary; apply by mail 
giving details. Morris Katz Co., 68 Nassau 
St., New York 


and engr: iver 


work 





touch with me for 
business established 
optometrist to take 
Address Edw. 
Y 











WANTED, jeweler and 
all around man on repairs all special 
order jobs; steady position to right man. 
Funk Jewelry Company, 44-46 W. Wash- 
ington St., Phoenix, Ariz. 


engraver; must be 








HIGH CLASS WATCHMAKER, must be 
first class mechanic, to work on develop- 
ment of a patent; good proposition for 
the right man; references required. Ad- 
dress “A., 3219,” care Jewelers’ Circular 
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HELP WANTED—Continued 








—_— 


SALESMAN, experienced to cover New York 
and surrounding territories with a job- 
ber’s line; one who possesses automobile 
preferred; high class reference required. 


Write to “J., 3221,” care Jewelers’ Circular. 


WANTED, A-1 silverware salesman, ac- 
quainted with department store and chain 
stores, to sell a quantity selling line of 
low and popular priced silver plated spe- 
cials; might be carried with other lines 
if non-conflicting. Address “Z., 3172,” 
care Jewelers’ Circular. 


SALESMAN WANTED for high class re- 
tail store in New York City; must have 
good personality and best of refer- 
ences; steady position. Address “T., 
3202,” care Jewelers’ Circular. 








WANTED, jeweler and diamond setter; 
one who can do some engraving; per- 
manent position and good wages to 
good man. Bitterman Brothers, Evans- 
ville, Indiana. 





WATCHMAKER WANTED; only first class 
mechanic need apply, accustomed to fine 
repair work, close timing; good salary_and 














permanent position to right man. Lad. 
Boldizsar, 990 Lexington Ave., bet. 71st 
and 72nd Sts., New York. 

SALESMAN acquainted with department 
store and retail jewelry trade New York 
and vicinity, also Middle West, to carry 
line silver jewelry set with imitation 
stones. Address “B., 3134,” care Jewelers’ 


Circular. 





Ww. ANTED AT ONC E, assistant _ jeweler and 
engraver; chance to finish trade under 
skilled workmen ; state wages expected and 
references in first letter; steady position. 
Cc. E. Rinker, 16 Exchange Bldg., Bing- 
hamton, N. Y. 








y high grade watchmaker who can 
sort of lady’s wrist watch or 
will give right man charge 
salary $60 per week. 
Co., 1268 Euclid 





WANTE D, 
repair any 
man’s watch; 
of the department; 
The Rudolph Deutsch 
Ave., Cleveland, Ohio. 

EXPERIENCED SALESM AN. with large fol- 
lowing among jobbers, department stores, 














retail jewelers, to handle sterling silver 
hollowware and novelties, all territories 
except Metropolitan district. Address “‘B., 
3176,” care Jewelers’ Circular. 

WANTED, SALES REPRESENT ATIVE for 
manufacturer of class and school rings to 
take entire charge of distribution; state 
experience and previous connections; all 


confidence. 
Circular. 


held in strict 
care Jewelers’ 


communic ations 
Address “E., 3183," 


DESIGNER WANTED by a leading manufac- 
turer of high grade Sterling hollowware. 
Address “F., 2933,” care Jewelers’ Circular. 





WANTED AT ONCE, platinum worker, dia- 
mond setter and jobbing jeweler, single 
or combination men; steady positions; 
give references, experience and salary ex- 
pected in first letter. Orkin Jewelry 
Manufacturing Co., Southland Life Bldg., 
Dallas, Texas. 





WANTED A-1 WATCHMAKER to do 
watch repairing only; must be able to 
repair all kinds of high grade watches; 
position permanent; give age, experience, 
reference and salary desired in first letter. 








W. F. Fischer & Bro. Co., Chattanooga, 
Tenn. 
WANTED, platinum worker and diamond 


setter, first class all around man who can 
act as shop foreman of southern trade 
shop; give full information regarding your 
ability, age and salary expected in first 
letter. Address “D., 2847,” care Jewelers’ 
Circular. 


WANTED, SALESMEN 
having good personality, practical experi- 
ence and of proven selling ability; char- 
acter and integrity must be unquestion- 
able: send photo and give full particulars 
in first letter. Swartchild & Company, 29 
E. Madison St. _Chicago, Illinois. 


SALESME N. “hustlers. 





(with automobiles) 








with ‘following. wanted 
to represent an old established fountain 
pen manufacturer selling a popular and 
advertised line of fountain pens and pencils, 
to jobbers, department and retail stores; 





commission: exclusive or side line; terri- 
tory and references in first letter. Max 
Keller, Room 805, 32 Union Square, New 


York. 





WANTED, an A-1 engraver who is also a 
good or fair watchmaker; to a capable 
man we have a permanent position; pleas- 
ant surroundings and working conditions, 
with largest and oldest firm here; send 
samples of engraving, references, give age, 
wages expected and any other information 
regarding qualifications, etc.; population 
100,000, altitude 3800 feet. W. T. Hixson 
Co., El Paso, Texas. 


SALESMEN WANTED to represent live 
manufacturer; department store’ trade 
only for Middle West, South, Pacific Coast 
and New England territory; line consists 
of necklaces, bracelets, brooches, etc., in 
chanel, costume, and rhinestone jewelry; 
commission only; when applying state age, 
reference and experience, which will be 
held in strict confidence. Address “M., 
3037,” care Jewelers’ Circular. 








GRAVER-WATCHMAKER; somewhere 
is the fellow we want; he must be a 
mighty good monogram engraver as well 
as a first class watchmaker; this is an 
opportunity for a good position in a town 
of 30,000; jewelry store has been estab- 
lished 48 years. Are you the man? If so, 
write Cleeland’s, Butler, Penna. 








For Pale. 


Stores, Stocks and Businesses 
5e. a word; minimum charge, $1.25 








JEWELRY SHOP can be bought cheap: very 
well equipped for gold or platinum, Room 
71, 90 Nassau St., New York. 


THE BEST JEWELRY 
United States for sale at once 
over $60,000; $25,000 cash. 
3148,” care Jewelers’ Circular. 


ESTABLISHED instalment business in city 
of 1,000,000 population: over 7000 open and 
closed accounts; excellent opportunity for 
right parties. Address “D., 1721," care 
Jewelers’ Circular. 


WILL SELL FOR INVENTORY my jewelry 
store on best side street of Springfield, 
Mass.; plenty of repairs; small clean 
stock; very low rent; owner going abroad 
Address “QO., 3042,” care Jewelers’ Circular 





STORE in the 
; inventories 
Address “F., 























SMALL JEWELRY STORE downtown New 
York; wonderful opportunity for live-wire: 
owner has rented larger store; fixtures and 
lease only; easy terms to right party. Ad- 
dress “P., 3160,” care Jewelers’ Cire ule ur. 

FOR SALE, JEWELRY STORE with good 
record over 30 years: bie money-maker as 
sales store or pawnshop, which chanee in 
neighborhood to colored: requires. Address 

“P., 3193,” care Jewelers’ Cc ircular. 

BEAUTIFUL JEWELRY STORE for sale, 


growing town in Westchester 
New York; merchandise purchase 
optional; only small cash requirement. 
Write L. Rosenzviag, 121 Main St., White 
Plains, New York, 


fastest 
County, 


A WELL PAYING JE WEL RY STORE est: ib- 
lished 33 years in prosperous oil town: 
plenty of bench work: 100% location: no 
opposition ; inventories $5,500: sacrifice for 
cash, quick sale. Mrs. F. E. Taylor, 
Boliv ar, i. Y. 


LEADING JEWELRY STORE in county 
seat town in central Ohio; good going 
concern, jewelry and gift shop line ; $10,000 
stock, can be reduced; more repair work 
than one man can do; reason for selling, 
wish to retire. “E. J. S., 3040,” care 
Jewelers’ Circular. 














WATCHMAKING, OPTICAI 
and novelty store, established 35 years 
big repair trade; no competition; summe 
resort; store, stock, fixtures, dwelling an 
storehouse, $20,000. A. V. Conway, Ad 
ministratrix, Catskill] Mountains, Fleisch 
manns, New York. 


75C ON THE DOLLAR for establishe 
jewelry store; $20,000 new stock; fixture 
gratis; industrial manufacturing city, 150 
000 population, state of Florida; best loca 
tion ; store showing good profit; owner en 
gaging in other business; terms eighty pe 
cent cash; no dealers. Address “O., 2724, 
care Jewelers’ Circular. 


JEWELRY, 








For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








COMPLETE factory equipment for manufac- 
turing sterling silverware ; machinery, tools, 
dies, etc., for sale; wonderful opportunity 
for new concern; bargain. Address “B., 
2950,” care Jewelers’ Circular. 


SAFES, new and used, cheap. 
West 29th St., New York. 
wanna 3305. 


THREAD CUTTING watchmaker’s lathe 
and attachments, cost $1,000, will sacrifice 
for $250; also Clement precision quick 
change; will take fine gun or revolver as 
part payment on either one. C. C. Ander- 
son, 108 S. Fitzhugh, Dallas, Texas. 


COMPLETE central jewelry store fixtures, 
including window trims, trays, show cases, 
wall cases, large safe, electric fixtures, etc., 
complete to the smallest detail ; exceptional 
opportunity for alert party. B. Spector & 





Acme, 44 
Lacka- 











Bro., Inc., 108 Church Street, New Haven, 
_Conn. 
MAHOGANY FIXTURES; two 10-foot ma- 


hogany wall cases, glass plate, drawers, 
display shelf, and five- foot mirror section : 
also three showcases 10-foot, 18 x 18 on 
lion foot curved legs; two rows of ad- 
justable plate glass in showcases ; also 
safe, bench and tools; price reasonable. 
Mrs. Richard J. Schaefer, 26 Bay Ave., 
Patchogue, L. L., 

ONE Leeds & Nocthras electric furnace; 
one electric tempering furnace; two Burke 
milling machines; one end roller; three 
inch rolls; one large standard triple geared 
rolling mill, 12 x 8 in. rolls; one standard 
No. 3 power press; two chain machines 
(German); one die cutting machine (Ger- 
man). Powers & Mayer, Inc., 58 W. 40th 
St., New York. 











Business Opportunities. 
5e. a word; minimum charge, $1.25 








MR. JEWELER, do you want cash for i= 
stocks and fixtures. Write or wire, 

— 415 Swetland Building, Cleveland, 
10. 

IF YOU WANT TO SELL your business, I 
will pay you spot cash; bank references. 
Write, phone or wire Herman L. Art, 458 
Douglas St., Akron, Ohio. 











DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
a. 1 gt 3 & aa Keith Theater Bldg., Cin- 
cinnat 


DON’T aeuL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St.. New York. 

ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 

WHEN YOU WANT the highest cash price 
for your stock and fixtures, communicate 
with us; all correspondence strictly con- 
fidential. New England Jewelry Exchange, 
Province Bldg., Room 514, Boston. Mass. 

QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any Pe of it; check by 
return mail; shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 


Chicago, IIl. 
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BUSINESS OPPORTUNITIES—Cont. 








YOUNG MAN, 35, thorough knowledge all 
ranches retail jewelry business, will in- 
est to $10,000 with services in established 
business either jewelry or loan office. Ad- 
dress “Y., 3204,” care Jewelers’ Circular. 


1] HAVE PAID the highest cash price for 
jewelry stores for 40 years; | am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 


HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references: all business strictly con- 
fidential. Emil Noel, 29 BE. Madison 8t., 
Chicago, Ill. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 

by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago. IIL. 

ARB YOU GOING OUT OF BUSINESS? We 
pay highest cash value fur entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 


highest order Van Praag & Co., 653 
Broadway, New York, established 1889. 

















WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you bona fide cash offer; (or send sur- 
plus stock and get cash by return mail) ; 
best references. Colmes Brothers, 11 
Beacon St., Boston, Mass. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
Gordon Bros., 333 Washington St., Boston, 








ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


Watch Work for the Trade. 


Sec. a word; minimum charge, $1.25 














WATCH REPAIRING for the trade; expert 
work guaranteed; service prompt; reason- 
able prices. Reinhard T. Wolff, Jr., 2849 
Belmont Ave., Chicago, III. 


SWISS WATCHMAKER wants trade work 
of high grade jewelry store; 30 years’ ex- 
perience; close timing; best references. 
G. Villig, 126 N. 9th St., Reading, Pa. 


MY 25 YEARS’ EXPERIENCE enables me 
to do first class watch repairing for the 
trade; work guaranteed; prices reason- 
able. E. Nelson, 901 Mallers Building, 
Chicago. 


THE FACTORY P. TIECHE, watch repair 
department, 93-95 Nassau St., New York, 
Y., will take care of all your watch 
repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed ; 
free estimates; mail order special service. 











HAVE UP TO $25,000 CASH to 
an established jewelry store in or near 
New York City; must have a long lease. 
Address “G., 3184,” care Jewelers’ Circular. 

OUR WATCH REPAIR DEPARTMENT can 
take some more work; good opportunity 
for retailer who wants his work done right, 
at a fair price, and quickly; also compli- 
cated watches; estimates given. M. Viatte, 
Watches and Movements, Room 1102, 74 
West 46th St.. New York. 

JEWELERS’ GOOD WATCH WORK, eight- 
day service; watch repairing to the trade; 
not how cheap, but how good; mail orders 
promptly taken care of; price list on re- 


invest in 








quest; estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade, 
Chas. Rudnick & Co., Successors to S. A. 


Peck & Co., 29 E. Madison St., Chicago, II. 


Special Order Work and 
Repairs for the Trade. 


Se. a word; minimum charge, $1.25 


























HUB CUTTING for jewelry; first class 
workmanship guaranteed. W. Kraus, 80 
Montgomery Ave., Newark, N. J. 

STONE SETTING done in white metal, 
silver or brass for factory or jobber. Theo. 
J. Ehrlich, Conneaut, Ohio. 

GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave.. New York. 


To Let. 


5e. a word; minimum charge, $1.25 























NICE SPACE TO LET, suitable for watch- 
maker: reasonable rent. Room 609, 87 
Nessau St.. New York. ee ‘ 

FOR RENT, our office at 20 West 47th 
Street, completely furnished, vault 


equipped with Holmes protection; very 
attractive proposition. Phone H. N. 
Schiff, Rector 1892, New York. 

SPACE FOR WATCHMAKER;; rent reason- 
able. Address “E., 3216,” care Jewelers’ 
Circular. 

OFFICE FOR RENT, most beautifully 
equipped, finest of fixtures, suitable 
for any branch of the jewelry industry ; 
rent reasonable. Inquire Room 1210, 


48 W. 48th St., New York. 























Miscellaneous. 
5c. a word; minimum charge, $1.25 





WATCHMAKERS, increase your ability 
through the highly recommended books; 
“Rules and Practice for Adjusting 
Watches,” and “Practical Balance an 
Hairspring Work’: circulars on request. 
Walter Kleinlein. Waltham, Mass. 


——— 
We Will Buy-- 


your entire business or part 
of your stock and also estates. 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 























Fancy Shaped 


Crystal Blanks 
Made in Japan 


Extra low prices and ingenious 
works bring you large profit. 


Asking for the patronage of 
large users of fancy shaped 
crystal blanks. 


Reliable agents wanted in 
dealers in all kinds of crystals. 


Please apply, writing your pur- 
port in detail. 
We are going to America to 


pay personal visit. 


KONISHI KOTAKUDO 


COMPANY 
OSAKA, JAPAN ; 























THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 





Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


A srert™ 
SAFETY CATCH 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN 108 Fulten st. 


NEW YORK 














Learn Watchmaking 


and become independent. We help you secure 


a position. Easy to learn. Send for free 
catalog. 
St. Louis Watchmaking School 
Dept. 6 


St. Louis Mo. 
Under the same management since 1886 








Beaded, Silk and Leather Bags 
Repaired and Refinished 


AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


4. L. WORKMAN, 1 West 34th St 
Est. 20 Years New York City 
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A Few Open Fall Dates 


I have just closed four successful jewelry aue- 
tion sales—3 Complete Close Out Sales—1 
Reduction Sale. 


(Names upon Application) 





Saturday, September 7th, I open a sale in Ne- 
braska—my second sale in this city. There are 
a few open dates this Fall and if you are inter- 
ested in a high-class, dignified auction sale, 
write or wire me. 


More Than 
17 Years of Success 
e a 


as a 


JEWELRY AUCTIONEER AUCTIONEER FOR ESTABLISHED JEWELERS ONLY 
ONE OR'MORE ASSISTANTS WHEN REQUIRED 


10 South Wabash Ave., Chicago, IIL 

















$5,000.00 to $10,000.00 


A Week Right Now 


Our Sales are refined, novel, interesting, bringing new 
customers to your store and your future business is 


assured. 
WE GUARD YOUR REPUTATION 


We will send full particulars on request and come to 
see you at our own expense. Write or wire today. 


All correspondence strictly confidential. 


B. WOLFF & CO. 
156 E. 42nd St., New York City, N. Y. 
Tel. Ashland 5298 
THE DEPENDABLE AUCTIONEERS 


Just completed a $25,000 sale in Waterbury, Conn., 
for the Superior Court, to settle an estate. 










































STANDARD FOR FIFTY YEARS 


Police—Fire—Municipal SCHOOL - COLLEGE & FRATERNITY PINS 
Badges in All Metal INTERBORO MEDAL & BADGE CO., 303 4th Ave., New York 





BRAXMAR BADGES xe 











FRATERNAL JEWELRY PRACTICAL COURSE IN ADJUSTING 





Price $1.50 


C. G. BRAXMAR CO. 


242 W. 55th ST. NEW YORK 
¥ JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 
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J. A. CONN 


All in 
business over 
50 years 





ASK THESE FIRMS WHY THEY 
USED OUR SERVICE 


There is a reason. 


J. 


Sigler Bros. Co. 
Nelson Bros. 
J. A. Zang & Son - 
Mackey Jewelry Co. 
Chas. H. Savage 
Randall & Price 
Thad Ackley Co. - - - Warren, Ohio 
G. Gribs Co. 
Bretting Bros. - New Philadelphia, Ohio 


AMERICA’S MOST 
SUCCESSFUL AUCTIONEER 


A. CON JEWELRY 


AUCTIONEER 


p ly 415 SWETLAND BLDG. — 
Cherry 6149 CLEVELAND, OHIO Clerment, 7. 









List of a Few Late Sales 


Cleveland, Ohio 
Marion, Ohio 
Alliance, Ohio 
Valdosta, Ga. 

Elyria, Ohio 
Sharon, Ohio 


Dover, Ohio 





Write Them All—Then Write, Phone or Wire Me. 











It Will Pay You 


to obtain the services 
of a reliable auctioneer, 
known throughout the 
jewelry trade for many 
years. 

Bank references. Send 
for names of sales made 
recently. 


HERMAN L. ART 
Auctioneer and Appraiser 
458 Douglas Street 


Write, Phone or Wire AKRON, OHIO 


CONSTANT GROWTH 
reflects 


DEPENDABLE SERVICE 





Dependable _ service, 
dealing, honest and efficient 
methods, specializing in the 
selling of the jeweler’s own 
stock profitably is reflected in 
constant growth of my busi- 
ness. I personally conduct all 
sales, and have associated with 


square 














Platinum and White Gold Shells 








SAMUEL 





: a: ‘ 71 Nassau St., New York 
went. q "Phone Cortland 4346 
Manufactures Fine Platinum “Changeable Ring’’ 
Only, Ting that will mount — jeoelry—Spectal Order Work. Patented U. 8. A 


me a high-class gentleman: it’s 
two auctioneers for the price 
of one. I never send substi- 
tute to fill my dates. 


L. F. Chadband, 
hme 3" = 


Late sales: 
Bloomington, 


Craig, Champaign, III. 
Write them as to methods used, ability and prices secured 





in sales. 














(WT3S) "mmm ) 


Fountain Pens, Pencils 
from $.06 each and up 
Elgin, Waltham, Hamilton, Howard watches 7 to 21 


jewels. 
Write for catalog. 


NASSAU PEN & PENCIL CORP. 
111 NASSAU ST., NEW YORK CITY 





EDWARD R. TYLER 


6237 CHAMPLAIN AVENUE, CHICAGO 


Auctioneer for Legitimate Jewelers 
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PERMANENT . BEVEL 





CRYSTALOIDS -are 
scientifically constructed 
and are entirely different 
from all other unbreak- 
able watch crystals. 


The patented feature 
ef CRYST Az - 
OIDS makes them fit se- 
curely without the use 
of glue or cement. 


Beautiful glass-like ap- 
pearance. 


Perfect hand _  clear- 
ance. 


You should have one 
of these wonderful as- 
sortments of the new and 
improved P. B. U. 
CRYSTALOIDS — the 
quick and easy fitting un- 
breakable watch crystal. 


Most complete assort- 
ment containing most 
popular numbers cover- 
ing a range of over 500 
glass sizes. 


ae fe te 


Special Features of 
the ROUND LENTILLE 
P. B. U. CRYSTAL- 
OIDS are: 


Gauged in the regular 
1/16 Ligne system like 
glass crystals. 


Can be fitted by hand 
like glass crystals. 


Can also be fitted by 


machine. 








nbreakable 
TALOID 


mects a nation-wide 
approval ~ 


This Beautiful eRe near Cara a 
Cabinet Free with ae : tale 2 
a 2 Gross Assort- AR er : . te eee Ce 









ment. 2 > ; : 
Price $36.00. aa ASH -) 
ne ae . : eeres, “_- 
Per Dozen $1.50. Tres : ac Woy aeons ee 
ehier (aay 
4 
* 
a 
o's ae 
| | Ls be ’ 2 ng 
| Ulustrating Unusual | st ‘ 
feature of the P_ B.U. | fhe 


CRYSTALOID CAB | Ree ee tt ee ge ee 
INET and READY | . i - : 


REFERENCE CHART | ge Nae BYR Ne F 
This enables you to : or Tees Ss 

pick out the crynslde | STR FE ree 

tired instantly. AGS Bs i pat onl | 

















PATI EMER II ETI IT 


150 "or mee 
790 











The New 
Crystaloid 
‘Way 





ROUND LENTILLE P. B. U. 
CRYSTALOIDS 


A BEAUTIFUL CABINET FREE WITH 
A 3 GROSS ASSORTMENT 
PRICE $32.40. PER DOZEN 8.90 

















SOLD BY ALL LEADING MATERIAL JOBBERS IN U. S. 
AND CANADA 





Manufactured by Wholesale Distributors 


P. B. U. Crystal Co. M. J. Lampert & Sons, Inc. 
718 Penn Ave., Pittsburgh, Pa. 119 Fulton St., New York, N. Y. 



























w A L L A C EE S 


& J»... AND GOLD... always 


attractive, always in style. That’s the color 





scheme of this new chest for Wallace Silver 


Plate. Sunburst, as this creation is called, 





has a black glass cover with a miniature sun 
of the new “moderne” gold, and edging of 
the same color... a handsome case in the 
modern manner... the kind of thing women 
are demanding nowadays. 

Lined with black velveteen, the Sunburst 
chest holds assortments of sixes and eights 


in 26- and 3 1-piece sets. 







pieces. Choice of 5 patterns, $34.00 to $45.00 retail. 


ETTY ANN sets a new vogue as a 
container for silver plate. Lift out its 


tray and you have a modish hosiery box 





with nine compartments. Notice also the 
pocket in the cover for pins, needles and 
what-not. The distinctive imported plaid 
covering is specially finished— making it 
SOIL-PROOF. 

You will find these two packages real 
sales stimulators. Send for them today. Choice of 5 patterns. $32.50 to $43.50 retail. 


~ J , / / What one jeweler says — 
e C 


irse, a Wallace pro- 


**This is to acknowle lge the re« eipt of ‘Mode’ sample, the smartest pattern ever, and, of co 


duc tion, The design is artistic, the proportions pe rfect and the finish lovely—what better trinity? These three 


~— combined with your usual and unfailing courtesy mean only one thing— Success.’ — 
ty e (Name on request) C 


R. WALLACE & SONS MFG. CO., 


Silversmiths —Wallingford, Conn. 


NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . . . . 1. 2. 2 6 ee ounded in 1835. 
Sil Plate; Early A product Fi I 4 35, 











THE NEW SUNBURST CHEST in jet black and the new moderne 
gold—a striking, stylish contrast of color. Sunburst chests hold as- 
sortments of Wallace Silver Plate in sixes and eights—26 and 34 









BETTY ANN—free with Wallace Silver Plate. A unique case which 
becomes a useful hosiery box with 9 compartments when you lift out 
the pad. For assortments of sixes and eights—26 and 34 pieces. 
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CRESTWOOD TRAY SALON MIRROR TRAY 


Sales ~ Plussers 


tn 


COMMUNITY PLATE 


BRIDAL CHEST PETIT VOYAGE CASE 


HE best things in life are free’—and the best 
See the NEW items, 
sure - fire hits. And 


two proven pullers 


news in silverware circles is right here, free. 
The four striking containers shown on this page, from 


now on will be given FREE. Free to you, and free to 


your customers. Free—to build your sales. Free —to , 
build your profits. Use them. f REE! 
; . 


nes ONEIDA COMMUNITY STUDIOS...ONEIDN.Y = 





